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1. BCTYII

«IlHozemHa MmoBa (3a mpodeciiHUM CHOpPSIMYBAaHHSIM)» € O0OOB’SI3KOBOIO

HaBYAJIbHOIO JUCLIMILIIHOIO.
Mema naguanvnoi Oucyunnainu: QOpMyBaHHA y 3700yBadiB BHILOI OCBITH
KOMYHIKaTHBHOI KOMITETEHTHOCTI1, HEOOX1THOT 11 BMOCKOHAICHH]I HABUYOK J1JI0BOT
KOMYHIKAIlii Ta BOJOIIHHI MpodeciiiHol0 JeKkcruKoio. [IponoHoBaHa HaByalbHA
JUCUUIUIIHA, OKpPIM YyIOCKOHAJEHHs HaOyTMX HaBUYOK [IJ0BOI KOMYHIKalii,
CIpsIMOBaHa Ha ONaHyBaHHA NPO(eCIHOI JIEKCUKH, 11 BUKOPUCTAHHA MPU YATAHHI
ABTEHTUYHUX TEKCTIB, ayJlIF0BaHHI, YCHOMY CHIJIKYBaHHI, a TAaKOX MPU CTBOPEHHI
BJIACHUX TEKCTIB aKaJIeMI4HOI Ta IpOo(eciitHOI CIPSMOBAHOCTI y raixy3i eKOHOMIKH.

Bueuenns naguanvnoi oucyuniainu cnpamoeano Ha 00CAZHEHHA HACMYNHUX
3aedanb: hopmyBaTH y 3700yBauiB BHINOI OCBITU 3arajibHli Ta CHEIlalbHI
KOMIIETEeHIIIi, CrpusITH (OPMYBAaHHIO BIJAMOBIAAIBHOCTI JO BJIACHOI OCBITH Ta
HABYaHHS, & TAKOX 10 KPUTUYHOT'O OCMHUCIICHHSI PE3yJIbTATIB; CIPUSITH PO3BUTKY
ocoOucTtoi MoTHBallii 3700yBadiB BHIIOI OCBITH, aBTOHOMHOCTI Yy HaBYaHHI;
3MIITHIOBATH BIIEBHEHICTh 3/100yBayiB K KOPUCTYyBayiB 1HO3EMHOI MOBHU; CIIPUSATH
CTAaHOBJICHHIO KPUTUYHOTO CAaMOYCBIJJOMJICHHS Ta BMIHHS €(DEKTUBHO CIIJIKYBaTHUCS
y Ppi3HUX OOCTaBMHAaX; BHUBYAaTH YCHE >KMBE MOBJEHHS 3 OINIALy Ha Horo
GyHKIIOHATBHI Ta CUTYaTWBHI MOBJICHHEBI PHUCH; BUBYATH (PYHKIIIOHAIBHO-
MparMaTuyHi PUCH Ta CTPYKTYpy IMCHMOBUX TEKCTIB PI3HOI CIPSIMOBAHOCTI;
HaJlaBaTH 37100yBavyaM BHUIIOI OCBITH YMCIEHHI MOXKJIMBOCTI JIJII KOMYHIKaQTUBHOI
MOBJICHHEBOI ~ TIEPCOHANII30BaHOI  TPAaKTUKH;, (opmyBatH y  3100yBadviB
KOMYHIKaTUBHI MOBJICHHEBI KOMITETEHIIIT JJIs 3a0€3MeYeHHsI IXHPOTO €()EKTUBHOTO
CHIJIKYBaHHS B akajeMidHOMY, ipodeciitHoMy Ta Oi3HEC CepeOBHIIIL.

Mixkaucumnrutinapsi 38’ s3km: bizHec npaBo, Jlorosipue npaBo, MixkHapoiHa
ekoHoMmika, [linnmpuemMcTBO Ta O13HEC KYJIbTYpA.

IIpenmMeToM BHBYEHHSI € CYKYIHICTh MOBHHUX Ta MOBJICHHEBHUX 3HAaHb,
HAaBUYOK Ta YMIHb, HEOOXIJHUX M1 (POpPMYyBaHHS 1HIIOMOBHOI KOMYHIKaTHBHOI
KOMITETEHTHOCT] y COLIOKYJIbTYpHIN Ta nmpodeciiiHiil chepax..

Y pe3yJbTaTi BUBYEHHS JUCHMILIIHY 3100yBa4 BUILOI OCBITH IOBUHEH:
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3HATH:

— 0COOJHMBOCTI CHUIKYBaHHS MUCbMOBOIO Ta YCHOIO (DOPMOIO;

— (axoBy TEpMIHOJIOT1IO, sIKa BUKOPUCTOBYETHCS B €KOHOMIII Ta O13HECH;

— JIGKCUYHI OCOOJMBOCTI AHTJIIACHKOTO JIJIOBOTO MOBJIEHHSI JUISI CHIJIKYBaHHS 3
eKCTepPTaMU 3 1HIINX rajgy3eid eKOHOMIYHOI 1sUTbHOCTI;

— OCHOBHM 013HEC-aHTJIIHChKOT Ta BMIHHS CKJIQJIaTH PI3HOMAHITHI IOKYMEHTH, TaKi sSIK
JIUCTH, TIPE3CHTAIlIi Ta 3BITH;

— JIEKCUYHI 0COOJTMBOCTI MPE3eHTAllli TaHuX aHTJIiHCHKOI0 MOBOIO;

— 3arajibHi MpaBuJia Ta HOPMU J1JI0BOi KOMYHIKAIIll y COLIaJIbHUX Mepexax Ta ogici.

BMITH:

— BCTAHOBJIIOBATH 1 MIJATPUMYBAaTH KOMYHIKAIll0 BUKOPHCTOBYIOUHM MOBJIEHHEBI
BMIHHS, HABUYKH 1 CTpaTerii BIATOBITHO 10 KOHKPETHOT CUTYaIlli;

— YUTATH, PO3YMITH Ta aHANI3yBaTH TEKCTU 3 €KOHOMIYHOI TEMAaTUKH aHTJIIHCHKOIO
MOBOIO;

— BHUKOPHCTOBYBaTH MOBHI 3ac00U I OMHCY Ta aHaji3y €KOHOMIYHHX MpPOIECIB Ta
SIBUIIT,

— rOTYBaTH MyOJi4HI BUCTYNH 3 3aCTOCYBAaHHSIM BIAMOBIAHUX 3ac001B BepOaIbHOI Ta

HeBepOaIbHOI KOMYHIKAIIii.



2. 3MICT HABUYAJIbHOI JUCIHUTILITHUA

3microBuii Mmoayas 1. Socializing in professional environment

Tema 1: Career choice. Transferrable skills. Networking. Networking and
transferrable skills as an essential aspect of career choice. Use of Present and Past
tenses to talk about skills and experiences.

P03BUTOK KOMYHIKalIHHUX HAaBUYOK Y KOHTEKCTI MOOYJAOBH OCOOMCTOrO Ta

npodeciiinoro npodimo. Bukopucranus dacis (Present ra Past tenses), y po3mogii
PO CBiM JOCBIJ Ta HABUYKU € BAXKIMBOIO CKJIAJ0BOIO B3ae€MOJIi B mpodeciitHoMy
OTOYCHHI: BIJIMOBII Ha MPOIO3HUIII, MpolleC 3HAHOMCTBAa 3 HOBHUMHU JIIOJIbMH,
CTBOPEHHSI 1 BEACHHS KOPOTKUX PO3MOB. BiITBOpIOBaHHS CUTYyallill 3 Kojeramu abo
CIIBPO3MOBHHKAMH Ha MpodeciiiHuX 3axoaax.
Tema 2: Business sector. Market segment in which a company operates. Sector and
industries. Invest your money. Factors to consider when investing include risk
tolerance, investment goals, and market trends. Use of Future tenses to talk about
forecast and prediction.

OnanyBaHHSI TEPMIHOJIOTIi, TOB’S3aHOI 3 1HBECTYBaHHSM Ta CETMEHTAIII€l0
punky. Bukopucrtanus Future tenses y mporso3yBanHi MailOyTHIX MOii.

Tema 3. Projects. Large scale projects. Understanding project priorities. Identifying
and prioritizing the key objectives and outcomes of a project. Use of imperative
sentences to encourage for action or give instruction.

CTpykTypa CHOHYKaJIbHUX pPEYEHBb, OCOOJHMBOCTI BXXHBAHHS B JIJIOBOMY
CHIJIKYBaHHI. OnaHyBaHHs TEPMIHOJIOT1, OB’ SI3aHO1 3 MPOEKTHOIO A1SIBHICTIO.
Tema 4: Global markets. Markets that extend beyond national borders and
involve the exchange of goods, services, and capital between countries. Key

factors for global business. Use of passive voice.



P03BUTOK KOMYyHIKAI[IHHUX HaBHYOK Ta CIOCOOIB CIUJIKYBaHHS OHJIAMH 1
oduaitn B ymoBax riobaimizaiiii puHky. OmanyBaHHS TEPMIHOJIOTII, OB’ S3aHOI 3
oOMiHOM ToBapamu Ta nociayramu. OcoOIMBOCTI B)KUBaHHS Passive voice.

Tema 5: Workplace culture. Elements of corporate culture. Company policy.
Building relationship and trust. Use of linking words and concessive clause.
OnanyBaHHS TEpPMIHOJIOTIi, TOB’S3aHOI 3 KOPIMOPATHUBHOIO KYJIbTYPOIO.
OcoOnMBOCTI BKMBAHHS YMOBHUX peueHb. OCOOJMBOCTI BKUBAHHS CIIB-3B’ 30K
Npu HajJaHl J0JATKOBOI 1H(opMallii, MOpIBHSIHI, MPOTUCTABIICHHI, MOCIITOBHOCTI

moii.

3microBuii moxyab 2. Workspace and technological innovations.

Tema 1. Technological innovations. Managing information. Describing features and
benefits. Managing information is an important aspect of technological innovation
as it involves collecting, storing, processing, and sharing data to support decision-
making and drive business outcomes. Use of comparative and superlative forms of
adjectives and adverbs.

OnanyBaHHS TEPMIHOJIOTI], TOB’S3aHOT 3 IHHOBAIIMHUMHU TEXHOJOTISIMH.
OcoOnuBOCTI  BXXKMBAHHS BHIOTO Ta HAWBHUINOTO CTYNEHS TOPIBHSIHHS
MPUKMETHHUKIB TSl HA/IAaHHSI XapaKTEPUCTHUK Ta MepeBar.

Tema 2. Entrepreneurs. Doable crowdfunding. Doable crowdfunding can be a
valuable tool for entrepreneurs looking to raise capital for their business ventures.
Use of modal verbs.

OnaHyBaHHSI TEPMIHOJIOIII, MOB’A3aHOI 3 MIANPUEMHULBKOK ISJIBHICTIO.
Oco0mmBOCTI BXXKHUBAaHHS MOJAIbHHUX JIECIIB, BHCJIOBIIIOBAHHS, K1 JOIMOMAralTh
0OroBOpIOBATH IJIaHU OCOOJIMBUX MOAIM Ta HA/1aBaTH 1IHCTPYKIIT /15 iX BAKOHAHHS.
Tema 3. Performance and rewards. Rewarding performance. Moving up in a
company. How to develop the rewarding culture. Reported speech and reported

verbs.



OnanyBaHHSI TEPMIHOJIOTII, OB’ sA3aHO1 3 €(DEKTUBHICTIO POOOTH Ta 3a0XOYCHHS.
OcoOMBOCTI BXKMBAHHSI NI€CTIB JIsl TIepeadl 4y»Koi MOBH.
Tema 4. Business strategy. PEST analysis. Reporting reasons and results. PEST
analysis is an essential tool in business strategy that helps businesses to analyze the
external factors that can affect their operations and success. Reporting the results of a
PEST analysis can provide valuable insights to a business in terms of identifying
potential opportunities and threats, developing strategies, adapting operations, and
communicating with stakeholders. Use of noun phrase to replace verb phrases.

OnaHyBaHHS TEPMIHOJOrIi, MOB’SA3aHOI 3 aHAJII30M Ta MPE3CHTAII€I0 JaHUX.
OcoOaMBOCTI BXKMBAHHSI CJIOBOCIIOJIYYEHb 3 IMEHHUKOM Ta J1€CIIOBOM.
Tema 5. Ethics. Ethical choices. Business ethics. Transparency in business. Use of
formal and written English.

OnaHyBaHHS TEPMIHOJOTrIi, MOB’S3aHOI 3 JAUIOBUM €THUKETOM Ta HPO30PICTIO

6131ecy. Oco0auBOCTI ODIIIIHHOTO MMUCEMHOTO CITLIKYBaHHS.

3microBuii moayan 3. Managing challenges: Finance, Technology, and

Time

Tema 1. Finance. Finance and economic crises. Past crashes and crises. Use of
infinitive or -ing form.
OnanyBaHHS TEPMIHOJOTI, TOB’S3aHOI 3 (PIHAHCOBUMHU Ta EKOHOMIYHUMU
kpuszamu. OcoOMMBOCTI BXKUBAHHS 1H(IHITHBA Ta TEPYHIS.
Tema 2. Digital business. Disruptive technology. Second, third or mixed conditionals.
OnaHyBaHHsI TEPMIHOJIOTI], OB’ S13aHOI 3 HU(PPOBUM O13HECOM Ta TEXHOJIOTISIMHU.
OcoOaMBOCTI BXKUBAaHHS YMOBHUX PEYEHb JUIsI OOTOBOPEHHS TIOTETUYHUX CUTYaLli
Ta TXHIX MOXJIUBHUX HACJIJIKIB.
Tema 3. Time management. Working from home. Dealing with matters of

urgency. Weak forms of past modals.



OnanyBaHHS TEPMIHOJIOTIT, MOB’S3aHOI 3 IUITAHYBAHHSAM 4Yacy Ta HEBIJIKIATHUMU
CIpaBaMu.
OcoOauBOCTI BXKMBaHHSI CJIA0KKUX (HOPM MOJATBHUX JIIECTIB.
Tema 4. Market research. Types of market research. How market research affects
brands. Participle clause.
OnaHyBaHHA TEPMIHOJOrI], MOB’SA3aHOI 3 MAOCHIIKEHHSM PUHKY. BiKuBaHHS
JIEMNPUKMETHUKOBOTO 3BOPOTY $IK CHocoOy HaJaHHS JOJATKOBOI 1HQopMauii mpo

00'ekTH 41 0CcoOMu.



3. IINTAHU IPAKTUYHUX 3AHATD,
3ABJIAHHS JIJISI CAMOCTIHHOI POBOTH 3JOBYBAYIB TA
METOJAWYHI PEKOMEHJIALII 1O BUBUEHHS OKPEMUX TEM

3micToBuii Mmoxyab 1. Socializing in professional environment
Tema 1. Career choice. Transferrable skills. Networking.

IIpakTuyne 3auarTs 1

Ilumanns ons 062060penHs

1.The use of Present and Past tenses.
2. Common careers in the field of economics.

3. How important is networking in today's job market?

IpakTuyHi 3aBIaHHS
1. TpenyBanbHi BIIpaBH.

2. OnaHyBaHHS OCHOBHHUX TEMAaTHUYHUX TEPMiHIB.

IIpakTuyHe 3aHATTSH 2

Ilumanns ons 062060penns

1. How can one develop their transferrable skills?
2. How can networking help someone in their career?

3. What technics do you know to build rapport?



IIpakTuyHi 3aBIaHHS
1. TpenyBanbHi BIpaBH.
2. OmaHyBaHHSI OCHOBHUX TEMaTUYHUX TEPMiHIB.

3. Ponwona rpa.

CueHnapiii poJib0BOI I'pH.

Scenario: Career Development Workshop

You're participating in a career development workshop hosted by a renowned
professional development organization. The workshop aims to help individuals
enhance their transferrable skills and understand the significance of networking in
today's job market. You've been assigned the role of a participant eager to learn and
engage in discussions.

Characters:

Alex: The workshop facilitator, an experienced career coach.

Maya: A participant with minimal knowledge about transferrable skills and
networking.

Roman: A seasoned professional who advocates for the power of networking.
Setting:

The workshop takes place in a modern conference room with interactive
whiteboards, comfortable seating, and a warm ambiance, encouraging open

discussions and active participation.

IIpakTHuyHe 3aHATTA 3

Tlumanus ons 062080penHs

1. The use of present and past tenses.
2. What is the structure of formal letter?

3. How important is networking in today's job market?
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IIpakTu4Hi 3aBIaHHS
1. OnanyBaHHS OCHOBHUX TEMAaTHYHUX TEPMIHIB.

2. Hamvcanus nucra.

Tema: [IpeacTaBneHHs HOBOTO TIpAIliBHUKA.

Subject: Introduction: New Employee Announcement

Dear [Recipient's Name],

| hope this email finds you well. My name is [Your Name], and | am thrilled to be
joining [Company Name] as the new [Your Position]. As | embark on this exciting
journey, | wanted to take a moment to introduce myself and extend a warm greeting
to all members of our dynamic team.

| bring with me [mention any relevant experience or skills], and | am eager to
contribute my expertise to the collaborative efforts at [Company Name]. | am
genuinely enthusiastic about the opportunity to work with such a talented and driven
group of individuals.

In my previous roles at [Previous Company/Experience], | gained valuable insights
into [mention any relevant industry or field], which I believe will be instrumental in
achieving our goals here at [Company Name].

Beyond work, | am passionate about [personal interests or hobbies]. I firmly believe
that fostering a healthy work-life balance is pivotal in ensuring both personal and
professional growth.

| look forward to meeting each of you and learning more about your roles and
contributions to the company. Please don't hesitate to reach out—I am open to
conversations, collaborations, and exchanging ideas.

Thank you for the warm welcome. | am genuinely excited to be a part of the

[Company Name] team and to contribute to its continued success.

Best regards,
[Your Name]

[Your Contact Information]
11



[Your Position]

MeToauuHi pekoMeHaaIlil 1)1 BUBYEHHS MUTAHb TEMH

Jlist BUBYEHHS MaHOiI TEMH, Hacammepen, 3700yBadi MalOTh IPOaHAi3yBaTH
BiIMiHHOCTI Mk Present ta Past tenses, 3okpema cCHiBBiIHECTH OCOOJIHUBOCTI
BUKOPUCTAHHS B TPAKTUYHUX CHUTYAIliIX: PO3MOYATH Ta MiATPUMATH KOPOTKY
PO3MOBY 3 HE3HailoMIleM, HajaTy 1iH(popmallito npo cede. OnanyBaTu MOBHI KIIIIIE,
0 BXHUBAIOTHCS Y TEBHUX CUTyalisx. PO3riassHyTHM OCOOJMMBOCTI  BXKHUBaHHS
MUHYJIUX Ta TENEPIlIHIX YaciB PO3MOBIIAIOYM MPO CBIA JTOCBIJ Ta MEBHI MOAII Yy
MUHYJIOMY Ta aKkTyaJbHI HaBUYKUA. O3HAMOMHUTHUCH 13 CTPYKTYpOIO O(DiIliHOrO

JUCTA Ta OMAaHyBaTHU MOBHI KJIIIIE, 1110 BXXUBAIOTHCS y MPUBITAIBHOMY JIHUCTI.

PexomeHnoBaHi axepesia

Ocnogna nimepamypa

H

. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxoea nimepamypa

H

. Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
. Miles A. Speak write better business English. Barcelona. 2021. 194 p.

w N

. Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

Tema 2: Business sector. Sector and industries. Invest your money.

IIpakTuyHe 3aHarTH 4
Ilumanns ons 062060penHs
1. Use of Future tenses to talk about forecast and predictions.

2. What are some different sectors and industries in the business world?

12



IIpakTuyHi 3aBIaHHS
1. TpenyBanbHi BpaBu

2. OnanyBaHHS OCHOBHHX TEMaTUYHUX TEPMIHIB.

IpakTuyHe 3aHATTH S5

Ilumanns ons 0o62060peHns

1. Use of Future tenses to talk about forecast and predictions.
2. What are some different sectors and industries in the business world?

3. What is the structure of business letter?

IIpakTu4Hi 3aBIaHHS
1. TpenyBanbHi BpaBu

2. Hamwmcauus nucra

Tema: BuBueHHsSI 1HBECTHIIIWHUX MOMJIMBOCTEH y PI3HHX CEKTOpax Oi3HeCy Ta
rary3siX MMPOMHCIIOBOCTI.

Subject: Exploring investment opportunities in diverse business sectors and
industries.

Action Steps:

e Research and compile a list of potential companies or projects within these
sectors.

e Analyze their financial reports, growth projections, and market positioning.

e Explore opportunities for diversification across sectors to mitigate risks.

e Consider seeking expert advice or consultations to refine investment strategies.

13



IIpakTnuHe 3aHATTS 6

Ilumanns ons 062co6openHs

1. What are some key factors to consider when investing in a company?
2. How can one invest their money in the stock market?

3. What are the features of formal and informal communication.

IIpakTuyHi 3aBIaHHS
1. TpeHyBabHI BIpaBH
2. OmaHyBaHHSI OCHOBHUX TEMaTUYHUX TEPMiHIB.

3. Ponwona rpa.

Cuenapiii poJib0BOi rpu.

Scenario:

You are a project manager leading a team meeting to discuss the development of a
new software product in arapidly growing tech company. You've prepared a detailed
agenda and want to ensure all team members have the opportunity to share their
insights and updates. However, during the meeting, one team member, repeatedly
interrupts others and dominates the conversation with their ideas. This behavior is
hindering the progress of the meeting and preventing other team members from
contributing.

Characters:

project manager leading a team meeting

colleagues

the team member who interrupts

Set the Scene:

Begin the role play by establishing the context. You're leading a team meeting to
discuss the development of a new software product in a rapidly growing tech
company. Everyone is gathered, and you've started with the agenda.

Interruption Occurs:
14



As you're discussing a crucial aspect, your colleague starts interrupting frequently,
jumping in with their ideas without letting others speak or finish their thoughts.
Address the Interruption:

Politely interrupt them when they pause and acknowledge their input by saying,
"Thank you for sharing your thought. | appreciate your enthusiasm. However, I'd
like to ensure everyone gets a chance to contribute their ideas. Let's hold off on
additional inputs until we've heard from others."

Redirect the Conversation: Direct the conversation back to the agenda by saying,
"Now, let's move on to the next point on the agenda. Address to one other person,
I'd like to hear your thoughts on this aspect of the launch strategy."

Encourage Participation:

Engage other team members by asking specific individuals for their input and
opinions. Make sure to facilitate a balanced discussion where everyone feels

encouraged to share their ideas.

MeToanuHi pekoMeHaaNil /I BUBYEHHS MUTAHb TEMH
Jlnsi BUBYEHHS JTaHOI TEMH, Hacammepena, 3700yBadi MarOTh OINAHYBaTH OCHOBHI
TeMaTU4YHI TepMiHH Y cepi O13HeCy, TaKi sIK CEKTOp, Taly3b, IHBECTYBaHHS, TOXO/H,
pU3UKU TOIIO. PO3risHyTH O0COONMBOCTI BXUBAaHHA MaWOYTHIX 4daciB s
MPOTHO3YBAaHHSA MO y MaildyTHboMy. O3HAOMUTHCH 3 CTPYKTYpOIO Ta
OCOOJIMBOCTSIMU HAMMCAHHS JIUCTIB  TPOXaHHS MPO JOJATKOBY iH(OpMAIIiTO,
YTOYHCHHS TI€BHUX IMWTaHb, TONIO. 3aKpIMUTH JIGKCHYHWA Ta TpaMaTHYHUAN
MaTepiai 3a IOMOMOTOI0 TPeHyBaJlbHUX BIpaB. [liIroTyBaTtuch 10 pOILOBOI TPH,
BUKOPHCTOBYIOYM TPEHYBAJIbHI BIOPAaBU Ta TEXHIKA AKTUBHOTO CIIyXaHHS Ta

€()EKTUBHOI0 KEPYBaHHS CUTYAIIEIO.
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PexomenoBaHi 1:xepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business VVocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N o g bk~ DR

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 3: Projects. Large scale projects.
IIpakTnuHe 3aHATTHA /

Ilumanus ons 062080penHs

1. 1. Identify three key objectives of a large-scale project and prioritize them from
most to least critical. Explain your rationale.

2. ldentify and prioritize the top three challenges faced when managing large-scale
projects. Suggest actionable strategies to overcome each challenge.

3. Create a set of imperative guidelines for effective project team communication

and collaboration.
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IIpakTu4Hi 3aBIaHHS
1. TpenyBanbHi BlpaBu

2. OnanyBaHHS OCHOBHMX TEMaTUYHUX TEPMIiHIB.

I[IpakTuyHe 3aHATTH 8

Ilumanns ons 062080penHs

1. How important is clear communication in issuing imperative instructions within
a project?

2. What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?

3. Can you discuss cultural considerations when using imperative sentences in a

diverse project team?

IIpakTu4Hi 3aB1aHHSA
1. TpeHyBaibHI BIIPaBH.
2. OnanyBaHHS OCHOBHUX TEMAaTHUYHUX TEPMIHIB.

3. Pombosa rpa.

Cuenapiii poJib0BOiI Ipu.

Scenario: You and your team are part of a large-scale project management group
tasked with presenting a comprehensive overview of a major project to stakeholders.
The project involves developing a sustainable energy solution for a rapidly growing
urban area. As a team, you've been working diligently on various aspects, including
research, design, budgeting, and implementation plans. The presentation aims to
communicate the project's progress, challenges, and future milestones to key
decision-makers and stakeholders.

Characters:

Team leader
17



Team member 1

Team member 2

Team member 3

Team leader’s role in the presentation is to delegate responsibilities: assign specific
sections or aspects of the project to each team member based on their expertise and
contribution. Use imperative sentences to clearly delegate tasks and emphasize
accountability.

Team member’s roles are to compile information: gather comprehensive data,
visuals, and statistics that support your team's achievements and plans. Ensure the
information is cohesive and aligns with the overall project objectives, practice the
presentation multiple times as a team to refine the delivery, address potential
questions, and ensure a smooth transition between different sections, emphasize
successful milestones achieved so far and outline contingency plans or strategies to

address any challenges encountered or anticipated in the future.

IpakTuuHe 3aHATTS 9

Ilumanns ons 0b6coeopenHs

1. What are imperative sentences, and how do they differ from other types
of sentences?

2. How can imperative sentences be used to delegate tasks effectively
within a project team?

3. What strategies do you employ to ensure imperative instructions are

understood and acted upon by team members effectively?

IIpakTuyHi 3aBIaHHS
1. OnanyBaHHSI OCHOBHMX TEMAaTUYHUX TEPMIHIB.

2. HanmucanHs nucTa iHCTPYKITi.

Tema: [Ipe3errarrist mpoexTy.
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Subject: Presentation of Large-Scale Project — Instruction

Action Steps:

e Identify key project components.

e Organize content effectively for the presentation.

e Design compelling visuals to enhance understanding.
e Allocate time for practice sessions.

e Delegate roles within your team for seamless execution.

MeTtoauuHi pexoMeHaauii AJ1s1 BUBYEHHS MMTAHb TEMHU

JlJis BUBYEHHSI JaHOT TE€MH, HacaMmIiepena, 37100yBadyl MalOTh OMaHyBaTH OCHOBHI
TeMaTU4YHI TEPMiIHH, TIOB’s3aHI 3 TPOEKTHOW MisuibHICTIO. [IpoanHamizyiite
KOHCTPYKLII CIOHYKaJbHUX PEUEHb Ta BUMOTH 10 BXKHMBAHHS CIOHYKaJIbHHX
pedeHb y Oi3HEeC-CepeOBUIII 1T MAKCUMAIIBHO €()EeKTHBHOT KOMYHIKAITIi.

CknagaHHs JUCTa-IHCTPYKII: MOYHITH 31 CTBOPEHHSI 3aroJIoBKy abo 3arojoBKiB,
00 4YiTKO BKa3aTH METY IHCTPYKIi; BUKOPUCTOBYWTE JOTIYHY MOCIITOBHICTh
KPOKiB a00 MyHKTIB, SKi MOTPIOHO BUKOHATH; AOAATE MOACHEHHS, MPUKIAH 1, 32
MO>KJIMBICTIO, UIFOCTpALil JJI Kpaloro pO3yMIHHS; 3aBEPUIITh JIMCT 3aKJIMKOM J0
aii ado 3amuTOM LIOJI0 MOKJIMBHUX NUTaHb. 3aKPIOIUTH MaTepiajl BUKOHYIOUU
KOHTEKCTYyaJIbHi 3aB/JaHHS Ta BIPABU: CKJIAJaHHS PEUeHb 3 BUKOPUCTAHHSAM HOBUX
TEpPMIHIB, acolialii TEPMiHIB 3 KOHKPETHUMH CUTYAIIsIMU MPOEKTHOI A1SIBHOCTI.
[TigroTyBaTHch 10 pOILOBOI TPH, BUKOHYIOYH MPUKIIAIHI 3aBIaHH Ha BU3HAYCHHS

Ta OOTPYHTYBAaHHS NPIOPUTETIB y PI3HUX CLIEHAPIAX MPOEKTIB.
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PexomenoBaHi 1:xepesia

OcHogHna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.

132 p.

N o g bk~ w0 DdhdRe

Jlooamkoea nimepamypa

Dido N. English for economists. Part 1. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 4: Global markets. Key factors for global business. Doing market

research.

IpakTuune 3ansarTsa 10

Ilumanus ons 062080penHs

What are some key factors to consider when doing business globally?

. How can market research help businesses in global markets?

What are some examples of successful global businesses and how did they

succeed?

IIpakTu4Hi 3aBAaHHS

1. TpeHnyBasbH1 BIIPaBHU.

2. OnanyBaHHS OCHOBHUX TEMaTUYHUX TEPMiHIB.

20



IIpakTuuHe 3anaTTs 11

Ilumanns ons 062060penHs

1. What is the strategy to build consensus?
2. How is passive voice employed in effective conversation management?

3. What role does tone play when utilizing passive voice during conversations?

IIpakTU4Hi 3aBAaHHS
1. TpenyBabHI BIIpaBH.
2. OnanyBaHHS OCHOBHUX TEMAaTUYHUX TEPMIHIB.

3. Ponwoga rpa.

CueHnapiit poJib0BOiI Ipu.

Scenario:

You and your team are part of a multinational corporation expanding its presence
into new global markets. Your company specializes in renewable energy solutions
and aims to introduce its latest innovation—a highly efficient solar panel
technology—to different regions worldwide. The team meeting today is pivotal as
you're strategizing the market entry approach.

Characters:

Team Leader: Responsible for overseeing the entire expansion project.

Market Research Analyst: Conducts in-depth research on various global markets.
Financial Analyst: Provides insights into the financial viability and potential risks of
market entry.

Marketing Specialist: Develops strategies to position the product effectively in
diverse markets.

Legal Advisor: Offers guidance on compliance, regulations, and legal requirements

in different regions.
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Discussion Points:

Market Research Findings: The Market Research Analyst presents a comprehensive
report on potential markets—assessing regions based on solar energy consumption
trends, government incentives, regulatory landscapes, and competition analysis.
Each region's market size, growth potential, and consumer behavior regarding
renewable energy are highlighted.

Financial Viability: The Financial Analyst assesses the projected costs, potential
revenue streams, and risks associated with entering specific markets. Discussions
revolve around the investment needed, return on investment timelines, and potential
financial hurdles.

Marketing Strategy: The Marketing Specialist outlines tailored strategies for
different regions considering cultural nuances, communication channels, and
consumer preferences. It includes highlighting the benefits of the solar panels unique
to each market's needs.

Legal and Regulatory Compliance: The Legal Advisor emphasizes the regulatory
frameworks, certification requirements, and any legal barriers to entry in different
regions. They provide guidance on navigating these hurdles effectively.

Risk Mitigation and Contingency Plans: The team collectively discusses potential
risks—currency fluctuations, political instability, or unexpected market behaviors—
and develops contingency plans to mitigate these risks.

Timeline and Action Plan: The Team Leader leads the discussion on setting a
timeline for market entry, allocating responsibilities, and defining milestones to
monitor progress effectively.

Settings:

During the role play, each team member embodies their respective role, engaging in
discussions, sharing insights, and actively participating in decision-making
processes. The Market Research Analyst presents data-driven insights, the Financial
Analyst provides financial perspectives, the Marketing Specialist offers creative

strategies, and the Legal Advisor ensures compliance and risk assessment.
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IIpakTnune 3anarTa 12

Ilumanns ons 06206openms

1. How is the passive voice effectively utilized in writing letters confirming orders?

2. What elements should be included in a letter confirming an order to ensure
clarity and accuracy?

3. Can you outline the structural components of a formal order confirmation letter

using passive voice?

IIpakTnyHi 3aB1aHHA

1. OmnaHyBaHHSI OCHOBHUX TE€MAaTUYHUX TEPMIiHiB.

2. HanmcanHs nucta 3aMOBJICHHS.

Tema: BuBueHHs KII0YOBHUX (PAKTOPIB CBITOBOTO PUHKY JUIsl PO3LIMPEHHS Oi3HEC-
MOKJIMBOCTEH.
Subject: Exploring Key Global Market Factors for Enhanced Business
Opportunities

Action Steps:

e Conducting an in-depth analysis of market trends, consumer behavior, and
emerging opportunities in key global regions.

e Collaborating with renowned industry experts to gain valuable insights into the
nuances of diverse markets.

e Exploring innovative strategies to adapt and thrive in the ever-evolving global

business ecosystem.
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MeTtoau4Hi pekoMeHIaNil 1J151 BUBYEHHS IUTAHb TEMHU

Jlisg BUBUEHHS JaHOi TeMH, Hacamrepen, 3100yBadyl MalOTh ONaHyBAaTH OCHOBHI
TEMaTU4YHI TEPMIHU, TIOB’3aH1 3 OCHOBHHMH MOHATTAMH 1 (paKTOpaMu rio0anbHUX
puskiB. [IpoananizyiiTe akTyanbHI MPUKIAIN YCHIIIHUX TTI00ATBHUX KOMIaHIN Ta
iXHIX CTpaTeriit A 3aTydeHHs] HOBUX PUHKIB.

CkJlalaHHs JUCTa-3aMOBJIEHHS: MTOYHITh 3 BITAHHS U BUPAKECHHS MOJSKH 3a JIUCT,
MIITBEPITh JeTajl Ta YMOBHM 3aMOBJICHHS, BUKaXITh IMOOaXaHHS MOJAJBIIOT
CHiBIIpall Ta JoJalTe KOHTaKTHY 1HQopMalito. BukopucroByiiTe odiiiiHuil TOH Ta
npogeciiiny MoBy. [lepekoHaiiTech, 0 TUCT CTPYKTYPOBAHUM Ta JIETKO YATAETHCA.
[lepernsiupTe MUCT Ha HpeaMer opdorpadiyHUX TOMHUIIOK Ta JIOTTYHOCTI BUKJIAAY.
3akpiniTh Marepiaj BUKOHYIOYl KOHTEKCTYyallbHI 3aBJaHHsS Ta BIPABU: CKIIAJAHHS
pedyeHb 3 BUKOPHUCTAHHSIM HOBUX TEPMIHIB, acolllallii TEPMIHIB 3 KOHKPETHHUMHU
CUTyaIllIMH, SIKI PO3BUBAIOTh BMIHHS CIIBOPAIIOBATH Ta JOCITaTH CHIBHOT
noMoBieHocTl. IliaroryBaruce 10 pojaboBOi IpH, BAKOHYIOUM IPUKIIAIH] 3aBIaHHS
Ha PO3BUTOK HABUYOK YIIpaBIIIHHA O€CiJI010, aKTUBHE CIyXaHHS 1 BUKOPHUCTAHHS

BIJIMOBIHUX TEPMiHIB Ta ¢pa3 y 613HEC-KOHTEKCTI.

PexomenioBaHi 1:xepesia

OcnogHna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.

AN A A
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6. Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
7. Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 5: Workplace culture.
IIpakTnune 3ansaTTa 13

Ilumanns ons 062080penHs

1. What are the key elements that define a company's workplace culture, and how
do they contribute to its overall success?

2. How do established company policies impact workplace culture, and can they
sometimes hinder innovation despite aiming to maintain order?

3. Explain the importance of using linking words to connect ideas in business

communication.

IIpakTu4Hi 3aBIaHHS
1. TpenyBaabHI BIPaBHU.

2. OnanyBaHHSI OCHOBHUX TEMaTUYHUX TEPMIiHIB.

IIpakTnune 3anarTa 14

Tlumanns ons 062080penHs

1. What role do rituals and traditions within a company have in fostering a strong
corporate culture?

2. How can a company's leadership influence and shape its corporate culture?

3. Explain the purpose of concessive clauses in expressing contrasting ideas in

business writing.

IIpakTH4Hi 3aBIaHHS
1. TpenyBaibHI BIOpaBH.

2. Orma"yBaHHS OCHOBHHMX TEMaTHYHUX TEPMIiHIB.

25



3. PonwoBa rpa.

Cuenapiii poJibOBOI IpH.

Scenario: A team meeting is scheduled at a corporate firm, and the agenda revolves
around discussing the role of rituals and traditions in shaping the corporate culture,
the influence of leadership on this culture, and the purpose of concessive clauses in
expressing contrasting ideas in business writing.

Characters:

John - The team leader, advocating for the importance of rituals and traditions in
corporate culture.

Sarah - A senior team member, emphasizing the influence of leadership on shaping
corporate culture.

Emma - A junior team member, curious about the role of concessive clauses in
expressing contrasting ideas in business writing.

Setting:

A conference room with a large table and chairs arranged in a circle. A whiteboard

IS on one side, where key discussion points can be noted down.

IIpakTuuHe 3aHaTTa 15

Ilumannus ons 062060penHs

1. What are the essential components of a well-structured business proposal?

2. How can a proposal effectively convey the company's values and culture?

3. Discuss the significance of using persuasive language in a proposal to confirm
ideas.

4. Provide examples of linking words that enhance the flow and structure of a

business proposal.
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IIpakTu4Hi 3aBIaHHS
1. OnanyBaHHS OCHOBHUX TEMAaTHYHUX TEPMIHIB.

2. HanumcaHHs nucTa — IpOITO3HILi.

Temu: [Iporno3uilist BUBYEHHS BIUIMBY TPaAULii Ha KOPIIOPATUBHY KYJIbTYpY.
Subject: Proposal for Examining the Impact of Rituals and Traditions on Corporate
Culture.

Action Points:

e Research Scope: Define and outline the scope of the research, identifying the
various rituals and traditions existing within our company. This will involve
Interviews, surveys, and data collection from different departments and employee
levels to gain comprehensive insights.

e Analysis of Impact: Analyze the gathered data to understand how these rituals
and traditions contribute to shaping our corporate culture. Identify both positive and
negative influences, considering employee engagement, retention rates, teamwork,
and overall morale.

e Best Practices and Recommendations: Based on the findings, develop a set of
best practices and recommendations. Highlight actionable steps to leverage positive
rituals while potentially mitigating or reshaping detrimental traditions to enhance
our corporate culture effectively.

e Presentation and Implementation: Compile the research findings,
recommendations, and actionable strategies into a comprehensive report and
presentation to be delivered to the relevant stakeholders for consideration and

potential implementation.
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MeToau4Hi pekoMeHAAIlil 1)1 BUBYEHHS MUTAHb TEMH.

Jlns BUBYEHHS JaHOI TEeMH, HacamIiepes, 3700yBadyli MarOTh OIMaHYBaTH OCHOBHI
TEMaTU4YHI TEPMiHH, TOB’s3aHI 3 poOO0YOI0 KYJIbTYpOIO Ta 1 eJIeMEHTaMHU.
O3HaifoMTecs 3 TTOJTITHKOI0 KOMIaHii Ta MpUKiIagaMu poOOTH 3 MOOYT0BU BiTHOCHH
1 10BipH B O13HEC-CEPETOBUIIII.

CknagaHHs JHUCTA-TIPOTO3UINI: BUKOPHCTOBYWTE 3HAHHS WIPO KOPIOPATUBHY
KyJbTYpy JUIS CTBOPEHHS TMPOMO3HUIi JJIsi KOMIIaHIi I[0JI0 TOKpaIIeHHS a0o
peamizalii KOHKpPETHOI 11€i, JOTpUMYyWTECS CTPYKTypH NpPOIMO3HIII Ta
BUKOPUCTOBYUTE CIOJIYYHUKH JUJIs 3B'SI3KY MK  11€5IMH, BHKOPUCTOBYHTE
odiniiHui TOH Ta Npo¢eciiiHy MOBY, IEPEKOHANTECH, 1110 JTUCT CTPYKTYPOBAaHUI Ta
JIETKO YUTAETHCSI.

3akpinuTu MaTepial BUKOHYIOYH KOHTEKCTYaslbHi 3aB/IaHHS Ta BIPABH: CKJIaaHHS
peyeHb 3 BUKOPHCTAaHHSM HOBHMX TEPMIHIB, acoIlliallii TepMiHIB 3 KOHKPETHUMU
CUTyallisIMH, $KI PO3BMBAIOTh BMIHHS Te€HepyBaTH 11ei Ta TEepeKOHYBaTH
criBpo3MoOBHUKA. [liArOTyBaTUCh A0 POJBOBOI TPH, BUKOHYIOUM MPUKIATHI
3aBJaHHS HA PO3BUTOK HABMUYOK YMPaBIIHHA O€Ci00, aKTUBHE CIyXaHHS M

BUKOPHUCTAHHS BIAMOBIIHUX TEPMIHIB Ta (pa3 y 0i3HEC-KOHTEKCTI.

Pexomeni0oBaHi 1:xepesia

OcHogHna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

1. Dido N. English for economists. Part I. IBA. 2021. 83 p.

2. Fine D. The fine art of small talk: how to start a conversation. 2015. 188p.

28



Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.
Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

S L

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

3microBuii moayan 2. Workspace and technological innovations.

Tema 1. Technological innovations.
IpakTnune 3anaTTa 1

Tlumanns ons 062080penHs

1. How can we effectively manage information in the age of technological
innovation?

2. What are the key features and benefits of the latest technological innovations in
our industry?

3. How can we write a review that effectively describes the features and benefits

of a technological innovation?

IpakTu4yHi 3aBIaHHS
1. TpeHyBanbHI BIpaBu

2. OnaHyBaHHS OCHOBHHUX T€MAaTHYHUX TEPMIHIB.

IIpakTu4He 3aHATTH 2

llumanns ons 062080penHs

1. What phrases do you use to describe features and benefits?
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2. What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

3. What is the purpose of using comparative adjectives and adverbs in sentences?

IIpakTu4yHi 3aBIaHHS

1. TpeHyBasbHI BOpPABH.
2. OnaHyBaHHS OCHOBHHUX TEMAaTHYHUX TEPMiHiB.

3. PonboBa rpa.

CueHnapiii poJib0BOiI I'pH.

Scenario:

You and your colleague work for a tech company that's about to launch a
groundbreaking new product, a smart home device that integrates various
functionalities to streamline daily tasks. Your colleague, Student A, is responsible for
managing information about the product, while you, are in charge of describing its
features and benefits to potential clients.

Setting:

You both are in a meeting room at the company's headquarters, preparing for a
presentation to a group of potential investors and business partners. The launch of the
smart home device is just around the corner, and the success of this meeting is crucial
for securing crucial partnerships and investments.

Characters:

Student A: You're responsible for gathering and organizing all the information
regarding the technological innovations incorporated into the smart home device. You
need to effectively communicate the technical details and advancements to Alex, who

will be presenting this information to the audience.
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Student B: Your role is to understand the technological innovations presented by Sarah
and translate them into compelling features and benefits that resonate with the potential
investors and partners. You must highlight how the product addresses market needs
and its competitive edge over existing solutions.

Objective:

Together, Student A and Student B must collaborate effectively to ensure a seamless
flow of information. Student A needs to convey the technological intricacies clearly to
Student B, who in turn must translate these details into a persuasive pitch that
highlights the value proposition of the smart home device.

Discussion Points:

Technological Innovations: Student A, you'll discuss the product's innovative aspects,
such as Al integration, energy efficiency, and user-friendly interfaces. Emphasize how
these innovations set the product apart from competitors and solve real-life problems
for consumers.

Communication Skills - Managing Information: Student A, your challenge is to convey
complex technological details in a way that Student B can easily understand and
communicate to the audience effectively. Use clear language, visual aids, and relatable
examples to ensure a smooth transfer of information.

Business Skills - Describing Features and Benefits: Student B, your task is to take the
technical information provided by Student A and translate it into a compelling narrative
that emphasizes the benefits for potential investors and partners. Highlight features like
convenience, cost-effectiveness, and how the product addresses market gaps to create

a persuasive pitch.

IIpakTuyHe 3aHATTH 3

Ilumanns ons 062080penHs

1. What key elements should be included in a review of a technological innovation

to provide a comprehensive understanding for readers?
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2. What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

3. How do adverbs typically form their comparative and superlative forms in
English?

IIpakTuyHi 3aBIaHHS
1. OmanyBaHHS OCHOBHMX TEMaTUYHUX TEPMIHIB.

2. Hanucanus BiATyKy.

Tema: BuBueHHS TEXHOJIOTIYHUX 1HHOBAIlIHA: OCOOJIMBOCTI Ta IIEpEBary.

Title: Exploring Technological Innovations: Features and Benefits

Obijective:

Write a comprehensive review showcasing various technological innovations,
describing their distinctive features, and elucidating the benefits they offer across
different sectors and aspects of life.

Guidelines:

Use clear and concise language suitable for a diverse audience.

e Incorporate real-world examples and case studies to illustrate the practical
applications of these innovations.

e Highlight the positive impacts these technologies have on various aspects of life,
industry, and society.

e Ensure proper citation of sources and adhere to ethical writing practices.

e Aim for a balanced perspective by addressing both benefits and challenges of

technological advancements.

MeTtoau4yHi pekoMeHaaIlil 1J151 BUBUYEHHSI MUTAHb TEMH
Jlyist BUBYEHHS TaHOT TEeMH, HacaMIiepes, 3700yBadi MarOTh OMaHyBaTH OCHOBHI

TEMaTU4YH1 TEPMIHU NOB’53aHI 3 IHHOBAL[IMHUMU TEXHOJOT1sIMU. O3HalioMTeCs
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TEeXHIKaMH YIIpaBJIiHHS 1HQOpMAITi€I0 Ta BUpa3aMHu JIJIsl OTHCY XapaKTEPUCTHK Ta
nepesar.

CkiajanHg BIATYKY: BUKOPHCTOBYWTE 3HAHHS MPO YIMPaBIiHHA 1HGOpPMAIIEIO B
Cy4aCHOMY TEXHOJIOTIYHOMY CEpEIOBHII ISl BIPOBAKEHHS HOBaIlid. BwminHA
30upatu, 30epiratu, 0OpoOIATH Ta OOMIHIOBATHCS TaHWUMH BHU3HAYAIOTh YCIIIIHICTh
OPUIHATTS PIlICHh Ta JOCSATHEHHs Oi3Hec-Iijed. Bumuii Ta HalBUINMMIA CTYIEHI
MOPIBHAHHSA MPH OIMHCI IOTO MPOIECY BUKOPUCTOBYIOTHCS I BUCBITJICHHS TIEpeBar
Ta 0COOJIMBOCTEN yrnpaBiIiHHA 1HGOPMAIIEO.

3akpinuTu MaTepiall BUKOHYIOUN KOHTEKCTYyalbHi 3aBJJaHHs Ta BIPaBU: CKJIaIaHHS
peYeHb 3 BUKOPUCTAHHSM HOBUX TEPMIHIB, acOLIallll TEPMiHIB 3 KOHKPETHUMH
CUTYAIlisIMH, SIKI pO3BUBAIOTh BMIHHS T€HEPYBaTH 17I€1 Ta MepEeKOHYBaTH
criBpo3MoBHUKA. [[iATOTYBaTHCH 10 POIBOBOI TPH, BUKOHYIOUM MIPHUKIIATH] 3aBIaHHS
Ha PO3BUTOK HABUYOK YIpaBIiHHS OEC1010, aKTUBHE CIyXaHHS i BUKOPUCTAHHS

BIJIMOBITHUX TEPMIiHIB Ta ¢pa3 y 613HEC-KOHTEKCTI.

PexomenaoBaHi axkepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020. 132 p.

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N o gk~ w b

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.
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Tema 2. Entrepreneurs. Doable crowdfunding.

IpakTuune 3anaTTe 4

Ilumanns ons 062060penHs

1. Can you outline the steps or process involved in crafting an engaging and
informative review of a technological product or service?
2. What are the essential elements of persuasive communication that can

significantly impact the success of a crowdfunding initiative?

IIpakTn4Hi 3aB1aHHA
1. OmanyBaHHS OCHOBHUX TEMaTUYHHUX TEPMIHIB.

2. TpeHyBaJbHI BIpPaBU.

IIpakTHyHe 3aHATTH D

Ilumanns ons 062060penns

1. What are some effective signposting strategies we can use in our presentation
to communicate key points to our audience?

2. Provide examples of how the effective presentation of data and numbers
contributed to the success of a crowdfunding project.

3. Share an example of a successful crowdfunding campaign where effective

influencing skills played a crucial role in achieving funding goals.

IIpakTH4Hi 3aBIaHHSA
1. TpeHyBanbHI BIpaBH
2. OnanyBaHHS OCHOBHUX TEMAaTHYHHX TEPMIHIB.

3. PousboBa rpa.
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Cuenapiii poJibOBOI Ipu.

Scenario:
Demonstrate how entrepreneurs can explore crowdfunding as a viable option and
engage potential investors to support their innovative projects. The use of modal verbs
such as 'can,’ ‘could," and 'might' highlights the possibilities and potential outcomes in
the context of crowdfunding for business growth.
Characters:
Entrepreneur
Potential Investor
Crowdfunding Platform Representative
Setting:
A bustling co-working space in a metropolitan city. There are various entrepreneurs
working on their projects, networking, and collaborating. Demonstrates how
entrepreneurs like Sarah can explore crowdfunding as a viable option and engage
potential investors like David to support their innovative projects. The use of modal
verbs such as 'can,’ 'could,” and 'might' highlights the possibilities and potential

outcomes in the context of crowdfunding for business growth.

IpakTnuHe 3aHATTA 6

Ilumanns ons 06e060penHs

1. How does a well-crafted summary impact the potential backers' decision-making
process in supporting a crowdfunding project?

2. Use of modal verbs.
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IIpakTuyHi 3aBIaHHS

1. OnanyBaHHS OCHOBHUX TEMATHYHUX TEPMiHIB.

2. Hammcanns cTucioro BUKIamy (akris.

Tema: JlocaimkeHHs poyli KpayadaHAuHTy JUIS MANPUEMINB: DaKTOJOTTIYHUN
OTJISA.

Title: Exploring the Role of Crowdfunding for Entrepreneurs: A Fact-Based
Summary.

Task Description:

Compose a summary highlighting the significance of crowdfunding as a viable tool
for entrepreneurs seeking capital for their business ventures. Utilize factual
information, statistics, and the utilization of modal verbs to emphasize feasibility

and potential.

MeTtoau4yHi pekoMeHAallil 1151 BUABYCHHSI MUTAHb TEMHU

JInst BUBYEHHSI JaHOT TE€MH, HacamIiiepes, 37100yBadl MalOTh OMAHYBATH OCHOBHI
TEMaTU4YHl TEpPMIHM, TNOB’S3aHI 3 KpayA(QaHAMHIOM Ta MIAIPUEMHHUIITBOM..
O3HaiioMTecs 3 BAKOPUCTAHHIM MOJTATBHHX JIIE€CIIB JIJIs1 BUPKCHHS MOKIIUBOCTEH,
Mopaj Ta peKOMEH AN 100 KpayapaHIuHTy IS MANMPUEMIIIB.

CknamaHHs cTUCIOro BUKIady (akTiB: 30epiTh 1HQopmarito Ta udpu, ski
1JITBEPKYIOTh e(heKTHUBHICTh KkpayabaHIuHTy TUISt T IITPUEMITIB.
BukopuctoByiiTe CTATUCTUKY, TPUKIA/IA YCIIIIHUX KaMIIaH1i, aHaJl13 TEHICHIIN Ta
BIUTMB Kpay(aHAUHTY HA pO3BUTOK O13HeCy. BukopucToByiiTe MOoaIbH1 11€CIIOBA,
100 BUPA3UTH MEPEKOHINBICTh Ta HAAATH PEKOMEH/IaIIIi.

3aKpinuTH MaTepian BUKOHYIOYM KOHTEKCTYallbHI 3aBJIaHHS Ta BIPABH: CKIIAJaHHS
pedYeHb 3 BHUKOPUCTAHHSIM HOBUX TEPMIHIB, acolliaiii TepMiHIB 3 KOHKPETHHUMHU
CUTyaIlisIMH, $KI PO3BUBAIOTh BMIHHS TeHEpyBaTH 11ei Ta TEpPeKOHYBaTH

criBpo3MOBHUKA. [liArOTYyBaTUCh JO pPOJIHOBOI TPH, BUKOHYIOUM TMPUKIATHI

36



3aBJaHHS HA PO3BUTOK HABUYOK YMPaBIiHHA OECIZIOI0, aKTUBHE CIIyXaHHS U

BUKOPHUCTAHHSA BIIMOBIIHUX TEPMIHIB Ta (pa3 y 0i3HEC-KOHTEKCTI.

PexoMeHnoBaHi axkepesia

Ocnogna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N o g bk 0D Re

Vaughan A. Get ready to international business. Macmillan.2 013.144 p

Tema 3. Performance and rewards.

IpakTuuHe 3aHATTSA /

Ilumanns ons 062080penHs

1. How does an organization typically measure employee performance?
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2.

3.

In what ways do performance-based incentives impact employee motivation
and productivity?
In what ways do non-monetary rewards contribute to a positive work

environment?

IIpakTu4yHi 3aBIaHHS

1.
2.

. How do reported verbs such as "said,

OHaHYBaHHH OCHOBHHUX TCMAaTHYHUX TepMiHiB.

TpeHyBasbHI BIpPaBH.

IIpakTnuHe 3aHaTTH 8

Ilumanns ons 062060penHs

explained," and "noted" impact the tone

of a reported statement?

. Can you provide examples of how reported speech is used in performance

evaluations and feedback?

. What are some effective ways to convey positive and constructive feedback

using reported speech?

IIpakTu4yHi 3aBIaHHS

1.
2.
3.

TpenyBaibHI BOpaBu
OnaHyBaHHS OCHOBHMX TEMAaTUYHUX TEPMIHIB.

PosiboBa rpa.
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Cuenapiii poJibOBOI Ipu.

Scenario:

You and your team are part of a dynamic organization that values continuous
improvement and employee development. The annual performance review cycle is
approaching, and the company has decided to host a special roundtable discussion
titled "Performance Excellence and Rewards Roundtable." In this meeting, you will
be tasked with leading and participating in a review meeting, responding to
feedback, and discussing the upcoming performance evaluations and rewards.
Characters:

Facilitator:

As the facilitator, your role is to guide the discussion, ensure everyone has an
opportunity to share their thoughts, and keep the conversation focused on the
agenda. You'll also lead the discussion on responding to feedback and the link
between performance and rewards.

Employee A:

You have received feedback that highlights both your strengths and areas for
improvement. You are looking forward to discussing this feedback, sharing your
perspective, and understanding how it may impact your performance evaluation and
potential rewards.

Employee B:

You have been consistently delivering outstanding results, and you are curious
about the criteria used for performance evaluations and how rewards are determined.
You want to ensure that your efforts are appropriately recognized and compensated.
Manager:

As the manager, your responsibility is to provide constructive feedback to your team
members, explain the performance evaluation process, and discuss how rewards are
determined. You'll also address any concerns raised by the employees regarding
their feedback and expectations.

Agenda:

Introduction (Facilitator):
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Welcome and set the tone for an open and constructive discussion.

Brief overview of the purpose of the roundtable.

Review of Feedback (Employee A):

Employee A shares their received feedback.

Open discussion on the feedback, clarifications, and reflections.

Others provide input on their experiences and perspectives.

Performance Criteria and Expectations (Manager):

Manager outlines the key performance criteria and expectations for the upcoming
evaluations.

Clarification on how the feedback aligns with the performance criteria.

Reward System Overview (Manager):

Explanation of the company's reward system, including financial and non-financial
rewards.

Clarification on how outstanding performance is recognized and rewarded.
Employee Recognition and Concerns (Employee B):

Employee B shares their perspective on consistent outstanding performance.
Discussion on how exceptional performance is acknowledged and rewarded.
Linking Performance and Rewards (Facilitator):

Facilitated discussion on the connection between individual performance, feedback,
and rewards.

Encourage participants to share ideas on improving the alignment.

Closing Remarks (Facilitator):

Summarize key points and agreements reached during the roundtable.

IIpakTuyHe 3auaTTH 9

Ilumanus ons 062080penHs

1. What role do performance reviews play in the reward system of a company?
2. Can you give examples of different types of rewards that companies use to

recognize employee performance?
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3. How does the company's mission and values influence the development of a

rewarding culture?

IIpakTu4Hi 3aBAaHHS

1. OnanyBaHHS OCHOBHUX TEMAaTUYHHUX TEPMIHIB.

2. Hammcauns 3BegeHHs.

Tema: Ornsig npoayKTUBHOCTI.

Title: Comprehensive Performance Review Summary for ......

Task Description:

You are a manager responsible for conducting performance reviews for your team
members. The purpose of the performance review is to evaluate the employee's
achievements, strengths, areas for improvement, and overall contribution to the team
and organization. The summary will be shared with the employee during a one-on-

one meeting to provide feedback and set goals for the upcoming performance period.

MeToan4Hi peKOMeHallil 1Jisi BABYEHHSI MUTAHb TEMHU

JUJis BUBYEHHSI JaHOI TE€MH, HacamIiepes, 37100yBadl MalOTh OMaHyBaTH OCHOBHI
TeMaTU4YHl TEPMIHH, TIOB'sI3aHI 3 YHOPABIIHHAM TMPodeciiiHO0 MISIBHICTIO,
BUHArOPO/KEHHIM Ta aClleKTaMH PO3BUTKY IpodeciiiHux HaBu4ok.. O3HaiomTecs
3 peaJbHUMHM KelcaMM KOMIAaHIM, $KI YCHIIIHO BIPOBAKYIOTh IOJITHKY
BUHAropoJi. AHali3yhTe iXH1 yCIIIIHI MPAKTUKUA Ta ITOMHJIKH, 1100 BUBYUTH Kpallli
M1 IXOJTH.

CxialanHs 3BEJICHHS. JOTPUMYHTECh TMIOCIHIJIOBHOI CTPYKTYpU BUKJIAJACHHS
iH(dopmarlii Ta GopMaIbHOTO CTHIIIO. 3BEPHITH YBary Ha BUKOPUCTAHI TpaMaTUYHI
CTPYKTYpH y TMCEMHOMY A1JIOBOMY MOBJICHHI. BuKOpHrCTOBY#iTE HEMPSAMY MOBY 715

repeayi CiiB 1HIIO01 0co0u.
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3akpinuTH MaTepian BUKOHYIOYM KOHTEKCTYallbHI 3aBJIaHHS Ta BIPABH: CKIIAJaHHS
pedYeHb 3 BHUKOPUCTAHHSIM HOBUX TEPMIHIB, acolliaiii TepMiHIB 3 KOHKPETHUMHU
CUTyaIlisIMH, $KI PO3BUBAIOTh BMIHHS TeHEpyBaTH 11ei Ta TEpPeKOHYBaTH
criBpo3MoOBHUKA. [liArOTYBaTUCh JO POJHOBOI TPH, BUKOHYIOUM TMPUKIATHI
3aBJlaHHS Ha PO3BUTOK HABUYOK YMPaBIiHHSA O€CiOl0, aKTUBHE CIIyXaHHA M

BUKOPHUCTAHHS BiJIMOBIIHUX TEPMiHIB Ta ¢pa3 y 613HEC-KOHTEKCTI.

PexomMeHnaoBaHi axepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

A L R A

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 4. Business strategy. PEST analysis. Reporting reasons and results.

IIpakTnune 3ansarTsa 10

Ilumanns ons 062060penHs

1. What impact do political, economic, social, and technological factors
individually have on business strategies?
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2. What factors influence business strategy and decision-making according to
PEST analysis?
3. How does the legal environment contribute to the structuring of effective

business strategies?

IIpakTH4Hi 3aB1aHHS
1. OmnaHyBaHHSI OCHOBHUX TEeMAaTUYHUX TEPMIiHiB.

2. TpenyBajbHI BIIPaBH.

IIpakTuune 3ansaTTs 11

Tlumanns ons 062080penHs

1. How do businesses adapt their strategies in response to changes in the legal and
regulatory landscape identified through PEST analysis?

2. Could you discuss the importance of a PEST analysis in guiding strategic
planning for organizations?

3. What challenges and opportunities arise for businesses when navigating the

various factors identified in a PEST analysis?

IIpakTu4Hi 3aBIaHHS
1. TpenyBanbHi BlipaBu
2. OnanyBaHHS OCHOBHMX TEMaTUYHUX TEPMIHIB.

3. Ponposa rpa.

Cuenapiii poJib0Boi rpu.

Scenario:

In the bustling city of Metropolis, two companies, Tech Innovators Inc. (TII) and
GreenSolutions Co. (GSC), find themselves at a crossroads in the ever-evolving tech

industry. The companies operate in the renewable energy sector, with TII
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specializing in cutting-edge solar technology, while GSC focuses on sustainable
energy solutions. The recent surge in government regulations and advancements in
green technologies has prompted both companies to reevaluate their business
strategies.

Characters:

Student A (CEO, Tech Innovators Inc. - TII): Mark is a forward-thinking
entrepreneur who has been at the helm of TII for the past decade. Known for his
innovative mindset, he is determined to keep TII at the forefront of the renewable
energy market.

Student B (CEO, GreenSolutions Co. - GSC): Olivia, a charismatic leader, has
successfully led GSC to become a major player in sustainable energy. She is
passionate about environmental causes and is committed to steering GSC through
market changes.

Student C (Lawyer): A seasoned corporate lawyer, Robert has been hired by both
TI1 and GSC to provide legal counsel on navigating the legal landscape. His role is
crucial in ensuring that the companies comply with regulations, manage risks, and
make informed decisions.

Background:

The government has recently announced a comprehensive set of environmental
regulations that could impact the operations and growth prospects of both TII and
GSC. In light of these changes, Mark and Olivia have decided to conduct a joint
PEST analysis (Political, Economic, Social, and Technological) to assess the
external factors affecting their businesses. They have invited Robert Mitchell to a
strategic planning meeting to discuss the legal implications of the new regulations
and how they can align their business strategies accordingly.

Objectives:

Conduct PEST Analysis: Students A and B want to analyze the political, economic,
social, and technological factors influencing the renewable energy sector. They aim

to identify opportunities and threats that may arise from these external factors.
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Legal Counsel: Student C is tasked with providing legal insights into the regulatory
landscape, ensuring compliance, and advising on potential legal challenges and
opportunities.

Reporting Reasons and Results: The CEOs and the lawyer will discuss the findings
of the PEST analysis and create a comprehensive report outlining the reasons for
potential shifts in their business strategies. They will also address how legal
considerations play a role in shaping the recommended changes.

Role-play Structure:

Introduction: Students A and B welcome Student C to the meeting and emphasize
the importance of adapting their business strategies to the changing market
conditions.

PEST Analysis: Students A and B present their findings from the PEST analysis,
discussing key political, economic, social, and technological factors affecting their
companies.

Legal Insights: Student C provides legal insights, highlighting the specific legal
implications of the new regulations and potential risks and opportunities for TIl and
GSC.

Discussion and Decision-Making: The group engages in a discussion to formulate a
strategy that aligns with both the market trends and legal requirements.

Reporting:

The characters collaboratively work on a comprehensive report that outlines the
reasons for strategic shifts, the results of the PEST analysis, and the legal

considerations that influenced their decisions.

IIpakTuyHe 3auaTTs 12

Ilumanns ons 062080penHs

1. How does the choice between noun phrases and verb phrases affect the overall tone

and style of a written or spoken message?
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2. How can noun phrases effectively replace verb phrases in sentence construction?
3. What are the advantages of using noun phrases to replace verb phrases in

communication?

IIpakTu4yHi 3aBIaHHSA
1. OmnaHyBaHHSI OCHOBHUX TEMaTUYHUX TEPMIHIB.

2. HammcanHs mpoTOKOIy 3yCTpidi.

Tema: KepyBaHHs pUHKOBUMU 3MIHAMHM: CTpaTETriyHa IIPaBOBa MEPCIICKTUBA.
Title:Navigating Market Shifts: A Strategic Legal Perspective

Date: [Insert Date]

Time: [Insert Time]

Location: [Insert Location]

Attendees: [List of Attendees]

Agenda:
Welcome and Introduction

Review of Previous Meeting Minutes
Presentation on "Navigating Market Shifts: A Strategic Legal Perspective"
Discussion and Q&A

Action Items

N o g bk W Dhhe

Next Meeting Date and Agenda

MeToauuHi pekoMeHAaIlil 1)1l BUBUYEHHS MUTAHb TEMH

JIns BUBYEHHS JaHOI TEMH, HacamImepes, 3700yBadyli MarOTh OMaHyBaTH OCHOBHI
TeMaTU4YHI TEpPMiHHM, TIOB'S3aHI 3 TOHATTAMH Yy cdepi Oi3Hec-cTpareriii.
OsHaifoMTecs 3 peaJbHUMH KeWcaMH YCIHIIMTHUX Ta HEYCHIIIHUX KOMIMaHIN s

Kpalloro po3yMiHHS TOTO, K Oi3Hec-CTparerii 3acTOCOBYIOTHCSI Ha MPAKTHUILIL.
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OnanyBaTu TEpMIHU 1 MOHATTA, MOB’s3aHHI 3 aHamizom PEST, skwmii oxoroe
MOJTITUYHI, EKOHOMIYHI, COIliabHI Ta TEXHOJIOT1YH1 aCIIeKTH BILIMBY Ha Oi3HEC.
CknagaHHs MPOTOKOMY: MICHS POJbOBOI T'PH HAMULIITH MPOTOKOJ, BKIIIOYAIOYU
BOXJIMBI TMYHKTH 3YCTpidi: TIOCTaHOBKA MpoOJeMH, OOTOBOPEHHS MPHUYUH,
3alpOINOHOBAHI pIlIeHHs Ta pe3yiabTaTH. O3HaloMTecs 13 CTPYKTYpOIO 3BITIB Ta
OPOTOKOJIB, MI0 ONUCYIOTh MpoOJeMH, iXHI MNPUYMHA Ta pPe3yJbTaTH.
BukopucroByiiTe TeXHIKY 3aMiHU [I1€CIIOBHUKOBOTO 3BOpPOTa 1MEHHHUKOBUM
3BOPOTOM.

3aKpinuTy Matepiail BUKOHYIOUM KOHTEKCTYallbHI 3aBJJaHHS Ta BOPABU: CKIAJaHHS
peUYeHb 3 BUKOPHUCTAHHSIM HOBUX TEPMIHIB, acouialii TEPMIHIB 3 KOHKPETHUMU
CUTyallisIMU, $KI PO3BHMBAIOTh BMIHHS TE€HEpPYBAaTH 1€l Ta MEepEeKOHyBaTH
criBpo3MoOBHUKA. [liAroTyBaTUCh A0 pPOJBOBOI TPH, BUKOHYIOUM MPUKIATHI
3aBJaHHS HAa PO3BUTOK HABMYOK YMpPAaBIiHHA OECiZ0I0, aKTUBHE CIIyXaHHS U

BUKOPUCTAHHS BIAMOBITHUX TEPMIHIB Ta ()pa3 y O13HEC-KOHTEKCTI.

PexomMenaoBaHi axepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N o g b~ w DN E

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.
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Tema 5. Ethics. Ethical choices. Business ethics.
IpakTnune 3ansaTTa 13

Tlumanns onsa 062080penns

1. What does the term "ethics" mean, and why is it important in various aspects
of life?

2. What role does corporate social responsibility play in shaping a company's
ethical practices?

3. How can ethical decision-making be incorporated into professional settings?

IIpakTH4Hi 3aBIaHHSA

1. OnanyBaHHS OCHOBHUX TEMAaTHYHUX TEPMIHIB.

2. TpenyBayibHI BIIpaBH.

IpakTuune 3anarTa 14

Ilumanns ons 062060penHs

1. Can ethical principles be universal, or do they vary across cultures and societies?

2. Why is transparency important in the business world, and how does it impact
stakeholders?

3. What challenges do businesses face in maintaining transparency, and how can they

overcome them?

IIpakTuyHi 3aBIaHHSA
1. TpeHyBabHI BIOpPABH.
2. OnanyBaHHS OCHOBHUX TEMAaTHUYHHUX TEPMIHIB.

3. PousboBa rpa.
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Cuenapiii poJibOBOI IpH.

Characters:

1. Event Manager (EM)

2. Marketing Specialist (MS)

3. Social Media Coordinator (SMC)

4. Legal Advisor (LA)

Setting: You are part of a dynamic event management team tasked with promoting
a high-profile industry conference. The event aims to bring together professionals,
thought leaders, and key stakeholders to discuss critical issues in the field. The
success of the event is crucial for the company's reputation and future opportunities.
Background: The team has been given a tight budget for promotion, and the pressure
IS on to ensure maximum attendance. The Marketing Specialist has come up with a
bold idea to use targeted online ads that may push ethical boundaries. The Social
Media Coordinator is concerned about potential backlash, while the Event Manager
Is torn between meeting targets and maintaining the company's ethical standards.
The Legal Advisor is present to provide guidance on the legal and ethical aspects of
the proposed promotional strategy.

Instructions:

1. Each team member should assume their roles and engage in a discussion.

2. Consider the ethical implications of the proposed promotional strategy.

3. The goal is to come to a consensus on whether to proceed with the bold
advertising approach, modify it, or find an alternative that aligns with ethical
standards.

Roles and Perspectives:

Event Manager (EM): As the Event Manager, my primary concern is the success of
the event. However, | also understand the importance of upholding our company's
ethical standards. | am open to creative ideas but want to ensure we don't

compromise our reputation.
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Marketing Specialist (MS): | believe the bold advertising approach will generate the

buzz needed to make the event a success. It's a competitive market, and we need to

stand out. However, I'm willing to modify the strategy if it helps address ethical

concerns without losing the impact.

Social Media Coordinator (SMC): My role involves managing the company's online

presence, and I'm worried about potential backlash. We need to consider how our

audience will perceive this approach, and we should strive for a strategy that is both

effective and ethical.

Legal Advisor (LA): My responsibility is to ensure that our promotional strategies

comply with legal and ethical standards. | will provide insights on potential legal

issues and guide the team toward a strategy that minimizes legal risks.

Discussion Points:

1.

Explore the specific details of the bold advertising approach.

2. Discuss potential ethical concerns raised by the Social Media Coordinator.
3. Evaluate the legal implications with the guidance of the Legal Advisor.

4,
5

. Come to a consensus on the best course of action for promoting the event.

Brainstorm alternative promotional strategies that are both effective and ethical.

IIpakTuuHe 3aHaTTa 15

Ilumannus ons 062060penHs

Why is the use of formal and written English important in professional
communication?
How does the choice of language and tone impact the perception of a business

document or communication?

. What tips can you provide for maintaining clarity and professionalism in

written business correspondence?
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IIpakTu4Hi 3aBIaHHS

1. OnanyBaHHS OCHOBHMX TEMAaTUYHUX TEPMIHIB.

2. Hamnumcanns indopmamiifHOTO JHCTA.

Tema: CTBOpEHHSI KOHTEHTY ISl PO3CUIIKA HOBUH KOMIIaHI].

Title: Company Newsletter Content Creation

Task description:

Create engaging and informative content for the upcoming company newsletter to
keep employees, clients, and stakeholders informed about recent developments,
achievements, and upcoming events within the organization.

Key Components:

Introduction:

e Provide a warm and welcoming introduction to set the tone for the newsletter.

e Briefly highlight the purpose of the newsletter and its importance in fostering
internal communication.
Company Updates:

e Share recent achievements, milestones, or noteworthy events within the
company.
Employee Spotlights:

e Feature profiles of outstanding employees or teams, showcasing their
contributions and success stories.

e Include any employee recognition programs or awards received.
Departmental News:

e Include updates from various departments, emphasizing key projects,
innovations, or accomplishments.
Upcoming Events:

e Provide information about upcoming company events, workshops, or training

programs.
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Client Success Stories:

e Highlight any significant client partnerships, projects, or collaborations.

e Employee Announcements:

e Announce new hires, promotions, or farewells within the company.

Innovation and Technology:

e Discuss how these innovations positively impact the company and its goals.

Community Engagement:

e Showecase the company's involvement in community service or charitable
activities.

Closing and Call-to-Action:

e Summarize the key highlights and express gratitude for the collective efforts
of the team.

e Include a call-to-action, encouraging readers to provide feedback, share their

own stories, or participate in upcoming company initiatives.

MeTOI[I/l‘IHi peKOMeHI[aHﬁ AJII BUBYCHHA IINTAaHb TEMHU

JIst BUBYEHHSI JJaHOT TE€MH, HacamIiiepes, 37100yBadl MalOTh OMAHYBAaTH OCHOBHI
TeMaTU4YHl TEPMIHM, TOB'SI3aHI 3 TOHATTSAMU €THUKM Ta TIPO30pPOCTI Oi3Hecy.
O3HaiioMTecs 3 JOCBIIOM KOMIIaHIM, sIKI 3[1HCHIOIOTh MPO30PY KOMYHIKAIIIO, 1
po3rIsiHbTE 1XHI MeToau. BusHauTe TO3WTHUBHI Ta HETAaTHBHI ACIEKTH
BIIPOBA/KCHHS] €TUYHHUX CTAaHAAPTIB B O13HECI.

Cknananus iHdopMaliitHOro jgucta: BUBYITE CTWIIL HANMMCAHHS, KWW BIANOBIIAE
KOpropaTuBHOMY 00pa3y. BubepiTb OCHOBHI TeMH JJiS BaIIOro JIUCTa. 3abe3neuTe
HAsIBHICTh BaXKJIMBOI 1H(OpMAIlli Ta aKleHTIB. 3BepTaiiTe yBary Ha rpaMaTU4HI Ta
CTWJIICTHYHI aCIIeKTH.

[TinroryBaTuch 10 pOJILOBOI T'PU, BUKOHYIOUM MPUKIAIHI 3aBJaHHS Ha PO3BUTOK
HABUYOK YIPaABIiHHA O€CII00, aKTUBHE CIyXaHHS W BUKOPUCTAHHS BiAMOBIIHHUX
TepMiHiB Ta Ppa3 y 613HEC-KOHTEKCTI.
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PexomenoBaHi 1xepea

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

N o a bk~ D

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

3microBuii Moxyab 3. Managing challenges: Finance, Technology, and Time.

Tema 1. Finance. Finance and economic crises.

Ilumanns ons 062060penHs

1. How has the integration of digital technologies transformed traditional
business models?
2. What role do data analytics play in optimizing digital business operations?

3. How can companies ensure cybersecurity in the realm of digital business?
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IIpakTuyHi 3aBIaHHS

1. OnanyBaHHS OCHOBHMX TEMAaTUYHUX TEPMIHIB.

2. TpenyBasibHiI BIIpaBy.

IIpakTnyHe 3aHATTSA 2

Ilumanns ons 062co080penHs

1.How does studying past financial crashes help in understanding and preventing
future crises?
2. What role do banks and financial institutions play in the occurrence of economic

downturns?

IIpakTu4Hi 3aBIaHHSA

1. Ponrosa rpa.

Cuenapiii poJib0BOi rpu.

Title: Financial Crisis Prevention Task Force Meeting.

Scenario: You and your colleagues are members of a Financial Crisis Prevention
Task Force, a group assembled by a government agency to analyze and develop
strategies to prevent future financial crises. The team comprises economists,
financial analysts, and policy experts. The task force has gathered for a crucial
meeting to discuss the importance of studying past financial crashes and the role of
banks and financial institutions in economic downturns.

Characters:

Task Force Leader: Facilitator of the meeting, responsible for keeping the

discussion on track and ensuring that all relevant perspectives are considered.
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Economist: Specialized in analyzing economic trends and the impact of financial
crises. Can provide insights into the historical context of past financial crashes.
Financial Analyst: Expert in dissecting financial data and identifying patterns that
may contribute to economic downturns. Offers a quantitative perspective on the
issues at hand.

Policy Expert: Well-versed in regulatory frameworks and government policies. Can
discuss the role of regulations in preventing or mitigating financial crises.

Bank Representative: Represents the banking sector and can provide insights into
the practices and policies of financial institutions. Offers a perspective from within
the industry.

Discussion Questions:

1. How does studying past financial crashes help in understanding and preventing
future crises?

e The economist can provide historical context and highlight patterns in economic
data.

e The financial analyst can discuss specific indicators and warning signs observed
In past crises.

e The policy expert can talk about how regulations evolved in response to
historical crises.

2. What role do banks and financial institutions play in the occurrence of economic
downturns?

e The bank representative can explain how lending practices, risk management,
and financial innovations contribute to economic cycles.

e The economist can discuss the systemic impact of large financial institutions on
the broader economy.

e The policy expert can address regulatory measures aimed at controlling the

behavior of financial institutions.
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IpakTHuyHe 3aHATTA 3

Ilumanns ons 062060penHs

1. When is it appropriate to use the infinitive form in finance-related writing or
discussions?

2. How does the choice between the infinitive and -ing form affect the meaning
of a sentence in financial contexts?

3. Can you provide examples of sentences where the use of infinitive or -ing

form is crucial for conveying the intended message in finance literature?

IIpakTu4Hi 3aBIaHHSA

1. OnaHyBaHHS OCHOBHUX TEMAaTUYHUX TEPMIiHIB.

2. HamnucanHs cTUCIOro pidHOTO 3BITY JJIs1 aKITIOHEPIB.

Tema: [l{opiunuii 3BIT.

Title: Annual Report Summary for Shareholders

Introduction:

The Annual Report for [Company Name] provides a comprehensive overview of the
company's performance and achievements throughout the fiscal year. This summary
aims to offer shareholders a concise yet informative glimpse into key aspects of the
report, highlighting financial performance, strategic initiatives, and notable milestones.
Financial Highlights:

The report begins with a detailed analysis of the company's financial performance,
including revenue growth, profitability, and key financial ratios. Shareholders will gain

insights into the company's fiscal health, liquidity, and overall financial stability.
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Charts, graphs, and comparative data from previous years will be used to illustrate
trends and benchmarks.
Strategic Initiatives:
An integral part of the summary will focus on the strategic initiatives undertaken by
[Company Name] during the year. This includes market expansion, product/service
innovations, and any significant partnerships or acquisitions. Shareholders will
understand how these strategic moves align with the company's long-term goals and
contribute to sustainable growth.

Operational Achievements:
The report will highlight operational achievements, efficiency improvements, and cost-
saving measures implemented throughout the fiscal year. Key performance indicators
(KPIs) related to operational excellence will be presented to showcase the company's
commitment to optimizing processes and enhancing overall effectiveness.
Corporate Social Responsibility (CSR):
A dedicated section will outline the company's commitment to corporate social
responsibility. This includes environmental, social, and governance (ESG) initiatives,
community involvement, and ethical business practices. Shareholders will be informed
about the positive impact the company is making beyond financial success.

Outlook and Future Prospects:
The summary will conclude with an outlook for the future, providing shareholders with
a glimpse into the company's strategic vision and upcoming opportunities and
challenges. Management commentary on industry trends, competitive positioning, and
growth projections will be included to instill confidence in the company's trajectory.

Conclusion:
The Annual Report Summary aims to offer shareholders a comprehensive yet succinct
overview of [Company Name]'s performance, strategy, and outlook. It serves as a
valuable resource for shareholders to stay informed about the company's progress and

make informed decisions based on a clear understanding of the business landscape.
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MeToau4Hi pekoMeHaaIlil 1)1 BUBYEHHS MUTAHb TEMH.

Jlis BUBUEHHS JaHOI TeMH, Hacamrmepena, 3100yBadyl MalOTh ONaHyBAaTH OCHOBHI
TEMaTU4YHl TEPMIHM, TOB'SA3aHl 3 TOHATTAMHM (PIHAHCIB Ta EKOHOMIYHUX KpU3,
TaKUMH SIK OaHKPYTCTBO, pelecis, aenpecis Ta iHwi. I[lpoanamizyiite MuHym
(diHaHCOBI Kpu3H, Taki sk Benuka Jlenpecis, kpuza 2008 poky Ta iHIl. 3BepTaiiTe
yBary Ha ixHl IPpUYMHM, HACTIAKU Ta 3aX0/IH, K1 OyJIM BXKUTI IJIs1 OIOJIaHHS KPHU3.
CknamaHHs pPIYHOrO 3BITY JUIA aKI[IOHEPIB: O3HaloMTecs 3 BHUMOraMHU Ta
CTPYKTYPOIO PIYHUX 3BITIB JIJIs aKI[lOHEPiB. Bu3HauTe KIIFOYOBI OKA3HUKH, K1 CJT1]T
BKJIFOUUTH, Takl sIK (DIHAHCOBI pe3yjbTaTH, CTpaTerii poO3BUTKY Ta IUIAHU Ha
MaiOyTHE. BaxJIMBO BpaxoByBaTH ayJIUTOPIIO Ta MOJAaBaTH 1HPOPMAIIiIO YITKO Ta
JTOCTYynHO. Po3risiHbTe mpaBuia BUKOPHCTaHHS 1HQIHITHBA Ta GOpMH -Ing y
dbinancoBomMy KoHTeKCTi. [loauBiTBCA, SIKI aCHEKTH BHPAKEHHS JIMCHOCTI BOHHU
nepeaoTh.

[TigroTyBatuch 10 poOJbOBOI I'PH, BUKOHYIOUM MPUKIIAIHI 3aBJAaHHA Ha PO3BUTOK
HABUYOK YTPaABIiHHA O€CII00, aKTUBHE CIyXaHHS W BUKOPUCTAHHS BIAMOBIIHHUX

TepMiHiB Ta Ppa3 y 613HEC-KOHTEKCTI.

PexomenioBaHi 1:xepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamkoea nimepamypa

1. Dido N. English for economists. Part I. IBA. 2021. 83 p.

2. Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
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S L

Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

IIpakTuune 3ausarTts 2. Digital business. Disruptive technology.

IpakTuuHe 3aHATTS 4

Tlumanns ons 062080penHs

How do financial markets typically respond to economic crises?

Can you explain the role of government intervention in mitigating the impact of
financial crashes?

What are some key indicators that signal an impending economic crisis?

IIpakTu4Hi 3aBIaHHSA

1.0OnanyBaHHSI OCHOBHUX TEMAaTHYHUX TEPMIHIB.

2. TpeHyBaJIbHI BIIPABH.

IIpakTuyHe 3aHATTH D

Ilumanns ons 062060penHs

1. What are the key elements of a successful negotiation strategy in a business setting?

2. What approaches can be used to negotiate effectively when faced with resistance or

pushback from the other party?
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IIpakTuyHi 3aBIaHHS
1. PonwoBa rpa.

Cuenapiii poJib0BOI I'pH.

Scenario: Business Negotiation for a Strategic Partnership

You are the CEO of a fast-growing technology startup called Techlnnovate,
specializing in cutting-edge artificial intelligence solutions. Your company has
developed a revolutionary product that has garnered attention from industry leaders.
Today, you are meeting with the CEO of a well-established software development
company, ProSolutions, to negotiate a potential strategic partnership.

TechInnovate has a unique Al algorithm that can significantly enhance ProSolutions'
existing software products. On the other hand, ProSolutions has a vast customer base
and a strong market presence that could provide Techlnnovate with the platform it
needs to scale and reach a broader audience. Both parties recognize the potential
benefits of collaboration and are eager to explore a mutually beneficial partnership.
Characters:

You are the CEO of Techlnnovate, with a strong belief in the value your Al technology
can bring to ProSolutions. Your goal is to negotiate a partnership that maximizes
benefits for both companies while ensuring a fair and sustainable agreement.

Your counterpart is the CEO of ProSolutions, a seasoned executive with a keen interest
in integrating Al capabilities into the company's products. However, they are also
aware of their company's strengths and want to ensure a deal that aligns with
ProSolutions' goals and maintains their market position.

Key Points to Consider:

Define the scope of the partnership, including the specific products or projects
involved.

Discuss the financial terms, such as revenue sharing, investment, or licensing fees.
Address concerns about intellectual property, confidentiality, and exclusivity.
Negotiate the timeline for implementation and launch of joint initiatives.

Explore potential challenges and risks and develop mitigation strategies.
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Consider the long-term vision for the partnership and how it aligns with the overall

business strategies of both companies.

IpakTnuyHe 3aHATTA 6

Ilumanns ons 06e060penns

1. How do you structure a report analyzing feedback, and what key components should
be included?

2. Can you provide tips on how to present quantitative and qualitative data effectively
in a feedback analysis report?

3. When is it appropriate to use third conditionals to talk about unreal past situations?
Can you provide examples?

4. How do mixed conditionals combine elements of both second and third

conditionals? Provide instances of their usage.

IIpakTH4Hi 3aBIaHHSA
1.0OnanyBaHHsI OCHOBHUX TEMAaTUYHUX TEPMIHIB.

2.HanucanHs BiAryka Ha 3BIT.

Tema: Biaryk Ha 3BiT.

Title: Analysis of Feedback and Recommendations Report

Structure of the Report:

Introduction: provide a brief overview of the purpose of the report.

Methodology: describe the method used to collect feedback (e.g., surveys,
interviews, evaluations).

Feedback Analysis: categorize feedback into positive and negative aspects.
Strengths: discuss the positive aspects highlighted in the feedback. Provide

examples and evidence supporting these strengths.
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Areas for Improvement: analyze the critical feedback and areas that need improvement.
Recommendations: propose actionable and specific recommendations for improvement.
Provide a rationale for each recommendation. Maintain a professional tone throughout
the report. Support statements with evidence and examples. Ensure clarity and
coherence in the presentation of ideas. Consider the audience for the report and tailor

language accordingly.

MeToanuni pekoMeHaaWii 111 BABYEHHSI MUTAHb TEMH

Jlisi BUBYEHHS [aHOI TEMH, HacamImepen, 3700yBadl MaiTh OMNaHYBaTH OCHOBHI
TEMaTU4YHl TEPMiHU, TOB'SI3aHI 3 MOHATTSIMH Na MpUHIUNAMU IUdpoBOoro Oi3HecCy.
O3HaifoMTech 3 MPUKIAIaMH YCIIITHUX MUPPOBUX O13HEC-MOENIeH Y pi3HUX cdepax.
Po3risHbpTe BIUIMB TEXHOJIOTTYHUX TEHEHIIIT, TAKUX K INITYYHUI 1HTEIEKT, OJOKYEHH,
IaTepuer peueii (IoT) Ta iHmI Ha Gi3HEC Ta MOXKIIMBOCTI 1X BIpoBaKeHHS. J[ocmimiTh
CTparTerii i 3MEHIIIEHHS PU3UKIB Ta MaKCUMI3allli mepesar 1udpoBoro MepeTBOPEHHS.
CximamanHs BIATYKY Ta pEKOMEHJAIld 10 3BITy: O3HAHOMTecs 3 BHUMOTaMH Ta
CTPYKTYpPOIO HaJaHHS 3BOPOTHOTO 3B’s3Ky Ta pekoMmeHmamiii. CKIaaiTh CIUCKH
CIJIBHHX Ta CIA0KUX CTOPIH, 1AeHTU(]IKyHTE TeHIEHIIIT Ta OCHOBHI MUTaHHA. PO3p00iTh
KOHKpETHI peKOMeHnalii Ha OCHOBI aHamizy ¢indexy. Busnaure ctparerii mis
N0/10J1aHHS CIa0KUX CTOPIH Ta MiABUILEHHS e(eKTUBHOCTI. P030epiTh 6a30B1 NPUHIIUIH
YMOBHHUX PEYCHB Ta IX BUKOPUCTAHHSI.

[linroryBaTich 10 POJBOBOI T'PH, BHUKOHYIOUM MPUKIAAHI 3aBIaHHS Ha PO3BUTOK
HABUYOK YMpaBIiHHA O€Cifol0, aKTUBHE CIyXaHHS W BUKOPHUCTAHHS BIJMOBIIHUX

TEepMiHiB Ta (ppa3 y 013HEC-KOHTEKCTI.
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PexomeH10BaHi 1:Kkepesia

OcHoeHna nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020. 132 p.

N o gk~ Wb e

Jlooamkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 3. Time management. Working from home. Dealing with matters of

urgency.

IpakTuyHe 3aHATTHA 7

Ilumanns ons 062080penHs

How do you prioritize tasks when managing your time effectively?
What strategies do you employ to avoid procrastination and meet deadlines?
What challenges have you faced while working from home, and how have you

overcome them?
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IIpakTuyHi 3aBIaHHS
1. OnanyBaHHS OCHOBHMX TEMaTUYHUX TEPMIHIB.

2. TpeHyBaJIbHI BIPABH.

IIpakTnuyHe 3aHATTH 8

Ilumanus ons 062080penHs

1. How do you prepare for difficult negotiations in a business setting?

2. Can you outline the steps you take to research and understand the other party before
negotiating?

3. In preparing for a role-playing scenario, what aspects of your communication and

negotiation skills do you focus on?

IIpakTnyHi 3aB1aHHA

1.PonroBa rpa.

CueHnapiii poJib0BOI I'pH.

Title: The Urgent Project Deadline

Scenario:

The clock is ticking, and the team is feeling the pressure as they work on the final
stages of the project. The team has encountered unexpected challenges, and there are
urgent matters that need immediate attention.

Characters:

Student A- Project Manager

Student B - Team Lead

Student C - Senior Team Member

Student D - Client Representative

Setting:

The office of a fast-paced tech company. The team is working on a critical project
with a tight deadline. The project involves developing a cutting-edge software

solution for a high-profile client, Casey.
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Time Crunch Crisis:the project deadline is looming, and the team is behind schedule
due to unforeseen technical issues. The Project Manager, is stressed and needs to find
a way to manage time effectively to meet the client's expectations.
Team Huddle: student A calls for an emergency team meeting to discuss the current
situation and allocate tasks to meet the impending deadline. Students B, the Team
Lead, is concerned about the workload and the team's ability to deliver on time.
Difficult Negotiation with the Client: student C, the client representative, demands
an update on the project's progress and expresses dissatisfaction with the delays.
Students A and B need to negotiate with student C to buy some time while assuring
the client that the final product will exceed expectations.
Prioritizing Urgent Tasks: students D, a senior team member, has identified a critical
bug that needs immediate attention. However, fixing it will take away valuable time
from other essential tasks. The team must decide how to prioritize their tasks and
address the urgent bug without compromising the overall project timeline.
Limited Resources: the team is also dealing with resource constraints, with key team
members working on other projects simultaneously.
Balancing Quality and Deadline: as the team rushes to meet the deadline, there's a
growing concern about the quality of the final product. Students A and B must find
a balance between delivering on time and ensuring the software meets the high

standards expected by the client.

IpakTnyHe 3aHaTTA 9

Ilumanns ons 06e06openns

1. What are the weak forms of past modals, and how are they used in English
grammar?

2. How do weak forms of past modals differ from strong forms, and when is it
appropriate to use each?

3. Can you give examples of sentences where weak forms of past modals are

commonly used?

65



IIpakTuyHi 3aBIaHHS
1. OnanyBaHHSI OCHOBHHX TEMAaTUYHUX TEPMIHIB.

2. HanncanHs oriisiy Ha y4acTh Y BUCTaBII.

Tema: [TogpoOuiii mpo MaltOyTHIO BUCTaBKY.

Title: Details of an Upcoming Trade Fair.
Instructions:

Imagine you are a journalist tasked with providing a comprehensive overview of an
upcoming trade fair for a business magazine. Your article should encompass essential
details, exhibitors, and attractions to generate excitement among potential attendees.

Please incorporate the following elements:

Introduction:

Begin with a captivating introduction that sets the tone for the article. Clearly state the
name and theme of the trade fair. Highlight the significance and impact of the event on
the industry.

Event Details:

Provide essential logistical information such as date, time, and venue.

Include details about any special features, workshops, or seminars scheduled during
the trade fair. Mention any keynote speakers or industry experts participating in the
event.

Exhibitors:

Highlight some of the prominent exhibitors who will showcase their products or
services.Briefly describe the industries represented and the innovative products on
display.Emphasize any exclusive product launches or demonstrations that attendees

can look forward to.
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Networking Opportunities:
Discuss the networking opportunities available for attendees, such as business
matchmaking sessions or networking lounges.Mention any social events or receptions
where participants can interact and build connections.
Attractions and Entertainment:
Detail any entertainment or special attractions planned for the trade fair. Discuss how
the organizers are creating a dynamic and engaging atmosphere for attendees.
Highlight any cultural or local elements that add a unique flavor to the event.
Registration and Participation:
Provide information on how interested individuals or businesses can register for the
trade fair.Include any registration deadlines, fees, and benefits for
participants.Encourage potential attendees to take advantage of early registration
discounts.
Conclusion:
Summarize the key points and reiterate the value of attending the trade fair.
Conclude with an invitation for readers to participate and make the most of this

industry-leading event.

MeTOIII/I‘lHi peKOMeHIIaIIi.l. AJIA BUBYCHHA IIMTAHb TEMH

JlJis BUBYEHHS JaHOI TE€MH, HacaMIiiepes, 37100yBadl MalOTh OMaHyBaTH OCHOBHI
TEMaTU4YHI TE€PMIHHU, TOB'3aHI 3 IUIAHYBaHHSAM 4Yacy Ta JUCTaHLIMHOI POOOTH.
O3HaifoMTech 3 METOAaMH MPUIHATTS pillleHb B YMOBaX TepMiHOBOCTI. [Jocmiiuru
cuTyallli eQeKTUBHOTO CIUIKYBaHHS B yMOBax HEBIJKJIAAHOCTI Ta MPOBECTH iX
aHamis..

CknagaHHs CTHUCIIOIO OISy y4acTl y BUCTaBLl: O3HAOMTECs 3 BUMOraMHu Ta
CTPYKTYpOIO CKJIaZIaHHsI OIJIly Ha y4yacTh y 3axofl. CKJIaiTh COUCKU CUJIbHUX Ta

c1abKUX CTOpIH, 1IeHTU(IKYHTE TEHJEHINI Ta OCHOBHI TNUTaHHA. Po3risHbTe
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MO>KJIMBICTh MOJAJBIINOI CIiBIpalli. BUCBITIITh MO3UTUBHI Ta HETATUBHI CTOPOHH,
3BEPTAIOYM YBary Ha Ba)KJIMBI OAPOOHIIl Ta aKIICHTYIOUN KIIFOYOBI MOMEHTH.

[linroryBaTCh A0 POJIBOBOI I'PH, BUKOHYIOUH MPHKJIAIHI 3aBAaHHS Ha PO3BUTOK
HABUYOK YIPABIiHHSA O€CIIO0, aKTUBHE CIyXaHHS W BUKOPWCTAHHS BiATOBITHUX

TepMiHiB Ta Ppa3 y 613HEC-KOHTEKCTI.

PexomMeHnaoBaHi axepesia

Ocnoena nimepamypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.
132 p.

Jlooamxkoea nimepamypa

Dido N. English for economists. Part I. IBA. 2021. 83 p.

Fine D. The fine art of small talk: how to start a conversation. 2015. 188 p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178 p.

Miles A. Speak write better business English. Barcelona. 2021. 194 p.
Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.

A L R A

Vaughan A. Get ready to international business. Macmillan.2 013.144 p.

Tema 4. Market research. Types of market research. How market research
affects brands
IpakTuune 3anarTsa 10

Ilumanns ons 062060penHs

1. What are the main types of market research, and how do they differ?
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2. Can you explain the distinction between quantitative and qualitative market
research methods?

3. How do businesses decide which type of market research to use in a given situation?

IIpakTu4yHi 3aBIaHHSA
1. OnanyBaHHSI OCHOBHMX TEMAaTUYHUX TEPMIHIB.

2. TpeHyBalbHI BIIPaBH.

IIpakTuyHe 3aHATTA 8

Tlumanns ons 062080penHs

1. How do you effectively prepare for potential questions during a business
presentation?

2. Can you share strategies for handling unexpected or challenging questions from
the audience?

3. In what ways does the ability to respond confidently to questions impact the

success of a presentation?
IIpakTu4Hi 3aBIaHHS
1. IlpesenTamuis.
Temu npe3enraniii.

Global markets.
Technological innovations.
Business strategy.

Ethics.

Digital business.

o A~ wnp e
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IIpakTnune 3anaTTa 9

Tlumanns onsa 062060penHs

1. What methods can be employed to assess and identify areas where a company's
image needs improvement?

2. How do you prioritize areas of focus when developing a plan to enhance a
company's image?

3. Canyou provide examples of successful company image improvement plans and

their outcomes?

IIpakTu4Hi 3aBAaHHS
1. OnanyBaHHS OCHOBHMX TEMAaTHYHUX TEPMIHIB.

2. HanrcanHs niaHy MOKpAaIeHHs iMIKY KOMITaHii.

Tema: Po3poOka KOMIIJIEKCHOTO IIJIaHY BUXOAY Ha PUHOK JJIA. ..

Title: Developing a Comprehensive Market Reach Plan for [Your

Company/Product]

Obijective:

The objective of this written task is to create a detailed Market Reach Plan that
outlines strategies and tactics to enhance the visibility, engagement, and penetration
of [Your Company/Product] in the target market. This plan will serve as a roadmap
to effectively reach and connect with the target audience, ultimately driving brand
awareness, customer acquisition, and market share.

Task Components:

Market Analysis:

Conduct a thorough analysis of the current market landscape, identifying key
competitors, market trends, and potential opportunities. Utilize market research data

to gain insights into customer behavior, preferences, and needs.
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Target Audience Definition:

Clearly define the target audience for [Your Company/Product]. Develop detailed
buyer personas, considering demographics, psychographics, and behavioral factors.
Understand the pain points and motivations of the target audience.

Unique Selling Proposition (USP):

Clearly articulate the unique selling proposition of [Your Company/Product].
Identify what sets the brand apart from competitors and why the target audience
should choose [Your Company/Product] over alternatives.

Communication Channels:

Explore and select the most effective communication channels to reach the target
audience. This may include digital channels (social media, email, website),
traditional media (TV, radio, print), and in-person engagement (events,
conferences).

Content Strategy:

Develop a content strategy that aligns with the target audience's interests and
preferences. Create engaging and valuable content that communicates the brand
message, showcases the USP, and addresses the needs of the audience.

Influencer Partnerships:

Explore potential partnerships with influencers or thought leaders in the industry
who can amplify the reach of [Your Company/Product]. Develop a strategy for
collaboration, ensuring alignment with the brand image.

Community Building:

Implement strategies to build and nurture a community around [Your
Company/Product]. This may involve creating online forums, social media groups,
or organizing events to encourage customer interaction and loyalty.

Performance Metrics:

Define key performance indicators (KPIs) to measure the success of the Market
Reach Plan. Monitor metrics such as brand reach, engagement, lead generation, and
conversion rates. Establish a regular reporting mechanism.

Budget Allocation:
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Outline a budget allocation plan for implementing the Market Reach Plan. Allocate
resources effectively across different channels and initiatives, ensuring a balance
between cost and impact.
Timeline and Milestones:
Create a detailed timeline with milestones for the execution of the Market Reach
Plan. Establish deadlines for the implementation of each strategy and regularly

review progress against the timeline.

MeToau4Hi pekoMeHaaIlil 1Jisi BUBYEHHS MUTAHb TEMH

Jlns BUBYEHHS JaHOI TE€MH, HacamIiepes, 3700yBadyl MarTh OMaHyBaTH OCHOBHI
TeMaTU4H1 TEPMiHH, TTOB'sI3aH1 3 JOCIIDKEHHIMH pUHKY. O3HallOMTECh 3 METOJIaMH
OPUMHATTSA pINIEHh B YMOBaX TEPMIHOBOCTI. 3HAWIITh MNPUKIATU peaTbHUX
JOCITIKECHb PUHKY Ta ITPOAHATI3yHTe IXHI0O MEeTO10J10T110. CTBOPITH IUIaH BIIACHOTO
MapKETUHTOBOTO JTOCTIKEHHS 11 KOHKPETHOTO MPOYKTY a00 TOCITYTH.

CTBOpEeHHS MPE3CHTAIIMHUX CIIAl/IiB. BUKOPUCTOBYUTE MiHIMAIbHY KUTBKICTh CITIB
Ha CcJaiial, BUOMpalTe JakoHIYHI (hpa3u Ta KIOUYOBI cioBa. JlomaBaiite imocTpaitii,
rpadiku Ta giarpamu Ui Kpamioro po3ymiHHS 1Hdopmaiii. BukopuctoByiite
BI3yaJIbHI €JIEMEHTH, SIKI MIATPUMYIOTh Ballll TOYKH 30py. 30epiraiiTe OJHOPIIHUN
CTWIb WIPU(DPTY, KOJIPHY MNATITPY Ta PO3MIp CIAWIIB JJIA €IHOCTI B JHU3aMHI.
YHUKaiiTe TEepeBaHTAKECHHS CJaiy TEKCTOM; KOPUCTYHTECS TYHKTaMHU Ta
KOPOTKUMU pedeHHsMU. ['padika moBHUHHA MIJKPECIIOBATH TEKCT, a HE 3aMIHATU
fioro. Crnaiii TOBMHHI JOMOMaraTv CTPYKTypyBaTH Ballleé MOBIJIOMJICHHS.
JloTpuMy#iTECh JIOTIYHOI MOCIHIIOBHOCTI ISl 3pYYHOIO CHPUUHATTS 1H(OpMaIli.
[lepekonaiiTecs, O Balll TEKCTH Ha claijgax BUIbHI BIJl T'paMaTUYHUX Ta

opdorpadiuHUX TOMUJIIOK.
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4. IMTAHHSA 10 3AJIIKY 3 HABYAJIBHOI JUCHUIJITHUA
IuTanHs 1Sl TOTOYHOT0 KOHTPOJIKO
Ouna/3a09Ha GOpMU HaBUAHHS
CemecTpu 6/ 8 (3aI1iK)
3MicTOBHUH MOy I.

Socializing in professional environment.

[—

. The use of present and past tenses.

Common careers in the field of economics.

How important is networking in today's job market?
How can one develop their transferrable skills?
How can networking help someone in their career?
What technics do you know to build rapport?

What is the structure of formal letter?

How important is networking in today's job market?

© ©o N o a0 &~ Wb

Use of Future tenses to talk about forecast and predictions.

10. What are some different sectors and industries in the business world?

11. What is the structure of business letter?

12. What are some key factors to consider when investing in a company

13. How can one invest their money in the stock market?

14. What are the features of formal and informal communication.

15. Identify three key objectives of a large-scale project and prioritize them from
most to least critical. Explain your rationale.

16. Identify and prioritize the top three challenges faced when managing large-scale
projects. Suggest actionable strategies to overcome each challenge.

17. Create a set of imperative guidelines for effective project team communication
and collaboration.

18. What strategies do you employ to ensure imperative instructions are understood

and acted upon by team members effectively?

74



19. Can you discuss cultural considerations when using imperative sentences in a
diverse project team?

20. How can imperative sentences be used to delegate tasks effectively within a
project team?

21. What strategies do you employ to ensure imperative instructions are understood
and acted upon by team members effectively?

22. What are some examples of successful global businesses and how did they
succeed?

23. How is passive voice employed in effective conversation management?

24. What role does tone play when utilizing passive voice during conversations?

25. How is the passive voice effectively utilized in writing letters confirming
orders?

26. What elements should be included in a letter confirming an order to ensure
clarity and accuracy?

27. What are the key elements that define a company's workplace culture, and how
do they contribute to its overall success?

28. How do established company policies impact workplace culture, and can they
sometimes hinder innovation despite aiming to maintain order?

29. Explain the importance of using linking words to connect ideas in business
communication,

30. What are the essential components of a well-structured business proposal?

31. How can a proposal effectively convey the company's values and culture?

32. Provide examples of linking words that enhance the flow and structure of a

business proposal.

Ouna/3a0uHa GpopMu HaBUAHHSI

Cemectpu 7/ 9 (3aik)

3mictoBHMI MoayJb 1.

Workspace and technological innovations.
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1. How can we effectively manage information in the age of technological
innovation?

2. What are the key features and benefits of the latest technological innovations in
our industry?

3. How can we write a review that effectively describes the features and benefits
of a technological innovation?

4. What phrases do you use to describe features and benefits?

5. What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

6. What is the purpose of using comparative adjectives and adverbs in sentences?

7. What key elements should be included in a review of a technological innovation
to provide a comprehensive understanding for readers?

8. What strategies can be employed to highlight the advantages of a technological
product or service in a competitive market?

9. How do adverbs typically form their comparative and superlative forms in
English?

10. Can you outline the steps or process involved in crafting an engaging and
informative review of a technological product or service?

11. What are the essential elements of persuasive communication that can
significantly impact the success of a crowdfunding initiative?

12. Provide examples of how the effective presentation of data and numbers
contributed to the success of a crowdfunding project.

13. Share an example of a successful crowdfunding campaign where effective
influencing skills played a crucial role in achieving funding goals.

14. Use of model verbs.

15. How does an organization typically measure employee performance?

16. In what ways do performance-based incentives impact employee motivation

and productivity?
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17. In what ways do non-monetary rewards contribute to a positive work
environment?

18. Can you provide examples of how reported speech is used in performance
evaluations and feedback?

19. What are some effective ways to convey positive and constructive feedback
using reported speech?

20. What role do performance reviews play in the reward system of a company?

21. Can you give examples of different types of rewards that companies use to
recognize employee performance?

22. How does the company's mission and values influence the development of a
rewarding culture?

23. What impact do political, economic, social, and technological factors
individually have on business strategies?

24. What factors influence business strategy and decision-making according to
PEST analysis?

25. How does the legal environment contribute to the structuring of effective
business strategies?

26. How do businesses adapt their strategies in response to changes in the legal and
regulatory landscape identified through PEST analysis?

27. Could you discuss the importance of a PEST analysis in guiding strategic
planning for organizations?

28. What challenges and opportunities arise for businesses when navigating the
various factors identified in a PEST analysis?

29. How does the choice between noun phrases and verb phrases affect the overall
tone and style of a written or spoken message?

30. Can ethical principles be universal, or do they vary across cultures and
societies?

31. What challenges do businesses face in maintaining transparency, and how can

they overcome them?
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32. How does the choice of language and tone impact the perception of a business

9

document or communication?

IIuTanus A8 MiICYMKOBOT0 KOHTPOJIIO
Cemectp 8 / 10 (ictiut)
3micToBHUM Monyib 1.

Managing challenges: Finance, Technology, and Time.

. How has the integration of digital technologies transformed traditional business

models?

. What role do data analytics play in optimizing digital business operations?

. How can companies ensure cybersecurity in the realm of digital business?

How does studying past financial crashes help in understanding and preventing
future crises?
What role do banks and financial institutions play in the occurrence of economic

downturns?

. When is it appropriate to use the infinitive form in finance-related writing or

discussions

. How does the choice between the infinitive and -ing form affect the meaning of

a sentence in financial contexts?
Can you provide examples of sentences where the use of infinitive or -ing form
is crucial for conveying the intended message in finance literature?

How do financial markets typically respond to economic crises?

10. Can you explain the role of government intervention in mitigating the impact of

financial crashes?

11. What are some key indicators that signal an impending economic crisis?

12. What are the key elements of a successful negotiation strategy in a business

setting?
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13. What approaches can be used to negotiate effectively when faced with
resistance or pushback from the other party?

14. How do you structure a report analyzing feedback, and what key components
should be included?

15. Can you provide tips on how to present quantitative and qualitative data
effectively in a feedback analysis report?

16. When is it appropriate to use third conditionals to talk about unreal past
situations? Can you provide examples?

17. How do mixed conditionals combine elements of both second and third
conditionals? Provide instances of their usage.

18. How do you prioritize tasks when managing your time effectively?

19. What strategies do you employ to avoid procrastination and meet deadlines?

20. What challenges have you faced while working from home, and how have you
overcome them?

21. How do you prepare for difficult negotiations in a business setting?

22. Can you outline the steps you take to research and understand the other party
before negotiating?

23. In preparing for a role-playing scenario, what aspects of your co What are the
weak forms of past modals, and how are they used in English grammar?

24. How do weak forms of past modals differ from strong forms, and when is it
appropriate to use each?

25. Can you give examples of sentences where weak forms of past modals are
commonly used communication and negotiation skills do you focus on?

26. What are the main types of market research, and how do they differ?

27. Can you explain the distinction between quantitative and qualitative market
research methods?

28. How do businesses decide which type of market research to use in a given
situation?

29.How do you effectively prepare for potential questions during a business

presentation?
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30. Can you share strategies for handling unexpected or challenging questions from
the audience?

31. In what ways does the ability to respond confidently to questions impact the
success of a presentation?

32. What methods can be employed to assess and identify areas where a company's
image needs improvement?

33. How do you prioritize areas of focus when developing a plan to enhance a
company's image?

34. Can you provide examples of successful company image improvement plans

and their outcomes?

5. METOJIWYHI PEKOMEHIALIT JUISI BAKOHAHHS MTPAKTHYHHNX
3ABJIAHD

MeToau4Hi pekoMeHaallil 010 Mi/IT0TOBKA BUKOHAHHS TPEHYBAJIbHUX
BIIPaB

Tpenysanvua 6npasa, SK BUJI CaMOCTIHHOI po0OOTH, Tependadae BUKOHAHHS
PO3YMOBHX 1 MPAKTUYHUX i 37100yBaviB BHUINOI OCBITH 3 METOI0 (OpMyBaHHS,
3aKpIIUICHHS W YJAOCKOHAJIEHHA HEOOXIIHUX YMIHb 1 HaBHYOK. DyHKLIS TakKoi
BIIpaBU — TpaHC(OPMYBATH 3HAHHS 3/100yBayviB y HABUYKHU U YMIHHA, CPOpMYyBaTH
TOTOBHICTh J0 MPAKTUYHOI AISUIBHOCTI, BIATBOPIOBAJILHOI Ta TBOPYOT aKTUBHOCTI B
pI3HMX yMOBaX. BHKOHAaHHIO TPEHYBaJbHUX BIPAaB 3aBXKAHU IEpPEAy€e 3aCBOEHHS
TEOPETUYHOI'0 HAaBYAJIILHOTO MaTepiay, BAHECEHOTO Ha CAMOCTIMHE OIpaIlOBaHHS.
Mema eukoHaHHs MpeHy8albHUX 6NpPas — OLIIHUTHU PIBEHb CAMOCTIMHOIO 3aCBOEHHS
3HaHb, TTTMOUHY 1X PO3YMIHHS, YMIHHS PAKTUYHO 1X 3aCTOCOBYBATH.

Mooxcnusi  6uou  mpenysanvhux — 6i0MEOPIOSANLHUX — 6Npas:  BIPAaBH  Ha

CIIOCTCPCIKCHHA, KOHCTPYIOBAHHA, pCAaryBaHH:A TOLIO.
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Mooicaugi 6uou mpeHysanibHux meop4ux 6npag: BIPABU 3a aHAJIOTIEI0, HAMMCAHHS
TBOPIB 32 3aIIPOITOHOBAHOIO TTOYATKOBOIO a00 KIHIIEBOIO YaCTUHOIO TOIIIO.

Kowmrmineke BmpaB, 3amponoHOBaHWM 3a00yBadam JUisl J1arHOCTYBAaHHS DIiBHS
3aCBOEHHS HUMH MaTepially, BHHECEHOTO Ha CaMOCTIMHE ONpAaIfOBaHHSA,
00OB’SI3KOBO TOBMHEH MICTHUTH SK BIIPaBU BIATBOPIOBAJILHOTO, TaK 1 TBOPYOTO

XapakTepy.

MeToan4Hi pekoMeHaIlil 010 MiIr0TOBKMU NMpe3eHTail

IIpezenmayisn (power point presentation, PPT) — 1ie eexTuBHuUi Ta yHIBEpCaTbHUI
dbopmat noHeceHHs iHpopMallii, skuil sBisie co00r0 HaOIp CIaliB Ta CreliaJbHIX
e(eKTiB (CIIaiI-1110y), TEKCTOBUI BMICT IIPE3CHTAIlli, 3aMITKH JIOIOBi/1a4a, a TaKOX
po3aaBaIbHUN MaTepiai JJIs ayIUTOPii, 10 30epiratloThCsi B 0JHOMY (haiimi.

BuzHadeHo Taki BUIM Mpe3eHTaIlii:

CTaTHYHI IMPE3eHTAIIIT;

aHIMOBaHIi IIpe3eHTAIlI];

MYJIBTUME1HI TTPEe3eHTAIlil;

BIJIEO - Mpe3eHTaii (iHpopmallis IpeacTaBiIeHa y BUTJSA1 BIICODLIbMY );

3D-npesenTanii (iHpopmarllisi TpeaCTaBlIeHA Yy TPHUBUMIpHIN rpadimi i

TPUBHUMIPHIH aHiMaIlii).

MeToau4Hi peKoOMeHAANII 010 CKJIAJAHHS IJI0CAPiI0
KJIIOYOBUX TEMATHYHHUX TEPMiHiB
VYknagaHnHs riaocapiio 3a TeMaMHi, BHHECEHUMH Ha CaMOCTIMHE OMpalfOBaHHS, SK
BUJl CaMOCTIHHOI poOOTHM 3m00yBava BHWINOI OCBITH mepeadadae MHUCHMOBE
BIIOPSIIKYBAaHHS B aJ(aBITHOMY MOPSIAKY TEPEiKy OMOPHUX TEPMIHIB 13 iXHIMHU
BU3HAYCHHAMHU (Ie(iHILIsIMH) B MeXaX KOHKPETHUX TeM, mepeadaueHux s
M03ayAUTOPHOTO BUBUCHHSI. Takuii riaocapiii sBisie COO0I0 CIPOIICHY 1 CKOPOUYCHY
BEpPCII0 TEPMIHOJIOTIYHOTO CJIOBHMKA BIJMOBIAHOT Taly3l 3HaHb, OCKUIbKH

00MEXY€EThCS TIEBHOIO TEMOIO (TeMaMu ).
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Mema yxnadanmus 2nocapiio — OIIHUTH PIBEHb 3aCBOEHHS 3700yBadeM maTepiaiy,
BU3HAYUTH HOTO BMIHHS BHOKPEMJIIOBATH TMOHSTTEBO-KATETOPIMHMI amapar y
MeXKaxX BIJIMOBITHOTO 3MICTOBOTO OJIOKY, BHUSIBUTH PO3YMIHHS HUM OCHOBHHUX
TEPMIHOIIOHSITb.

Dopmam 2nocapito — TaOIUIIA, O MICTUTH TEPMiH, CKOPOUCHHS, TOHATTS (B JIIBOMY
CTOBITYUKY) 1 BU3HAUCHHS, TIOSACHEHHS, pO3IIH(PPOBKY abpeBiaTypu (B MpaBomy).
OcHogHI 8uMO2U 00 VKIIAOAHHSL 210CApiio.

1) peectp riiocapito MOBUHEH BKJIIOYATH HEBEJIHMKY KIJIbKICTh CIJIIB- TEPMIHOMOHSATh,
BIIIOpaHMX Ha OCHOBI aHali3y YacTOTHOCTI iX Y)KMBaHHSA Y BIANOBIIHHUX
TEMaTUYHUX OJIOKax, YKJIAJEHUX B aji(paBITHOMY MOPSJIKY;

2) CIIOBHUKOBA CTATTsl SIK CTPYKTypHa OJIMHHUIIS TJIOCApii0 MOBUHHA CKJIAaTUCS 13
3aroJ0BHOT OJWHHUIN (Ha3Ba MOHSTTS, TEPMIHY TOINO) M TEKCTy, IO PO3’SICHIOE
3aroJIOBHY OJIMHHUIIIO Ta OMUCYE 11 OCHOBHI XapaKTEPUCTUKH;

3) CIOBHHMKOBA CTATTsl Ma€ OyTU KOPOTKOIO, T0Ope CTPYKTYPOBAHOIO;

4) MOUUIPHUM MOXE€ OyTH BKJIIOYEHHS JI0 TJIOCApIK0 3MICTOBUX 1 METOJUYHUX
KOMEHTapiB;

5) CXBaNIOETHCS AHTJIOMOBHUH MEPEKIIa]] CJIOBHUKOBHUX CTaTEH IiIocapito.
VYknaaeHuit riiocapiii Ma€ BiAIIOBIaTH TaKUM XapaKTEPUCTUKAM, SIK: JJAKOHIYHICTD,
MPU3HAYEHHS TIEBHIM T€MI BUBYEHHSI, IPOCTOTa OYyJOBH ¥ CHUCTEMHICTh BHKJIAQIy

MaTepiary.

MeToau4Hi pekoMeHAalil 010 POJIbOBOI IPH
Ponvosa epa € enemMeHTOM akTUBHOIO HaBYaHHS 1 MPEICTaBIsA€ COOOIO
MOJIeJIIOBaHHS NpoeciitHOI AISUTBHOCTI Yy IITYYHO CTBOPEHIH MPOOIEMHINA CUTYaIlii.
Memoro ponvosoi epu € BUPIIIICHHS aKTyaIbHO1 IPAKTUYHOI 3a71a4i. Y HaBUYaJIbHOMY
npolieci OBy TPy BUKOPUCTOBYIOTH JJISi 3aKPIIJICHHS OTPUMAHMX Y TMpolieci
HABYaHHS 3HaHb, YMIHb Ta HaBUUYOK. PosibOBa rpa Mae Ha MET1 HABUUTH 37100yBaviB
OCBITH BUSIBJISITUA ITPOOJIEMHI CUTYAIll1, 110 BUHUKAIOTh Y TTPOQeciiHiil TIsUTbHOCTI,
BU3HAYATH IPUYMHY 1X BUHUKHEHHS, pO3POOJISITH Ta OI[IHIOBATH MUISIXU BUPIIIEHHS
nux TpoOseM, TmpuiiMaTé pIlIeHHS Ta BU3HAYATH MEXaHI3MH HOTO peanmizallii,

82



KOMYHIKYBaTH y pi3HUX poiisix. PonmpoBa rpa copusie, 30Kkpema, PO3BUTKY Ta

3aKPIMJICHHIO TAKUX KOMIIETCHTHOCTEH:

-3[aTHICTh  CHUIKYBaTUCSA

-3JIaTHICTH

-3JIaTHICTH 110

BUABIIATH,

JepkaBHOIO Ta / abo 1HO3EMHOIO  MOBOIO;

CTaBUTHU Ta BUPIIITyBaTH npooJiemMu;

abCTpakTHOTO  MHCJICHHS,  aHami3y Ta  CHHTE3Y;

-3[aTHICTh PO3B’sA3yBaTH CKIAIHI CICMialli30BaHl 3aBIaHHS Ta TPAKTUYHI

npooJiemMu;

-371aTHICTh BUKOPUCTOBYBATHM B NpO(deciiiHIi OISUIBHOCTI OTPUMaHI 3HAaHHA 3

TEOPETUYHUX

-3JaTHICTb OI[IHIOBAaTH Ta
-YMiHHS apryMeHTYyBaTU
-31aTHICTH MpaloBaTu

Ta IIPaKTUYHHUX npodeciiHO-NPaKTUYHUX JTUCUUILIIH;

3a0e3nevyyBaTd SKICTb BHKOHYBAHMX  pOOIT;
CBO1 pillIEHHS 1 B1JICTOIOBATH ix;
B KOMaH/11 Ta aBTOHOMHO;

- 3JIaTHICTh CHJIKYBaTUCA 3 MPEICTaBHUKAMU 1HIIUX MPOQeciiiHuX Ipyn pi3HOro

piBHS;

-YMiHHS BUKOPHUCTOBYBATHU HEOOX1THY JTIOBIJTKOBY JiTeparypy.

PonboBa I'pa MOXC BHUKOPHUCTOBYBATHUCH AK OJHA 3 (bOpM IOTOYHOT'O KOHTPOJIIO

3HaHb 3/100yBayiB BUIOT OCBITH.

6. KPUTEPII OLIIHIOBAHHSA TA PO3MHO/IL BAJIIB

Bupa podoru KiabkicTh

oaJiB

OnuTyBaHHS 3a MUTAHHSMU BIATOBITHOT TEMHU Ha MpakTUYHOMY | Big 0-3
3aHSATTI, Y4acTh 3/100yBayiB B 0OrOBOPEHH1 MPOOJEMHHX IMUTaHb

TpenyBanbHi BIpaBu Bijg 0-2
VY4acTe y posiboBiii rpi Bix 0-4
[Ipe3enTaris Big 0-4
CkuagaHHs JTUCTIB/ IIJIOBUX MarepiB Bz 0-3
Bun poborn baau | Kpwurepii oniHoBaHHA
OnuTyBaHHS 3a 0 6aniB 3100yBad He Oepe ydacTh y MPAKTUIYHOMY 3aHSTTI, € JIUIIIE

[MUTAHHAMU
BIITOBIHOI TEMH HA

[MPAKTUIHOMY

crioctepiradem; HIiKOJM HE BUCTYIA€E 1 HE 3aJa€ 3alUTaHHS,
He3alliKaBJIeHUI y BUBUEHHI MaTepiaiy; Ja€ HelpaBWIbHI

BIJIMOBi/I Ha 3aMMUTaHHS, IMOKAa3ye HE3aJ0BLIbHE 3HAHHS
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BaHSATTI, y9acTh
3100yBaviB B
00roBOpEHHI
MpoOJEMHUX MTUTAaHb

MOHSATIHHOTO araparty 1 JITepaTypHUX JHKEPEl.

1 Oan

3100yBau Oepe aKTUBHY Y4YacTh Yy NMPAKTHYHOMY 3aHSTTI;
IMEMOHCTpPY€E JIOCTaTHI 3HAHHS, Ja€ TOBHI BIAMOBIAI Ha
BanyMTaHHA.

2 banmn

JlocTaTHRO TOBHO BOJIOJI€ HABYAJbHUM MaTepiajoM,
O0OIPYHTOBAHO HOro BHKJIQAAE IiJ Yac YCHUX BUCTYIIB Ta
MUCbMOBUX BIANOBiAEH, B OCHOBHOMY pPO3KpPHBA€E 3MICT
TEOPETUYHUX NMUTaHb TA MPAKTUYHUX 3aBJIaHb.

3 Oanu

3100yBau Oepe aKTUBHY y4acTh y MPAKTUIHOMY 3aHSTTI;
IMEMOHCTPYE NOCTaTHI 3HAHHS, Ja€ TOBHI BIAMOBIAI Ha
3anmuTaHHsA; Oepe AaKTUBHY Yy4YacTb Yy OOTOBOpEHHI
NpoOJeMHUX THTaHb, 3AATHUM IyOJiYHO TPEICTaBUTU
MaTepiai, BMi€ cOpMyBaTH CBO€ CTaBIEHHS 10 MEBHOI
MpoOJieMHU; BHCIIOBIIIOE BJIACHI MIpPKyBaHHS, HaBOJIUTH
MOLUTBHI TPUKIIAAN

TpenyBanbHI BIipaBu

0 6aniB

3100yBad TpeHYBaIbHI BIIPAaBU HE BUKOHAB.

1 Oan

3100yBa4 HE Ma€ CUCTEMHUX 3HaHb Marepially, BAKOHAB
BiZITBOPIOBAJIbHI BIIPABU 3 JOCUTH BEIHMKOIO KiJIBKICTIO
MOMUJIOK, TBOpYE 3aB/IaHHS BUKOHAHE YaCTKOBO abo X 31
3HAYHOIO KUTBKICTIO 3MiCTOBHX, MOBHHX 1 TEPMIHOJIOTTYHUX
MOMUJIOK.

2 Oanu

3100yBay Mae TIMOO0KI, CHCTEMH1 3HaHHsI MaTepiaiy,
0e3MOMHUIIKOBO BUKOHAB yC1 BIATBOPIOBAIbHI BIIPABH,
YCIIIIITHO BUKOHAB TBOpPYE 3aBJaHHS, IIPU BUKOHAHHI SKOT'O
HE JIOMYIIEHO MOBHHUX 1 TEPMIHOJIOTTYHUX TOMHUJIOK.

'YyacTh y posiboBiit
rpi

0 6aniB

3n100yBau MpakTU4YHY 3aj7jady, CHUTYallliiHy BIpaBy HE
BHKOHAB.

1 Gan

3100yBa4y BUKOHAB MPAKTUYHY 3a7ady/ CUTyalliiHy BIPaBY,
aje JIeMOHCTpYe (parMeHTapHi 3HAHHS aAHTJIOMOBHOI
TEPMIHOJIOTI] BIAMOBITHOI TEMAaTHUIll POJILOBOI TpH, HE
BIIEBHEHE BUKOPHUCTAHHS YaciB, CTPYKTYp 1 I'paMaTUYHUX
KOHCTPYKITIH.

2 Oanun

3100yBau BUKOHAB MPAaKTUYHY 3a/1ady/CUTYallliiHy BIpPaBY,
y TOBHIM Mipi J€MOHCTPY€ 3/1aTHICTb 3pO3yMITH MHUTAHHS,
KOMEHTapi Ta BIJMOBICTH HA HUX 3B'SI3HO 1 JIOT1YHO.
EQeKTHBHO BHKOPHCTOBYE MOBHI 3aCO0M ISl BUPAKCHHS
CBOIX IyMOK, iz1ei, morped Ta BHUMOI, IMOB'SI3aHUX 3
[POJIBOBOIO I'POIO.

JIOLITBHO ~ BUKOPUCTOBYE HEBepOalbHI  KOMYHIKamilHi

3acoOu, Taki sIK KECTH, MiMiKa, TOHAJIbHICTh TOJIOCY TOIIIO.
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3 Oamu

3100yBau Oepe aKTUBHY y4YacTh, YITKO JOTPUMYETHCS
CIlCHapif0  Ta  BIATBOPIOE  JIaJioTH,  JIEMOHCTPYE€
CIIPOMOXKHICTh J0 BHUpILIEHHS MpoOsieM, KOH(DIIKTIB abo
CUTYyaIli}, IKI BAHUKAIOTh I1]] 4ac TPH.

4  Gamn

3n00yBay Oepe akTHUBHY y4acTb, JAEMOHCTPYE 3/aTHICTb
CTBOPIOBATH HOBI 11€i, CIIeHapii Ta Aiajory, siKi 30arauyoTh
POJLOBY TPy, JACMOHCTPYE BHKOPUCTAHHS HECTaHIAPTHHX
1X0/IiB 710 BUpilIeHHS po6ieM, KOH(IIIKTIB a00 cUTYaIlii,
SIKI BWHUKAIOTh TMiJ 4Yac TPpH, 3JaTHICTh TPUBHOCUTH
0COOMCTICTh Ta 1HAWBITyallbHICTh Y BUKOHAHHS POJIL.

[IpesenTaris

0 OainiB

He 3apaxoByIOThCsI Mpe3eHTallil, IKi BUKOHAH] He
caMoCTiHO a0o 3amo3uueHi 3 Mepexi [HTepHeT.

1 Gan

[Tpe3eHTalliss MiCTUTh OJTU3BKHUI 32 TEMATUKOIO MaTepial,
ajie He Hece BaXJIMBO1 iH(popMaTHUBHOI (yHKII],
ECTETUYHUIN BUTJIS] HE3a0BUTHHUHN (BIZICYTHS YiTKA
CTPYKTypa po3MileHHs iHpopmallii, HemopeuHa rpadika
0(OpPMIICHHS ), HEIOCTaTHE BUKOPUCTAHHS HEBEPOATbHHIX
3ac001B KOMYHIKaIlii, 0 YCKIAAHIOE CIPUHHATTS
Mpe3eHTallii, 00MeKeH!H CJIOBHUKOBUH 3arac,
HEJOCTATHICTD CITIB 1 BUCJIOBIB JUIs Iepeaayl iei.

2 0amn

[IpociiTKOBYETHCS TIEBHA CTPYKTYpa B PO3MIIIICHHI
iHbopMaii, ane 0OMeKeHHI CIIOBHUKOBHI 3aI1ac,
MOBTOPEHHS BUCJIOBIB, HEIOCTATHE BUKOPUCTAHHS
Creliagi30BaHNX TEPMiHIB, 0OMEXEHE BUKOPUCTAHHS
Bi3yaJbHUX JONMOMDKHHUX MaTepialiB, HEJOCTaTHE IXHE
MOSICHEHHsI 200 HECYMICHICTh 3 MPE3EHTALIETO.

3 bamm

EcTeTHuHUI BUIIISA AEIIO IICYy€ HEAOCTaTHBO YiTKA
CTPYKTypa po3MillleHHs iHpopMallii, He 30BCIM JIopeyHa
rpagika ohopMiIeHHs, ane 3100yBad JeMOHCTPY€E BAaje
BOJIOJIIHHS HEBepOaTbHUMHU (popMamMu KOMYHIKaIlii, BMIHHS
BUKJIQ/IaTH 17IET TTOCIIIIOBHO Ta YiTKO, aJie TPUITYCKAEThCS
MOMUJIOK IPY BUKOPUCTAHHI aHTJIOMOBHUX TEPMIiHIB.

4 danu

[Ipe3eHTallis Ma€ 4iTKy, JIOTIYHO BUOYyBaHYy CTPYKTYPY,
3100yBayd JEMOHCTPYE PO3MAITICTh JICKCUKH, BAAII
CJIOBOCIIONTYYEeHHS, IpodeciiiHi TepMiHHU, epeKTUBHE
BUKOPHCTAHHS MOBHUX 3ac001B, BMiHHS BUKJIaIaTH /1€l
MOCIIZOBHO Ta YITKO, B/lajie BAKOPUCTaHHS HEBEpOaIbHUX
3aco0iB KOMyHIKaIlii.

Cxkagadds JTUCTIB /
ITUTOBUX TarepiB

0 OaniB

He 3apaxoByloThcsi mucTH/TIAepd sKi BUKOHAHI HE
caMoCTiHO a0o 3armo3uueHi 3 Mepexi [HTepHeT.

1 Oan

Jluctn CKiNaneHi  CaMOCTIMHO, TNpOTe 3MICTOBHUH Ta
TEpPMIHOJIOTIYHUI MaTepiaji npeacTaBiIeHuil (parMeHTapHo,
OKpeMi MyHKTH IOKYMEHTa MICTSITh HETOYHOCTI, MOPYIIICHA

CTPYKTypa JOKyMEHTa.
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2 Oanu

Uluctu/manepu  CKIaaeHi CaMOCTIHHO, TPEICTaBICHUM
BMICTOBHUH MaTepiall € IIOBHUM, ajié OKpeMi IyHKTH
TOKYMEHTY MICTATh TpaMaTH4HI Ta TEPMIHOJOTIUHI He
TOYHOCTI.

3 Oanu

Uluctu/manepu  CKJIajeHi CaMOCTIWHO, TIpEACTaBICHUN
SBMICTOBHMI MaTepiall € TIOBHHM, 3 YypaxXyBaHHSIM
BIIITOBIAHAX rpaMaTHYHHUX Ta TEPMIHOJIOTTUYHUX|
KOHCTPYKITii.

0 OainiB

3100yBay4 He HaJaB BIAMOBIII HA MUTAHHS

1-5 Ganis

3100yBay Hajgae BIAMOBIAbL Ty’Ke IMOBEPXHEBO, HE 3aCBOIB
MaTepian y Mekax IMporpamMu HaBYAJIbHOI JUCITUTLIIHH, HE
mTa€ KOHKPETHOI BIJMOBII Ha TUTAaHHA OUIETy, HE HABOJUTH
MPUKIIAJIB, HE 03HAWOMIICHU 3 METOJIUYHOIO 1 HABYAILHOIO
ITITEpaTypor0 3 JUCHUILUIIHW, HE 3JaTHUH BUCBITIUTH
MmocTaBlieHe THUTaHHS. Ha 1omaTkoBi Ta yTOYHIOIOYH
BaMTaHHA eK3aMeHaTopa 3100yBad HE 3HA€ MPaBUIBHOI
BinmoBini. He Bomomie 0a30BUMH  KaTeropisiMu Ta
OCHOBHHMH TECOPETHYHUMH MOHATTSAMH 3 JUCIHILTIHY.

5-10 Gamnis

3n100yBay Hajae BIANOBIAI HAa MUTaHHS OileTy, mpore i3
CYTT€BUMHU HETOYHOCTSAIMH, POPMYITIOBAaHHS HEUITKI, OlIbIIa
YacTUHA 3MICTy TUTAaHHA 3aJHIIAETECS HEPO3KPUTOIO,
NMOMyIIeHI TOMWIKM 1 TOpyIIeHa Jorika Bukiamy. Ha
TOIaTKOBI 3aIMTaHHs €K3aMEHATOpa He BiAMOBIIaE.

10-15 Ganis

3100yBad JTOMYCTUB JACSIKI HETOYHOCTI YW 3aJIUIINJIACH
Hep03KpI/ITOIO YJaCTHUHaA IIMTaHHA, 3a YMOBI/I, 1o HpI/IHLII/IHOBi
MOMEHTH 3alHuTaHb OyJTu PO3KPUTI MPaBWILHO, HE3HAYHI
MOMHIJIKH yCYBalOThCS CaMHM 3JI00yBadeM, KOJIM HAa
MOMMJIKM BKa3ye eK3ameHarop. 3100yBau HaBOJUTH
MPUKIAIA BCTAHOBJIOE CHUCTEMHI 3B’SI3KM MK PI3HUMHU
MATAaHHSIMH Ta TEMaMH KypCy.

15-20 Ganis

3100yBay TOYHO i NIOBHO BIATIOBIB HAa 3alUTaHHS OileTy,
YITKO 1 JIOTIYHO BIAMOBIB Ha JOJATKOBI Ta YTOYHIOKOUI
3aMTaHHs, BUIBHO BOJIOJIE aHTJIOMOBHOIO TEPMIHOJOTIELO,
HABOJUTH TPUKIIAIH, JEMOHCTPYE OadeHHS MPAKTUIHOTO
3aCTOCYBaHHS BHBUYEHOTO MaTepialy, pO3yMi€ He JIHIIe

0a30Bi, aJie i JOMOMIXKHI YU TTPOOIEMH] aCTIEKTH MTUTAHHS.

Po3noain 6auiB, AKi OTpUMYIOTH 3100yBa4i BHILOI OCBITH 32
pe3yJIbTATAMHU OTOYHOI0, MIEPiOIMYHOrO TA MiICYMKOBOT0 KOHTPOJIIO

Temn NPaKTHYIHUX 3aAHATH

Pazom
KinbkicTh 0ajiB 3a BU1 po6oTu
oajis
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3microBuii moxyasn 1. Socializing in professional environment.

Ipaxruane 3amsarrs 1. Career choice. Transferrable

0 — 3 (omruTyBaHH#)

skills. Networking. 0 — 2 (TpeHyBaNBHI BIpPaBH) 0-3
[pakTuune 3anstrs 2. Career choice. Transferrable 0 — 3 (omuTyBaHHS)
skills. Networking. 0 — 2 (TpeHyBajbHI BIpaBH) 0-9
0 — 4 (ponboBa rpa)
IMpakTuune 3ausatrs 3. Career choice. Transferrable 0 — 3 (onuTyBaHH:)
skills. Networking. 0 — 3 (ckiagaHHsI JTHCTA) 0-8
[Mpaktuune 3ausrts 4. Business sector. Sector and 0 — 3 (omuTyBaHHS)
industries. Invest your money. 0 — 2 (TpeHyBaJbHI BIpaBH) 0-°
IMpaktuune 3amstTs 5. Business sector. Sector and | 0 — 3 (omuTyBaHHs)
industries. Invest your money. 0 — 2 (TpeHyBaNIbHI BIpaBH) 0-9
0 — 4 (ponboBa rpa)
[Mpaktuune 3ausarTs 6. Business sector. Sector and | O — 3 (omuTyBaHHs)
industries. Invest your money. 0 — 3 (ckiaganHs IUCTa) 0-0
IMpakTuune 3ausaTTs 7. Projects. Large scale projects. | 0 — 3 (onwurtyBaHHs)
Understanding project priorities. 0 —2 (TpeHyBasbHI BIpaBH) 0-3
[MpakTuune 3ausaTTs 8. Projects. Large scale projects. | 0 — 3 (onutyBaHHs)
Understanding project priorities. 0 — 2 (TpeHyBabHI BIpaBH) 0-9
0 — 4 (posboBa rpa)
IMpaktuune 3austrs 9. Projects. Large scale projects. | 0 — 3 (omutyBaHHs)
Understanding project priorities. 0 — 3 (cxiagaHHs TUCTA) 0-6
IMpaktuune 3ansarrsa 10. Global markets. Key factors 0 — 3 (omuTyBaHHS) 05
for global business. Doing market research. 0 — 2 (TpeHyBaJIbHI BIIPaBH)
IMpaktuune 3ausatrs 11. Global markets. Key factors 0 — 3 (onuTyBaHH:)
for global business. Doing market research. 0 — 2 (TpeHyBasIbHI BIpaBH) 0-9
0 — 4 (posboBa rpa)
IMpaktuune 3ausarts 12. Global markets. Key factors 0 — 3 (omuTyBaHHS)
for global business. Doing market research. 0 — 3 (ckmagaHHs TUCTA) 0-0
IMpaktuune 3austrs 13. Workplace culture. 0 — 3 (onuTyBaHH)
0 — 2 (TpeHyBasbHi BpaBH) 05
IMpaktuune 3anstrs 14. Workplace culture. 0 — 3 (omuTyBaHHS)
0 — 2 (TpeHyBaJIBHI BIIpaBH) 0-9
0 — 4 (pomsoBa Tpa)
Ipaktuune 3anstrs 15. Workplace culture. 0 — 3 (omuTyBaHHS)
0 — 3 (ckmagaHHs JIMCTA) 0-6
3aranom cyma 6ajis | 0-100
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3microBuii moxysib 2. Workspace and technological innovations

Ipaxruane 3amsarts 1. Technological innovations.

0 — 3 (omruTyBaHH#)

0 —2 (TpeHyBasbHI BITPaBH) 05
[pakTuune 3ansarrs 2. Technological innovations. 0 — 3 (omuTyBaHHS)
0 — 2 (TpeHyBaIbHI BIpaBH) 0-9
0 — 4 (ponboBa rpa)
IMpaktuune 3ausaTrs 3. Technological innovations. 0 — 3 (onuTyBaHH:)
0 — 3 (ckmamaHHs JIMCTA) 0-8
[Mpaktuune 3austts 4. Entrepreneurs. Doable 0 — 3 (omuTyBaHHS)
crowdfunding. 0 — 2 (TpeHyBaJIbHI BIIPaBH) 0-°
Ipaxruane 3ausarrs 5. Entrepreneurs. Doable 0 — 3 (onuTyBaHH:)
crowdfunding. 0 — 2 (TpeHyBaNIbHI BIpaBH) 0-9
0 — 4 (ponboBa rpa)
[MpakTuune 3anstTs 6. Entrepreneurs. Doable 0 — 3 (omuTyBaHHS)
crowdfunding. 0 — 3 (ckiagaHHsI JTUCTA) 0-0
IIpaxtnune 3auatTa 7. Performance and rewards. 0 — 3 (omuryBaHHs) 0_s
0 — 2 (TpeHyBaJIbHI BIIpaBH)
Ipaxruane 3ausarrs 8. Performance and rewards. 0 — 3 (omuTyBaHHS)
0 — 2 (TpeHyBabHI BIpaBM) 0-9
0 — 4 (pomsoBa rpa)
[MpakTuune 3ansarrs 9. Performance and rewards. 0 — 3 (omuTyBaHHS)
0 — 3 (cxiagaHHsI TUCTA) 0-6
IMpaktuune 3ausrrs 10. Business strategy. 0 — 3 (onutyBaHHS) 05
0 — 2 (TpeHyBasbHI BIpaBH)
[Mpaktuune 3ansatTs 11. Business strategy. 0 — 3 (omuTyBaHHS)
0 — 2 (TpeHyBaJIBHI BIIpaBH) 0-9
0 — 4 (pomsoBa rpa)
[paktuyne 3ansarTsa 12. Business strategy. 0 — 3 (omuTyBaHHS)
0 — 3 (ckmagaHHs JIKCTA) 0-6
IMpaktuune 3austrs 13. Ethics. 0 — 3 (omuTyBaHHS) 05
0 -2 (TpenyBanbHI BIIpaBH)
[MpakTuune 3ansarrs 14. Ethics. 0 — 3 (omuTyBaHHS)
0 — 2 (TpeHyBasbHI BpaBH) 0-9
0 — 4 (posboBa rpa)
IMpaktuune 3austrs 15. Ethics. 0 — 3 (omuTyBaHHS)
0 — 3 (ckmagaHHs JIHCTA) 0-6
3arasiom cyma 6axais | 0— 100
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3microBuii moxyan 3. Managing challenges: Finance, Technology, and Time

Ipaxrtuane 3amsarrs 1. Finance.

0 — 3 (omruTyBaHH#)

0 — 2 (TpeHyBamnbHI BIpaBy) 0-3
[pakTuune 3ansarrs 2. Finance. 0 — 4 (ponpoBa rpa) 0-4
IMpaktuune 3ausatTs 3. Finance. 0 — 3 (omuTyBaHHS)

0 — 3 (ckiagaHHs JUCTA) 0-0
IMpaktuune 3ausatrs 4. Digital business. 0 — 3 (onuTyBaHH)

0 —2 (tpeHyBasbHi BIpaBH) 0-3
IMpaktuune 3ausatTs 5. Digital business. 0 — 4 (posiboBa rpa) 0-4
Ipaxruane 3ausrrs 6. Digital business. 0 — 3 (onuTyBaHH:)

0 — 3 (ckmamaHHs JIHCTA) 0-@
[pakTuyne 3avsaTTs 7. Time management. 0 — 3 (omuTyBaHHS)

0 — 2 (TpeHyBaJIbHI BrIpaBH) 05
Ipaxtuane 3amsarTs 8. Time management. 0 — 4 (posboBa rpa) 0-4
Ipaktrune 3ausatrs 9. Time management. 0 — 3 (onuTyBaHH:)

0 — 3 (cxiagaHHs THCTa) 0-6
IMpaktuune 3ansatrs 10. Market research. 0 — 3 (omuTyBaHHS)

0 — 2 (TpeHyBaJIbHI BIIpaBH) 0-°
Ipaxrtuane 3amsarrs 11. Market research. 0 — 4 (upe3enTartis) 0-4
[pakTuyne 3anarrs 12. Market research. 0 — 3 (omuTyBaHHS)

0 — 3 (cxiagaHHs TUCTA) 0-@
Ycuuil icnuT 0-40 0-40

3aranom cyma 6aiais | 0- 100

Po3noain 6auiB, ski 0OTpPUMYIOTH 3100yBa4i BUIIOL OCBITH
Ounal3aouna opma nasuanns

3anix

[ToTouHuMiA KOHTPOJIb
3micToBHUN MOIyb Ne 1, 2 Cywma 6aniB
T1 T2 T3 T4 T5
i1 0 mo 100
Bin 0 Bix 0 Bix 0 Bix 0 Bin 0 BuLb Ao
no 20 o 20 o 20 no 20 no 20
OaiB OaiiB OaiB OaiiB OaiiB
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3aranpHa OIiHKAa — cyma OaxiB 3a MOTOYHUN KOHTPOIb. 37400yBau BUIIOI OCBITH OJIEPKYE

iICYyMKOBI OaJiy 3a 3aJ1iIKOBY HaBYQJIbHY JUCIUILIIHY, SKIIO 32 Pe3yIbTaTaMi TOTOYHOTO KOHTPOJIIO
BiH HaOpaB 60 1 OubIIe OasiB. SIKIIO 3a pe3yabTaTaMu MOTOYHOTO KOHTPOJTIO 3/100yBay BUIIIOT OCBITH

HaOpaB meHme 60 OamiB, BIH MOBHHEH BUKOHATH 3AJIIKOBE 3aBJAHHA 1 3 ypaxXyBaHHSIM HOTO
pe3ynbTaTiB  OAEpKATU BIAMOBIAHY KUIBKICTh 3aliKOBUX OaniB 13 AMCHUILTIHU. SIKmo 3a

pe3ynbTaTaMH MOTOYHOTO KOHTPOJTIO 3700yBay BUIIO1 OCBITH HaOpaB 60 1 OibIe GamiB, MpoTe X04e

HOJIMIIUTH CBi MiJCYMKOBHH pe3yJbTaT, BIH TAaKOX MOXKE BHKOHATH 3aJIIKOBE 3aBJaHHA 1 3

ypaxyBaHHSIM HOT0 pe3yJIbTaTiB MiJBUIIUTH CBOIO MiJICYMKOBY OIIHKY 3 AUCHUILTIHU. ([uB. mepemik

3aMUTaHb JJI IOTOYHOT'O0 KOHTPOJIIO)

Ounal3aouna ¢opma nasuannsn

Icnum

Paszowm: Big O mo 60 GaiiB

[ToTouHNMI KOHTPOJIB [TincymkoBuii C

Ma

3MicTOBHUN MOTyIb Ne3 KOHTPOJIb J }
. OaniB

Ne 3 (icur)
T1 T2 T3 T4

Bix 0 Bin 0

Big 0 Big 0 Big 0 :15 Big 0 mo 40 bi (0]
no 15 no 15 1o 15 8 ) OamiB** 100

. . . OamniB )
OamniB Oanis OamniB OaniB

T1, T2 ... T4 — Temn
Ipumimxka:

*[TimcyMKOBHI KOHTPOJIb 31HCHIOETHCS Y (DOPMi YCHOTO ONTMTYBaHHS.

7. CIIMCOK PEKOMEHJOBAHUX JIKEPEJI 1O BUBUEHHS KYPCY

OcHoBHa JtiTepaTypa

1. O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020.

132 p.

2. Pynix I.B. Presentation technique. Meroaununi BKa3iBKu 11 3100yBaviB

BUIIO1 OCBITH mepioro (0akamaBpckoro) piBHa [-1I poky HaBUaHHS

cnemianbHocTi 081 IlpaBo Ta III-1V poky HaBuanus cneniaibHocTi 07100671K 1

OTOJATKYBAaHHS EKOHOMIKO-TIpaBoBoro ¢akynstery. 2022, 47 c.
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