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5. HaykoBo-TexHiYHa po6oTa

Hasga po6oTH (YKp)

MapKeTHHIroBi CUCTEMH i yIIpaBJIiHChKi TEXHOJIOTii B yMOBax 6araTopiBHEBOI KOHBEPTeHIii

Haspa po6oTH (aHrJ1)

Marketing systems and management technologies under conditions of multilevel convergence

Pedepar (yxp)

ChopMOBaHO TEOPETUKO-METOILNYHI 3aCaii KOHBEPTreHIlii MADKETHHIOBUX CUCTEM i YIIPABJIiHCbKUX TE€XHOJIOTI, SIKi 31ilICHIOIOTh
HE JIMII€ B3a€MOBILIIUB, ajie M 3JIUTTSA TEXHOJIOTIN, KO Ha iX NepPeTHHI BUHMKAIOTh SKiCHO HOBI PE3yJbTaTh HayKOBO-TEXHIYHOI
JiSbHOCTI. 3ampoloOHOBaHO TEOPETUYHI Ta METOMOJIOTIUHI IIOJIOKEHHS IIOJ0 BJOCKOHAJIEHHS aHajli3y MapKETUHIOBOIO
cepeNoBUIIA Ha BCiX PiBHAX iepapXiyHOi cUCTeMHU yNPaBJIiHHS B yMOBax 6araTopiBHEBOi KOHBEPreHllil Ha MifCcTaBi BUKOPHUCTaHHS
anNroOpuUTMY €HTPOIMIMHOTO TECTyBaHHS MAapKETUHIOBUX cucTeM. OOIPpYHTOBaHO KOMILJIEKCHE BHMKOPHUCTAaHHsSI Teopili Ta
aQHaJiTUYHUX IHCTPYMEHTIB Ta BUKOPMCTAHO 3 METOIO JIiarHOCTUKU KPU30BUX TEHIEHLiH B cucTeMi. Po3po6sieHo KiacudikauiiiHy
rpajalilo TUMIB rajJy3eBUX €KOCHUCTEM 3a (POPMOIO MEPEXI CHiBPOOITHUITBA Ta TUIIOM TEXHOJIOTIYHOI CUCTEMU. 3arpOIOHOBAHO
WICTb CTPYKTYpHUX Bapialiii PO3BUTKY Trajy3€BUX EKOCHUCTEM Ta OOI'PDYHTOBAaHO OCOOJMBOCTI iX PpO3BUTKY. Po3pob6ieHO
TEOPETUKO-METO/I0JIOTiYHI OCHOBU aHaJIi3y HACJiAKiB 1U(PoBUX TpaHChOPMaLiil HAa CTAJIMII PO3BUTOK HalliOHA/IbHOI €KOHOMIKY;
MapKeTHMHTOBUX acleKTiB (opmyBaHHs IT-ekocucTeMu HaliOHAJIbHOI €KOHOMIKM y BUIVISIAI 6araTOpiBHEBOI KOHBEPreHTHOI
CHACTEMHU BiIKpDUTOTO LU(PPOBOTO CYCHiJIbCTBA 3 TiCHO INOBSI3aHMMU Ta THYYKO B3a€MOIII0OYMMU €JIEeMEHTaMHU, SIKi BUKOHYIOTb
cuHepreTuyHi ¢QyHKUi Ha 6a3i HOBUX CHOCO6iB KoopAauHalii i MepexeBoi B3aeMopil. MepexeBa B3aeMOJisl CIIpsSMOBaHa Ha
JiKBijanilo iCHy4MxX MPOTUPIY Ta BiICTaBaHb Y PO3BUTKY HAI[iOHAJIbHOI €KOHOMIKM 3 METOI0 3abe3leYeHHs] BUCOKMX TEMIIB
3pOCTaHHSI Ta COLIaJbHOTO PO3BUTKY Ha SKICHO HOBOMY piBHI Ha 6a3si iHTe/leKTyaysbHOrO JIEBEPUIPKY Ta IPUHLUIIB

COIi€TasIbHOCTI. 3aIIPOIIOHOBAHO BUKOPUCTAHHS MOJEJi YIIPABIIiHHS SIKICTIO y cpepi IoCIyr Ta B TPETUHHOMY CEKTOPi €KOHOMIKH.
Pedepar (aHr1)

The theoretical and methodological foundations of convergence of marketing systems and management technologies have been
formed, which not only have a mutual influence, but also a merger of technologies, when qualitatively new results of scientific
and technical activities arise at their intersection. The article proposes theoretical and methodological provisions for improving
the analysis of the marketing environment at all levels of the hierarchical management system in the context of multi-level
convergence through the use of the algorithm of entropy testing of marketing systems. This analytical tool can also be used to
diagnose crisis trends in the system. A classification gradation of types of sectoral ecosystems has been developed according to
the form of cooperation network and the type of technological system. Six structural variations in the development of sectoral
ecosystems are proposed and the peculiarities of their development are substantiated. The article develops theoretical and
methodological foundations for analysing the effects of digital transformations on the sustainable development of the national
economy; marketing aspects of forming the IT ecosystem of the national economy in the form of a multi-level convergent
system of an open digital society with closely interconnected and flexibly interacting elements that perform synergistic
functions based on new methods of coordination and networking. Network interaction is aimed at eliminating the existing
contradictions and gaps in the development of the national economy in order to ensure high growth rates and social
development at a qualitatively new level on the basis of intellectual leverage and the principles of societality. The use of a quality
management model in the service sector and in the tertiary sector of the economy is proposed.

Inpexc YIK: 005; 007; 35.01; 658.01, [005+330.3]:316.42

Kozu tremarnunux pyopuk HTI: 82.05.09
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CEKTODIB, a 11 06'eJHaHHSI Pi3HOMAaHITHUX TEXHOJIOTI /11 CTBOPEHHS Oifbll €(DEKTUBHUX CTPATETi MaPKETUHTY Ta
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