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1. Onue HABYAALHOT AHCHHILIIHY

Haiimenysanus
NOKAIHHKIB

['a1y35 AL, CHCUILILHICTh,

XapaktepucrHka HABYAILHOT

JarasibHa KUILKICTh
kpetis — 10

roaun — 300

3MICTOBHX MOZYJIB — 5

crieniaizauisi, pisennb BHILOY AHCIHIIHH
ocBiTH Ouna popma HABHAHHH
["asny3b 3HaHb! 060’ a3K0Ba
05 «ColtianbHi Ta MOBEAIHKOBI [ Pik niaroToBKH
HayKH» 2. I 3.0 [ 4-ii e
Cemectp
CriewiaibHICTb! 43 [ 54 | 6 l 7-it [ 8-
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PiBeHb BHILOI OCBITH: I lIlpaxm-ml l
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2. Meta 14 3aBAaHKs HABYAALHOT IHCUHILIIHH

MeTo10 AMCHHIAINK € onanyBanns NpoeciiHOl JEKCHKH, 11 BUKOPHCTAHHA 1PH YHTaHHI
ARTEHTHUHUX TEKCTIB, AY/LIIOBAHHI, YCHOMY CrILIKYBaHHI, a TaKOXK 1pH CTBOPEHH] BIACHHX TEKCTIB
aKaJIeMiuHoi Ta NPOGECiiinoi CNPAMOBAHOCT] Y FaJTy3i EKOHOMIKH.

3aBaaHus AHCUHIIINK:

~ HabyTTs MHABMMOK NPAKTHYHOTO BOJOAiMHA AHCIIFCHKOKO MOBOIO B PI3HHX BHIAX

MOBJICHHCBOI MisUIbHOCTI B 0DCA3 TEMATHKM, 3YMOBIEHOI aKaJeMIYHHMHM T2

npodeciitnnmu norpedamu;
~  KOPHCTYBAHHSI YCHHM MOHOJIOTiMHHM Ta JUaiOri4HUM MOBJICHHAM y MEKax NEeBHOI
npogeciiinoi TeMATHKH Y ray3i eKoHOMikH Ta GisHecy;
—  PO3yMIHHA ABTEHTHYHHX TEKCTIB 10 BUIHOCATHCA 10 BUBYCHHX TEM,
~ nomyk, aHani3 i cucTeMaTH3auia HOBITHHOI (axoBoi iHGOpMaLIi B ramysi €KOHOMIKH Ta
Gisnecy, ii BHKOPHCTAHHS /UISl CTBOPEHHSA BJACHHX TEKCTIB.
[lpoliec BMBUEHHA AMCLMIUIIAM CrpSMOBaHHMi Ha (OpMyBaHHSA €JIEMEHTIB HACTYMHHX
KOMINETeHTHOCTell:
a) saraasunx (3K):
3K4. 3natHIiCTh 3aCTOCOBYBATH 3HAHHS Y MPAKTHYHHUX CHTYALIAX.
3K6. 31aTHICTL CMIJIKYBATHCS IHO3EMHOK MOBOIO.
IIporpamui pesyabtarn napuauns (IPH):
[IPH 12. 3actocosysati HabyTi TEOPETHUHI 3HAHHA LIS PO3B’A3aHHA NPAKTHYHHX 3aBJaHb
T4 3MICTOBHO IHTEPIPETYBATH OTPHMAHI Pe3yJIbTaTH.
[1PH20. OBonoAiTH HABHYKAMH YCHOI T IIHCLMOBOI MPOECIHHOT KOMYHIKALLT IEPAKABHOIO
Ta IHO3EMHOI0 MOBAMH.
Y pesyabTati BHBYCHHS HABYAIBHOT MCLIMIUTIHK 3100yBaY BUILOT OCBITH NOBHHEH:
namu:
0co0IMBOCTI CHIJIKYBAHHS ITHCLMOBOIO Ta YCHOIO (HOPMOIO;
—  (haxoBy TEPMIHOIOTIIO, KA BUKOPHCTOBYETHCSA B €KOHOMILU Ta Bi3nec;
—  JieKcHuHi 0cOBIMBOCTI AHIIIICHKOTO JIJIOBOrO MOBJICHHS /TS CIITKYBAHHS 3 €KCNEPTaMH 3
IHIIHX TajTy3ei eKOHOMIYHOT HisJILHOCTI;
—  OCHOBH OI3HEC-aHIIIHCLKOI Ta BMIHHA CKJIQAATH PI3HOMAHITHI AOKYMEHTH, TaKl SIK JIHCTH,
npeseHTaitii Ta 3BiTH;
—  JIeKCHuHI 0cobIMBOCTI npe3eHTalll JaHHX aHIIIHCHKOI0 MOBOIO,
—  jarabHi TPABWIIA T4 HOPMH J1LI0BOT KOMYHIKAUIT y coUIabHUX Mepexkax Ta odici.
emimu:
~  BCTAHOBIIOBATH 1 MIATPHMYBATH KOMYHIKAIll0 B HABYAIBHHX CHTYALiAX, THIIOBHX JUIN
NOBCAK/JICHHOrO JKUTTS CTYJICHTIB, BHKOPHCTOBYIOUH MOBJICHHEBI BMIHHS, HABHYKM 1
cTpaterii BiMOBIIHO JI0 KOHKPETHOT CHTYAL;
~  YUTATH, PO3YMITH Ta AHAJII3YBATH TEKCTH 3 CKOHOMIYHOI TEMATHKM aHFIHICHKOIO MOBOIO,
~  BHKOPHCTOBYBATH MOBHI 3aCO0M JUISt OMKCY Ta AHAI3Y EKOHOMIMHHX IPOLECIB TA SABHILL,
— roryBatd nyOaiuHi BHCTYNH 3  3aCTOCYBAHHAM BUANOBIAHHMX 3ac00iB BepOanbHOI Ta
HesepOaIbHOT KOMYHIKALT.




3. Imicr masuaaLnol Ancunnaing
117111 pik niocomosku
Cemectp 4/6
3micronnii moayan 1. Socializing in professional environment.

Tema 1. Career choice. Transferrable skills, Networking. Networking and transferrable
skills as an essential aspect of career choice. Network with professionals in the same industry or
ficld of interest to gain insights into the industry's trends and best practices.

Tema 2. Business sector. Market segment in which a company operates. Sector and
industries. Invest your money. Factors to consider when investing include risk tolerance, investment
goals, and market trends.

Tema 3. Projects. Large scale projects. Understanding project prionities. Identifying and
prioritizing the key objectives and outcomes of a project

Tema 4. Global markets. Markets that extend beyond national borders and involve the
exchange of goods, services, and capital between countries. Key factors for global business.

111/ 1V pix niozomosxu
Cemectp 5/7
3microBuii moayas 2. Workspace and technological innovations.

Tema 1. Technological innovations. Managing information. Describing features and
benefits. Managing information is an important aspect of technological innovation as it involves
collecting, storing, processing, and sharing data to support decision-making and drive business
outcomes,

Tema 2. Safety and security in a company. Dealing with disagreements and conflicts.
Instructions and warning. Safety and security in a company are critical aspects of ensuring that
employees and assets are protected.

Tema 3. A news ogranisation. Millennial-friendly workspaces. News organizations are
increasingly recognizing the importance of creating millennial-friendly workspaces to attract and
retain talent from this demographic. They value work-life balance, flexible schedules, collaboration,
and a sense of community and purpose in their work.

Tema 4. Business strategy. PEST analysis. Reporting reasons and results. PEST analysis is
an essential tool in business strategy that helps businesses to analyze the external factors that can
affect their operations and success. Reporting the results of a PEST analysis can provide valuable
insights to a business in terms of identifying potential opportunities and threats, developing
strategies, adapting operations, and communicating with stakeholders.

Tema 5. Asian brands go West. Teamwork. The trend of Asian companies expanding their
businesses to Western markets is driven by factors such as the growth of the middle class in Asia,
the saturation of domestic markets, and the desire for global recognition.

1171V pix niozomoexu
Cemecrp 6/8
Imicronuii moayasb 3. Changes and Challenges.

Tema 1. E-commerce. Negotiating. Overview of e-commerce: types, advantages, and

challenges. Key elements to successful negotiating.
Tema 2. Entrepreneurs. Doable crowdfunding. Doable crowdfunding can be a valuable tool

for entrepreneurs looking to raise capital for their business ventures.
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Tema 3. Leadership. Neuroleadership. Neuroleadership offers a unique perspective on
leadership and provides valuable insights into how leaders can improve their skills and create more
effective organizations.

Tema 4. Working abroad. Relationship-building. To build relationships with people from
different cultures, it 1s important to understand their culture. Respect cultural differences and be
open-minded. Recognize that people from different cultures may have different approaches to work,
communication, and problem-solving,

Tema 5. Applying for internship. Covering letter. Interview. Research companies or
organizations that offer internships in your field of interest. Look for positions that align with your
skills and experience.

IV /' V pix nidcomoexu
Cemecrp 7/9
3microsuii moay.as 4. Developing a Positive Work Environment.
Tema 1. Workplace culture. Elements of corporate culture. Company policy. Building relationship
and trust
Tema 2. Training and development. Types of training, Team communication and organizing a
team building event.
Tema 3. Ethics. Ethical choices. Business ethics. Transparency in business.
Tema 4. Performance and rewards. Rewarding performance. Moving up in a company. How to
develop the rewarding culture.
Tema 5. Coaching and mentoring, Difficult decisions and changes. Brainstorming. Leading a
brainstorming session.
IV 7'V pix nidzomoeru
Cemectp 8/10
3microsuii Moayan 5. Managing challenges: Finance, Technology, and Time.
Tema 1. Finance, Finance and economic crises. Past crashes and crises.
Tema 2. Digital business. Disruptive technology.
Tema 3. Time management. Working from home. Dealing with matters of urgency.
Tema 4. Market research. Types of market research. How market research affects brands.

4. CTpyKTypa HAaBYAJILHOT AHCUHILTIHH

Hassu tem KinbkicTs roaut
Ouna gopma 3aouna hopma
Yevoro y TOMY HHCIH Ycboro Y TOMY HHCIH
po! n| mwc |nab| cp a| n/c | nad | cp
1 2 3 4 5 6 7 8 9 10 | 11
Cemecrp 4 Cemectp 6
3microsuii moayas 1. Socializing in professional environment.
Tewma 1. Career choice. 12 6 6 12 5 10
Tema 2. Business sector. 12 6 10 i 10
I'ema 3.. Projects. Large 2 6 6 1 5 10
scale projects.
Tema 4. Global markets. 12 6 6 14 2 12




Tema '5. Design  and 12 6 6 12 12
innovation.
Pazom 3a 3M 1. 60 30 30 60 6 54
Cemectp 5 Cemectp 7
3microsuii moxyan 2. Workspace and technological innovations.
Tema 1 . Technological 1 6 6 10 10
innovations. ’
Tema‘z. Safety and 2 6 6 12 10
security in a company.
i e 12 6 5 |12 2 10
ogranisation.
Tema 4. Business strategy.
PEST analysis. i g g 14 5 5
Tema 5. Asian brands go o
West. Teamwork. e 8 ‘ i .
Pa3zom 3a 3M2 60 30 30 60 6 54
Cemectp 6 Cemectp 8
3microsuii moayas 3. Changes and Challenges.
Tema 1 I.:-commerce. 12 6 6 2 2 10
Negotiating.
Tema 2. Entrepreneurs.
Doable crowdfunding. 1 8 6 i 2 &
Tema 3. Leadership.
Neuroleadership. < § o S 10
Tewma 4. Working abroad.
Relationship-building. 2 y &l 2 ke
Tema 5. Applying for
internship. Covering letter. 12 6 6 12 12
Interview.
Paszom 3a 3M3 60 30 30 60 6 54
Cemectp 7 Cemectp 9
3microsuii moay.s 4, Developing a Positive Work Environment.
lema 1. Workplace 2 6 6 10 0
culture. 5
Tema 2. Training and
development. k2 f ® W 10
Tema 3. Ethics. 12 6 6 12 2 10
Tema 4. Performance and 12 6 6 14 9
rewards. 5
Tema .5. Coaching and 2 6 6 12 1
mentoring.
Pazom 3a 3M4 60 30 30 60 6 54




Tewma 1. Finance
Tema 2. Digital business. 15
Temad. Time management. 15

Cem;:ctp 8

Cemecrp 10

Imicronuit moayan 5. Managing challenges: Finance, Technology, and Time.

9 16

2

14

9 14

14

9 14

2

12

qum 4. Market rescarch. 15

9 16

14

}:oooo‘

Pazom 3a 3M5 60 36 60

Yeworo 300 144 156 300

30

270

5. Temu ceMiHAPCHLKHX 3aHSTH

CeMinapehbKi 3aHATTS HABYANBHHM MIAHOM He nepeadaueHi.

6. TeMH NPaKTHYHHX 3aHATH

Ne
3n

Hassa TeMH

KiAbKICT FOAHH

Ouna | 3a0uHa

Cemectp4/6

Tema 1. Career choice. Transferrable skills. Networking.
Communication skills: building rapport

Business skills: networking

Writing: emails-introducing yourself

[§8]

(5]

Tema 2. Business sector. Sector and industries. Invest your money.
Communication skills: dealing with interruption.

Business skills: voicemail message

Writing: emails -action points

Tema 3. Projects. Large scale projects. Understanding project
priorities.

Communication skills: giving instructions,

Business skills: meeting updates and action.

Writing: requesting an update.

Tema 4. Global markets. Key factors for global business. Doing
market research.

Communication skills: managing conversation.

Business skills: building consensus.

Writing: letter confirming an order.

(58]

Tema 5. Design and innovation. Technological innovation.
Describing innovative products.

Communication skills: managing information.

Business skills: selling a product.

Writing: product review.

Pazom

30 6
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[ No | - " Hamartewn | Kimxicts ronmm
¥n | ~ Ouna | 3aouna
S  Cemecrp5/7
1 ﬁ‘;ﬁ?i.T&hnologicnl innovations.
Communication skills: managing information 6
Business skills: describing features and benefits
| Wniting: write a review 2
2 | Tewma 2. Safety and security in a company.
Communication skills: dealing with disagreement. 6

Business skills: dealing with conflict

Writing: emails — about new security measures
3 | Tema 3. A news organisation.
Communication skills: managing first meeting 6 )
Business skills: small talk in first meeting
Writing: ordering information in email

4 | Tema 4. Business strategy.

Communication skills: solving problem 6

Business skills: solving problem meeting

Writing: reporting problem, reasons and results 2
5 | Tema 5. Asian brands go West. Teamwork.

Communication skills: supporting teamwork 6

Business skills: signposting in presentation
Writing: formal and semi-formal emails

Pazom 30 6

Ne KinbkicTh roqus

Ha3spa teMu
3n Ouna ] 3aoyHa

Cemectp 6/8
1 | Tema 1. E-commerce. Negotiating.
Communication skills: collaborating 6
Business skills: negotiating

Writing: letter of complain

Tewma 2. Entrepreneurs. Doable crowdfunding,
Communication skills: influencing

Business skills: presenting facts and figures o
Writing: summarising

3 | Tema 3. Leadership. Neuroleadership.
Communication skills: giving and receiving feedback
Business skills: managing a team meeting

Writing: informing of a decision

4 | Tema 4. Working abroad. Relationship-building.
Communication skills: decision making

Business skills: relationship-building

Writing: making recommendation

5 | Tema 5. Applying for internship. Covering letter.
Interview.

el e e so LR e i e

o

o

(5]

2
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I

Communication skills: demonstrating active listening
Business skills: interview
Writing: a covering letter

——

[Faum ]

30 6

Haspa temu

KizbKICTh FOAMH

Ouna | 3a0uma

Cemeerp7/9

Tema 1. Workplace culture.

Communication skills: building relationships.

Business skills: self-presentation to international colleagues
Writing: a proposal confirming your ideas.

Tema 2. Training and development.
Communication skills: team communication
Business skills: facilitating meeting
Writing: a training request.

Tema 3. Ethics.

Communication skills: transparency in business
Business skills: promoting event

Writing: company newsletter.

Tema 4. Performance and rewards.

Communication skills: responding to feedback

Business skills: leading and participating in review meeting
Writing: performance review summary.

Tewma 5. Coaching and mentoring.
Communication skills: discussing future options
Business skills: brainstorming meeting

Writing: press release.

(5]

Pazom

30 6

Ne
3/

Hassa Temn

KInbKicTh roaHH

Quna ] 3aoyHa

Cemectp 8/10

Tema 1. Finance.

Communication skills: managing bad news

Business skills: a phone conversation to check details
Writing: a report explaining your investment decision

(S

Tewma 2. Digital business

Communication skills: handling difficult communicators
Business skills: negotiation strategies

Writing: a report analysing your feedback and giving
recommendations.

(9]

Tema 3. Time management
Communication skills: dealing with matters of urgency




| Business skills: difficult negotiating
Writing: details of an upcoming trade fair

4 | Tema 4. Market rescarch

Communication skills: carrying out a needs analysis
Business skills: responding to questions during presentation 6 2
Writing: market reach plan

Pazom 24 6

7. Temn 1a00paTOPHHX 3aHATH
JlaBopatopHi 3aHSTTS HABYATLHIM NJIAHOM He nepeadaucHi.

8. Camocriitna poboTa

No Hassa temu KIbKICTh FOAHH

3m Ouna l 3aoyHa

Cemecrp4/6

1 | Tema 1. Career choice. Transferrable skills. Networking.
Communication skills: building rapport. OnpauioBati JEKCHKY 3a
TEMOIO. 6 10
Business skills: networking. ITizroryBatuesb 110 poiboBOi IpH.
Writing: ematls-introducing yourself. Hanicatu ancra.

2

Tema 2. Business sector. Sector and industries. Invest your money.
Communication skills: dealing with interruption. ITixrorysatuce 10
PONLOBOI I'PH. 6 10
Business skills: voicemail message. TpenyBanbHi Bnpasy.
Writing: emails -action points. Hanucarn nucra.

3 | Tema 3. Projects. Large scale projects. Understanding project
priorities.

Communication skills: giving instructions. TpenyBaJibHi BIpaBsH.
Business skills: meeting  updates and action, ITinrotysaties 2o
POILOBOI I'PH.

Writing: requesting an update. Hanucatu 3anut.

4 | Tema 4. Global markets. Key factors for global business. Doing
market research.

Communication skills; managing conversation. ITinrorysatucs 1o
POJILOBOT IPH.

Business skills: building consensus. Tpenysabui Bnpasy.

Writing: letter confirming an order. Harmcaru simera.

S | Tema 5. Design and innovation. Technological innovation.
Describing mnovative products.

Communication skills: managing information. TpenyBa/ibHi Bnpasu. 6 12
Business skills: selling a product. ITigrorysatu npesenrartiio.
Writing: product review. Hanucay sinryk.

Palom 30 54




1| Tewma 1. Technological innovations.

12

Haisa remn

KinsKicTh ronuH

Ouna r’Jaqua

~ Cemectp5/7

Communication skills: managing information. TperysasibHi ppanu
Business skills: describing features and benefits. Jlonosijb.
Writing: write a review. Hanuncati BUINyK

s

Tewma 2. Safety and security in a company.

Communication skills: dealing with disagreement. TpenysasibHi
BIpaBH

Business skills: dealing with conflict. Poabosa rpa.

Writing: emails — about new security measures. Hanncai mcra.

Tema 3. A news ogranisation.

Communication skills: managing first meeting. TpenyBabHi BIpasH.
Business skills: small talk in first meeting. PoiboBa rpa.

Writing: ordering information in email. Hanucatu scTa.

Tema 4. Business strategy.

Communication skills: solving problem. TperyBasbHi BIpaBH.
Business skills: solving problem meeting. Ponbosa rpa.
Writing: reporting problem, reasons and results. Jlornosias.

Tema 5. Asian brands go West. Teamwork.

Communication skills: supporting teamwork. TpeHyBajibHI BIPaBH.
Business skills: signposting in presentation. Ipesentauis.

Writing: formal and semi-formal emails. Hanncatn jncra.

Pazom

30 54

Ne
3/n

Ha3zsa temu

KinbKicTh roaus

Ouna | 3aouna

Cemecrp6/8

Tema 1. E-commerce. Negotiating.

Communication skills: collaborating. Tpewuysasbii Bripasy.
Business skills: negotiating. Possosa rpa.

Writing: letter of complaint. Hanucatu jiucra,

o

Tema 2. Entrepreneurs. Doable crowdfunding.

Communication skills: influencing. Tpenysanbhi Bipasu.

Business skills: presenting facts and figures. Jlonosizs.

Writing: summarizing. Hanucari KOPOTKE BUKJIAACHHA MPOMO3HLIL

(]

Tewma 3. Leadership. Neuroleadership.

Communication skills: giving and receiving feedback. Tpenysanehi
BIPABH.

Business skills: managing a team meeting. Ponsosa rpa.

Writing: informing of a decision. Hanucatu ofiuiiinoro mucra
NpaiiBHUKaM NPO NPHIAHATE PILICHHS.

Tema 4. Working abroad. Relationship-building.
Communication skills: decision making. TpenyBaibhi Brpasu.
Business skills: relationship-building. TTiarotusatucs a0 Gecinu
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FHAOMCTBA HA HPMAPLL BAKANCIi.
;‘ Writing: making recommendation. Hannearty sincta 3 nopaiama 1a
| PEKOMCHAAIIAMH.

Tema 5. Applying for internship. Covering letter.

Interview. Communication skills: demonstrating

active listening. TpenyBansHi Blipasy.

Business skills: interview. [TiarotysaTs BINOBIj Ha 3aNMATAHHA.
Writing: covering letter. Hanicati cynpoBOuKYBasIbHHH JIMCT.

Pazom

30 54

No
3n

Hazsa tTemu

KiabKICTh FOAHH

QOuna [ 3aoyHa

Cemectp7/9

Tema 1. Workplace culture.

Communication skills: building relationships. TperysabHi BipasH.
Business skills: self-presentation to international colleagues. Posibosa
rpa.

Writing: a proposal confirming your ideas. Harmmcatu Giior Ha
CTOPIHII HOBHH KOMMaHIT.

o

Tema 2. Training and development.

Communication skills: team communication. TpeHyBa/bHi BIpaBu.
Business skills: facilitating meeting. Posisosa rpa.

Writing: a training request. Haricati jiuct- 3anur.

(78]

Tema 3. Ethics.

Communication skills: transparency in business. Tpenysanbhi
BIPaBH.

Business skills: promoting event. Poibosa rpa.

Writing: company newsletter. Hanucaru indopmaniiinoro smcra.

Tema 4. Performance and rewards.

Communication skills: responding to feedback. TpenysassHi Bripasy.
Business skills: leading and participating in review meeting. Poniosa
rpa.

Writing: performance review summary. Hamucatu orsisa nizcymkis
aTecTaui.

Tema 5. Coaching and mentoring.
Communication skills; discussing future options. Tpenysanbhi

BIIPaBH,
Business skills: brainstorming meeting. Ponsosa rpa.
Writing: press release. Harmcaru nosijomieHns.

|

Pazom

30 54

No
3/n

Hasgpa remu

KinbKICTh rouH

Quna l 3aouna




Cemecip8/10

14

1 [ Tema I Finance.
Communication skills: managing bad news. TpenysaibHi BIpasH.
Business skills: a phone conversation to check details. Possosa rpa.
Writing: a report explaining your investment decision. Harmcars
CTHCAMIT PIHHUIT IBIT U1 aKLHOHEPIB.

[ 3]

Tema 2. Digital business

Communication  skills:  handling  difficult ~ communicators.
Tpenysanbhi Bnpasu,

Business skills: negotiation strategies. PosisoBa rpa.

Writing: a report analysing your feedback and giving
recommendations. Buksiacti CTHCIIO NPONO3KLIT U1 MEPEMOBHH
MHCHMOBO.

14

3 | Tema 3. Time management

Communication skills: dealing with matters of urgency. TpeHysasibHi
BIIPABH.

Business skills: difficult negotiating. Ponbosa rpa.

Writing: details of an upcoming trade fair. Hanncarn cruciauii orsian
Y4acTl y BHCTABLIL.

12

4 | Tema 4. Market research

Communication skills: carrying out a needs analysis. TpenyBajbHi
BMIPaBH.

Business skills: responding to questions during presentation.
CTBOPHTH Mpe3eHTAL0, MIArOTYBATMCh 0 BIITOBIACH MiJ 4ac
npe3eHTaltii.

Writing: market reach plan. CkaacT nian mokpauieHus HMHIKY
KOMIIaH,

14

Pazom

24

54

Jlo camocTiiinoi poboTH 3100yBa4iB BIIHOCHTHLCA: MIIFOTOBKA JIO NMPAKTHYHHX 3aHATh, PIlICHHS
NPAaKTHYHHX 3a4a4, CHTYalliiiHuX BNpaB Ta NpodJEMHUX CHTYalil, BUKOHAHHS TPCHYBANBHHX
BNpaB, MArOTOBKA JI0 PONBOBAX IrOP, MIArOTOBKA MPE3CHTALl Ta HAMMCAHHS JIMCTIB TA THLIMX

JIOKYMEHTIB.
9. MeToaH HABYAHNS

Y nipoueci BUBYEHHS HABYAILHOI IHCUHMILIIHH 3aCTOCOBYIOTBCS HACTYIHI METO/IN:

~  cuosecni: Gecia, NOSCHEHHS, 00roBOpeHHs NPOOAEMHUX CHTYAILIH;
—  paouni: MyJabTHME/HHI pe3eHTaLLii;

~  ppasmuctr: JRCKYCIS, BHKOHAHHSA TPEHYBAILHHX BIPAB, POJABOBI iTPH, MIZNOTOBKA | BUCTYIH

3 JIOMOBISIMM, HATIMCAHHS JIMCTIB, CTBOPEHHA TNPE3CHTALLIHHKX ClIaiiB.

10, ®opmMu KOHTPOJIIO | METOXH OLIHIOBAHHS

[ToTOUYHHI KOHTPOIIL: IHAMBIAYaIbHE / (PPOHTANILHE ONUTYBAHHS 3 IIMTAHHAMH BINOBIAHOT
TeMH, OUIHIOBAHHS BHKOHAHHS 1HJMBIAYAJbHUX CAMOCTIHMX 3aBJaHb, OLIHIOBAHHS JIMCTIB,

npe3enTaIlifHnX Caiuis.




lincymkonuit kowrpons: 4/6, 5/7, 6/8, 7/9 cemectpy - 3anik;, 8/10 cemectpy - icruT

Kpurepil oninionanns naBuaabnux a0csruens 3100ysayuis BHUIOT 0CBITH 32 PIIHUMH BHAAMH

y poboTn
Bua poGorn Kiabkicts 6anin
OnuTyBanis 3a UHTAHHSMM BLANOBLAHOI TeMM HA NpakTHunomy 3ausrti, | Bin 0 -3
yuacts 3100yBadis B 00roBOpeHHI NPoOJIEMHHX MHTAHD
TpenysaibHi BNpasu Bin0-2
Vuacth y poabosiii rpi Bin0-4
[TpesenTaius Bin0-4
CknanaHHs auCTiB Bin0-3
B poGoTh Baau | Kpurepii oniniosanis
OnuryBanHs 3a 06Ganiz  3nobysau He Gepe ydacTh y MPAKTHYHOMY 3aHSATTI, € JHILIE
THTAHHAMH cnocrepiradeM; HIKOIH He BUCTYIAC 1 HE 3a/a€ 3anHTaHHs,
[BIZOBIHOT TEMH Ha He3aliKkaBieHnii y BHBYCHHI MaTepiay, 1a€ HEnpaBHIIbHI
MPAKTHYHOMY [BIANOBIZI HA 3a0MTAHHS, TMOKA3y€ HE3aj0BUIbHE 3HAHHSA
BAHATTI, y4acTh MOHATIHHOTO aNapary 1 JHTEPATyPHHX JDKEPES.
3100yBayis B 1 6an 3nobysau Gepe aKTMBHY y4acTh y MPAKTHYHOMY 3aHATTL
00roBopeHHI IEMOHCTPYE OCTATHI 3HAHHA, Ja€ MOBHI BIANOBIAI Ha
npobieMHNX NHTaHb 3ANNTAHHS,
2 Ganu JlocTatHb0 MOBHO BOJIOAIE HABYLTHHHM  MaTepianom,
00rpyHTOBAHO HOro BMKJIANAE MiJl 4aC YCHHX BHCTYMIB
[HCLMOBHX BIJNOBIZIEH, B OCHOBHOMY pPO3KPHBA€E 3MICT
TEOPETHYHHX MUTAHb Ta NPAKTHYHHX 3aBJAHb.
3 Gaan 3n0bysay Gepe aKTHBHY Y4acTb y NPAaKTHYHOMY 3QHATTI,
NEMOHCTPYE JIOCTATHI 3HAHHS, Ja€ TOBHI BIAMOBIAI H
anuTaHHs; Oepe  akTHBHY yuacte Yy 00roBopemHl
MPOONIEMHMX MHTaHb, 3AaTHHI nyOMiMHO MPEACTABHTH
Martepian, BMi€ C(OPMYBaTH CBOE CTaBJIEHHS 10 NEBHOI
NpoOIEeMH, BUCIIOBJIIOC  BJIACHI  MIPKYBAHHS, HABOAMTH
JTOLLJIBHI TIPHKII/IH
TpenyBajibHi BNIpasm 0 Ganis 3n00yBay TPEHYBAIbHI BNPABH HE BUKOHAB.
I 6an 3100yBay He MA€ CHCTEMHHX 3HAHL MATEPIANY, BHKOHAB
lainmopronanbui BIIPABH 3 JIOCHTb BEJTHKOK) KIJIBKICTIO
MOMHJIOK, TBOPYE 3aBJIaHHA BHKOHAHE YacTKOBO 200 X 31
3HAYHOIO KIILKICTIO 3MICTOBMX, MOBHHX | TEPMIHOMOTYHUX
MOMHJIOK.
2 6am

3n00ysau mae ranboKi, CHCTEMHI 3HAHHS MaTepiay,
0€3M0MHIKOBO BUKOHAB YCI BIATBOPIOBAIbHI BIIPABH,
VCMILUIHO BHKOHAB TBOPYE 3aBJAHHS, NPH BHKOHAHHI SKOTO
HE JIOMYHICHO MOBHHMX | TEPIHONIOTTMHHX MOMHIIOK. ‘




|
|
|
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Yuactn y DO.']M)RI“ 0 Gatin '31166y1mw NpakTHUHY 3ajady, CHTyailiiHy BripaBy He
i BUKOHAR .
l 1 6an d'ilfloﬁﬁﬁ;ziufﬂnxmma u‘pilcm'uly 3anauy/ cutyatudisy Brpasy
ane  JIeMONCTPYE  (hparMeHTapHi  3HAHHA  aHTOMOBHOI
TCPMINOAONT  BIANOBIAHOI  TEMATHII  POJBLBOI  TPH, HE
BIICBHCHE BMKOPHCTANHA YaciB, CTPYKTYp | rpaMaTHUHMX
|Koucn:nyxuiii.
2 6asm 37106yBay BUKOHAB NPAKTHUHY 3a/auy/CHTyalliHy BrpaBy,
Y NOBHiH Mipi AEMOCTpPYE 3AATHICTL 3POIYMITH MHTAHHA,
KOMEHTApi T2 BIANOBICTH HA HHX 3B'A3HO 1 JIOMT9HO. (
[E)eKTHBHO BHKOPHCTOBYC MOBHI 3aCO0M JUIA BHPAKCHHA
CBOIX JyMOK, ieil, notpe6 Ta BMMOr, MOBA3aHMX ﬁ
POIILOBOIO IPOIO.
JIOLIIBHO  BUKOPHCTOBYE — HeBepOasibHi xomynixauiﬁml
3acO0M, TAKI SIK KECTH, MIMIKA, TOHAJILHICTb TOJIOCY TOLUO. |
3 Gamm 3nobysau Gepe aKTMBHY y4acTh, HITKO 1101'pnmy€'rbcnil
cueHapilo  Ta  BIATBOPIOE  JIAIOTH, JAEMOHCTPY€!
CTIPOMOJKHICTh 10 BHPIUIEHHS TPoOaeM, KOHGIKTIB a6o
CHTYyaUlH, K1 BHHHKAIOTh M1 YaC IPH.
4 Ganm 3uo6ysau Gepe aKTMBHY Y4aCTh, AEMOHCTPYE 3AATHICTH
CTBOPIOBATH HOBI i1€i, CLeHapii Ta Aianory, sKi 36araayioTh
POJILOBY TPY, AEMOHCTPYE BHKOPHCTAHHS HECTAHIAPTHHX
miaXomiB 10 BupiweHHs rnpobiem, konmikTis  ado
CHTYalliif, SIKI BHHMKAIOTh T4 4ac [IpH, 3AaTHICTH
NPUBHOCHTH  OCOGHMCTICTL  Ta  IHAMBIAYAILHICTH
[BHKOHAHHS POJIL.
ITpesenTaitis 0 Ganip  |{He 3apaxoBylOThCs Npe3eHTaLi, SKi BHKOHAHI HE
caMocTiiiHO abo 3ano3ndeni 3 Mepexi HTepHer.
I Gan [TpesenTanis MicTHTh G11M3bKHIT 38 TEMATHKOK MaTepia
¢ He Hece BaIHBOl iH(opMaTHBHOT dyHKLT, ecTeTHuHuii
E-:rnnn HE3a0BIILHUI (BIZACYTHSA YITKA CTPYKTYpa
po3milens indopmatti, Heopeusa rpadika
o(opMIIEHHS ), HELOCTATHE BHKOPHCTAHHS HEBEPOAIbHHX
3ac001B KOMYHIKaLLil, 110 YCKIAIAHIOE CIIPHHNATTA
‘ npesenTailii, 00MexeHHit CIOBHHKOBHI 3amnac,
I HEJOCTATHICTb CIIB | BHCJIOBIB /Ul NIepeaati e,
| 2 Hanu  |[IpocnizikoBY€TLCS NEBHA CTPYKTYPA B POIMILICHH]
indpopmarti, ane odmerxnenuii CI0BHHKOBHI 3anac,
IOBTOPCHHS BUC/IOBIB, HEIOCTATHE BUKOPHCTAHHS
CreLiani3oBaHnX TepMiHiB, 00MEKEHE BUKOPHCTAHHS
BI3YAJIbHHX JIOMOMDKHHX MATEPIaNiB, HEAOCTATHE IXHE
[MOSACHEHHS 200 HECYMICHICTh 3 NMPE3CHTALLICIO.
3 basm

Ecternunnii BUIIIAA ACUIO NCYE HEA0CTATHLO YITKA
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crpyKTypa posMiteHits 1HQOPMALLI, He 30BCIM OpeuHa |
rpadika opopmiicHis, aie 3100yBay AEMOHCTpYE Baane
BonoAINHA HepepOabHUMH DOpMaMy KOMYHIKALLT, BMIHHA
BHKJIQAQTH 11€T NOC/II0BHO Ta HITKO, 1€ IIPHITYCKACTHCA
NOMMJIOK 1IPH BHKOPHCTAHHI GHTJIOMOBHHX TEPMIHIB. ;

4 6anm

[TpesenTars Mac 4ITKy, J0ri4HO BUOYLyBaHy CTPYKTYPY,
37100yBaY AEMOHCTPYE POIMAITICTD IGKCHKH, BlIai
C0BOCMIONYUEHHS, NpOdeciiiii TepMitH, eekTHBHE
[BUKOPHCTAHHS MOBHHX 3aC001B, BMIHHS BHKIAATH 171€T
MOC/IZI0BHO TA YITKO, BJAJIe BAKOPHCTAHHA HEBEPOAIbHHX
3aco0iB KOMYHIKALLi.

CriaiaiHs JIMCTIB

lermr

0 Ganis

He 3apaxoByloTLCS JIMCTH SIKI BUKOHAHI HE CaMOCTIHHO b0
3an03uYeH] 3 Mepexi [HTepHeT.

1 Gan

UluctH cknameHi  CaMOCTIHHO, MNpOTE 3MiCTOBHHii 2
TEPMIHOMYHUIT MaTepial NpE/ACTABICHHH (DparMEeHTapHO
OKpEMI NIYHKTH IOKYMEHTa MICTSTh HETOYHOCTI, MOPYIIEH
CTPYKTYpa JOKYMEHTA.

2 bann

JlMcTH CKIaaeHi  camoCTiHHO, MpeACTABICHHIT 3MICTOBHHI
MaTepiai ¢ OBHHM, a1 OKPEMI MYHKTH JOKYMEHTY MICTATH
rpaMaTHYHI T TEPMIHOJIOTTUHI HE TOYHOCTI.

3 banu

JIMCTH CKIaZeH] CaMOCTIHHO, MPEACTABACHHIT 3MICTOBHHI
MatepiaJl € [OBHMM, 3 YPaxyBaHHSM  BiJUOBIIHHX
PAMaTHYHHUX Ta TCPMIHOJIOTTYHAX KOHCTPYKLLI.

0 Ganis

3100yBay He HazaB BIANOBIAI HA NIHTAHHS

1-5 Hanis

3n06yBau Hajae BIANOBUIb YK€ MOBEPXHEBO, HE 3aCBOIB
Matepial y MeKax MporpamMH HaBYAILHOI JHCUMILIIHH, HE
/1a€ KOHKPETHOT BIAMOBIAI HA MHTAHHA OUIETY, HE HABOAMTH,
[IPUKJIAJLIB, HE O3HAHOMACHHI 3 METOAHYHOIO 1 HABUAILHOIO
piTepmypmo 3 JMCUMIUIIHM, HE 3JaTHWH BHCBITJIH
noctasieHe nutanHs. Ha  1ozaTtkoBi Ta  yTOUHIOWWK
SANHTaHHA eK3aMeHatopa 3400yBauy HE 3HAE TPABHIILHOI
gianosiai. He somoxic 0GazoBumu  Kateropismu
CHOBHHMH TEOPETHUHUMH MOHATTAMH 3 THCLMILTIHHU,

5-10 6anis

3nobysay Hajae BINOBIAI HA MMTaHHS Oinery, npore i
CYTTEBUMH HETOYHOCTAMH, JOPMYIIOBAHHS HEUITKI, Oijibl
YACTHHA 3MICTY MNHTAHHA 3QJIHLIAETBCS  HEPOIKPHTOKO
JIONYLICHI TIOMWIKH | TopyumieHa sorika sukinany. H
J10/IaTKOBI 3aMHTAHHS EK3aMEHATOPA HE BI/TOBIJIAE.

10-15 Ganis

HEPO3KPHTOIO YACTHHA MUTAHHS, 32 YMOBH, 1O MPUHLIMIIOB
MOMEHTH 3anuTaHb Oyl PO3KPHTI NPaBH/BLHO, HE3HAYH
MOMHJIKH YCYBAIOTBCA camMuM  3100yBaueM, KOIHM H
MOMMJIKH  BKalyc ek3amenarop. 3100ysau  HaBoauT
NPHKIAAM BCTAHOBIOC CHCTEMHI 3B’S3KH MUK PISHHMH,

3n00yBay AONYCTHB JCAKI HETOUHOCTI 4H fszx.rmmnmu:a|
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‘ HHTAHIAMN T2 TEMAMH KYPCY

’ 15-20 Gamn 3n00ysau TO4HO | MOBHO BIANOBIB HA 3AMMTAHHA 6me1y.]
4iTKO i JIOFIYHO BIANOBIB HA JIOAATKOBI Ta yroumo;oun
‘ JAMNTANIS, BUIBHO BOJIOIIEC 2HJIOMOBHOIO Tepmuononﬂo.
HABOWMTL NPHKAAAH, JEMOHCTPYE OaueHHs nparmmuoro
3aCTOCYBAHHS BHBYEHOTO MAtepiaiy, po3ymic HE JHll
Ga30B1, ane i J0MOMDKHI Uit POOJIEMHI aCCKTH MHTAHHA. |

SIS

MoaiTika WOA0 ACATANKIB TA mepeckananus. PobOTH, AKI 31aI0THCA 13 NMOPYUIEHHAM
TepMiHiB 0e3 MOBWKHHX TPHYHH, OLIHIOIOTHCH HA HHKYY ouinky (- 10%). Ilepecknanants
B1A0YBACTHCS 13 103BOIY AICKAHATY 32 HASBHOCTL OBAKHHX NPHIHH.

MoaiTnka Mmoo akazemivnoi aoGpouecnocti: permamentyerses Koaekcom aKajgemidHol
706POYECHOCTI YUACHHKIB OCBITHBOTO nporecy OechKOro HaiOHaILHOTO yHisepeutery iMei L1
Meunmkosa, [1010keHHAM Npo 3anoGiraHks Ta BUAB/CHHS aKajleMiYHOro miariaty y OCBITHIH Ta
HAYKOBO-0C/IHIH  poBOTI  yvacHWKiB OCBITHBOrO —mpouecy Ta  Haykosuis Oiecskoro
HauionansHoro ydisepeurery imemi L1 Meunnkosa (http://onu.edu.ua/uk/geninfo/official-
documents).

Moaitnka moo BiagixyBanus: Binsitysanus 3anats € 00os’s3xosuM. B okpemux
BHNAZKAX HABYAHHA MOYKC BIAGYBATHCH OH-ANH 3 BUKOPHCTAHHAM JHCTAHLUHMX TEXHOJOTT.
[lopsaok Ta yMOBM TAKOLO HABUAHHA pernameHtylothes [lonomkenusam npo oprauizaiiio
ocsitnsoro mpouecy B OHY  (hitp://onu edu.ua/uk/geninfo/official-documents). Y BHnamky
BiACYTHOCTI 3100yBaya Ha MPAKTMMHOMY 3aHATTI BIH 30008’ A3aHMI BIANPALIOBATH TPOTTYIUEHE
3aHATTS Yepes ONMTYBaHHS B 11032 AyIMTOpHMii vac (uac KOHCY/IbTALH  BHKJIAnaua).
HeinpausoBani 3aHSTTS BBAKAIOTHCS HE3IAHMMH 1 32 HHX HE HAPAXOBYCTHCA OLUHKA B danax. ¥
migcymky, ouireni 32 100-6a15H0I0 CHCTEMOIO, 3HaHHs 37100yBaYa BIAOOPAKAIOTECS Y 3aJ1IKOBO-
ex3amMenaniiiniii BIZIOMOCTI Ta 3a1iKOBIH KHHIKILL.

11. Tluranns 10 NOTOYHOTO TA MIACYMKOBOI0 KOHTPOJIIO
Owna / 3a0vua ghopau naguanns
Cemecmpu 4/ 6 (3a1ik)
3microBuii moayas L
Socializing in professional environment.
Common careers in a field of economics.
What are some examples of transferrable skills that can be useful in different careers?
How can one develop their transferrable skills?
How can networking help someone in their career?
How important is networking in today's job market?
What are some different sectors and industries in the business world?
How can one invest their money in the stock market?
What are some key factors to consider when investing in a company?
Can you introduce yourself?
IO How do you usually start small talks?
1 1. What technics do you know to build rapport?
12. What is the structure of business letter?

PN B LN -

Rl
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13 What phrases do you use to introduce the presentation topic?

14. What are the major requirements to the content and design of presentation slides?

15, What phrases do you use to handle difficult questions?

16. What are the features of formal and informal communication.

17. What 1s the strategy to build consensus?

18. What are some key factors to consider when doing business globally?

19. How can market research help businesses in global markets?

20. What are some examples of successful global businesses and how did they succeed?

Cesecmpu 5/ 7 (3anix)
3microsuii moay.as 1L
Workspace and technological innovations.

How can we effectively manage information in the age of technological innovation?

What are the key features and benefits of the latest technological innovations in our

industry?

3. How can we write a review that effectively describes the features and benefits of a
technological innovation?

4. What phrases do you use to describe features and benefits?

5. How can we handle disagreements when implementing new security measures?

6. What are some effective conflict resolution strategies for ensuring safety and security in a
company?

7. How can we write emails that inform employees about new security measures?

8. What phrases do you use to talk about measures?

9. How can we effectively manage our first meeting with a new partner as a news
organization?

10. What are some small talk topics we can use during the first meeting to build rapport with
our new partner?

11. How can we order information in an email to ensure our partner receives all the necessary
information in a clear and concise manner?

12. What is AAA conversation?

13. How can we solve complex problems in our business strategy?

14. What are some effective strategies for holding a problem-solving meeting in our
organization?

15. How can we write a report that explains the problem, reasons for it, and the results of our
problem-solving efforts?

16. How can we support effective teamwork as Asian brands expand into Westemn markets?

17. What are some effective signposting strategies we can use in our presentation to
communicate key points to our audience?

18. How can we write formal and semi-formal emails to communicate with our partners in
Western markets?

19. How can we effectively collaborate with our e-commerce partners during negotiations?

20. What are some key negotiating skills we should use to ensure successful outcomes in our e-
commerce partnerships?

=

o=
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Ceseempu 6/ 8 (3aiix)
Imicronmit moayan 1L
Changes and Challenges.
1. How can we write a letter of complaint that effectively communicates our concerns o our €-
commerce partners?
2. How can we use influencing skills to effectively raise funds through crowdfunding as
entrepreneurs?
3.What are some key facts and figures we should present to potential crowdfunding investors to
convince them to invest in our business?
4. How can we write a summary of our crowdfunding campaign to effectively communicate our
business goals to potential investors?
5. How can we effectively give and receive feedback as leaders in a neuroleadership context?
6. What are some effective strategies for managing a team meeting in a neuroleadership
context?
7. How can we inform our team of a decision in a clear and concise manner in a neuroleadership
context?
8. How can we effectively make decisions when working abroad in a relationship-building
context?
9. What are some effective strategies for building relationships with our international partners?
10.How can we make a recommendation to our international partners in a clear and persuasive
manner?
11. How can we effectively demonstrate active listening skills during an internship interview?
12. What are some effective interview strategies for securing an internship?
13. How can we write a covering letter that effectively communicates our qualifications and
interest in the internship?
14. What is signposting and why is it important in a presentation?
15. What are some effective techniques for signposting in a presentation?
16. What is the difference between a formal and a semi-formal email?
17. When should we use a formal or a semi-formal email?
18. How can you create a feedback culture within your team or organization?
19. How can you balance the need for positive feedback with the need for constructive
criticism?
20. What are some effective techniques for providing feedback in a virtual or remote work
environment?
Cemecmpu 7/ 9 (3arix)
3micToBuii Mmoayan IV,
Developing a Positive Work Environment.
1. How would you describe the elements of a positive workplace culture?
. What role does company policy play in shaping workplace culture?
. How can organizations build and foster relationships and trust among employees?
. What are some effective strategies for improving workplace culture?
. How can leaders promote a culture of open communication and collaboration?
. What are the different types of training programs commonly offered in organizations?
. How can effective team communication contribute to the success of training and development

N B W

initiatives?
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10. How can individuals effectively manage their time when working remotely from home?
I1. What are some common challenges faced by remote workers and how can they be
overcome?

12 How does flexible working hours impact productivity and work-life balance?

13. What are some recommended strategies for prioritizing tasks and managing deadlines?
14. How can technology tools and apps assist in improving time management skills?

15. How can individuals prioritize urgent tasks effectively without compromising quality?
16.What are some strategies for managing stress and maintaining composure during urgent
situations?

17. How does effective communication play a role in dealing with urgent matters?

18. How can organizations implement processes to handle urgent matters efficiently?

19. What are some techniques for making quick and informed decisions when faced with urgent
situations?

20. What are the different types of market research methods used by businesses?

21. How does market research help businesses identify their target audience and understand
consumer preferences?

22. What are some examples of successful brand strategies that were informed by market
research?

23, How does market research assist in product development and innovation?

24. What are the potential risks of not conducting market research before launching a new

product or service?
12. Posnoaia 6asis, ki 0TpUMYIOTH 3100yBayi
i =
oToqmm icompom: o
3MICTOBHHH MOJLyJIb s
Ne 12,34
Tl T2 13 T4 T5
i, Bin 0 i iy
Bi 0 Bin 0 Bin 0 nol‘z o | 2020 o
J10 20 70 20 a0 20 y Ganis .
A 5 s ) danis fanis
oanis Oanis Oans

T1,T2..T5—1emu

JaraseHa OlHKA — cyma Gajtis 3a MOTOYHMH KOHTPO/L. 3100yBay BUIIOI OCBITH ONEPKYE
nmicymMKoBi 0anM 3a 3aniKoBY HaBYaibHY JICLMILIINY, SKILO 334 Pe3Y/IbTATAMH MOTOYHOIO
konTpo/iio Bit nabpas 60 1 Ginbwe Ganis. A0 32 pe3yIbTATAMM MOTOYHOrO KOHTPO/IIO 3100yBay
BHLLIOT OcBiTH HaBpas MeHwe 60 Gais, BiH NOBUHEH BUKOHATH 3a/1IKOBE 3ABJAHHSA | 3 YPAXYBAHHAM
HOro pesy/bTaTiB OACPKATH BIANOBIHY KUIBKICTH 3anikoBuX Oanis i3 aucumniinu. Slkuo 3a
pe3yJILTaTaMK TI0TOYHOT0 KOHTPOIO 3100yBay BULIOT ocsitH Habpas 60 i Ouibe Ganis, npore
XOu€e MOIMUATH CBIif MIICYMKOBHI PE3y/IbTaT, BiH TAKOK MOKE BHKOHATH 3AJIKOBE 3aBJAHHA 1 3
ypaxyBaHHSM HOr0 Pe3yibTaTiB MiABHLATH CBOIO MIZICYMKOBY OWIHKY 3 adcumnuiiny,  (J{us.
nepeniK 3anuTaHb JUlS IOTOYHOTO KOHTPOMIO).
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8. What arc some best practices for organizing a team-building event that supports training and
development efforts?

9. How can organizations ensure that training programs are aligned with their overall business
objectives?

10. What role does continuous learning play in employee development and organizational
growth?

11. What are some common ethical challenges faced by businesses today?

12. How can organizations make ethical choices and maintain their integrity in the face of
competing interests?

13. What are the key principles of business ethics that companies should adhere to?

14. How can transparency in business operations help maintain ethical standards?

15. What are some strategies for promoting an ethical culture within an organization?

16. How can organizations effectively reward and recognize employee performance?

17. What role does performance feedback play in improving employee motivation and
productivity?

18. What are some strategies for fostering a culture of continuous improvement and high
performance?

19. How can employees position themselves for growth and advancement within a company?
20. What are some innovative approaches to developing a rewarding culture that goes beyond
monetary incentives?

21. What are the key differences between coaching and mentoring in a professional setting?
22. How can leaders navigate difficult decisions and changes when coaching or mentoring their
team members?

23. What are some effective techniques for facilitating brainstorming sessions to encourage
creativity and problem-solving?

24. How can leaders effectively lead a brainstorming session to maximize participation and idea
generation?

25. What are the benefits of coaching and mentoring programs for both individuals and
organizations?

Cemeemp 8/ 10 ficnum)
3microBuii moayun V.
Managing challenges: Finance, Technology, and Time.

1. What are some notable past financial crashes and crises that have had a significant impact on
the global economy?

2. How do economic crises affect different sectors of the economy, such as banking, real estate,
and stock markets?

3. What are some key factors that contribute to the occurrence of financial crises?

4. How do governments and central banks typically respond to economic crises?

5. What are the long-term effects of economic crises on unemployment rates and consumer
spending?

6. What are some examples of disruptive technologies that have transformed traditional
industries?

7. How does digital transformation impact businesses and their operations?

What are the main advantages and challenges of implementing digital business strategies?

8. How do disruptive technologies change consumer behavior and expectations?
9. What are the ethical considerations associated with the use of disruptive technologies?
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- [Torounuii konrposs [Tincymxosui Cyva
3MICTOBHHIT MOAYJIL KO.HT]JOHb Gaiti
No 5 (icnuT)
Tl T2 T3 T4

i - 0 Bin0

Bin 0 Bin 0 Bin 0 o o Bin 01040 | 10

1015 10 15 1015 i Ganis* | 100
Ganis Ganis Ganis banis

Pasom: 8ia 0 10 60 6anis

T1, T2 ... TS5 - Temn

lpusimra:

*T11CYMKOBHIT KOHTPOJIb 3/UHCHIOETHCA MI YCHOTO ONMHUTYBAHHA.
y Tpo. y QopmLy

3pazok exzamenauiiinoro Gisery:

| Describe the key steps you would take during a phone conversation to gather and verify
financial details from a client.

2. What key components would you include in a market reach plan for a new product or service?
3. Provide an example of a negotiation you were involved in and describe the strategies you used
to achieve a mutually beneficial agreement.

1l kana ouinopanns: nauionaasna ta EKTC

Cyma banis 3a sei uan,  Ouinka ; ;
: OuiHKa 32 HALIOHATHHOKO KA
HaB4ANbHO EKTC
JUIs eK3aMeHY, KypCOBOTO MPOEKTY, JUIA 3ATKY
(pob0oTH), NPaKTHK
90-100 A BI/IMIHHO 3apaxoBaHoO
85-89 B J00pe
75-84 €
70-74 D 310BLTEHO
60-69 E
35-59 HE3AU0BUILHO 3 MOXKIMBICTIO MOBTOPHOTO HE 338pPaX0BaHO 3
FX CKIAAAHHsA MOKIHBICTIO NOBTOPHOTO
CKIIAIAHHA
§i 0-34 HE3a10BIILHO 3 000B'A3KOBUM TOBTOPHHM HE 3apaxoBaHoO 3
F BUBUEHHAM JIMCLIMIUTIHH 000B'A3KOBHM MOBTOPHHM
BUBYCHHAM

Kpuepil oniHIOBAHHS HABYAILHHX J0CATHEHb 3100y BAYiB BUILOT 0CBiTH

Ouinka 3a 100 6anbua Teopernyna miAroToBKa [pakTiyna niroToBKa
HALIOHAIBHOK mxaaa / Ouinka
LWIKAJI0I0 A ECTS

3AJHKY Ta icnuTy
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Zapaxopano /
Biaminno

20100/ A

Jn06ynan y nossomy 06ca3i
BOJOMIC HABTATBHAM
MarepiavioM, BUILHO,
po3ropiyTo, 06IpyHTOBAHO T4
ApryMEHTOBIHO HOTO BHKJIANAE
1111 4aC YCHUX BHCTYTIIB T4
NUCHMOBHX BLIMOBLICH.
3n06yBau ACMOHCTPYE HiTKE
3HAHHS BUUIOBLIHHX
KaTeropii, 1x 3MIcTy,
PO3YMIHHA iX B3aCMO3B #3KY,
NpasHILHO (OPMYITHOE
TJYMAYCHHA BLIMOBIIHHX
MOHATH, POOHTH CAMOCTIHHI
BHCHOBKH. 3100yBa4 BMI€
BHABJSTH NPHIHHHO-
HAC/IJIKOBI 3B A3KH.
CaMOCTIFHO 3HAXOMTH
noAaTKoBy 1H(OpMALIO Ta
BUKOPHMCTOBYBATH 11 [Uls
pearmizani MOCTABICHUX
3aB/IaHb, BUILHO BUKOPHCTOBYE
HOBI 1H(OpPMALIHI TEXHONIOTT
JUISl NOTIOBHEHHS 3HAHB.

3n06yBau Moxe
apryMeHToBaHo obpatu
pauioHanbHuA criocit
BUKOHAHHA TPAKTHYHAX
3aB/1aHb, BUKOHYE MPAKTHIHI
JapanHA He nepeadaieH
HABYATLHOIO TTPOTPAMOI0,
BUTBHO BHKOPHCTOBYE HabyTi
TEOPETHYHI 3HAHHA NMPH
aHaIi31 MPAKTHYHOTO
Marepiany, MpoABJIAE
TBOpYMH MIZXiA 10
BHKOHAHHA 1HIWBIIYATbHAX
Ta KOJIEKTHBHHX 3aBJ1aHb [IPH
caMOCTIHHIHA podoTi.

3apaxosano /
JloGpe

85-89/B

3100yBay 10CTATHRO TIOBHO
BOJIOAIE HABYATHHHM
MaTepiasioM, 00IPyHTOBAHO
HOro BHKJIAZAE ML 4aC YCHHX
BHCTYIB Ta MHCEMOBHX
Bi/INOBIJICH, BUKOPHCTOBYIOUH
TpH 1bOMY 000B’13KOBY
JITEpPaTypy, CaMOCTIHHO
ananisye, y3arampHioc 1
CHCTEMATH3YE HABYATBHY
iHdopmattio, ane jonyckae
HETOUHOCT, SIKi HE €
CYTTEBUMM JUIA
XapaKTEPHCTHKH MPeAMETY
ITATAHHA TA HE BIVIUBAIOTH
ICTOTHO HA 3arajibly
XAPAKTEPUCTHKY TOTO YH
THIIOTO ABHILA (FOHATTR).

3100yBau Mae CTiHKI
HABHYKH BHKOHAHHA
NPAKTHYHHX 3aB1AHb,
NPaBUALHO BUPILITYE
OLTBIICTD MPAKTHYHUX
3aB/IaHb.




15-841/C

Fnolynay sManIae 3arwIoM
BHCOKMI PIBCHE THANE 100
BCICT HPOTPAMM HARMATLHOT
JICHHTUIITH, 1A JIOCTATHLOMY
PIRI BOJOUEC HABMATTLHHM
MATEPIAIOM, QJIC HE BMIC
CAMOCTIHHO BHANITYBATH JICAKI
MHTAHHA, HE TIOBHICTIO
MEPCKOIUIMBO APIyMEHTYBATH
CBOI BUITOBIA, JIOTTYCKAE
HEIHAYHI HETOYHOCTI,

3n06yeay 3a spakom
CaMOCTIHHO BHKOHYE ,
NPAKTHHHI JABAAHAA, |
nepeabaieHl porpamMo
HABMATLHOT IHCIHTUTIHH

3apaxosano /
3as0Bianno

70-74/D

3100yBay BOJIONE HABYATHHUM
MaTeplaioM Ha
PenpoyKTHBHOMY PiBHi a0
BIATBOPIOE MEBHY YaCTHHY
HaBYQIBHOTO MaTeplaty 3
€/1IeMEHTAMH JIOTT4HHX
3B’3KiB. 3100yBay 3Hae
OCHOBHI NOHATTA HABYATLHOTO
marepiany, ajie Mae
YCKIIQHEHHS LT 4ac
BHIUICHHS CYTTEBMX O3HAK
BHBYEHOIO Ta I11/1 Yac
BHABJICHHSA TPHYHHHO-
HACJIZAKOBHX 3B A3KIB Ta
(hopmyIOBaHHS BHCHOBKIB.

3106yBad Mae eneMeHTapHi
HABHYKH BUKOHAHHA
MPAKTHYHUX 3aB/1aHb,
NPaBWIbHO BHPILIYE [HIIC
TOJIOBHHY NMPAKTHYHHX
3aB/JIaHb.

60-69/E

3100yBay He NOBHOIO MIPOIO
PO3yMIE MpeaMeT HaBYAIbHOL
JIMCUMIUTIHY, HAABHI HEAOMIKH
Y PO3KPHTTI 3MICTY MOHATD,
Kareropiu, (pyHxiii. 3100ysau
HAJIAE HEYITKI XapPAKTEPHCTHKH
BUIMOBLIHMX SIBMLL, BHKJIAJA€
CBOI JIyMKH 3 ICTOTHHM
MOPYLCHHAM JIOTIKH MOJAHHA

marepiany,

3n006yBau Moke
BUKOPHCTOBYBATH 3HAHHS
JIALIE B CTAHIAPTHHX
MPAKTHYHHX CHTYALIAX, MAE
HECTIHKI HABHYKM BUKOHAHHA
NPaKTHYHKMX 3aBAAHb, POOHTH
0arato CyTTEBHX IOMHIOK.

He 3apaxoBano /
Heszanosinibno
3
000B I3KOBHM
MOBTOPHHM
BHBYCHHSM
JIHCHHTLTIHI

35-59/FX

3n00yBay He NPaBHIILHO
PO3KPHBAE CyTHICTH HA30BHX
MUTAHL HABYATLHOL
JUMCLIMIUTIHM, POOMTH CYTTEBI
3MICTOBHI TOMMJIKH, BOJIO/IE
HABYATBHUM MaTCPIUIOM
MOBEPXHEBO i ()parMeHTapHo,
DEeICHCTEMHO BHOKPEMINIOE
BHIAIKOBI 03HAKM BUBYEHOTO,
HE BMIE CPOPMYJIIOBATH CBOIO
JYMKY Ta BHIUIACTH i1 B

3n00yBay 30aTHHH BUKOHATH
JIHUIE OKPeMi MPaKTHYH]
3aBAHHA 32 JI0MIOMOTOI0
BUKIIaaya. Y 3100yBava
BLACYTHI chOpMOBaHT yMiHHS
T4 HABHYKH,




e

POOHTH y3aranbHCHUA Td
BHCHOBKM.
| Hesapaxosano/ |[0-34/F 3100yBay HE 3HAE OCHOBHHX 3106yBay BHKOHYE JTALIC
Heianosiabno 3 1OJI0ACHD HABMAILHOT CIEMEHTH NPAKTUIHHX
obon’stakoBHM JIMCHMIUITHH, HE BOJIOIE 3aBJ1aHb, Norpedye noCcTIHHOL
HOBTOPHIM HABYATLHUM MATEPIAIOM, JIONOMOT M BHK/1A/1a44.
BHBYCHHAM
JCHMILTINY
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JOFYHE MOCH0BHOCTI,

TTpHMITKa: MAKCHMATbHA KINLKICTh GalllB 32 KOXKHOIO TEMOIO BKazaHa B 11.12.

13. HaBuajabHO-MeTOAHYHE 3a0e3neYeHHs
I.PoGoua nporpama HapuanbHoi aucumnink  «IHosemHa MoBa (3a  mpodeciiHnM

CIIPSAMYBAHHAM )»,
2. Cunnabyc HaBuaabHOI AMCLHIUIIHN «[HO3eMHA MOBA (3a NPOECIHHUM CIPAMYBAHHSAM )»,

=~

3. MyabtiMeiiini npeseHTauli, po3aaTkoBHii IIOCTPATHBHHI MaTepia.

14. PexomenaoBana Jiteparypa
OcnoBna

O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020. 132 p.

Powell M., Clarke S. In company 3.0. Macmillian. 2011. 158 p.

Pymik LB.  Hunting for a job. Meroanuni Bka3iBku 11 3100yBauis NepLioro

(GakanaBpchKoro)  piBHsA BUILOT OCBITH EKOHOMIKO-NPABOBOrO (paKyJILTETY CELIATLHOCTI

081-npaso, 073-meneviment, 071-00mik 1 onoparkysanns. 2020. 45 ¢.

4. Pyaix IB. Presentation technique. Metoauuni BkasiBku s 3100yBaviB BWILOI OCBITH
nepworo (baxanaspcekoro) pisus I-11 poxy nauanus cneuianbiocti 081 Ilpaso ta [II-1V
poky Hasuanmst cnewiansocti 071004k 1 onomatkysaHHA — €KOHOMIKO-IPABOBOrO
daxynbrery. 2022, 47 c.

£ R e

JlonaTkoBa
Fine D. The fine art of small talk: how to start a conversation.2015. 188p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017. 178p.
Miles A- Speak write better business English. Barcelona. 2021. 194p.
Strutt P. Business Grammar and Usage. Longman. 2013. 220 p.
Vaughan A. Get ready to international business. Macmillan.2013.144p.

W —

“ o

15. Enexrponni indopmauiiini pecypen
1. Coursera https://www.coursera.org/learn/business-english-intro#syllabus
2. Coursera_https://www.coursera.org/learn/economics-society-markets-and-

inequality#modules
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Po3noaia 6ais, sKi 01pamyoTs 3106yBai BHINOT OCBITH 32 pe3yIbTaTaviH

NOTOMHOIO T2 uincymuonoro KOHTpO/110
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0 — 2 (TpeHyBaIbHI BIPaBH)

innovation. Technological innovation.

Temu npaAKTHYHHX 3AHATH Kinbkicrs 6asis 3a Bua pobors 2:;‘;’:
3microsnit moxyas 1. Socializing in professional environment.
ITpaktiune 3anstrs 1. Career choice. 0 - 3 (omuTyBaHHA) 0-5
Transferrable skills. Networking, 0 - 2 (TpeHyBaJIbHI BIPABH) )
[Tpaktnune 3ausaTTs 2. Career choice. 0~ 3 (onuTyBaHHs)
Transferrable skills. Networking. 0 — 2 (TpeHyBanbHi BIIpasH) 0-9
0-4 (ponbosa rpa)
Ipaxtiune 3austrs 3. Career choice. 0 - 3 (onmTyBaHHA) 0-6
Transferrable skills. Networking. 0 - 3 (ckaaaaHHs THCTa)
ITpaxTnune 3anstrs 4. Business sector. 0 - 3 (onuTyBaHHA) 0-5
Sector and industries. Invest your money. | 0 - 2 (TpenyBajibHI BlpasH) B
INpaktuune 3austrs 5. Business sector. | 0 — 3 (onutyBanHs)
Sector and industries. Invest your money. | 0~ 2 (TpeHyBasbHi BnpasH) 0-9
0 - 4 (posboBa rpa)

[lpaxtuune 3ausatrs 6. Business sector. | 0 — 3 (onutyBamHs) 0-6
Sector and industries. Invest your money. | 0 — 3 (cKkiiaanis 1MCTa)
Ipaxtiune 3anstrs 7. Projects. Large 0- 3 (omuTyBanHs)
scgle.p.rojects. Understanding project 0-2 (Tpe?;'nam,m anpasH) 0-5
priorities.
INpairuune 3ansrrs 8 Projects. Large 03 (onuryBaHHs)
scale projects. Understanding project 0 — 2 (TpeHyBasibHi BIIPaBH) 0-9
priorities. 0-4 (ponbosa rpa)
IMpaxtiune sanstrs 9. Projects. Large
scgle.projects, Understanding project g : ; ggll:;:zi’::::;)ucm) 0-6
priorities.
INpaxrnune 3anstrs 10. Global markets.
Key factors for global business. Doing 8?,3 ((2_;:3::‘;{::].)8“‘)218“) 0-5
market research. 1
INpaxtuune 3anstra 11. Global markets. 0 - 3 (onutyBaHH:)
Key factors for global business. Doing 0 — 2 (TpenyBajibHI BIIPaBH) 0-9
market research. 0-4 (poavosa rpa)
Ipakruune sansts 12, Global markets. 3
Key factors for global business. Doing g { g Eg:;:lg::::z)ucra) 0-6
market research.
e selouioa nopvaon, | 03 (mysa) 0-s
Describing innovative products. i e s e
[paxtiune 3ausTrs 14. Design and 0 -3 (onuTyBaHus) 0-9




Describing innovative products.

4 gﬁm.ona rpa)

[paxtituie sanstis 15, Design and

0-4
0-3 (onurysanns)
0-2(

Negotiating.

0-4 (ponsosa rpa)

innovation. Technological innovation. ; 0-6
Deseribing innovative products. TpeHyBANGH) BIIpARH)
3arasom cyma 6aqis | 0- 100
3microsuii moayas 2. Workspace and technological innovations. -[
lpaxriune  sansrrs 1. Technological | 0-3  (onurysanns) 0L
innovations. 0-2 (TpeHyBaibHi BrpaBH) i |
[Ipakrnune  samstrs 2. Technological | 0 -3 (onutyBanHs)
innovations. 0 — 2 (TpeHyBalibHI BIPaBH) 0-9
0-4 (pomsosarpa)
[lpaktune  3anstrs 3. Technological | () - 3 (onmrypanns) 0-6
innovations. 0 — 3 (cknazaHHs McTa)
Ipaktuune 3auatra 4. Safety and security | 0-3  (onuTyBaHHs) 0-5
in a company. 0-2 (TpenyBalibHi BIPaBH)
[paxTiune 3anstrs 5, Safety and security | 0 — 3 (onutyBauus)
in a company. 0 — 2 (TpeHyBasibHi BIIPaBH) 0-9
0-4 (ponboBa rpa)
INpaxTune 3auatis 6. Safety and security | 0 — 3 (onutyBanHs) 0-6
1n a company. 0 - 3 (cxnanauus aucta)
Ipaxtune 3ansatis 7. A news 0-3 (onutyBanHa) 0-5
ogranisation. 0-2 (TpenysaibHi BNpaBH)
Ilpaxtiune 3ansris 8. A news 0 — 3 (onutyBanHs)
ogranisation. 0 - 2 (TpeHyBanbHI BIpaBH) 0-9
0-4 (ponbosa rpa)
[pakTuune 3anatra 9. A news 0 — 3 (onuryBanus) 0-6
ogranisation. 0 — 3 (cknanaHHa TKCTa)
[Mpaktiune sanartst 10. Business strategy. | 0-3 (onutysauns) 05
0 -2 (TpeHyBajibHI BIIPaBH)
I'Npaxruune saustrs 11. Business strategy. | 0 -3 (onutysauns)
0 — 2 (TpeHyBaJibH1 BIpasH) 0-9
0-4 (ponsosa rpa)
INpaktuune 3austrs 12. Business strategy. | 0 -3 (onuryBanHs) 0-6
0 — 3 (cknajganys 1mcra)
Tlpaktiune 3ansrra 13. Asian brands go | 0 - 3 (onutysantis) 0-5
West, Teamwork. 0 -2 (TpeHyBasibHI BIPaBH)
ﬂpakm-mc sangrra 14, Asian brands go | 0 — 3 (onuryBauns)
West. Teamwork. 0 — 2 (TpeHyBaIbHI BIIPaBH) 0-9
0 - 4 (ponvosa rpa)
Tpamwmc sausTra 15, Asian brands go | 0 - 3 (onutyBauns) 0-6
West. Teamwork. 0 -2 (rpexyBalibHi BIpaB)
3aranom cyma 6anis | 0- 100
3microsuii moay.ab 3. Changes and Challenges.
Hpaxﬁilmc sansTrs 1. E-commerce. 0 - 3 (onnTyBanus) 0-5
Negotiating. (-2 (TpeHyBasIbHI BIIpaBH)
INpaktiune 3anatta 2. E-commerce. 0 - 3 (onuryBaHHs)
0 — 2 (TpeHyBanbhi BpasH) 0-9




0 — 2 (TpeHyBabHI BrIpaBH)

[Mpaxmune 3anstia 3. E-commerce. 0~ 3 (onurysams) 0-6 |
Negotiating, 0 - 3 (cKnananus ncTa)
Ipaxmune 3anstrs 4. Entrepreneurs. 0-3 (onuryBanns) 0-5
Doable crowdfunding. 0 -2 (TpeHyBasibHi BIPaBH)
Ipakmiune  sanwstrs 5. Entreprencurs. | 0 - 3 (onutyBans)
Doable crowdfunding. 0 — 2 (TpenyBasibHI BIpasH) 0-9
0 -4 (poaboBa rpa)
llpakriune 3austrs 6. Entrepreneurs. | 0 - 3 (onutysanns) 0-6
| Doable crowdfunding.. 0 — 3 (cknazaHns JmcTa)
| Ipaxtuane 3anstrs 7. Leadership. 0 - 3 (onuTyBaHHA) 0-5
Neuroleadership. 0 -2 (TpeHyBajibHi BIPABH) i)
ITpaxTune 3anstTs 8. Leadership. 0 - 3 (onuryBaHHs)
Neuroleadership. 0 — 2 (TpeHyBaIbHI BIIpaBH) 0-9
(-4 (poasosa rpa)
INpaxTrune 3austra 9. Leadership. 0 — 3 (onuTyBaHHs) 0-6
Neuroleadership. 0 — 3 (cknajaHHs JucTa)
Ilpaxtnune 3austra 10, Working abroad. | 0-3 (onuTyBaHHs) 0-5
Relationship-building. 0 -2 (TpeHyBaJIbHI BIIPaBH)
INpaxriune 3auatra 11, Working abroad. | 0— 3 (onutyBans)
Relationship-building. 0 — 2 (TpeHyBaIbHI BIIPABH) 0-9
0-4 (poabosa rpa)
Ilpaktiuse 3anatra 12. Working abroad. | 0 - 3 (onmutyBas) 0-6
Relationship-building. 0 — 3 (cknaziaHHs JucTa)
TNpaxuuse 3austs 13. Applying for 0 -3 (onuTyBanHs) 0-5
internship. Covering letter. Interview. 0 -2 (TpeHyBaJibHI BIPaBH)
[Tpakuune 3anstrs 14. Applying for 0 - 3 (onuTyBaHH)
internship. Covering letter. Interview. (0 — 2 (TpeHyBaIbHI BIIPaBH) 0-9
0 -4 (ponsosa rpa)
IMpaxtrune 3anstra 15. Applying for 0-3 (onuryBanHs) 0-6
internship. Covering letter. Interview. 0 -2 (TpeHyBaJibHi BIPaBH)
3arajom cyma danis | 0- 100
3microsuii moay.as 4. Developing a Positive Work Environment.
[paxruune 3ansrrs 1. Workplace culture. | 0 -3 (onnryBanns) 0-5
0 -2 (TpeHyBajbHi BNpasH) i
Tpaxruune 3ausitrs 2. Workplace culture. | 0 -3 (omuryBanus)
0 — 2 (TpenyBasbHI BIIPaBH) 0-9
0 -4 (ponsosa rpa)
Ipakriune 3anstrs 3. Workplace culture. | 0 -3 (onutyBanns) W
0 - 3 (cknagaHus nucTa) 0-6
Ipaktiyne 3ausrrs 4. Training and 0-3 (onutysanus)
development. 0 -2 (TpeHyBajibHI BIIPaBH) =3
[lpaktnune 3austrs 5. Training and | 0 -3 (onutyBanns)
development. 0 -2 (TpemyBanbui BUpasy) 0-9
0-4 (ponnosa rpa)
Ipaktuuse 3anstrs 6. Training and | 0 - 3 (onurysanus)
development. 0 — 3 (ckiajaHus JmMcTa) =0
[NpaxTiysie 3anss 7. Ethics. 0 -3 (onuryBauHs) #
0 -2 (TpenyBanbHi BIpaBy) -2
Ipaxriune 3anstrs 8. Ethics. 0 — 3 (onuTyBanus) 0-9
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0 -4 (ponbosa rpa)

7ilparmT'miE saustrs 9 Ethics,

0 -3 (onuryBanis)

0 — 3 (CkiananHs JiMcra) vee
[pakmune sansitrs 10 Performance and | 0-3 (onurysanis) 0-5
rewards. 0 - 2 (TpeHyBanbHI BIIpaBH)
[Tpaktiune 3ausrrs 11 Performance and | 0 - 3 (onuryBanus)
rewards. 0 — 2 (TpenyBasibHI BIpaBH) 0-9
0-4 (ponsoga rpa)
lpakTune 3anstis 12, Performance and | 0 — 3 (onmryBamus) 0-6
rewards. 0 — 3 (cknaaaHHA JIMCTA)
Ipakriune sansTrs 13. Coaching and 0 - 3 (oruTyBaHHs) 0-5
mentoring, 0 -2 (TpeHyBajbHI BIIPABH)
[Tpaktiune 3anstra 14. Coaching and 0 -3 (onutyBaHHs)
mentoring. 0 — 2 (TpeHyBaJibHI BIPaBH) 0-9
0-4 (ponboBa rpa)
[paxtnune sansrrs 15. Coaching and 0 — 3 (onutyBanHs) 0-6
mentoring. 0 - 3 (cknanaung aMcTa)
3araqom cyma Gaqais | 0100

3microrunit moayas 5. Managing challenges: Finance, Technology, and Time.

I1 : 1
pakTH4He 3auaTTa 1. Finance. 0-3 (onurysanns) w
0 - 2 (TpeHyBanbHI BNpaBH)
Ilpaktiune 3anarts 2. Finance. 0- 4 (ponsosa rpa) 0—4
[TpaxTiune 3anarra 3. Finance. 0—3 (onuryBaHs) 0-6
0 — 3 (ckirananus IMcTa)
IMpaxtrune 3ausTTs 4. Digital business. 0 - 3 (onuTyBauHs) §iis
0 - 2 (TpenyBasibHI Bipasy)
[paxtiyne sansrra 5. Digital business. | 0 - 4 (ponbosa rpa) 0-4
[paxruune 3anstrs 6. Digital business. 0 -3 (ormryBaHHs) 0-6
0 — 3 (ckanaHHs JMCTa)
Ipaktiune 3auatra 7. Time management. | 0 - 3 (onuTyBanHs) 0
0 - 2 (TpenyBanbHi Bripash) X
ITpaktiune 3austra 8. Time management. | 0 - 4 (ponbosa rpa) ~
Ipaktiune 3auaTra 9. Time management. | 0 — 3 (onuTyBanns) 0-6
0 - 3 (cknazanHs JMcTa) ¥
[paktuune sausitrs 10. Market research. | 0 - 3 (onutyBans)
0 - 2 (TpenyBasbHi Bipas) 63
[Mpaktnunc 3ansra 11. Market research. | 0 - 4 (npesenTauis) 0-4
IMpaktiune 3ausTTa 12, Market research. | 0~ 3 (onntyBaHHs)
14 0 - 3 (cxnananus nucra) 0-6
| Yeuuii icur 0-40 0-40
3arasnom cyma Gaqis | 0- 100




