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MeToro Kypcy «AHTITiHiCbKa MOBa» € HabyTTH 37100yBayaMu TCOPETHYHHX 3HAHBb 1 MPAKTHYHUX YMIHb

1.

MeTa Ta 3aB/JIaHHS HABYAJIBLHOT THCILHMILIIHNA

Ta HABUYOK BUKOPUCTAHHS QHTJIIHCHEKOT MOBHU, HEOOXITHUX JUTS €(PEKTUBHOTO CIIJIKYBAHHS

aHTJIIHCHKOIO MOBOKO Ha Mpo(eciiHOMY piBHI B rany3i MiXHAPOIHUX BiTHOCHH.

OCHOBHA MeTa 0O0YMOBITIOE BUPIIICHHS HACTYITHUX 3aBAAHD:

® PpO3BHTOK HAaBHYOK PpO3YMIHHS KOHUENTYalbHUX TIOHATH Ta TEPMIiHIB, MOB'SI3aHUX 3

MDKHEPOJIHUMH BIJIHOCHHAMH, 30BHIIIHBOMOJITHYHOI JUs/IbHICTIO JICP)KaB, MDKHAPOIHWUMH

B3a€MO/IISIMH, PETIOHAIbHUMM CTY/IiSIMU Ta HeJIepXKaBHUMH aKTOPaMH:

® HaBYaHHS CTYJCHTIB 3aCTOCOBYBATH Cy4acHi 3HaHHA Ta IHQOPMauiiiHi TexHONOri s

BUPIILIECHHS 3a/1a4 B TaJ1y3l MiXKHAPOAHUX BIJIHOCHH

® PO3BMTOK HaBMYOK IH(OpMALIHHO-aHAIITHYHOT MisSUIBHOCTI B cepi MDKHAPOIHWX BIZIHOCHH 3

BUKOPUCTAHHSM JIEPXKABHOT TA aHTJIIHCBKOT MOB.

[Iporiec BHBYEHHS JOUCLMIIIHW  CIIPSAMOBAaHHI Ha (GOPMYBAHHS elleMEHTIR HaCTYIHHUX

KOMIETEHTHOCTEH:
a) Inrerpasabnoi (IK):

31aTHICTB PO3B SA3yBAaTH CK/AJHI CHELiali3oBaHi 3a1aui Ta nMpakTHyHj npoOjiemu B cepi
MDKHAPOZHHUX  BUIHOCHH,  CYCTIJIBHMX  KOMYHIiKauii Ta  perioHaisHux CTYIH,
30BHILIHBOMIOMTHYHOL JUSAIBHOCT! IEPKAB, MDKHAPOIHWX B3AEMOAIH Mix aepkaBamu,
MDKHAPOIHUMU  OPraHI3allsiMH Ta HEIEPKABHUMH aKTOPaMH, IO XapaKTepH3YIOThCs
KOMIIJIEKCHICTIO Ta HEBU3HAYEHICTIO YMOB Ta nepenbavae 3aCTOCYBaHHS TEOpIiH CYCIIIbHUX
HayK Ta CrielialbHUX HaYKOBUX METOIIB JOCIIDKEHHS Tpobiem MDKHAPOJHUX BiIHOCHH.



0) 3aranbHux komnereuTnocreit (3K):
e 3K3.3naTHICTH BYUNTHCS | OBOJIOMIBATH CyqacHUMH 3HAHHSIMM.
o 3K9.31arHicTh BUKOpUCTOBYBATH iHopMartiiiHi Ta KOMYHIKallIAHI TEXHOJIOT I,
o 3KI10. 31aTHICTbL CNiNKYBaTHCS JICPKABHOIO MOBOIO SIK YCHO, TAK 1 TTHCHMOBO.

B) Cricniasibnol (gpaxosol) komnerenrunocri (CK):
o CKI12. 3narnicth 10 3ficHenns komynikanii ta in(opMmaliifHo-aHaI THYHOT TISIBHOCT y
cepl MDKHAPOAHUX BIIHOCUH (YKPATHCHLKOIO Ta IHO3CMHUMH MOBAMH ).

[porpamui pesyastarn nasuannn (INPH):

e PHOS. 3Hatn npupoy 1a MeXaHi3Mi MDKHAPOJHHX KOMYHIKaLIIH.

e PHI10. BinbHO CrinKyBaTHCs JICpKABHOIO Ta iHO3EMHUMM MOBaAMH Ha 1podeciiHomy
DIBHI, HCOOXIHOMY JUls BEICHHS npodeciitHol JMcKycii, MiJIroTOBKA aHalITHIHKX Ta
NOCTUTHUUBKHX JIOKVMCHTIRB.

e PHI2. Bonoaith HaBuukamu 1popeciiiHoro ycHoro Ta IMMCbMOBOIO Mepekialy 3/Ha
IHO3eMHI  MOBH. 30Kpema. 3 (haxoBOi TeMaTHKM MiKHApOJHOTO CIIBPOOITHHUTHA.
30BHILIHBOT TOMITHKH, MDKHAPOAHUX KOMYHIKallli, perioHalbHUX CTYIIHA. [BO- Ta
0aratoCTOPOHHIX MDKHAPOJHUX MPOECKTIB.

Y pe3yabTari BHBYEHHS HABYAJIbHOI JHCHHILIIHU 3/100yBaY MOBHUHEH
IHamu:
IHO3eMHY MOBY Ha piBHI, JOCTATHLOMY JUIsl BeAeHHS rpodeciiiHol AMcKycii Ta J0KyMeHTalll. a
TAKOX KOPHCTYBATHCSH 1HO3EMHOIO MOBOIO Y Mexkax (axoBoi, MoOyTOBOI, CYCMUTBHO-TTOJITHYHOI
TEMaTHKMH,
eMimu:

- ny0I19HO CIIJIKVBATUCS 1HO3EMHOIO MOBOIO B NpodeciiiHii cdep;

- 3J1MCHIOBATH SKICHUH YCHHUH Ta MUCbMOBUH TNepek/ag y Mexax (paxoBol TEMATHKH:

- poOWTH aHa ITUYHE OTpAIOBAHHS IHIIOMOBHUX JDKEpEJ; KBAI(PIKOBAHO IIYKATH HEOOXIIHY
HayKOBY 1H(pOopMallto;

- BHCTYnary nyosaiyHo 3a GaxoBUMHU TEMaMM IHO3EMHOKO MOBOK), BHCTYNATH 3 MPE3CHTALLISMHU Ta
JAONOBIIAMM 111/1 YaC HAYKOBUX Ta MPAKTHYHUX 3aXOJ1B IHO3EMHOK MOBOIO;

- pyOJIYHO BHCTYNATH Tepeja 3apyOlKHOIO ayJMTOPIEID; BOJIOJITH TEXHIKAMH BCTAHOBIICHHS
npodeciiHUX KOHTAKTIB B IHTEPHALIOHAJIBHOMY CEPE/IOBHII, PO3YMIKOYHM OCOOIMBOCTL |

MEXAHI3MHU MIKKYJIBTYPHUX KOMYHIKALIH.

2.3MieT HABYAJNBLHOT JINCUMUTIJIIHN
Cemecrp 3
3microuit MmoayJ/ib 1. MoOBJICHHEBA NPAKTHKA

Tema 1. Building identity. Tasks and interests. Personal branding. Professional branding.
Tema 2. Building identity. Networking. Meeting people and making the right impression.
Tema 3. Building identity. Creating a professional LinkedIn profile.
Tema 4. Careers. Learning skills for the XXI cent. Jobs for the future.
Tema 5. Careers. Career goals. Applying for the job.
Tema 6. Balance. Work-life balance in building a career in diplomacy.
Tema 7. Balance. Balancing political interests in international diplomacy.
Tema 8. Growth and development. Personal development. Needs analysis.



Tema 9. Growth and development. The world’s largest economies and their role in International
Relations.

Tema 10. Growth and development. Global population growth and its impact on International
Relations.

Tema 11. Finance. Sponsorship and International Relations: the intersection of business and politics.
Tema 12. Finance. Young entrepreneurs in the political environment. Overcoming challenges.

Tema 13. Success and failure. Lessons for life. Measures of success.

Tema 14. Success and failure. Success in diplomacy: skills and strategies.

Tema 135. Success and failure. Reviewing and planning a diplomatic event.

3micToBuil moayas 2. Mac-meaia Ta nogirnka.
Tema 16. Why Study Media?

Tema 17. Different Types of Media.
Tema 18. History of Media.

Tema 19. Mass Media in Ukraine.
Tema 20. Mass Media in Great Britain.
Tema 21. Mass Media in the USA.

Tema 22. The Role and Influence of Mass Media.
Tema 23. Media Censorship Pros and Cons.
Cemecrp 4
3micToBuii moay.ib 1. MoB/IeHHEBA NPAKTHKA
T'ema 24. Values. Critical thinking and personal values. The role of values in politics and International
Relations.

Tema 25. Values. Ethical awareness. The globalization of consumer culture and its impact on the
global economy and international relations.

Tema 26. Resources. Collaborative resource sharing for global development.

Tema 27. Resources. Making a difference. International movements and organizations.

T'ema 28. Connections. The importance of cross-cultural awareness in diplomacy.

T'ema 29. Connections. Problem-solving strategies in diplomatic setting.

Tema 30. Connections. Taking part in meetings. RASA strategy for diplomats.

Tema 31. Creative thinking. The concept of creative diplomacy in addressing international conflicts.
Tema 32. Creative thinking. Negotiating. Cooperating in a discussion in a diplomatic setting.

Tema 33. Creative thinking. Negotiating. Persuading strategies in international diplomatic meetings.
Tema 34. Change. Managing change in a globalized world: the role of international relations.

Tema 35. Change. Navigating disagreements in a changing world for the collective good.

Tema 36. Innovation and technology. Technology in everyday life. New ways of doing things.

Tema 37. Innovation and technology. Innovative approaches in diplomacy. New ideas for unexpected
problems.

Tewma 38. Innovation and technology. It can all be done online. Digital diplomacy.

3micToBui Moay. b 2. Mac-meaia Ta nmoJiiTuka.
Tema 39. News Presentation.
Tema 40. Current Events in Mass Media. Diplomatic Visits and Arrivals.
Tema 41. Current Events in Mass Media. Talks, Conferences, Agreements.

4. CTpyKTypa HABYAJIbHOI AHCLHHUILTIHH
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Jlenna popma

Vevo2o Y mMomy HuUcii
Hazeu mem r =
NPAKMUYH| Camocmiil
i Ha
| sanamma poooma
Cemecrp 3
3MicToBmii Moayib 1. MoBjieHHCBA NPaKTHKA - 3
Tema 1. Bu1ldmg 1denl1ty Tasks and interests. Personal | 8 4 4
branding. Professional branding.
Tema 2. Building identity. Networking. Meeting people and 8 4 4
making the right impression.
Tema 3. Building identity. Creating a professional LinkedIn | 4 2 2
profile.
Tema 4. Careers. Learning skills for the XXI cent. Jobs for the 8 4 4
future.
Tema S. Careers. Career goals. Applying for the job. 8 4 4
Tema 6. Balance. Work-life balance in building a career in 1 2 2
diplomacy.
Tema 7. Balance. Balancing political interests in international 8 4 R
diplomacy.
Tema 8. Growth and development. Personal development.' 8 4 4
Needs analysis.
Tema 9. Growth and development. The world’s largest 8 4 4
economies and their role in IR.
Tema 10. Growth and development. Global population growth 8 4 4
and 1ts impact on International Relations.
Tema 11. Finance. Sponsorship and International Relations: 8 R 4
the intersection of business and politics.
Tema 12. Finance. Young entrepreneurs in the political 12 6 6
environment. Overcoming challenges.
Tema 13. Success and failure. Lessons for life. Measures of 8 R 4
SUCCESS.
' Tema 14. Success and failure. Success in di];lomacy: Skills 8 4| 4
and Strategies.
Tema 15. Success and failure. Reviewing and planning a 12 6 6
diplomatic event.
Pa3oM 32 3MicTOBHM Moz[yﬂeml B ) 1200 | 60 | 60 |
3MicToBHI MO/Ty.Th . 2 Mac-mema Ta no.rlrrmca
Tema 16. Why Study Media? 4 l - [ 9 |
' Tema 17. Different Types of Media. F 4 2 2
FTema 18. History of Media. | ek A 4 2 | &
Tema 19. Mass Media in Ukraine. o N B e 4
Tema 20. Mass Media in Great Britain.J 1 % ‘I_T' ]




Tema 21, Mass Media in the USA.

!

4 2 2
“Tema 22. The Role ﬁl{(ﬁlhlﬂﬁlicncu of Mass Media. 1 8 4 | 4
Tema 23. Media CCnSOl\hlp I"nos nnd COHb - § 4 | 4
PazoMm 3a sMicTonnm ;lmiymm 2 ] 60 30 | 30
Pazom 3a Ccmccnp 3 N - I 180 N 90 90
Cemecrp 4
Imicronnii Mmly.m. 1. Monaennena HpakTHKa )
“Tema 24. Values, Critical thinking and personal values. The | 8 | 4 | 4
role of values in politics and International Relations.
Tema 25, Values. Ethical awarencss, The globalization of | 8 4 | 4
consumer culture and 1ts impact on the global cconomy and
International relations.
Tema 26. Resources. Collaborative resource sharing for 8 4 | 4
1 global development,
Tema 27. Resources. Mul«m;7 a difference. International | 8 4 4
movements and organizations,
'Tema 28 Connections. The importance of cross-cultural | 8 4 [ 4
awareness in diplomacy.
Tema 29. Connections. Ffoblém—solving strategies In 8 - -
diplomatic setting.
Tema 30. Connections. Taking part in meetings. RASA | 8 4 | 4
strategy for diplomats.
Tema 31. Creative thinking. The concept of creative | 8 - -
diplomacy in addressing international conflicts.
' Tema 32. Creative thinking. Negotiating. Cooperating in a | 8 + 4
discussion in a diplomatic setting.
Tema 33. Creative thinking. Negotiating. Persuading 8 - -
strategies in international diplomatic meetings.
Tema 34. Change. Managing change in a globalized world: the | 8 4 3
role of international relations.
Tema 35. Change. Navigating disagreements in a'changing' 8 4 4
world for the collective good.
" Tewma 36. Innovation and technology. Teﬁndloﬁy In everyday 8 4 4
life. New ways of doing things.
' Tema 37. Innovation andﬁ&_hn?)logy [nnovative approaches | 8 4 4
| in diplomacy. New ideas for unexpected problems.
' Tema 38. Innovation and technology. It can all be doneonline.| 8 | 4 | 4
Digital diplomacy.
Pazom 3a 3MIiCTOBHM MO/LyJIeM 1 120 60 T 60 |
A ~ 3microsuii Mo/Lyib 2. Mac-mema Ta noJaiTHKA,
| Tema 39. News Presentallon 36 18 | 18
' Tema 40. Current Events in Mass Media. Diplomatic Visits 16 6 6
and Arrivals.




Tema 41, Current Events in Mass“MediE_. j élks: Conferences, 16
Agreements.
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S. Temn ceminapebkux 3ausmh

COMIHAPCHKT 3AHATTS HABYAILHUM TIAHOM HE niepe/ibadeHi.

0. Temu npakruannx 3ansire

30

90

No
3/

Hassa temu

KIbKICTH
rOJINH

Cemeerp 3

ImicTosniit moayas 1. Mosjiennesa npakTuka

——

Tema 1. Building identity. Tasks and interests. Personal branding.
Protessional branding.

HYuranns Ta pedepysanHs TeKCTy 3a Temoro 3amsTTs. Jlekcuuni Bripasu,
BIIPaBi Ha mnepeknan (aHrimiicbKa-ykpaiHebKa, yKpalHChbKa-aHTIIiickKa).

Do ;
| Po3moBHa npakmika.

r. e gE— = a

o -

J

Tema 2. Building identity. Networking. Meeting people and making
the right impression.

AyaioBaHHs. JlekcwuHl BhpaBu, BNpaBM HAa Tepekian  (aHIJichKa-
YKPAIHChKA, YKpalHChKa-auriiiicbka). [lpaktuka myGaiuHOro BHCTYTY
| (npe3enTauis). PosmosHa npakTuka.

— e, .

)

Tema 3. Building identity. Creating a professional LinkedIn profile.

- HMTaHHS TEKCTY 3a TeMOIO 3aHsTTsA. BrpaBn Ha po3ymiHHS TEKCTY.
Jlexcyuni BripaBu. Po3moBHa nipaxkTHka.

2D

Tema 4. Careers. Learning skills for the XXI cent. Jobs for the future.
AyaioBanHs. JIekcHYHI BIIpaBH, BIpaBH Ha Tepekial (aHriiiichKa-
YKPAIHCBbKA, YKpalHCbKa-aHTuliiiceka). IlpakTnka myGaiuHoro BHeTyIy

| (npe3eHTauls). Po3moBHa npakTHka.

Tema S. Careers. Career goals. Applying for the job.

HuranHa T1a pedepyBaHHs TEKCTY 3a TEMOIO 3aHsTTS. JleKCHyHi BITPABH,
BITpaBA Ha nepexsia/l (aHriichKa-yKpalHChKa, YKPaIHChbKa-aHT/IIHCHKA).
HpakTuka nybaivynoro suctyny (npesenrauis). PosmosHa npaxtvika.

“—“_ -— —_—— — i —

Tema 7. Balance. Balancmg pohlncal interests in international | 4

Tema 6. Balance. Work-life balance in building a career in diplomacy.
Ayaiosanhs.  Tlpakruka  nyGaiunoro  Buetyny  (npesenrauis).
Po3moBHa NpaKTHKa.

diplomacy.
HuraHHs TCKCTY 3a TeMOIO 3aHsTTS. BripaBd Ha po3ymiHHs TCKCTY.
l'lpaKTuKa ny6nmuoro BUCTYIIY (llpC'BCH laum) Po3MoBHa [IpaKTHKA,

o

= - — - -

Tema 8. Growth and dwelopmem Personal development Needs
analysis.

HuranHs Ta pedepyBaHHsS TEKCTY 3a TEMOIO 3aHsATTS. Jlekcuuni BITPaBH,

r

I -

BIIpaBM Ha T1iepeKiajl (aHmiicbka-yKpartHChbKa, yKpalHCbKa-aHTTiChKa). i}

4




Po3mosHa nmpakTika.
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9 | Tema 9. Growth and du..vclupmt.nl The world's largest cconomics and | 4
their role in IR,
AyoBanns. Bnpasn va posymiuns seraieit. [lpaktuka ny6aiuHoro
|| wueryny (NpescHTaItin. P()’_!M()RHdllpdlﬂ'HKd |
10 | Tema 10. Growth and dwcloplmnl Global population growth and 18 4
impact on International Relations,
Ynmanus 1a poepyBanHs TCKCTY 3a TeMoto 3ausrrst. JICKeHunl Bripasu,
BIPAB  HA NCPCKIUL  (aHTIIChKa-yKpaTHehKa,  yKpaTHChKa-aHTJIHCHKa).
4 [TpakTika nyGUYHOTO BUCTYIY (1Tpe3eHTallis ). |
11 | Tema 11. Finance, Sponsorship and International Relations: the 4
intersection of business and politics.
UuTaHHs TEKCTY 3@ TCMOIO 3aHsirs, BripaBn Ha po3yMIHHS  TEKCTY.
Jlekcuuni  BrIpaBM,  BIpPaBH  Ha  nepekiiasl  (aHmiiichKa-yKpaiHChKa,
VKPATHCHKA-aHTNIIChKA). PO3MOBHA npaKTyka. |
12 | Tema 12. Finance. Young entrepreneurs in the political environment. 6
Overcoming challenges.
Uutanus TEKCTY 3a TEMOIO 3aHsTTs. BripaBu Ha po3yMIHHS TEKCTY.
| JlekciyHl  BRpaBW. BNpaBM  Ha nepekian  (aHTJIAChbKA-yKpalHChKa,
| VKpalHChKa-aHTJIiichka). AyJlloBaHHs. BripaBu Ha po3yMIHHS JIeTa/IEH.
| | Po3moBHa npakTHka. ;,
13 | Tema 13. Success and failure. Lessons for life. Measures of success. 4
l YuranHs Ta pedepyBaHHs TEKCTY 3a TEMOLO 3aHATTS. Ay1l0BaHHS. Bripasu
Ha pPO3YMIHHS Aetanieil. PO3MOBHA rpakTuka. |
14 | Tema 14. Success and failure. Success in diplomacy: Skills and | +
Strategies.
- YpranHg TEKCTy 3a TeMOK 3aHsATTs. BripaBu Ha pO3yMIHHSI TEKCTY.
| AyairoBaHHsa. BripaBu Ha po3yMiHHS jietasici. Po3MoBHa npakTHka. L
15 | Tema 15. Success and failure. Reviewing and planning a diplomatic 6
| evenlt.
UuTtaHHs TEKCTY 3a TEMOI 3aHsTTA. BrpaBH Ha pO3YMIHHS TEKCTY.
[IpakTrka nyoaidHoro BUcTyny (npeseHrauisi). Po3MoBHa ITpaKTHKA.
| Pazom 32 3micToBum MO/IyJIeM 1 I 60
I | :_ Imicroswmii MO/LyJIb 2. Mac-meaia Ta nosirnka. |
16 | Tema 1. Why Study Media? 2
| Overview of the course: .
| Text. What Are the Mass Media? |
Text comprehension and vocabulary exercises. Speech practice.
17 | Tema 1. Why Study Media? B ' - N
Text, 20 important reasons to study the media.
| Text comprehension and vocabulary exercises. Speech practice. |
I 18 | Tema 2. Different Types of Media. 2
Text. Print Media. The first mass media: the golden age of the press.
|| Text comprehension and vocabulary excrcises. L B
19 | Tema 2. Different Types of Media. 2

r

Text. Broadcasting Media.

Text comprehension and vocabulary exercises. Speech practice.




20

| Tema 2. Different Types of Media.

Text. Internet Media.
Text comprehension and vocabulary exercises.
Prsentations on different types of Mass Media.

21

Tema 3. History of Media.
Text. A Brief History of Mass Media.

—

Text comprehension and vocabulary exercises.
Tema 3. History of Media.
Text. A Brief History of Social Networks.

Text comprehension and vocabulary exercises.
Speech practice.

»I

Tema 4. Mass Media in Ukraine.

Text. Mass Media in Ukraine.

Text comprehension and vocabulary exercises.
Speech practice.

Tema 4. Mass Media in Ukraine.

Text. Media and Democracy. Text comprehension and vocabulary
exercises.

Presentation on Media in Ukraine.

T'ema 5. Mass Media in Great Britain.
Text. British Newspapers and Magazines. The Decline of the British
Newspaper Empire. Text comprehension and vocabulary exercises.

26

Tema S. Mass Media in Great Britain.
Text. British TV and Radio. Text comprehension and vocabulary
exercises. Speech practice.

+

o

Tema 6. Mass Media in the USA.
Text. American Newspapers and Magazines. Text comprehension and
vocabulary exercises. Speech practice.

28

Tema 6. Mass Media in the USA.

Text. American TV and Radio. Text comprehension and vocabulary
exercises.

Presentation on Media in Great Britain and the USA.

9

29

Tema 7. The Role and Influence of Mass Media.
Text comprehension and vocabulary exercises.
Group discussion.

30

Tema 8. Media Censorship Pros and Cons.
Text. Media Censorship Pros and Cons: an In-Depth Comparison.
Text comprehension and vocabulary exercises.

Group discussion.
Pasom 3a 3micToBUM MOy 1eM 2

30

Pazom ;a.CeMECTp 3

90

CeMeCTb 4

=

3microBuii Mmoay./ib 1. MoBJ/IEeHHEBA NPAKTHKA

31

Tema 24. Values. Critical thinking and personal values. The role of
values in politics and International Relations.
UuTaHHs TEKCTYy 3a TEMOK 3aHSTTS. BripaBM Ha pO3yMIHHSI TEKCTYy.

JlexcuuHi  BrpaBM, BIpaBd Ha Inepekiaa  (aHMIHACbKAa-yKpaiHChbKa,

yKpaiHChKa-aHTJIIChKa). PO3MOBHA MpaKTHKa.

i .

| Tema 25. Values. Ethical awareness. The élobalization of c_on-sum_er

4
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culture and its impéc_t on the -global gconom); and international
relations.

AyaioBanHsi. BripaBn Ha posyminms. Jlekcuuni Bripasu. [lpakTvka
ny6quor0 BUCTYITY (npe:zemaum) Powoana Ha IpaKTHKa.

Tema 26. Resources. Collaborative resource sharing for global
development.

HuTaHHs TEKCTY 3a TEeMOIO 3aHsTTs, Brnipasu Ha pO3yMiHHSI TEKCTY.
[IpakTnka nyOmuHoro Bucryny (npesenratis). Po3MoBHa npakTvka.

"

T

—F
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Tema 27. Resources. Making a difference. International movements
and organizations.

UYuranus ta pedepyBaHHS TEKCTY 3a TEMOIO 3aHsTTS. JIEKCHYHI BIIpaBH,
BIPaBU HaA TEPEKIaa (aHTMiChbKa-yKpaiHChKa, YKpaiHChbKa-aHT IIAChKA).
[IpakTuka nybmiynoro suctyny (npesexraiiis). Po3MoBHa rpakTHka.

—

35

Tema 28. Connections. The importance of cross-cultural awareness 1n
diplomacy.

HYuranHst TekcTy 3a TEeMOKW 3aHATTS. BrnpaBu Ha poO3yMIHHSL TEKCTY.
Jlekewun1 BnpaBu. [lpaktuka nyOmiyHOro BUCTYNY (npe3eHTaLls ).
Po3amoBHa npakmika.

36

Tema 29. Connections. Problem-solving strategies in diplomatic

setting.
AymiroBaHHsi. BnpaBu Ha po3ymiHHg Jietaneid. JIekcuuHI  BIipasw.
I IpakTika nyOiiynoro Buctyny (npe3enraiis). Po3MoBHa rpakTyka.

—

37

Tema 30. Connections. Taking part in meetings. RASA strategy for |

diplomats.

YuTtanHs TEKCTy 3a TEeMOK 3aHsTTA. BrnpaBH Ha pO3yMIHHS TEKCTY.
JlekcuuyHl  BripaBM, BIPABM  HaA MEpeKian  (aHTIIIChKaA-yKpaiHChKa.
YKpalHCbKa-aHIichka). [IpakTuka my0iidHOro BUCTYNY (TMpe3eHTallls).
Po3MoOBHa ripakTHka.

38

39

' Tema 31. Creative thinking. The concept of creative diplomacy in |

addressing international conflicts.
UnrtanHs TekCTy 3a TeMOK 3aHsTTs. BripaBu Ha pO3yMIHHSI TEKCTY.
Jlexcuyni BripaBu. PO3MOBHA IpakTHKa.

4

Tema 32. Creative thinking. Negotiating. Cooperating in a discussion

in a diplomatic setting.
AynitoBaHHs. Bnpasn Ha posyminds aeraieil. [lpaktuka nyOniuHoro

BUCTYIY (npe3emaum) Po3moBHa rpakTHka, |

40

Tema 33. Creative thinking. Negotlalmg Persuadmg strategles In
international diplomatic meetings.

UuraHHd TEKCTY 3a TEMOIO 3aHsTTs. BripaBu Ha pO3YMIHHSI TEKCTY. |

JlekcuuHi  BrpaBM, BMNpaBd Ha [Meperial  (aHmIiAChbKa-yKpaiHChKa,
yKpaiHCbKa-aHriiiceka). [Ipaktrka nyOiiyHoro BucTyny (npeseHraiis).
Po3MoOBHa rpaxkTrka.

4]

Tema 34. Chanég. Managing change in a globalized world: the role of

international relations.
AynitoBaHHs. BnpaBu Ha po3ymiHHs Jetaieil. BrpaBH Ha rniepekian

[ ]
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(aHT.TI li‘icraxa-ykpamcma, yKpai HCbKa-aHrmﬁCbKa) Po3sMoBHa npa}ch&

—

42

collective good.

Unranust TeKCTy 3a 1CMOI0  3aMsiTry. Bupasu Ha po3yMiHHS TCKCTY.
JICKewunl  Bripasn,  BOpaBu  Ha nepekstal  (aHrnichKa-yKparHebKa,
yKpaiHebka-aurniicska). Hpakimka nyGniunoro sucryny (rpeseHrartis).

Po3moBHa TPAKTHKA.

43
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Tema 35, Change. Navigating disagrecements in a changing world for the |

e ——— e ———_ S — —
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Tema 36. Innovation and technology. Technology in everyday life.
New ways of doing things.

Yiranus  TekeTy 3a TeMor0  3ausitrs. Bripasn wa  po3yMIHHS  TEKCTY.
JNexenuni  sopasn.  llpaktuka nybGsivnoro suctyny (npesextaiiis).
Po3MoBHa npakTHKa.

4

|'

A

44

Tema 37. Innovation and technology. Innovative approaches In
diplomacy. New ideas for unexpected problems.

AvaioBanus. Bnpasu na posymivus actasieid. Bripapu Ha nepeksia
(aHTIIHCbKa-YKpaTHCbKA, YKpatHChbKa-anryiicbka). [Ipaktuka nybiiduoro
BHCTYIY (npeseHTans). Po3MoBHa rpakTvka.

15

' Tema 38. Innovation and technology. It can all be done online. Digital
diplomacy.

Yuranus ta pedepyBaHHS TEKCTy 3a TeMOKO 3aHsTTs. JIeKCH4HI BripaBH,
BIpaBM Ha Tnepekian (aHTIiicbKa-yKpalHChKa, YKpalHChbKa-aHTJIIChKaA).
- Po3MoBHA npakTHkKa.

- Pazow 3a 3microBum mozxyaem 1

60

3micToBuil Moy b 2. Mac-meaia Ta noJiruka.

==
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- Tema 9. News Presentation.
- Text. What 1s News? A Short History of News. Text comprehension
f and vocabulary exercises.

I | Listening: Chinese Earthquake Rescue.

47

A P ., 1___-.\_...._._,_..___.__...__...__..__ —— o e . — e e —— S e e — =

J

" Tema 9. News Presentation.
Text. How News Gets Around. Text comprehension and vocabulary
| €XErcises.

l Listening: Turkey Protests.

19 |

4%

49

Tema 9. News Presentation.
Text. Preparing and Submitting a News Release. Text comprehension
and vocabulary exercises. Speech practice.

Listening: Czech PM Resigns.

I

Tema 9. News Presentation.

Different Types of News,

[TORIAOMICHHSA CTYJICHTIB PO MOTOYHI MOJAIT B PI3HHX perioHax
[JaHEeTH.

Listening: Ex-Prime Minister Thatcher Dies.

50

| Tema 9. News Presentation.
Different Types of News.
[MoBiJIOMJICHHA CTYJACHTIB 11PO NMOTOYHI 1OUIT B PI3HHX PErioHax
JIAHCTH.

| Listening: Japan Switches Off“N uclear Power,

. e -—
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Tema 9. News Presentation. News Literacy.
IToB1IOMIEHHS C'I:Zl{CH'riB Mpo 1MOTOYHI [10/U1 B

I3HUX perioHax

12
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MJIAHCTH.

——

52 | Tema 9. News Presentation. News Literacy. 2

[ToB1IOMJIEHHS CTYAEHTIB PO MOTOYHI noiT B PI3HHX perioHax
| TUIAHETH. t

53 | Tema 9. News Presentation. News Literacy. 2
[loBIIOMNEHHS CTYAEHTIB Npo noTtoyHi noaii B DI3HUX PErioHax
[JTAHETH.

54 | Tema 9. News Presentation. News Literacy. L 2
[ToBIAOMJIEHHST CTYICHTIB NpO mMOTOYHI MOl B PI3HMX pEriOHax
MJIAHETH.,

55 | Tema 10. Current Events in Mass Media. Diplomatic Visits and 2
Arrivals.

[loBiaOMIIEHHS CTYZEHTIB Mpo 1MOTOYHI TOAIl B PI3HHUX perioHax
rtaHeTn. llepexkiian cratTi 3 auriiceKOl HA YKPaTHCBKY MOBY.

56 | Tema 10. Current Events in Mass Media. Diplomatic Visits and 2

Arrivals.
[ToBliOMIJIEHHSt CTYAEHTIB MpO MMOTOYHI MOMIT B PI3HUX perioHax
miaaHeTu. OOroBOpeHHs MaTeplaiiB TMPECcH TMPHCBIYCHUM BaKJIMBUM
MoaisM B KpaiHi Ta 3a pyoexem. Ilepeknan craTri 3 aHrjiiiichbKol Ha
YKPAlHCBbKY MOBY.

57 | Tema 10. Current Events in Mass Media. Diplomatic Visits and 2

Arrivals. Speech practice.
[loBImOMNIEHHS CTYJIEHTIB Tpo TNMOTOYHI MOl B pI3HUX perioHax
mraHeTH. OOroBOpeHHs MaTepiajiiB TPecH TNMPHCBIYEHHM BaKJTHBHUM
MoaIssM B KpaiHl Ta 3a pybexem. Ilepeksian crarTi 3 ykpaiHChKOI Ha
AHTJIIICBKY MOBY.

58 | Tema 11. Current Events in Mass Media. Talks, Conferences, 2
Agreements.

[loBinOMIEHHST CTYyAEHTIB MNpo MOTOYHI mnoail. AvyjitoBaHHs abo
nmepernsa  BiAeo HOBHMH. Poborta Haa  CyCnuibHO-MOJITHYHOIO
NEKCUKO10. llepeknan ctarTi 3 aHIIHACBHKOT Ha YKPATHCBKY MOBY.

59 | Tema 11. Current Events in Mass Media. Talks, Conferences, 2
Agreements. Speech practice.

OOroBOpeHHs MareplajiB TMPEeCH TPUCBIYCHUM BaXKJIMBHM [MOJIISIM B
KpalHl Ta 3a pyoexxeMm. PoboTa Ha/l CyCnUIBHO-MOJITHYHOIO JIEKCHKOIO.
[lepeknaa cTarTl 3 yKpalHCHKO1 HA QHTJIIHCBKY MOBY.

60 | Tema 11. Current Events in Mass Media. Talks, Conferences, 2

Agreements.
[ToBIIOMIIGHHS CTYAEHTIB TMPO TOTOYHI mnoail. AyailoBaHHs abo
nepersisii BlAeO HOBWH. Pobora Haal CyCHUJIBHO-MOJITHYHOKO
JIEKCUKOIO.

| Pazom 3a 3MicTOBHM MOIYJIEM 2 3()
Pazom 32 Cemecrtp 4 BEE 90

7. Temu 1a00paTOPHUX 3AHSITH
JlaBopaTopHI1 3aHSTTS HABYAIILHUM TUIAHOM HE nependayeHi.

I3



8. Camoctiiina pobora

Hasnra remm

KiJIBbKICTB
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F'OJIMH

Cemecrp 3

ImicroBuii Mmoayan 1. Mosiiennesa npakTnKa

i

Tema 1. Building identity. Tasks and interests. Pcrsohr;zilﬁl;r_andmg

Protessional branding.

[TiAroToBKA /10 NPAKTUYHUX 3AHSTh.

[TiaroToska npesenTaiui Ha temy: Personal and professional branding
guide

J

e —— e — e — s — m——

the right impression.
[liaroToBKa 10 NPAKTHYHUX 3AHSTE.

[liaroroska ece Ha temy: The benefits and challenges of networking in
building a professional identity

Tema 2. Building identity. Networking. Meeting people and making |

Lsd

Tema 3. Building 1dentity. Creating a professional LinkedIn profile.
[TiaroTOBKA 10 NMPAKTHYHHMX 3aHSATh.

- -

Tema 4. Careers. Learning skills for the XXI cent. Jobs for the future.
[TiaroToBKa 10 NPAKTHYHUX 3aHSATH.
[TIitroToBka npe3enTanii Ha Temy: Key skills for the XXI century.

hn

T'ema 5. Careers. Career goals. Applying for the job.
Il1aroToBKA 10 MPAKTHYHUX 3aHSATh.
[TinroroBka npe3enTanii Ha Temy: How to set career goals effectively.

—

Tewma 6. Balance. Work-life balance in building a career in diplomacy.
[liaroToBKa /10 NPaKTUHYHUX 3AHSATE.

[linroToBka npe3eHTaull Ha temy: Work-life balance. Advice on time-
management.

J

Tema 7. Balance. Balancing political interests in international
diplomacy.
[TiaroToBKa /10 NMPAaKTHYHUX 3AHSTh.

[TinroToBKa /10 JUCKYCIT 3a TEMOKO 3aHSTTS,

-

Tema 8. Growth and development, Personal development. Needs
analysis.
[TizroroBka /10 NMPAKTUYHUX 3AHSATh.

[Tixroroska jo auckycii Ha Temy: how to conduct a needs analysis for

9

l personal deveIOpmcnt
Tema 9. Growth and development. The world’s largestmles and
their role in IR.

[TinroToBKa JI0 NMPaKTUYHUX 3AHSATD.

| ITinroroBka npesenTauii Ha Temy: The role of the world's largest
economies in politics and diplomacy.

L
10

- e

| impact on International Relations.

HIHFOTOBKa J10 MPAKTUYHHUX 3aHSATD.

' Tema 10. Growth and development. Global population growth and its

R et L, PR T e R

F
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IiaroToRKa 1010BIA Ha remy The |mpﬂct of glob'\l populauon growth

on Intermational Rclauonq B

11 | Tema 11. Finance. onnsmshlp and  International Relations: the 4
| tersection of business and politics.

r.,._.-.-..._...._,.__

IHArOTORKA 10 TPAKTIUHUX 3aHAT.

| ITiarororka 10 AMCKYCIT 3a TCMOIO 3aHATTH.
— 1
12 | Tema 12. Finance. Young entreprencurs in the political environment.

Overcoming challenges.

ITAroTOBKA 10 NPAKTHYHNX 3aHSTh.

TharoTorKa 10 ARCKYCIT 32 TCMOI0 3aHATTY.

IMaroroska ece Ha temy: The challenges faced by young entrepreneurs
in the political environment and how to overcome them.

= !

13 | Tema 13. Success and failure. Lessons for life. Measures of success. 4

IT1aroToBKA 10 MTPAKTHYHHUX 3AHATH.
IiaroToska cce na temy: The importance of learning from failure.

' Tema 14, Success and failure. Success in diplomacy: Skills and | 4

|
|
Strategies. !

T
BT e — -—-r-—l!-lu--—-

e e il

TTiaroToBka 10 NpaKTHYHUX 3aHSTD. _
ﬂx:n“m OBKa 10 JAMCKYCIT 3@ TEMOLIO 3aHSTTH. |

15 | Tema 15. Success and failure. Reviewing and planning a diplomatic 6

|

| . . ‘v

- IThiaroroska 10 npakTuyHuX 3aHsTh. lliaroroska 1o auckycii.

IliaroToska npesentauii Ha Temy: Skills and strategies needed for
orgam:rmg a successful dlplomallc event.

| Pamw 32 3MICTOBHM MOTyJiem | 60 |

IMmicToBHIT MOIYJIb 52 Mac-meia Ta noJairtika.

Tema 1. Why Studv Media? 4

J‘I].i,:lrm OBKA ;10 NPAKTUYHHUX 3AHSATH.

|7 | Tema 2. Different Types of Media. 6

|
|
|
|

T1iaroroBka J10 NpakTHYHUX 3aHATH.
Presentations on different types of Mass Media.

T _—— e e— -

18 | Tema 3. History of Media. 4
[liaroToBka /10 NpaKTuYHUX 3aHATh. __
19 | Tema 4. Mass Media in Ukraine. 4
[111r010BKd 10 NPAKTHYHHX 3AHATH.
Presentation on Media in Ukraine.

*_ || R S —— o ——— —— o ——— —— S -

20 | Tema 5. Mass Media in Great Britain, 4
| TTijroToBKa 10 HPAKTHYHMX SAHATH.
Adanis anrgoMoBHoT npecu. The Economist. The Financial Times. The
' BBC. L |
21 | Tema 6. Mass Media in the USA. e —
| [TigroroBkd J10 NPAKTHYHUX 3AHATH. |
Ananis antnoMosHoi npecu, The New York Times. The CNN,
1) Presentation on Media in Great Britain and the USA. |

22 | Tema 7. The Role and Influence of Mass Media. _ 2
[Tiiroroska J10 NpaKkTHYHUX 3aHSATh,

1




23

Tewma 8. Media Censorship Pros and Cons.
[iaroToBKa 10 NMPakKTHYHUX 3aHSTE.

rJ

addressing international conflicts.

| Pazom 3a 3micToBnm MOV 1em 2 B - :- 30 j
Pazom 3a Cemectp 3 - 90 |
Cewec*rp-‘i - L
3micToBHIT Moay.ab 1. MoB/1eHHEBA NPaKTHKA
24 | Tema 24. Values. Critical thinking and personal values. The role of B |
values 1n politics and International Relations.
[TiaroToBKa 10 NPaKTHYHHUX 3aHATE.
[TinrotoBka ece Ha Temy: The role of personal values in politics and
| International relations L |
25 | Tema 25. Values. Ethical awareness. The globalization of consumer 4
culture and its impact on the global economy and international
relations.
[liaroroBka a0 NpakTHYHUX 3aHAT.
[liaroToBka npeseHTanil Ha Temy: Ethical awareness. global economy.
and international relations.
26 | Tema 26. Resources. Collaborative resource sharing for global 4
development.
[liaroToBKa 10 NpakTHYHUX 3AHATH.
[liaroroBka npe3enrtanii Ha temy: Collaborative initiatives that are
making a difference around the W orld.
27 | Tema 27. Resources. ‘\/Idknm a difference. International movements 4 4
and organizations.
[TiiroToBKa 10 NPaKTHYHUX 3aHATh.
[liaroroska npe3eHTanll Ha TeMY: An international
movement/organization that i1s making a positive impact in the world;
] 1tS mission, objeclwes and achievements. |
28 | Tema 28. Connections. The lmportance . of cross-cultural awareness in 4
diplomacy.
[TiaroroBka 10 NPaAaKTHYHHWX 3aHSATh.
[TinrotoBka ece Ha Temy: The ways of developing cross-cultural
awareness In dlplomatlc sphere.
29 | Tema 29. Connections. Problem-solving strategies in diplomatic 4
setting.
[TiaroToBKa 10 NMPAKTHYHHUX 3aHSTh.
[linrotoBka mpe3eHTaull Ha Temy: Effective strategies for problem- |
solving in diplomatic semngs | _l
30 | Tema 30. Connections. Taking part in meetings. RASA s strategy for 4
diplomats.
[liaroToBKa J10 MPAKTHYHHUX 3aHATh.
[liaroToBka npe3eHTauii Ha Temy: The use of RASA strategy to
improve communication and relationships in a diplomatic setting.
31 | Tema 31. Creative thmkmg The concept of creative dlplomacy in 4 1

16



[lixroToBKa /10 MPaKTUHYHUX 3aHSTh.
[linroToBka ece Ha Temy: The role of creative Diplomacy 1n
| international conflicts.
32 | Tema 32. Creative thinking. Negotiating. Cooperating in a discussion | 4
in a diplomatic setting.
[liaroToBKa 10 NMPakTHYHUX 3aHATE.
[liarotoBka npesedTanii wa Temy: Effective negotiation and
cooperation strategies in a diplomatic setting.
33 | Tema 33. Creative thinking. Negotiating. Persuading strategies in R
international diplomatic meetings.
[TiaroToBKa J10 MpakKTHYHWX 3aHSTh.
[linrotoBka npe3entauii Ha temy: Effective persuasion strategies in
international diplomatic meetings.
34 | Tema 34. Change. Managing change in a globalized world: the role of | 4
international relations.
[[inroTOBKA 10 MPAKTHYHHMX 3aHST.
[linroroska no awuckycii Ha Temy: Managing change in a globalized
| world international cooperation leading to positive outcomes.
35 | Tema 35. Change. Navigating disagreements in a changing world for the 4
collective good.
[linroToBKa /10 NMpakTHYHUX 3aHATh.
[linroToBka npesenTanii Ha Temy: Successful conflict resolution in
diplomacy.
36 | Tema 36. Innovation and technology. Technology in everyday life. 4
New ways of doing things.
[linroToBKA 10 MPAKTHYHUX 3AHATE.
[linroToBka mpesenTawii Ha Temy: Innovative technology that is
changing the world.
37 | Tema 37. Innovation and technology. Innovative approaches in 4
diplomacy. New 1deas for unexpected problems.
[TiaroToBKaA 10 NMPAKTHYHUX 3aAHSATE.
[iaroroBka npesenTami Ha temy: Innovation diplomacy.
38 | Tema 38. Innovation and technology. It can all be done online. Digital | 4
diplomacy.
[linroToBKA 10 MPAKTUYHUX 3aHSITh.
[linrotoBka ece Ha Temy: The concept of digital diplomacy; its benefits
and side effects.
| Pasom 3a 3micToBHM MoayJiem 1 - - ) ] 60
3micToBuIl MOy b 2. Mac-Meaia Ta noJIiTHKA.
39 [ Tema 9. News Presentation. i IO s Sy | 18
AyIIIOBaHHS
1. News Literacy: Real News vs. Fake News
| (https://learningenglish.voanews.com/a/news-litearcy-lesson-1-real-
news-vs-fake-news/4388008.html)
2. News Literacy:Verification, Independence, Accountability
| https://learningenglish.voanews.com/a/news-literacy-lesson-2- ' 3

7
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3. News Literacy: Establishing the Truth
htips:// lcarningcng]ish.ﬁvpanc_xy_s__._ggnvjq/n__cws-lilcarg_y-lcsg on-3-
establishing-the-truth/4388194. him|
4. News Literacy: Balance, Fairness
ht(ps://lcarningenglish.voancws.com/a/news-litcarcy-lesson-4-balance-
fairness/4396401 himl

5. News Literacy: Quality of News Reports
htips://learningenglish.voancews.com/a/news-litearcy-lesson-5-quality-
of-news-reports/439641 | . himl

6. News Literacy: News and Social Media
https://learmingenglish.voanews.com/a/ncws-litearcy-lesson-6-news-
social-media/4396418 himl

40 | Tema 10, Current Events in Mass Media. Diplomatic Visits and 6
Arrivals,

[TiaroToBKa 10 NMPAKTHYHUX 3aHSTh.

[linrotoBka 10  OOrOBOpPCHHSI  MarepiagiB  [pecHu, MPUCBAYECHUM

: : t
41 | Tema 11. Current Events in Mass Media. Talks, Conferences, 6
Agreements,

[TiaroToBka 10 MpaKTUHYHMUX 3AHSATH.

IlinroTtoBka 10 OOroBOpEeHHsT MareplaiB MpPeCcH, [IPUCBAYECHUM
| B&XJIMBHUM TTOJ1ISM B KpaiHl Ta 3a pyOeKeM.

|

‘ o 8 t

BOXKTHBUM T10/USIM B KPaiHI Ta 3a pyoeKeMm. |
|

|

!

Pazom 3a 3micToBiM Moyaem 2 30

- Pazom 3a Cemecrp 4 90

J1o camMocCTIiHOT pOOOTH BIAHOCHUTHCH:
) miaroTroBka A0 NMPAKTHYHHUX 3aHATH — CAMOCTIHHA Mo3aayJMTOpHA po0OTa 37100yBa41B Ha/l

BUKOHAHHAM JIOMAIIIHIX 3aBJIaHb HABYAJIBHOIO 1 TBOPYOrO Xapaktepy (y TOMY 4YMCIl 3
BUKOPHUCTAHHAM €JICKTPOHHUX peCypCiB);

2) CaMOCTIMHMH TIOWIYK 1 aHajli3 JA0JaTKoBOl IH(opmalll 3a TemaMu, WO IX nepeadavyeHo
MPOrpamMolo;

3) NUIrOTOBKA BUCTYIIB, AONOBIACH, TNMpe3eHTALlN 3a TEMaMH, LII0 BUBYAKOTHCS
4) HaAIMCaHH4A ece

9. InauBiyaJibHE HABYAJIBLHO-0C/I/IHE 3aBIAHHS
IH/13 HaByasibHUM TIJTAHOM HE nepeadavueHo

10. MeToitnm HABYAHHS
CaoBecHi: ek, NOgCHEHHS,

Haouwni:  imocTpaitis,  rpeseHTailis,  3aCTOCYBaHHs  Cy4yacHHX  iHdopmauiiiHux  Ta
TEJNEKOMYHIKALIAHUX TEXHOJIONH,

[Mpakruuui: TpeHyBabHI BripaBu, OOMIH AyMKAMH; TECTOBI 3aBJAHHS, HAIMMCAHHN ece.
MiATOTOBKA 1 BUCTYIH 3 JIONOBIASMU, OOrOBOPEHHS JLOMOBIIEH.

11. MeToan KOHTPOIO

1 8
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[loTouHMH KOHTPOJIE 3NIACHIOCThES Y GOPMI yCHOrO ONMUTYBAHHS y MpoLueci 6eciam, IMCKYCIT mij
4ac MPOBCACHHS NMPAKTUYHUX 3aHNTh, OLLIHIOBAHHS J0MOBIACH, NPE3EHTALlIH, €CC Ta TECTYBaHHS.

Y KIHI 3 ceMecTpy MHIJICYMKOBUH KOHTPOJIb 3IHCHIOCTRCS Y (OpMI icnuTy. TliacymkoBui
KOHTPOJIb 4 CEMCCTPY NPOX0/MTh y ¢opmi ycHOro 3aiiky. ICruT CKIAIAEThCs 3 NEPEKIaLy Ta
pepepyBans raseTHoi ctarTi Ta Geciau 3a Temamu cemectpa. 3aiK MPOXOAUTh y (popmati Oecian
3a TEMaMu ceMecTpa.

12, TTuranus uist miIcyMKOBOT0 KOHTPOJTIO
(3 cemecTp — icnuT)

[IpoBoanThCs Y hOPMI YCHOTO OTTUTYBAHHSI 3a 3arporoOHOBAHUMH TEMAMU.

®© N o W

9.

10.

L
12.
[3.

4.

12,
16.

17.

18.

9.
20.

21,

3mictoBui Moy 1. MoBiieHHEBa nipakTuka

Terms “personal” and “professional branding™ and their relation to building 1dentity.
The importance of networking in building a successful career in International Relations.

. Strategies for making a good first impression during a networking event.
. Key elements of a successful professional LinkedIn profile and its importance in today's job

market.

. Key skills to learn for the XXI century job market.
. Staying competitive in a rapidly changing job market (in the sphere of IR).

Effective strategies for setting and achieving career goals.

T1ps for applying for a job in the sphere of IR.

Maintaining a healthy work-life balance in building a successful career in diplomacy.

Balancing political interests in international diplomacy.

Facing and overcoming diplomatic challenges.

Needs analysis and how it can help in personal and professional development.

The role of the world’s largest economies in international relations and their impact on global
politics and the economy.

Global population growth and its impact on international relations.

Challenges and opportunities global population growth presents for IR.

Businesses and politics intersection in sponsorship and international relations. What are some of
the benefits and challenges of these partnerships?

Challenges young entrepreneurs can face in the political environment, and how they can

overcome them.
Important life lessons that can be learned from success and failure.

Key measures of success in International Relations.
Essential skills and strategies for success in diplomacy. How can you develop these skills and

use them to achieve your goals?
Key steps in reviewing and planning a successful diplomatic event.

3MicTOBHUI Moy 2. Mac-Menia Ta nojiTHKa.

Reasons to study media.
What is media literacy?
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Different forms of media.
Charactenistics of mass media.
Advantages of mass media.
Disadvantages of mass media.
Traditional media.
Forms of print media.
Electronic broadcasting media.
. New media or digital media.
. The pros & cons of different types of media
Traditional media vs. social media similarities and differences.
. Mass media in Great Britain (newspapers, magazines).
. The decline of the British newspaper empire.
. Mass media in Great Britain (TV, radio).
. Comparative analysis of serious and popular press in Britain.
. Mass media in the USA (newspapers, magazines).
. Mass media in the USA (TV, radio).
. Comparative analysis of serious and popular press in the USA.
. Mass media in Ukraine (newspapers, magazines).
. Mass media in Ukraine (TV., radio).
. Media and democracy. The years of independence.
. Media and democracy. The soviet past.
. Maidan and media freedoms.
. Does the media have any positive effects?
. I'he negative influences of media on society.
. The mass media influence in our society.
. Media censorship. How do you feel about censorship?
. Mass media and critical thinking.
. Politics and the media.
. The fourth estate: definition and origins of the term.
. Quality of journalism and global trends.
. Analyzing advertising.
Do you think that the media covers too much bad news and not enough good news?
. Identity key moments in media history.

. The power of visual communication.
The current economic pressures on newspapers and the role of the Web.

. The need for journalists to serve as “watchdogs” of society.
39. An overview of trends in the development and use of mass media.
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EK3AMEHALIMHUHA BIJIET Ne 1

I. Read, retell, summarize, and translate a newspaper article.
2. Speak on the topic: Different forms of media.
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3. Speak on the topic: The importance of networking in building a successful career in International Relations.

(4 cemecTp — 3a1iK)
[IpoBoaMTBECS Y (DOPMI YCHOTO ONUTYBAHHS 32 3arporNnoOHOBAaHUMHU TEMAMMU:

3MICTOBHIT MOAYJTb |. MoBiIeHHEBA NPAKTHKA

The importance of values and critical thinking in decision making.

The role of values in politics and international relations.

The role of cultural values in shaping global economic policies.

Critical thinking in navigating conflicting values in political and international relations.
The importance of ethical awareness in today's globalized world.

Resource sharing and the ways it can benefit global development efforts.

The eftects of globalization on consumer culture and the global economy.

International movements and organizations that make a difference.

The importance of cross-cultural awareness in diplomacy. The ways in which diplomats can
develop this awareness.

10. Effective problem-solving strategies and their practical application in diplomatic settings.
1. The RASA strategy and how diplomats can use it in meetings.

I2. Creative diplomacy. Definition and application in addressing international conflicts.

13. Effective strategies for cooperating in a diplomatic discussion.
14. Persuasive strategies for building consensus in international diplomatic meetings.

S b R e e

I5. The role of international relations in managing change in a globalized world.

16. Navigate disagreements in a changing world for the collective good.

I'7. How 1s technology changing the way we approach everyday tasks, and what are some of the
benefits and drawbacks of this change?

18. Innovative approaches to diplomacy and their effective implementation.

19. Creative solutions to unexpected problems in international relations

20. The role of technology in achieve global development goals.

21. The impact of technology on communication in diplomatic settings

22. The use of technology in promoting cross-cultural understanding.

23. The use of technology in promoting transparency and accountability in international relations.

24. The use of technology in promoting peace and conflict resolution.

25. The ways of balancing innovation and tradition in diplomacy.

26. The challenges of implementing technology in diplomacy.

27. What are some ethical considerations when using technology in diplomacy?

28. What 1s digital diplomacy and how does it work?

29. The benefits and challenges of digital diplomacy.

30. Successful digital diplomacy initiatives.

3MicTOBUM MOAYJIb 2. Mac-mezia Ta Mol THKA.

1. What is news?
2. News literacy.
3. News agencies.
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4. How ncws gets around.
5. Preparing and submitting a news release.

6. How important is it to follow the news? Do you follow news accounts on Instagram or Twitter?
7. Siate visits.

8 Real news vs. fake news.

9.
10.
1.

The difference between fact and opinion in the news.

The difference between mistakes & lies.
Emotional intelligence and media literacy.

12. News literacy: verification. independence. accountability of news.

13.
14.
1),

News literacy: establishing the truth in news.
News literacy: balance, faimess.
Quality of news reports

16. Current events in Ukraine.
7. Euronews: latest breaking news
| 8. Current events in the USA.
19. Speak about sport news.
20. Speak about economic news.
21. Should the media focus more on domestic problems or on global problems?
22. What, in your view, makes a good journalist”
23. Media ownership. History and current situation.
24. Why are people so interested in the private lives of celebrities?
25. Do you think that the media 1s objective”
26. In Britain. there are restrictions on what can be screened on TV before 9 p.m. Do you think that
TV programme content should be censored™
27. Should governments act to control the Intermmet or should it be uncensored?
28. Is being a news reporter a hard job? Why Why not? Do you have a favorite news reporter? Who
s it? Where does she/he report the news?
29. Who would you say controls the media in your country”
30. What can be done to improve the quality of the media?
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