MIlIl(.'Tl'll’(."l'BO‘()(.'BI'I"II I HAYKH YKPATHH
O/IECHLKHTT HATUHOHAJILHII YHIBEPCHTET IMEHI LI. MEYMHUKOBA

Kadeapa inosemnnx mon npodeciiinoro cupsmypanusn

Maiis HIKOJIAEBA

2023 p.

POBOYA ITPOI'PAMA HABYAJILHOT AACUHUIVITHA
Inozemua mosa (3a npodeciiinnm CHPSIMYBAHHAM)
Pisens Bumoi ocsitn: nepumii (Gakanaspcbkuit)
Fanysn 3nane: 05 «Couianbni Ta moseinkosi HayKH»

Cneniaabnicrs: 051 «Exonomikay
Ocsiruso-npogeciiina nporpama: Exonomika ta TpaBoOBE peryiosanHs OizHecy

2023




9
&

) . 3 : i
Poboua nporpama  masvansioi aucummiing «lnosemua Mosa (3a npodeciiitum
cnpsMmyBannsM)». Oneca: OHY, 2023,

Pospobunkn:

Pynix 1. B., k. dinon. u., nouent, nouenr KadeapH iHO3eMHHX MOB I'yMaHiTapHUX
daxynbreris; Tep-I'puropbsin M.I'. K. dpino. H., Z0UEHT KadeIpH HOZEMHHX MOB
ryManitTapHux Qakyssretis,

Poboua nporpama 3atsepkena Ha 3acizanui KadeapH IHO3eMHHX MOB ryMaHITapHHX
(akyabTeTin

Mpotokon Ne _4 min« 7 » ﬂ’ﬁ”‘éoﬁ’ p.

3asityBau kadeapu %”W/ Onena HABOKA
/7

[Toromietio i3 rapantom OIIT «Exonomika Ta npaBoBe pery/iioBaHs Gi3Hecy»

ﬁ %/ Ipuna JOMAUYMHCBLKA

CXBajleHO HaBYATBHO-MeTOANYHOI0 KoMicieio (HMK) (axynbreTy pomaHo-
repMaHchKol dinosorii

Iporoxon Ne & Bin« 7 » {%wmi&(p.

["onosa HMK é/ . Onena I'PUI"OPOBMY

[TeperasiyTo Ta 3aTBepKeHO Ha 3acifanii KadePH IHO3EMHHX MOB I'yMaHiTAPHHX
(hakyabTeTiB
[Tpotokon Ne BIJI « » 20 p.

3asinyBau kadeapu e W e ¢ )

[lepersinyTo Ta 3aTBEP/DKCHO HA 3aCi/laHHi KadeapH iHO3eMHHUX MOB TyMaHiTapHHX
(aky/bTeTiB
[Tporokon Ne BIJI « » 20 p.

3agijtyBau Kadeapu ( )




Haitmenynanun
NOKAIHUKIB

3aranuua KiabKicTh
Kpeamme - 6
rojani — 180

3MICTOBHX MOJLY.JIIB —
3

L Onwe nanuaiannoi ancuniivm

'l‘:myn. IAND, CHCHTAILIICTD,

Xapakrepucrnka HaB4aIbHOT

cretiaaizanis, pisens suimiof | AHCHHILTINT
ocBiTH Ouna popma napyanus
["any3b 3Haub. Obos’a3Kk08a
05 «Cowianshi Ta noeninkosi Pik niarorosku
HAYKH» 3-ii l 4-if
Cemecrp
CreainpHicTs: 6-ii l 7-i l 8-ii
051 «Exonomikay Jexuit
PiBenb BUHIIOT OCBITH: Hpamlmni l
nepuii (bakasaBpebkmii) 30T ] 301 [ T
JlaGoparopni

= J-J-

Camocriiina poGota

30T, [ mn[ 36r.

Mopma nicyMKOBOr0 KOHTPO.IIO

3aiiK ] 3a1K l ICNHT

HaiimenyBanus
NOKAZHHKIB

3arajibHa KiILKICTh
KPEIHTIB — 6

rojuH —180

IMICTOBHX MOJLYJIIB —
3

I'any3e 3Hamb, XapakTepHCTHKA HABYAILHOY
cneuiaibHICTD, AHCUHILTIHK
creniaizauisi, piBeHb BHLOT
bontin 3aouna popma naguanns
[Cany3b 3HaHb: Obos’s13k0Ba
05 «CornianbHi Ta 110BEAIHKOBI Pix niarorosxn
HAYKHY 4-ii ] 5-i
Cemeerp
CriewiansHicTs: 8-ii l 9-if I 10-it
051 «Exonomikan Jlexuii
PiBeHb BHILOT OCBITH: Hpaxn[qui ]
nicpuinii (Garagaspeokiiif) B TOL ] Bron J STk
JlaGoparopui

l

Camocriitna poGora

54r. ] S4r. | S4r

Dopma niacyMKoBOro KOHTPOIIO

3a511K ] 3a0iK [ 1cnuT




2. Mera a sanaanns HABMAALIOT AHCHM N

Merow ancumnaing ¢ OnanyBanns npodhectitnoi JCKCHKH, i BUKOPHCTAHHA NIPH YiTasHi
ABTCHTHYHHN TCRCTIB, ayAiOBaNHI, YCHOMY CTIIKYBaHHi, @ TaKOK Npi CTBOPCHHI BAGCHHX TCKCTIB
aKanemiuHoi 1a npodeciiinoi CHPAMOBANOCTI Y rany31 eKOHOMIKH,

3awaanns aennnaing:

= MabyTTS  HaBMMOK mpaKTHYHOrO BOMOAINNS AHrIiiChKOI0 MOBOIO B pisHux Buaax
MOBACHHEBOI ANBHOCTI B 06CH31 TeMaTHKH. 3YMOBJICHOT akanemitHumi Ta nipodecifinmmn
norpebam;

~  KOPHCTYBAHHS YCHHM MOHOJOFIMHMM Ta JLHAJOIYHMM MOBICHHAM Yy Mexax MeBHol
npodeciiitoi TemaTHki ¥ rany3i ekonoMikn Ta Gisnecy:

= PO3YMIHHS aBTCHTHYHHX TEKCTIB 1O BIAHOCATHCS 10 BUBYEHHX TeM,
TOUIYK, aHAN3 | CHCTEMATH3AILA HOBITHROI (haxoBoi indopmanii B rany3i exonomiku Ta
Oisnecy, Ti BHKopHCTaHNS s CTBOPCHHS BJIACHHX TEKCTIB.

[Tpouec BuBuEHHS acLMMNiINK CTIPAMOBaHMI Ha (OPMYBAHHS €JEMEHTIB HACTYMHHX
KOMIICTCHTHOCTEIT;

a) 3araabuux (3K):
3K4. 3narmers sactocopypaty snanus ¥ DPAKTHUHNX CHTYauiax.
3K6. 3natnicTs cninkyBaTHes 1HO3EMHOIO MOBOI.,
3K8. 3natnicts 10 nowyky, 06pobienns Ta anam3y inopmauii 3 pisuux jwkepes.
3K12. Hasiukn mixkocoBucTicoi B3acMoyii.

porpamui pesyasrarn nasuanns (IIPH):

P11 12. 3acvocosysati HabyTi TcopeTiuni 3nanka uis PO38 A3aHHS NPAKTHYHHX 3abialb Ta

3MICTOBHO IHTEPIPETYBATH OTPHMaHI pesysibTaTh.
IIPH 20. Osonozith HaBHYKAMH YCHOI Ta TIHCHMOBOI npodQeciiitoi KoMyHiKawii aepkasHO0 Ta

THO3EMHOIO MOBaMH.

Y pesyiibTati BHBYCHHA HABYAIbHOT AMCILHILIIHM 3206yBaY BHUIOI OCBITH MOBHHCH:

3namu:
0COBIMBOCTI CHUIKYBAHHS THCBMOBOIO Ta YCHOIO (JOPMOIO;
= (axoBy TEpPMIHOIIOTIIO, 5iKa BUKOPHCTOBYCTHCS B CKOHOMILL Ta Oi3neci;
JICKCHUHIT 0CODIMBOCTI QHIIICHKOrO JALIOBOIO MOBJICHHS JUIst CIUIKYBAHHS 3 €KCIIEPTAMH 3
IHLIHX a1y 3ei CKOHOMIYHOT AisIbHOCTI,
0CHOBH Di3HEC-anrIichkoi Ta BMIHHA CKIQAATH PiSHOMAHITHI JOKYMEHTH, TAKI K JIHCTH,
npeseHTali Ta 3BITH;
= JICKCHYHI 0CODJIMBOCTI NPE3eHTALl IAHUX aHINIHCBKOI0 MOBOIO:
3aralibHi NpaBiAa Ta HOPMH 1I0BOI KOMYHIKalLii y comianbux Mepexax ta odicl.,

camiu’
~  BCTAHOBJIIOBATH 1 MIATPHMYBATH
HARKYKH | CTPATENTT RIIORITHO 10 KOHKPETHOT cuTyanii:
4HTATH, PO3YMITH Ta aHAJII3YBATH TEKCTH 3 EKOHOMIYHOI TEMATHKM aHIMHCHKOIO MOBOIO,
BHKOPHCTOBY BATH MOBHI 3aCO0H /UIA ONHCY Ta aHANI3Y CKOHOMIMHHX NPOUCCIB TA SBHLLL
— rorysatd nyOniuHi BHCTYNH 3 3aCTOCYBAHHAM BIANOBIAMMX 3ac06ip sepbaiibiol Ta

KOMYHIKAILII0 BUKOPHCTOBYIOUM MOBJICHHEBI BMIHHS,

HesepOaILHOT KOMY HIKaLii.




3. 3micr masuannnoi ancumnaing
HI/ 1V pik niaroroskn
Cemectp 6/8
Imicrosnii moayan 1. Socializing in professional environment.

Tewma 1. Career choice. Transferrable skills. Networking. Networking and transferrable skills as an
essential aspect of career choice. Use of Present and Past tenses to talk about skills and experiences.
Tema 2. Business sector. Market segment in which a company operates. Sector and industries. Invest
yourmoney. Factors to consider when investing include risk tolerance, investment goals, and market
trends. Use of Future tenses to talk about forecast and prediction.

Tema 3. Projects. Large scale projects. Understanding project priorities. Identifying and prioritizing
the key objectives and outcomes of a project. Use of imperative sentences to encourage for action or
give instruction,

Tewma 4. Global markets. Markets that extend beyond national borders and involve the exchange of
£oods, services, and capital between countries. Key factors for global business. Use of passive voice.
Tema 5. Workplace culture. Elements of corporate culture. Company policy. Building relationship
and trust. Use of linking words and concessive clause

IV/'V pik ninrotosin
Cemecrp 7/9
Imicronuit Moayan 2. Workspace and technological innovations.

Tema 1. Technological innovations. Managing information. Describing features and benefits.
Managing information is an important aspect of technological innovation as it involves collecting,
storing, processing, and sharing data to support decision-making and drive business outcomes. Use
of comparative and superlative forms of adjectives and adverbs.

Tema 2. Entreprencurs. Doable crowdfunding. Doable crowdfunding can be a valuable tool for
entrepreneurs looking to raise capital for their business ventures. Use of modal verbs.

Tema 3. Performance and rewards. Rewarding performance. Moving up in a company. How to
develop the rewarding culture. Reported speech and reported verbs,

Tema 4. Business strategy. PEST analysis. Reporting reasons and results. PEST analysis is an
essential tool in business strategy that helps businesses to analyze the external factors that can affect
their operations and success. Reporting the results of a PEST analysis can provide valuable insights
to a business in terms of identifying potential opportunities and threats, developing strategies,
adapting operations, and communicating with stakeholders. Use of noun phrase to replace verb
phrases.

Tema 5. Ethics. Ethical choices. Business ethics. Transparency in business. Use of formal and

written English.

IV/'V pik nigrorosrn
Cemectp 8/10
3microsuii moxyan 3. Managing challenges: Finance, Technology, and Time.

Tewma 1. Finance. Finance and economic crises. Past crashes and crises. Use of infinitive or -ing

form,




Tema 2. Digital business Disruptive

Tema 3. Time management. Working

past modals.

technology. Second, third or mixed conditionals.
from home. Dealing with matters of urgency. Weak forms of

6

Tema 4. Market research. Types of market research. How market research affects brands. Participle

clause.

—

4. Crpyxrypa nasuansnol ancunnaing

[Massi Tem Kinskicts roms B
Ouna dopma 3aouna opma
Yeworo Y TOMY 4HCJII Yeboro Y TOMY uHCai
nl ok ’ na | cp a| n/c | na6 ' cp
[ 0 .
1 2 [3] 4 [57]s 7 18] 9 [
Cemectp 6 Cemecrp 8
3microsmii moayan 1. Socializing in professional environment.
Tema 1. Career choice. 12 6 6 12 ) 10
Tewma 2. Business sector. 12 6 6 10 10
Tema3.Pr'OJects. Large 1 6 6 12 5 10
scale projects.
Tema 4. Global markets. 12 6 6 14 12
2
Tema5 Workplace culture. 12 6 6 12 12
Pazom 3a 3M 1. 60 30 30 60 6 54
Cemectp 7 Cemectp 9
B 3microsuii moayan 2, Workspace and technoiogical innovations.
TCMZ] l.. Technological 1 6 6 10 10
innovations.
Tewma 2. Entrepreneurs. 12 6 6 12 2 10
Tema 3 Performance and 1 6 6 2 5 10
rewards.
Tema 4. Busmcss strategy. 12 6 6 12
PEST analysis. 14 Y
= —
Tema 5. Ethics. 12 6 6 12 12
Pazom 3a 3M2 60 30 30 60 6 54
Cemecrp 8 Cemectp 10
3micToBuii Moy 3. Managing challenges: Finance, Technology, and Time,
Tema 1. Finance. 15 6 9 16 5 14
Tema 2. Digital business. 15 6 9 14 - 14
Tema3 Time management. 15 6 9 14 2 12
| Tewa 4. Market research, | 15 6 9 | 16 2 14 |




~

Paowaa iy 60 6 54 |
- 180 18 162 |

Yevoro

S, Temn cemimapenkny sansiin

Ceminapenki sansiris HABYUILHUM 1IaHoM He nepeabaveni.

6. Temu npaktuannx sansim,

Hassa remu

Kinbkicts roguu

Ouna I 3aouna

Cemectp 6/8

ﬁema 1. Career choice. Transferrable skills, Networking.
Communication skilis; building rapport

Business skills: networking

Writing: emails-introducing yourself

|

o

Tema 2. Business sector. Sector and industries, Invest your money.
Communication skills: dealing with interruption.

Business skills: voicemail message

Writing: emails -action points

Tewma 3. Projects. Large scale projects. Understanding project
priorities.

Communication skills: giving instructions.

Business skills: meeting updates and action.

Writing: requesting an update.

Tema 4. Global markets. Key factors for global business. Doing market
research.

Communication skills: managing conversation,

Business skills: building consensus.

Writing: letter confirming an order.

Tema 5. Workplace culture.

Communication skills: building relationships.

Business skills: self-presentation to international colleagues.
Writing: a proposal confirming your ideas,

Paszom

30 6

No
3/n

Ha3ssa temn

Kinbkicts roaun
Ouna ] 3a0una

Cemecrp 7/9

Tema 1. Technological innovations.
Communication skills: managing information
Business skills: describing features and benefits
Writing: write a review

)

Tema 2. Entreprencurs. Doable crowdfunding,
Communication skills: influencing




Wniting: 18- summarising

;J Business skills. pnsumn;, facts and figures
3

I‘ema 3. Performance and rewards,
Lunununualwn skills. responding to feedback

Business skills: leading and participating in review meeting
Wniting: performance review summary.

4| Tema 4. Business strategy.
Communication skills: solving problem
Business skills: solving problem meeting
Wiriting: reporting problem, reasons and results

e

(3]

5 | Tema 5. Ethics.

Communication skiils. transparency in business
Business skills: promoting event

Writing: company newsletter.

Paszom

30 6

Ne |
3/n

Ha3ssa temu

KiabKicTs roaus

Ouna [ 3aouna

Cemecrp 8/10

I | Tema 1. Finance.
Communication skills: managing bad news

Business skills: task force meeting

Writing: a report explaining your investment decision

ro

Tema 2. Digital business
Communication skills: handling difficult communicators

Business skills: negotiation strategies
Writing: a report analysing your feedback and giving
recommendations.

3 | Tema 3. Time management
Communication skills: dealing with matters of urgency
Business skills: difficult negotiating
Writing: details of an upcoming trade fair

4 | Tema 4. Market research
Communication skills: carrying out a needs analysis
- Business skills: responding to questions during presentation
I l Writing: market research plan

l Pazom

24 6

7. Temu nabopatopunx 3anss
Jlabopatopii 3aHATTA HaBuATLHIM 11AHOM HE niepenbayeHi.

8. Camocriiina poGora

1
Ne ’ Haspa temn

3/n |

Kinukicts roqun |
Ouna 3aolmaJ




| »_(‘cmvccm6/8

I | Tema 1. Carcer choice. Transferrable skills. Networking.
{ Communication skills: building rapport. // Onpaosamu rexcuxy 3a
| MEMOIO,
Business skills: networking.  /Ti02omysamucs do poasosoi apu.
Wniting: emails-introducing yourself // Hanucamu aucma.

L]

Tewma 2. Business sector. Sector and industries. Invest your money.
Communication skills: dealing with interruption // [Tidzomysamuce do
POIBOGOI 2pu.

Business skills: voicemail message. // Ipenysaioni enpacu.

Writing: emails -action points. // Hanucamu aucma.

3 | Tema 3. Projects. Large scale projects. Understanding project
priorities.

Communication skills: giving instructions. // Tpenyeaioni snpasu.
Business skills: meeting  updates and action. ///Tidcomysamucs oo
POAOBOT Zpu.

Writing: requesting an update. // Hanucamu sanum.

4 | Tema 4. Global markets. Key factors foﬁ;lobal business. Doing market
research.

Communication skills: managing conversation. // [Tidzomyeamucs do
POIAOBOT 2PuL.

Business skills: building consensus. //Tpernysansni enpasu.

Writing: letter confirming an order. // Hanucamu aucma.

5 | Tema S. Workplace culture.

Communication skills: building relationships. /7penysaisni snpasu.
Business skills: self-presentation to international colleagues. //
I i 10.’(mzyaumuch a0 POIBOBOL 2PU.

Writing: a proposal confirming your ideas.// Hanucamu 6aoe na

CIMopIny HOGUH KOMRAN!IL

Pazom

30 54

No
3/n

Haspa temu

KutskicTs rojmu

Quna ] 3aouna

Cemectp 7/ 9

I | Tema 1. Technological innovations.
Communication skills: managing information. // 7penysaini enpasu
Business skills: describing features and benefits.//ITid0comysamuce do

POAOBOI 2P,
Writing: write a review. // Hanucamu siozyx

2 | Tema 2. Entrepreneurs. Doable crowdfunding.

Communication skills: influencing. // Tpenyearoni enpac.

Business skills: presenting facts and figures ./ [Tidzomysamucs do
PONBOBOL CPU.

Writing: summarizing.// Hanucamu kopomxe suxiadenns nponosuyi,




10

3 ) Tema 3. -Ticrﬁ)ﬁn;;ﬂcc‘aha rewards

| Communication skills: responding to feedback. //Tpenyveaismi anpas,
Business skills' leading and participating in review meeting.
Thdcomyeamuce do poavosoi apu. 6 10
Writing: performance review summary. // Hanucamu 02130 mocysie
amecmaii.
4 | Tema 4. Business Strategy.
Communication skills: solving problem. // Tpenysaioni enpasi.
Business skills: solving problem meeting. // ITiocomyeamuce oo 6 2
| POTBOBOI cpu.
Writing: reporting problem, reasons and results. // Hanucamu
npomoxaon JJ’C”IPI‘II.
5 | Tewas Ethies. B e
Communication  skills: transparency in business.// Tpenysaioni
6NpasL. 6 12
Business skills: promoting event // Hidzomysamucs do porsosoi 2pu,
| Writing: company newsletter. // Hanucamu topsiaijiinces aucma,
Pazom 30 54

No KuibkicTs roaun
Hasga temu
n Ouna [ 3aouna
f Cencerp 8/10 - 3
1 [Tema 1. F inance.
Communication skills: managing bad news. // Tpenysaroni enpasu.
Business skills: financial crisis prevention task force meeting. // 6 14
ITioeomyeamuce do poavosoi api.
Writing: a report explaining your investment decision.// Hanucamu
CUCIUEL Pianuil 361m Qs aryionepis,
2 | Tema 2. Digital business.
Communication ~ skills: handling ~ difficult  communicators./
Ipenveaivni 6npacu,
Business skills: negotiation strategies.// Hlivzomyeamuce 0o porvosoi 6 4
aput.
Writing: a report analysing your feedback and giving
recommendations.//Buriacmu cmucio nPoRo3UYIE 018 nepesosn
| HUCBMOBO,
3 | Tema 3. Time management. T
Communication skills: dealing with matters of urgency. // 1penysansii
Gnpacu.
Business skills: difficult negotiating. // [Tideomysamuce do porwosor 6 12
aput.
Writing: details of an upcoming trade fair. // Hanucamu cmucauit
J 02150 yuacmi y sucmasGiyl.




" 4 | Tema 4. Market rescarch. i
' Communication skills: carrying out a needs analysis.// Tpenyeanen
| anpaait,

Business skills: responding to questions during presentation. //
Cmeopumu npesenmayiro, nrozomyeamuce do 610noa&Iden nio vac
npezeHmanyit.

|
|

Writing: market reach plan. // Cxiacmu naan noxpawgenna isioxcy
KOMRAL,

| Pazom 24 | 54
Jlo camociiinoi poboth 3100yBauiB BIAHOCHTECS: MIATOTOBKA 10 MPAKTHIHAX 3aHATH, plLIeHHS
NPAKTHYHKX 337124, CHTYAIUHAX BIPAB Ta NPOGAEMHIX CHTYAILIH, BHKOHAHHA TPEHYBATHHHX BIIPas,
MIATOTOBKA JI0 POJIBOBHX IOP, NIArOTOBKA NPE3eHTaIliif Ta HANHCAHHS AUCTIB Ta HIIHX JOKYMEHTIB.

9. Mevonn naguanns
Y npolieci BHBYEHHS HABYILHOI IMCUMILIIHI 3aCTOCOBYIOTHCS HACTYIHI METOH'
—  crosecn: Oecija, noscHenns, 0broBopents npodieMHuX CHTYaLiT;
= Haoynr MyJIbTHMENIIHI npe3eHTan,
= MpAKMuwHI; ICKYCIA, BAKOHAHHS TPEHYBAILHHX BIPAB, POJILOBI irPH, MIITOTOBKA | BHCTYTIH 3
JAONOBLASMH, HATHCAHHSA JMCTIB T4 JIINOBHX NANepiB, CTBOPEHHS NPE3SHTALITHUX CaiiiB.

10. @opmu KoHTPOIIO | METOAN OLINIOBANNS
[ToTounnii KoHTPOIIL: IHANBIIYANbHE / YPOHTAILHE OMMTYBAHHS 32 TTHTAHHSAMH BIANOBLIHOT
TEMU,  OUTHIOBARHS  BUKOHAHHS  THAMBILYATKHAX  CAMOCTIHHUX 3aBJaHb, OITHIOBAHNS WCTIR,
IIPE3CHTALLIHKUX CHALIB.
[Tacymkosuii kontpons:  6/8, 7/9 cemectpn - 3anix; 8/10 cemectpu - icimt

Kpurepii ouinosanns nagyanbunx jocsruens 3106ysayis BHILOT 0CBITH 33 PisHuMK BHAaMY
poborTn
Buja poborn Kiaskicrs Ganis
OnuryBaHHA 33 NHTAHHAMM BIATNOBIAHOT TEMH HA MPAKTHYHOMY 3amusatTi, | Bia 0 - 3
y4acThb 37100yBayis B 00roBopeHHi MpoGIeMHHX NHTAHD

Tpenysansui Bnpasy sin0-2

Yuacts y poibosiii rpi Bin0-4

[Ipesenranis Bin0-4

Ckaaganns JUCTIB/AUIOBHX Marnepis Big0-3 N
. BuapoGotu | bajin [ Kpuvepii ouiiiosanns ]
Onmrysanns 3a 0Game  3nobysau ne Gepe yuacTh y NPaKTHYHOMY 3AHATTI, € LIS
MHTAHHAMH CTIOCTEpIrayeM; HIKOJH HE BUCTYNAC | HE 3a1a€ 3aNHTaHHA,

1AMOBIAHOI TEMH HA He3auikaB/eHuil y BUBYCHHI MaTepially; Aac HEnpaBHiIbHI
HPAKTHYHOMY BLAMOBIAI HA 3AIMTAHHS, 10KA3Y€ HE3ANOBLAbHE 3HAHHS
BAHSTTI, y4acTh MOHATIHHOO arapary i JiTeparypHUX Keper.
;'sno6)'na-|iun 1 Gan 3106yBau Gepe akTHBHY y4acTh Y NPAKTHYHOMY 3AHSTTI,
00roBopeHHi JIEMOHCTDPY€ JIOCTATHI 3HAHHSA, A€ MOBHI BIANOBIAI Ha
NpodIeMHAX HTAHE BanuTaHis,




L

2 Ganu

Jlocratibo  noBHO  BOJIOZTIE  HABYATBHHM Martepiaiom
ODIPYHTOBAHO HOrO BHKJIAZAC Mia vac YCHHX BHCTYIIB T
(IHCLMOBHX  BIAMOBIACH, B OCHOBHOMY POIKPHBAC 3MiIC
TCOPETHYHHX MHTAHD Ta NPAKTHYHHX 3aB/1aHb.

3 bann

3nobysau bepe axtupny yuacts y NPakKTHYHOMY 3amn'ri;'
VIEMOHCTDYE JOCTATHI 3HAHHS, A€ MOBHI BiAMOBIAI Ha
JanuTanHA;  Oepe  akTHBHY  ywacth 00roBopeHHI
MPOOIEMHNX NHTaHb, 3MATHHIT nyGiuHO NpejacTasy
Marepia, BMie C(OPMYBATH CBOE CTABIEHHA 10 MEBHO]
Npod/IeMH;  BHCJIOBJIIOE  BiACHI MIDKYBAHHS, HABOIH
VIOLLIBHI TIPHKJIAAHN

|

Tpenysaneui snpasy

0 Ganis

3108yBay TpeHyBasbHi BNPaBH HE BHKOHAB.

1 Gan

3100yBay He Mae CHCTEMHMX 3HAHb Matepiany, BHKOHaB
BIATBOPIOBA/ILHI BIPABH 3 J0CH Th BEAMKOIO KUIbKICTIO
memon(, TBOPYE 3aB/IaHHSA BUKOHAHE YaCTKOBO abo % 31
BHAYHOIO KUIBKICTIO 3MICTOBHX, MOBHHX 1 TEPMIHOOTT4HIX
TOMMJIOK.

2 0amn

37100yBay Mac rIMOOKI, CHCTEMHI 3HAHHS marepiaiy,
0€3MOMHIIKOBO BHKOHAB YCI BiATBOPIOBAJIbHI BIIPABH,
YCHILIHO BHKOHAB TBOPYE 3aBJAHHS, NIPH BUKOHAHHI SKOTO
HE JIONYIIEHO MOBHHUX 1 TEPMIHONONIYHHX [TOMHJIOK,

Ydacis y posibobii
;I‘pl.

|

0 Gaiis

3n00ybad  npakiadiy 3ajauy, CHIyaliliiHy Blipasy e
BHKOHAB,

1 Gan

Bno6ysau BHKoHan NPaKTHYHY 3a1a4y/ CUTyaLliiiny Brpasy,
e JICMOHCTPYC (hpparMeHTapHi 3HAHHS  AHIIOMOBHOI
TEPMIHONOTTT  BIANOBIZANOI  TEMATHWI  POALBOI  rpw, HE
BIICBHCHE BUKOPHCTAHHS 4aciB, CTPYKTYP 1 rpamaTHHHX
KOHCTPY KL,

2 bamm

3n06yBau BHKOHAB NpaKTHUHY 3ajauy/CHTyauliiny snpasy
Y NOBHII MIPi ICMOHCTPYE 3ATHICTS 3PO3YMITH MHTaHHS,
KOMEH1API 14 BIAINOBICTH HA HUX 38’9310 1 J10114HO.
EQekTHBHO BHKOPHCTOBYE MOBHI 3ac00M 151 BUPQXKEHH
CBOIX JlyMOK, ineif, norped Ta BuMmor, nos's3amnx
POJILOBOIO IPOIO,

JlowiabHo — BUKOpHCTOBYE  Hesepbanbhi KOMYHIKauliin
3aco0M, TaKi SIK KECTH, MIMIKA, TOHANBHICTS roJI0Cy TOLIO.

3 bam

3100ysay Oepe akTHBHY y4acTh, WiTKO JAOTPUMYEThC
CLUCHAPII0  Ta  BIATBOPIOC  JUAJIOIH, JICMOHCTPY
CHIPOMOKHICT 10 BUPiWEHHS 1polieM, Kondaikris ad
CHTYALLIH, 5K BAHUKAIOTH 111 44C [pH, '
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Hpesexraws

|

4 Gam
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3nobysay GCE ;rcrmmy YHACTh, JEMOHCTPYE 3AATHICTH
CTBOPIOBATH HOBI 171CT, CLICHAPIT Ta iAoy, AKi 30araqyioTh
POJILOBY TPy, ACMOHCTPYE BHKOPHCTAHHA nccrannapqu
MAXOAIB 710 BHPILUEHILA npobiem, kondaiktie abo cmymuﬁ,
AKI  BUHMKAIOTH M1 ¥aC rpH, 3MATHICTH NPHBHOCHT

OCOBHCTICTh Ta IHAMBINYATBHICTH Y BHKOHAHHS POJII. T

0 Banis

He 3apaxosyiorses NPE3eHTaLIl, SKI BHKOHAHI He ‘
CAMOCTIHHO a00 3a1031yeH1 3 Mepexi IHTepHeT. '

1 6an

[Tpesentauis MicTHTL G1H3bKHIT 32 TeMATHKOIO marepiai
€ HE Hece BakInBOI IH(opMaTHBHOT (yHKILii,
CTETHYHHI BUIIISL HE3AM0BLILHMI (BiACY THA YiTKA
PYKTYPa posmiilicHus topranii, nezopeuna rpadixa
OQOPMIACHHS), HEIOCTATHE BHKOPHCTAHHS HeBepOaIBHHX
3aC001B KOMYHIKalLii, 1110 YCKJIAHIOE CIPHITHATTS
npe3eHTatl, 00MexeHnit CIOBHHKOBHI 3anac,
HEJIOCTATHICTh CITIB | BHCIIOBIB /1A iepeiaui ieit.

2 banm

[Ipocainkosyerses nesua CTPYKTYpa B PO3MILLCHHI
indopmatii, ane oGMeKeHHiT CIOBHHKOBHIT 3anac,
[1OBTOPEHHS BHCJIOBIB, HEAOCTATHE BUKOPHCTAHHS
CrICHIaNI30BAHIX TEPMIHIB, 0OMEIKEHE BUKOPHCTAHS

]aisya.nbﬂux AOMOMDKHHX MATEPIAIIB, HENOCTATHE IXHE

MOACHEHHS 200 HECYMICHICTb 3 NPE3CHTALIIEI.

3 danmn

Ecternunnii Burisj sewo neye Henoctatso vitka
TPYKTYpa po3MmiLleHHs iHdopmalii, He 30BCiM 1opeuna
rpadika oopmienns, aje 3100ysau AEMOHCTPYE BAAJIE
BOJIOIHHS HEBEPOATBHIMH (JOPMAMH KOMYHIKALLT, BMiKHS
BHIJIAZIATH 11Ci NOCIIZIOBHO TA YITKO, /1€ NPHITYCKAETHES
1OMHJIOK TIPH BHKOPHCTAHHI HITIOMOBHHX TEPMIHIB.

4 bamm

Hpesenraia mac witky, soriumo subyaysany CTPYKTYPY,
3100yBaY IEMOHCTPYE PO3MAITICTD JICKCHKH, BAA
CJ10BOCTIONY ieHHs, npodeciiini Tepminm, edekTnsie
BHKOPHCTaHHS MOBHHX 3aC00iB, BMiHHS BUKIANATH inei
MOCIIIOBHO Ta YiTKO, BAANE BUKOPHCTAHHS HeBephanbHuX
3aco0iB KOMYHIKALLIT.

ICriaganus aucTis /
JIIOBHX nanepis [

|

0 Ganis

He 3apaxosyiothes amctw/manepu siki  BuKOHAHI @
camMocTiiiio abo 3ano3uueHi 3 Mepesi luTeprer.

[ Dan

Jluetn cknageni  camoctiiiio, npore 3MicToBHMI r27
TCPMIHOAOTIYHIH MaTCpian NpeaCTaBaCHHil (parmerTapro
OKPEMI ITYHKTH IOKYMEHTA MICTATH HETOMHOCTI, nopyweH

CTPYKTYPa JIOKYMEHTA.

2 Hanm

Jluctw/nanepu  cknaneni  camocTiiino, npencrasienmii

SMICTOBHMI  Matepiasl € mnoBHMM, aje okpemi nymcm]
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JIOKYMCHTY  MICTATH rpaMaTHuii T1a TEPMIHONOFIdHi ud
TOUHOCTI. }
3 Gasn JInerw/nanepn  cknageni  camocriiino, TIpe/ICTaBAEHMH

IMICIOBHMIL — MATEpIas € [OBHAM, 3 yPaxy BaHHAM
BUINOBIIMUX  rpaMaTHYHHX  Ta TEPMIHONOTTYHHX

KOHCTPYKIL,
lemr 0 Ganis 3n06yBay ne nagas BLANOBIAI HA NHTaHNS
1-5 Bams 3100yBay nazac sianopims ayke MOBEPXHEBO, HE 3aCBOi

‘ MaTepian y Mexax nporpamu HaBYAIBHOI JMCLIMILIIHK, He
JIA€ KOHKPETHOT BIAMOBIZI Ha MiTanis 6ineTy, He HABOAMTS
NPHKIANIB, HC O3HAFOMICHHI 3 MCTOAHTHOKO | HABYATLHOIO
NITEPATYPOIO 3 JIMCUMILIIHKN, He 37aTHHI  BHCBITAMTH
HOCTABJICHE  NWTaHHs. Ha JIOJlaTKOBi Ta  YTOYHIHOK4YH
JAMATAHHA eK3amcHatopa 3100yBay He 3HA€ NpaBHILHOI
Binosial.  He Bonomie  6asosumu KaTeropismMu 11

OCHOBHHMH TEOPETHUHHMH MOHATTAMH 3 AMCLHILTIHH.
5-10 Ganis 3100ysay nazac BiAMOBILAI Ha nHTAMIA 6inety, npote i3
CYTTEBHMH HETOMHOCTAMH, (JOPMYJIOBAHHS HEuiTKi, Binbiua
YACTHHA 3MICTY [HTAHHA 3AIHIAETHCA HEPO3KPHTOO
JIOTyIIeHI NMOMHAKH | MOpPYWEHa Jorika BHKJIANy. Hzl
JIOZIATKOBI 3AIHTAHHS EK3AMEHATOPA HE BiANOBIjAC.

10-15 Ganis 3100yBat JIONYCTUB JEAKI HETOMHOCTI UM 3 IMUILIACK
HEPO3KPHTOIO HaCTHHA NHTAHHS, 32 YMOBH, L0 NPHHIIIOBI
MOMCHTH 3aruTanb Oyiu PO3KPHTI NpaBHIBLHO, He3HauHi
MOMHIIKH  YCYBAIOTHCS  CaMHM  3100yBaYeM, KonM M
MOMIWIKI  BKasyc exsameHatop.  3n06yBau  HasoauTh
MPHIUIA/IN BCTAHOBIOC CHCTEMHI 3B’S3KM MK Pi3HHMH
ITATAHHAMH Ta TEMAMH KypCy.

15-20 Hanis '3;106yaaq TOYHO | MOBHO BIAMOBIB HA 3ANHTAHHS Oinery,
4ITKO i JIOTIYHO BIANOBIB HAa M0JATKOBI Ta YTOUHIOIOY]
BAIMTAHHA, BUILHO BOJOMIE AHIOMOBHOIO TEPMIHOOTICHO,
HABOANTL NPHIKIAAK, JeMOHCTPYe Gauenns NPaKTHYHOIO
ACTOCYBaHHA BHBYCHOrO Matepialy, posymie He mme
0a30Bl1, ajie it J0NOMiKHI Ui npobieMHI acnexTH nurtanmus.

L |

Moaituka wogo peanaiinis Ta nepeckaananus: Poboru, siki 3naothes i3 NOpYLICHHAM
TEPMIHIB 6€3 NMOBMKHUX NPHYMH, OUIHIOIOTBCS Ha HWIKYY ouwinky (- 10%). Ilepecknananng
BIAOYBACTLCS 13 103BONY 1EKAHATY 32 HASBHOCTI MIOBAKHIX NPHYKH,

Hoaitnka wopo akanemiunoi nobpouecHocTi; pernamentyerses Koznekcom akanemivmoi
A06POUECHOCTI YHACHHKIB OCBITHLOIO npouecy Onechkoro HationassHoro yHiBepeurery imeni |1,
Meunnkosa, [lonokennsm npo sanobiranns 1a BussienHs AKAZICMIMHOTO MUIariaty y ocsithiii 1a
HaYKOBO-0CA1ANIT poBOTI yuacuukis ocsiTibOro npouecy ta naykosuis Ojecrkoro HALIOHANLIOrO
yHisepeutety imeni 1.1 Meunnkosa (hltp://onu.cdu.ua/uk/gcninfo/oﬂ'lcial-documems).
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Hoaituka mono niABiAyBanns: Businysanns 3ansm, ¢ 06os’s3KoHM B okpemux
BHIIKAN. nanvawns moxke Binbysatich ou-naiin 3 BHKOPHCTAHHAM JIMCTAHLUAHHX TEXHOJIOTIH.
[opsok 1a ymosi takoro nasvanus peraamentyiohes [osoxenusnm npo oprasizaiio ocsitHLOro
nponecy 8 OHY  (hitp://onu cdu.ua/uk/’gcninfo/omcial-documcms). Y Bunaaky eiacyrmocti
M00YBaYa Ha NPAKTHUHOMY 3amsTTi BNt 30008’ s3aHMil BiANpaLIOBaTH NPONYLICHE 3aHATTH yepes
OMUTYBAHHA B 1032 ayauTopHuii wac (vac KOHCY IbTaWii BuKkAaava). Hesianpausoas 3ausrrs
BBAKAIOTHEH HC3NAHUMH 1 30 HHX HE HAPAXOBYETHCA OLiHKA B Ganax. Y MCYMKy, ouineni 3a 100-
banbloro cietemoro, 3Hanns 37100yBaua BIAOGPAKAIOTECA Y 3a7IKOBO-eK3aMeHaLLiiHIl BiIOMOCT] T2
ANMKORIH KHHXKI

11. Thurauns 10 norounoro konTpoio
Ouua / 3a041a Gopmu nasuanns
Cemectpn 6/ 8 (3a1ik)
3micToBuuii Mmonyan 1. Socializing in professional environment.

1. The use of present tenses

2. Common careers in a field of economics.

3. How important is networking in today's job market?

4 How can one develop their transferrable skills?

5. How can networking help someone in their career?

6. What technics do you know to build rapport?

7. What is the structure of formal letter?

8. How important is networking in today's job market?

9. Use of Future tenses to talk about forecast and predictions.

10. What are some different sectors and industries in the business world?

I'1. What is the structure of business letter?

I2. What are some key factors to consider when investing in a company

13. How can one invest their money in the stock market?

14. What are the features of formal and informal communication,

I5. Identify three key objectives of a large-scale project and prioritize them from most to least critical.
Explain your rationale.

16. Identify and prioritize the top three challenges faced when managing large-scale projects. Suggest
actionable strategies to overcome each challenge.

17. Create a set of imperative guidelines for effective project team communication and collaboration.
I8. What strategies do you employ to ensure imperative instructions are understood and acted upon
by team members effectively?

19. Can you discuss cultural considerations when using imperative sentences in a diverse project
team?

20. How can imperative sentences be used to delegate tasks effectively within a project team?

21. What strategies do you employ to ensure imperative instructions are understood and acted upon
by team members effectively?

22. What are some examples of suceessful global businesses and how did they succeed?

23. How is passive voice employed in effective conversation management?

24. What role does tone play when utilizing passive voice during conversations?
25. How is the passive voice effectively utilized in writing letters confirming orders?
26. What elements should be included in a letter confirming an order to ensure clarity and accuracy?




16
27 Whatare the key clements that define a company's workplace culture, and how do they contribute
to its overall success?
28 How do established company policies impact workplace culture, and can they sometimes hinder
innovation despite aiming to maintain order?
29 Explain the importance of using linking words to connect ideas in business communication
30. What are the essential components of a well-structured business proposal?
31. How can a proposal effectively convey the company's values and culture?
32 Provide examples of linking words that enhance the flow and structure of a business proposal.

Cemectpu 7/9 (3a1ik)
3microsnmii moxyan 2. Workspace and technological innovations.

1. What arc the key features and benetits of the latest technological innovations in our industry?

2. How can we write a review that effectively describes the features and benefits of a technological
innovation?

3. What phrases do you use to describe features and benefits?

4 What strategies can be employed to highlight the advantages of a technological product or service
in a competitive market?
5.What is the purpose of using comparative adjectives and adverbs in sentences”?
6. What key elements should be included in a review of a technological innovation to provide a
comprehensive understanding for readers?
7.What strategies can be employed to highlight the advantages of a technological product or service
in a competitive market?
8. How do adverbs typically form their comparative and superlative forms in English?
9. Can you outline the steps or process involved in crafting an engaging and informative review of a
technological product or service?
I0What are the essential elements of persuasive communication that can significantly impact the
success of a crowdfunding initiative?
I'. Provide examples of how the effective presentation of data and numbers contributed to the success
of'a crowdfunding project.
12 Share an example of a successful crowdfunding campaign where effective influencing skills
played a crucial role in achieving funding goals.
13. The use of model verbs.
14. How does an organization typically measure employee performance?
I5. In what ways do performance-based incentives impact employee motivation and productivity?
16. In what ways do non-monetary rewards contribute to a positive work environment?
I7.Can you provide examples of how reported speech is used in performance evaluations and
feedback?
18. What are some effective ways (o convey positive and constructive feedback using reporied speech?
19.What role do performance reviews play in the reward system of a company?
20.Can you give examples of different types of rewards that companies use to recognize employee
performance?
21.How does the company's mission and values influence the development of a rewarding culture?
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22 Whatimpact do political, economic, social, and technological factors individually have on business
strategies?
23. What factors influence business strategy and decision-making according to PEST analysis?
24. How does the legal environment contribute to the structuring of effective business strategies?
25. How do businesses adapt their strategies in response to changes in the legal and regulatory
landscape identified through PEST analysis?
26 Could you discuss the importance of a PEST analysis in guiding strategic planning for
organizations?
27 What challenges and opportunities arise for businesses when navigating the various factors
identified in a PEST analysis?
28. How does the choice between noun phrases and verb phrases affect the overall tone and style ofa
written or spoken message?
29. Can ethical principles be universal, or do they vary across cultures and societies?
30. What challenges do businesses face in maintaining transparency, and how can they overcome
them?
31. How does the choice of language and tone impact the perception of a business document or
communication?
Tluranns s norounoro ta NICYMKOROTO KOHTPOTIO
Cemectp 8/10 (icnur)
3micToBumii moayas 3. Managing challenges: Finance, Technology, and Time.
1. How has the integration of digital technologies transformed traditional business models?
2. What role do data analytics play in optimizing digital business operations?
3. How can companies ensure cybersecurity 1n the realm of digital business?
4. How does studying past financial crashes help in understanding and preventing future crises?
5. What role do banks and financial institutions play in the occurrence of economic downturns?
6. When is it appropriate to use the infinitive form in finance-related writing or discussions
7. How does the choice between the infinitive and -ing form affect the meaning of a sentence in
financial contexts?
8. Can you provide examples of sentences where the use of infinitive or -ing form is crucial for
conveying the intended message in finance literature?
9. How do financial markets typically respond to economic crises?
10. Can you explai the role of government intervention in mitigating the impact of financial
crashes?
I'l. What are some key indicators that signal an impending economic crisis?
12. What are the key elements of a successful negotiation strategy in a business setting?
13. What approaches can be used to negotiate effectively when faced with resistance or pushback
from the other party?
[4. How do you structure a report analyzing feedback, and what key components should be
included?
I5. Can you provide tips on how to present quantitative and qualitative data effectively in a
feedback analysis report?
16. When is it appropriate to use third conditionals to talk about unreal past situations? Can you
provide examples?
I7. How do mixed conditionals combine elements of both second and third conditionals? Provide
instances of their usage.
18. How do you prioritize tasks when managing your time effectively?
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19. What strategies do you employ to avoid procrastination and meet deadlines?
20. What challenges have you faced while working from home, and how have you overcome

them?
How do you prepare for difficult negotiations in a business setting?

22 Can you outline the steps you take to research and understand the other party before

negotiating?

3. In prepaning for a role-playing scenario, what aspects of your co What are the weak forms of

past modals, and how are they used in English grammar?

24 How do weak forms of past modals differ from strong forms, and when is it appropriate to

use each?

25. Can you give examples of sentences where weak forms of past modals are commonly used

communication and negotiation skills do you focus on?

6. What are the main types of market research, and how do they differ?
7.Can you explain the distinction between quantitative and qualitative market research

methods?

28. How do businesses decide which type of market research to use in a given situation? How do

you effectively prepare for potential questions during a business presentation?

29 Can you share strategies for handling unexpected or challenging questions from the audience?
30. In what ways does the ability to respond confidently to questions impact the success of a

presentation?

31. What methods can be employed to assess and identify areas where a company's image needs

improvement?

32. How do you prioritize areas of focus when developing a plan to enhance a company's image’
33. Can you provide examples of successful company image improvement plans and their

outcomes?
12. Pozuonis 6asis, ski orpumyiors y10dysayi
f [Torounnii kouTposs
[{ 3micToBHMIT MOAYIL No | Cywa Gasis
,‘ Tl | T2 T3 T4 TS
Bin 0 Bin 0 Bin 0 Bia 0 Bia 0 811 0 10 100
710 20 10 20 10 20 J10 20 1020 Ganin
Gasis Oanin Ganip Oauin Oanis L
T1,T2..T5- Temn R 7 s = n o
{ IToTounnii KoHTpOH ]
r o J M 1
i 3MiCToBHUI Moy No 2 Cywa Gania
| T | T | 13 T4 TS
Bin 0 " Bix 0 Biz 0 Bin0 | Bin0 811 0 10 100
110 20 | 1020 1020 710 20 10 20 Oanis
‘ bans ‘ OamB ' oaB damn oans
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TLT2.. TS~ 1emn

3aranuna ownka - cyma 6anis 3a norounnii KOHTPOJIb. 3106y BaY BUIIOT OCRITH OTPHMYE NIACY MKOBI
Gami 3a 3a71K0BY Hanvanbhy AHCUHDATHY, SKIIO 32 PE3y/ITATAMK 1I0TOUHOTO KOHTPO/IIO BiH Habpas
60 1 Gistbiiic Gamip. SO 3a pesyAbTaTaMi HOTONHOTO KOHTPOiK0 3100yBay BHiiol ocsiTH Habpas
Mentie 60 Ganis, BIN NOBHHEN BUKONATH 3a1IKOBE 3aBAAHHS | 3 ypaxyBaHHAM HOro pe3yabTaTiB
OTPHMATH BLNOBIAHY KITLKICTH 3AMIKOBHX 6aiB i3 ancumnainm. ko 3a pe3ynbTaTaMM NOTOYHOTO
KOHTPOMIO 3100yBay BuIOi ocsitn Habpas 60 i Gisbuie Ganis, NpoTe X04e NOJIMIKTH CBIH
MIICYMKORMIT PE3YIRTAT, BIH TAKOK MOKE BMKOHATH 3A1iKOBE 3aBAaHKs | 3 ypaxyBaHHAM HOTo
PE3YALTATIB NIABHUIMTH CBOKO M1iACYMKOBY OLIHKY 3 AHCLMMAiHA.  (Jlnb. nepesik 3anvrtaHb A0
NOTOYHOIO KOHTPOJO)

loT0%HuMIT Ta HiACY MKOBHIT KOHTPOTH [MiacysmroB#ii Cvaa ‘
3MICTOBHMIT MOZTYJTh KOHTPOJIb 6:111'3
L Ne 3 (1cnmT)
TI T2 T3 T4

Bia 0

B0 Bia 0 Bij 0 Bij 0 Bix 0 10 40 1o

a0 15 no 15 a0 15 no 15 Ganip** 100
Oanis Oanip oais banis oanis

Pasom: Bin 0 10 60 Ganip

T1, T2 .. T4 - temn
Tpustimra:
*IligcymKoBHii KOHTPOIB 3aifiCHIOETEES Y (hopMi yeHOTO OMUTYBAHHA,

3pazox exzamenauiiinoro Gisera:
I. Describe the key steps you would take during a phone conversation to gather and verify financial

details from a client
2. What key components would you include in a markel research pian for a new product or service?
3. Provide an example of a negotiation you were involved in and describe the strategies you used

to achieve a mutually beneficial agreement.

Hlkana ouinosanns: nagionaasna ta CKTC

‘ i i 23 B(il Ouinka €EKTC Ouinka 32 HALIOHAILHOIO LIKAIOKO
BHJIH HABYAIIBLHOI
‘ JUISl EK3aMEHY, KYPCOBOrO AU 3a0IKy
MPOEKTY, (poOGOTH), IPAKTHK

90-100 A BIJIMIHHO 3apaxoBaHo
85-89 B nobpe
75-84 C
70-74 D] FOBUILHO

[ 60-69 E
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HE3AJI0BUILHO 3 MOMJIMBICTIO

NOBTOPHOI o CKJajaanmnsg

HE 3apax0BaHo 3
MOKIIHBICTIO IOBTOPHOT O
CKIa1anus

HE3QI0BLILHO 3 000B'S 3KOBHM

NOBTOPHUM BHBYEHHAM
JIHCLMIUTTHH

HE 3aPaxoBaHo 3
000B'A3KOBHM MOBTOPHHM
BHBYCHHAM

Kputepii ouinoanns nasuasnnnnx N0CsirHenb 3100yBaviB BHILIOT ocBiTH

Ouinka 3a 100 6anbna Teopernyna nigrorobka MpakTuana niarotoska
HAWOHAIBHOI0 | mxana / Quinka
HIKAJI010 /1151 ECTS
3aiKy Ta icnury
3apaxosano / QW-100/A 37100yBau y noBHOMY 00ca31 3100yBay Moke
Biaminno BOJIOZIE HABYAILHUM apryMeHToBaHo obparu
MaTepiaioM, BUTBHO, paLloHANBHMIA crioci
PO3rOPHYTO, OOIPYHTOBAHO T4 | BHKOHAHIS NPAKTHYHUX
APryMEHTOBAHO HOrO BUKIAAAE | 3aBAAHE, BHKOHYE NPaKTHUHI
[I1 4AC YCHHMX BHCTYTIB Ta 3aB/laHHA He nepeadaveHi
TTHCEMOBHX BIANOBIAEH. HABYATBHOIO MPOrPaMoio,
3n06ysau neMoHCTPy€ wiTke | BinbHO BUKOPHCTOBYE HabyTi
3HAHHA BUOBIIHUX TEOPETHUHI 3HAHHSA TIPK
Kareropii, ix smicry, aHani 3 MPaKTHYHOTO
PO3yMIHHA IX B3aEMO3B 3Ky, marepiany, npossise
NPaBUILHO (hopmyITIoE TBOPYHMH 1M1JIX1]1 10
TIHYMAYEHHA BIANOBIAHMX BHKOHAHHSA 1HAMBITY A/1b HHX
TOHATL, POOHTL CAMOCTIHHI Ta KOJICKTUBHHX 3aB11aHb [PH
BHCHOBKH. 37100yBay BMie CaMOCTIHHIH poBOTI.
BHABJATH NPHIHHHO-
HACIIZIKOBI 383K H,
CaMOCTIHHO 3HAXOAMTH
J0AATKOBY 1H(OPMAaNiio Ta
BHKOPHCTOBYBATH i1 /U1
peanizaiii nocrassieHux
3aBJ1atib, BUILHO BUKOPHCTOBYE
HOBI i opMaLiHi TexHonori
JUISl TIONOBHEHHS 3HAHE.
3apaxosano / 85-89/B 32100yBay J0CTATHLO MOBHO 3100yBay mae cridiki
JloGpe BOJIOJIE HABYATLHHM HABHYKH BUKOHAHHS
marepianom, obrpyHToBano NPAKTHYHHKX 3aB/aHb,
HOTO BHKJIA/IAE 1A MaC yCHMX NPABHILHO BHPiLLye
BHCTYIIB Ta [THCEMOBHX OUIBIIICTD NpakTHHmX
BIWOBIZCH, BUKOPHCTOBYIONH | 3aBaans,
TpH LBOMY 0008’ s3K0BY
JTEPATYPY, CAMOCTIiiHO
aHanisyc, yaaranbuioc i
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CHCTEMATHIYC HABYATHHY
dopmartito, ane gonyckae
HETOMHOCTI, AKI HE €
CYTTCBHMH JUTA
XaPAKTCPHCTHKH NIPEAMETY
NUTAHNA Ta HC BIVIMBAIOTH
ICTOTHO Ha 3araibiy
XAPAKTEPHCTHKY TOTO 4K
THIIOTO ABUIA (NOHATTH).

75-84/C

3100yBay BUABISC 3aranom
BHCOKHIA PIBEHb 3HAHB 111010
BCICT NPOrpavMy HABYAILHOT
JMCUHILTIHM, HA JIOCTATHLOMY
PiBHI BOJIOZE HABYATLHUM
MaTepiaioM, ane He BMie
CAMOCTIHHO ananisysaru nesiki
MHUTAHHA, HE NOBHICTIO
TIEPEKOHIHBO apryMeHTYBaTH
CBOI BIANOBI, AomycKae
HE3HAYHI HETOYHOCTI.

3100yBay 3a 3pazkom
CaMOCTIHHO BHKOHYE
MIPAKTHYHI 3aB/IAHHA,
nepeadaueHi nporpamoio
HABYATLHOI AMCLIMILIIHY.

|

3apaxosano /
3agositbno

70-74/D

3100yBay BOMOIE HABYALHUM
MATeplanoM Ha
PENPOYKTHBHOMY piBHI 260
BUITBOPIOE NEBHY YaCTHHY
HABYAILHOTO Matepiay 3
CJIEMCHTAMH JIOFYHHX
38’93KiB. 3100yBau 3Hac
OCHOBHI TOHATTA HABYAILHOIO
marepiany, ajie mae
YCKIQIHEHHS M1 yac
BH/ILIGHHSA Cy TTEBHX O3HAK
BHBYEHOIO T 1)1 yac
BHABJICHHA TIPUYUHHO-
HACNI/IKOBHX 3B 43KiB Ta
(Gopmymosanus BHCHOBKiB,

3n00yBau mae enementap
HABHYKH BHKOHAHHS
NPAKTHYHHX 3aBJAHD,
NPABHIILHO BHPILIy€E AMIe
TOJIOBHHY NMPAKTHYHHX
3aBJ1aHb.

o0U-069/K

3100yBa4 He NOBHOIO MiPOIO
PO3YMIE NPEAMET HABYANBLHOT
JHCLIMIUTIHK, HAABHI HEAONIKH
Y PO3KPMTTI 3MiCTY NOHATS,
Kareropii, (yHkuii. 3106ysay
HAJIAC HEYITKI XaPAKTEPUCTHKH
BIANOBIAHMX ABMIIL, BUKAAMAE
CBOI JIyMKH 3 ICTOTHMM
NOPYIIEHHAM JIOTIKH 10an s

marepiany.

3100yBay moe
BHKOPHCTOBYBATH 3HAHHS
JHILE B CTAHIAPTHHX
TIDAKTHYHHX CHTYALIAX, Mae
HECTIHKI HABMYKHM BUKOHAHHS
NPAKTHYHKX 3aB/1aHb, POOUTL
dararo CyTTeBHX NOMHIOK.




He sapaxosano /
Hesanoninnno
3
MOATHBICTIO
NOBTOpPHOTO
CRAAIANNA

35-59/FX
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3nobysay 1e npasuasio
PO3KPHBAC CYTHICTH Ha30BMX
HHTAHb HABYAJILHOI
AWCHHILTHH, PobHTL CyTTesi
SMICTOBHI TIOMMIIKH, BOJIOJTIC
HABYTLHHM MATEPIATOM
T0BEPXHEBO # (parmenrapo,
0e3CHCTEMHO BHOKpeMIIOE
BUIA/AKOBI O3HAKM BHBYCHOUI O,
He BMie chopmymosari cBoio
JIYMKY Td BHKJIACTH 11 B
JIOTTHIH NOC/I0BHOCTI,
PoOMTH y3aranbHenHd ta
BHCHOBKH.

3n06ysay 3narumit suxonaT
JHIIE OKPEMI MPaKTHYHI
3ABAAHHA 34 JIOTIOMOT 010
BHKIaaba. Y 3a06ysaya
BLICY THI ChOpMOBAHT yMikHS
T4 HABMYKH.

He sapaxoBano/ |0-34/F

Hesanosiabho 3

0008’ 3K0BHM
MOBTOPHIM
BHBYEHHAM

JNCUMILIIHM

3100yBay He 3HAC OCHOBHMX
HOJNIOKEHD HABYAILHOL
JMCLMILIIHK, HE BOIOMIE
HABYAILHUM MaTepiaiom,

37100yBay BUKOHYE MiIe
CJICMEHTH NMPAKTHYHHX
3aBAatib, MOrpedye nocTiHHoi
JI0NIOMOr M BHK/IaZa4a.

[piniTia: MakcHMaIbia KiTbKICT GaiB 3a KOAHO TCMOIO BKa3aka B i, 12.

13. Hasuanbno-meroanune 3a0e3neuenus

1.Poboua  nporpama

HABYAILHOT  aueumnning - «lHosemHa  mosa (3a

cnpamysantsm .- Oneca: OHY, 2023 - 25 ¢,
2. Cunabyc nasyamshol aucrumning «lHo3emua Mosa (3a npodeciitnnm cupsamyBamsm )y,
3. Myabtumeniiing npesentauii, posaarkosmii LIOCTPaTHBHHIT MaTepian.

14. Pexomenosana Jiteparypa

OcnoBua

npodeciinm

I O’Keeffe M., Lansford L., Pegg E. Business partner. Coursebook. Pearson. 2020, 132 p.
2. Pynik I B. Presentation technique. Meroamuni skasisku s 31100yBayis BHUWIOT OCBiTH
nepuioro (Gakanaspekoro) pisns I-11 poky nasuawns cnemiamsnocti 081 [Tpaso Ta 111-1V

poKy Hasuanus cneuianshocti 071 Ofaik i ONO/IATKYBAHHSA
Gakyawrery. 2022, 47 c.

Do W

N o

Jonatkosa

Dido N. English for cconomists. Part 1. IBA. 2021. 83p.
Fine D. The fine art of small talk: how to start a conversation.2015. 188p.
Mascull B. Business Vocabulary in Use. Cambridge. 2017 178p.

Mazur O., Sovach K. English for economists. Oldi plus. 2021. 230 p.
Miles A. Speak write better business English. Barcelona. 2021 194p.
Strutt P. Business Grammar and Usage. Longman. 2013, 220 p.

Vaughan A. Get ready to international business. Macmillan.2013. 144p.

€KOHOMIKO-IIPaBOBOr0
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I5. Enextponni infopmauiiini pecypen

1. Coursera https://www. coursera.org/learn/business-english-intro#syllabus

2. Coursera. https:/

/www.coursera.org/leam’economics-socicty-markets-and-inequality#modulcs
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Joxarox 2
Posnonia 6aqis, ski orpumyors 3n00yBayi BHIIOT 0CBITH 32 pe3yJabTaTAMH
MOTOYHOTO TA NICYMKOBOTO KOHTDOJTI0
—— : Pazom
Temu npaktaunnx sanars Kinbkicrs 6aais 3a pua poGoru l e )
3microsumii moayan 1. Socializing in professional environment. J
[Tpaxtuune sanarrs 1. Career choice. Transferrable 0 -3 (onutyBaHus) [ 0-5 !
skills. Networking, 0 — 2 (TpeHyBa/ibHI BIPasH) | |
lpaxTiune sawitra 2. Career choice. Transferrable 0 -3 (onutyBanns) ’
skills. Networking, 0 -2 (tpenyBanbHi BipasH) I 0-9
0 — 4 (poabosa rpa)
Ipaxmuunie sanatms 3. Career choice. Transferrable 0 -3 (ormryBarms) r 0-6
skills. Networking. 0 — 3 (cknananms aucra)
[MpaxTiyne sanatrs 4. Business sector. Sector and 0 -3 (onutypanus) 0-5s
industries. Invest your money. 0 — 2 (1penysanshi Bripasy)
INpaktune sansitrs 5. Business sector. Sector and | 0—3 (onmTyBaHHs)
industries. Invest your money. 0 — 2 (tpenyBanbui BripasH) 0-9
0 -4 (ponbosa rpa)
Ipakruune sauatts 6. Business sector. Sector and | 0 -3 (ormTyBaHHs) 0-6
industries. Invest your money. 0 — 3 (cxmananns iucra)
lpaxtuyne sanarrs 7. Projects. Large scale projects. | 0 -3 (omuTyBaHHs) 0-5
Understanding project priorities. 0 -2 (1penyBasbHi Bnpasu)
Tpaxtiune sansrrs 8. Projects. Large scale projects. | 03 (ormmTyBaHHs)
Understanding project prionties. 0 — 2 (1penysanuui ripasy) 0-9
7 0 -4 (posbosa rpa)
Hpakrwune sansiria 9. Projects. Large scale projects. | 0 — 3 (onutysarns) 0-6
Understanding project priorities. 0 - 3 (cknananns amcra)
INpaxruune sanstrs 10. Global markets, Key factors | 0 -3 (ormryBanus) 05
for global business. Doing market research. 0 — 2 (TpeHyBanbHi Bpasy)
lpaxktuane sanatra 1. Global markets Key lactors | 0 -3 (onHTyBaHH)
for global business. Doing market research. 0 2 (tpenyBansii prpasu) 0-9
B 0 — 4 (posbosa rpa) ]
Ipaxrrane sanarrs 12, Global markets. Key factors | 0 - 3 (onmrysanis) 0-6
for global business. Doing market research. 0 — 3 (ckmananus nucra)
[paxrnane sansria 13. Workplace culture, 0 =3 (onurysarna) 0-5
0 -2 (tpeHyBanbhi Bipask)
[Mpaxkruune sanarra 14. Workplace culture. 0 -3 (ommryBann)
0 -2 (tpenyBanbHi Bripasm) 0-9
0 -4 (posbosa rpa)
[paxtuune sansris 15. Workplace culture. 03 (onuryBatns) 0-6
i 0 -3 {(crmananusn JIMCTY)
[ 3aranom cyma Ganis | 0 - 100
[ 3microsnii moayan 2. Workspace and technological innovations
Flpaxm-mc sanarta 1. Technological innovations. 0 -3 (onuryBans) 0-5
0 -2 (1peHyBanbHi Bripasw)
' [Mpaktuune 3anarrs 2. Technological innovations, 0 =3 (onurypanns)
0 - 2 (tpenyBanshi sripasu) 0-9
N 0 -4 (ponbosa rpa)
Hpaxruane sansra 3. Technological innovations. 0 -3 (onurysanns) 0-6
0 - 3 (cknananms aucra)
; [paxtuyne 3anarrs 4. Entrepreneurs, Doable 0 -3 (onurysanus) 0.5
02 (tpenyBaabi Bupasu) )

| crowdfunding.




L — Entreprencurs, Doable { 0= 3 (onmrynamns) l' —]
crowdfunding 0~ 2 (rpenysansii sipasy) =9
XTI sarre f Fo—————_| 04 (ponsona rpa) .-
’ l‘lpammuc Jangr 0. Entreprencurs. Dogble 0= 3 (omrynamum) 0-6
cowdfunding - 0 - 3 (ckaranns mcra)
Mpaktwane sausrs 7. Performance and rewards, 03 (onurysanns) 0-5
o 0 -2 (tpenypannui BITPaBH)
Tpakruane sansrrs 8. Performance and rewards. 0 -3 (onmrysas)
0 -2 (rpenysamni BIPaBM) 0-9
s = 0 ~4 (pomona pa)
IMpakmwine sangrs 9. Performance and rewards. 0-3 (onmmryBanms) 0-6
0 - 3 (cknanauns JIHCTA)
lpakriune sansrrs 10. Business strategy. 0-3 (onuTyBanus) 0-5
0 -2 (tpenypanbui BIIPABH)
Mpaktwune sansrra 11, Business strategy. 0 -3 (ormrynanms)
0 -2 (tpenysansmi BITPaBH) 0-9
0 —4 (ponbosa pa)
Tpakruyne sausrrs 12, Business strategy. 0 -3 (ormryBarms) 0-6
0 - 3 (cknananns JIHCTa)
lpakruyne 3angrry 13, Ethics. 0-3 (ormryBas) 0-5
02 (rpenysansui BIDABH)
IMpaktuume sansrry 14 Ethics. 0-3 (ormHryBamHs)
0 -2 (tpenysanbui BIIPABH) 0-9
0 —4 (ponsosa rpa)
lpaktune sanstrs 15, Ethics, 0-3 (omuryBans) 0-6
— 103 (cknamanna mera) == -
3aranom cyma Ganis | ¢ — 100
3microBuii moyan 3. Managing challenges: Finance, Technology, and Time
lpaxtiane sanarrs 1. Finance. 0 -3 (onutypanns) 0-5
0 -2 (tpenypanbui BIPaBy)
 IMpaxtuuse sauarrs 2. Finance. 0 -4 (poosa rpa) 0-4
lpaxruane 3ansres 3. Finance. 0 -3 (onurysanms) 0-6
0 -3 (cknananus JIMCTa)
[pakTuune samarrs 4. Digital business, 0 -3 (onuryparns) 0-5
0-2 (1penysabni BIDABH)
[paxruyne 3ansrms 5. Digital business, 0~ 4 (pomsosa rpa) 0-4
lpakrusie sanaris 6, Digital business, 03 (onmrysanns) 0-6
B 0 - 3 (cknananms JiMeTa)
IMpakruyne sanarrs 7, Time management. 0 -3 (onmrysanns) 0-s
0 -2 (tpenysansi BIIPaBH)
[Ipaktiune 3amsrrs 8. Time management. 0-4 (possosa pa) 0-4
Hpakrnune sansra 9. Time management. 03 (onmryBai) 0-6
0 -3 (cknananus JUcTa)
Tpaxtrasie samsrrs 10, Market research. 0 -3 (ommrysanus) 0—5
) 0 -2 (tpenysansri BIPaBH)
Tlp:mm-mc sanarra 11, Market research. 0-4 (ﬂ% 0-4
Mpakrwane sansrra 12, Market research. 03 (ormrysanus) 0-6
0 -3 (cknamanns JMCTa)
Yeuui icnur 0-40 0-40
N - 3arazom cyma Ganis | - 100
S - jiranm) i W o




