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1. Onuc HABYAJBLHOI TUCHUILTIHA

l'any3b 3HaHBb,

XapakTepucTUKa HaBYaIbHOI

. : . JUCLAIUIIHA
HailimenyBanus CHELIaNbHICTb,
IMOKAa3HHUKIB criemiamizalis, piBeHb OuHa 3ao4na
BUIIO] OCBITH popma popma
HABUAHHA HABUAHHA
3arajibHa KUIBKICTb: l"any3p 3HaHBb
kpeautiB —3/3 03 I'ymaHiTapHi HAYKU Buéipkosa

roauH — 90/90

3MiCcTOBHX MOyJiB — 1/1

CoeniajgbpHICTh
035 dinonoris

Crneriaai3aris:
035.041 I'epmanCHKI MOBH
Ta JiTepaTypu (epeKia
BKJIFOYHO): Mepiiia
aHTJIMCBbKA

PiBeHb BUIIOT OCBITH:
JIpyTuil (MaricTepchbKuii)

Pik niocomoexu:

- | 1-it
Cemecmp
2-it | 2-i
Jekuii
l6ron. | 10rox.

Ilpaxmuuni, ceminapcoki

14 rog. 4 ron.

Jlabopamopni

|

Camocmiiina poooma

60ron. |  76ron

dopma miJICyMKOBOTO
KOHTPOJIIO:
3aIIK

3aJK




2. Mera Ta 3aBIaHHA HABYAJILHOI IMCIMILTIHA

Mema HaByanbHOI AMCUUIUTIHM — O3HAHOMUTH CTYAEHTIB 3 OCOOJIMBOCTAMHU
KOMYHIKaTUBHOI MOBEIHKH MPEJCTAaBHUKIB aHTJIOMOBHUX KYJbTYPHHUX TPATUIIIH.

3as0anna: BUBYEHHS TPOLIECIB KOMYHIKalii y KOHTEKCTI aHIJIOMOBHHUX KYJBTYD;
PO3TJIsiA CTpaTeriii, TAKTUK Ta )KaHPIB aHTTIHCHKOTO KOMYHIKaTUBHOTO CTUJIIO.

[Ipotiec BUBYEHHS AUCLUILUIIHU CIIPSIMOBAHUM Ha (JOPMYBAaHHS €JIEMEHTIB HACTYITHUX
KOMIIETEHTHOCTEN

a) iHTerpajibHOI: 37aTHICTh PO3B’SI3yBaTH CKJIAAHI 3amadi i mpoOiemMu B Tamysi
JHTBICTUKH, JIITEPaTypO3HABCTBA, (POJBKIOPUCTHKH, MEPEKIaay B mpoleci npodeciiiHol
TSTBHOCTI 200 HABYaHHS, IO Tepeadadae MPOBEACHHS JOCIIIKEHb Ta/a00 3a1MCHEHHS
IHHOBAI[I{ Ta XapaKTePU3yEThCSl HEBU3HAUCHICTIO YMOB 1 BUMOT;

0) 3araJIbHHUX:

3K04. YMminHS BUABIATH, CTABUTH Ta BUPIIIYBATH MPOOJIEMHU.

3K07. 3naTHICTh 10 aOCTPAKTHOTO MUCJICHHS, aHAII3y Ta CUHTE3Y.

3K10. 3naTHiCTh CHIJIKYBAaTUCA 3 PEACTABHUKAMH 1HIIUX TPOGECIiHUX TPy

PI3HOTO PiBHA, 3 €KCIIEPTaMH 3 1HIIUX Tally3eil 3HaHb / BUJIIB €KOHOMIUHO1

JISIBHOCTI.

B) crieniaJlbHUX KOMIIETEeHTHOCTEIH:

CKO1. 3gaTHICTh BUIBHO OPI€EHTYBATHUCS B PI3HUX JIIHTBICTUYHUX HAMpPsIMax 1 MIKOJaX.

CKO7. 3maTHICTh BUILHO KOPHUCTYBATHCSl CHEIIaJbHOIO TEPMIHOJIOTIEID B OOpaHiit
raixy3i (PUIOJOTTYHUX JAOCIIIKEHb.

IIporpamui pesyabratu HaByanus (I1P):

ITP 05. 3HaxoaWTH ONTHMANbHI NUISIXH €PEKTUBHOI B3aemojii y mpodeciiHomMy
KOJIEKTHBI Ta 3 MPEJCTaBHUKAMHU 1HIIUX NPOodeCIHHUX TPYH PI3HOTO PIBHS;

I[P 07. AmnanizyBatu, MOPIBHIOBATH 1 KJIacH(PiKyBaTU PI3HI HAMPSIMHU 1 IIKOJIU B
JIIHTBICTHIIL;

I[P 09. XapakrtepusyBaTH TEOpEeTUYHI 3acaau (KOHUEMIIi, KaTeropii, NpUHIUIN,
OCHOBHI MOHSATTS TOIIIO) Ta MPUKJIAJIHI ACTIEKTH 00paHoi (PiI0NOTIYHOI crieriai3aiii,

I[P 13. JloctymHO ¥ apryMEHTOBAaHO IMIOSCHIOBAaTH CYTHICTh KOHKPETHHUX
(UTOJIOTIYHUX MUTaHb, BJIACHY TOYKY 30pYy Ha HUX Ta il OOIPYHTYBaHHS sIK (axiBIsIM, TaK 1
HIMPOKOMY 3araiy, 30KpemMa 0codam, sKi HaBYarOThCA.

VY pe3ynbTaTi BUBYEHHS HABYAJIbHOI JTUCUUIUIIHU 3100yBad BUIIOI OCBITH MOBHHEH
3HaTU: TEOPETUYHI OCHOBM TeOpli KOMYHIKalli Ta KIIOYOBI TMOHATTS JUCHUUIUIIHUA
«AHIIIACBKUA KOMYHIKaTUBHUN CTHJIb»; BMITH: MPOCHIIKYBaTH >KaHPOBI AacCHEKTH
aHIJIMCHKOT0 KOMYHIKaTUBHOTO CTUJIIO, TIOCIYTOBYBAaTUChH JOMIHAHTHUMHU CTPATETIsIMU Ta
TaKTHUKaMU JIIJIOBOTO CIUIKYBaHHS, peaii3yBaTH JEKCUYH1 0COOIUBOCTI A1II0BOI KOMYHIKAIIi,
aHaJli3yBaTH KOMYHIKAQTHUBHY CHTyallll0 Ta CHUIKYBaTUCA 3 TMpPEICTAaBHUKAMH PI3HUX
npodeciiHuX rpym.

3. 3micT HABYAJLHOI AU CHHUILIIHHA



3MICTOBHUH MOJY.JIb 1.
PECULIARITIES OF COMMUNICATION PROCESS.

Theme 1. Definition of Communication. Theories of Communication.
Communication Process. Basics of Communicative Competence of a Specialist.

Theme 2. The Role of Literary Language in Professional Communication. History of
the Language of Economics and Business.

Theme 3. Individualism as a Feature of Communicative Behavior of English-
Speaking Cultural Traditions. Temporal and Local Language Aspects of English
Communicative Style.

Theme 4. The Structure and Technique of Business Communication. The Specifics
of a Specialist's Speech. Communication in Business Organizations.

Theme 5. Dominant Strategies and Tactics of Politeness in Business Communicative
Behavior. Small Talk in English Business Communication. Peculiarities of Interpreting
Forms of Communicative Behavior (Greetings and Introductions).

Theme 6. Genres in the Context of Business Communication. Corporate Language.
Intercultural Communication. Company Website.

Theme 7. Peculiarities of Written Business Communication. Characteristics of Oral
Business Communication.

Theme 8. Lexical Features of Business Communication. Metaphor, Metonymy and
Euphemism in the sphere of Economics And Business. Proper Names in Business
Communication.

4. CTpyKTYpa HABYAJIBHOI JUCUMILIIHA

Ha3Bu 3micToBHX KinbkicTh rogun
MOJYJIIB i TeM Ouyna gpopma 3aouna ¢popma
Ycevor | Y Tomy uncai | Yebor Y Ttomy umcJi
0 J n|(Jag |c|o Ja 1| ao | cp
o |p
1 2 3 14|56 7 8 9 10 11

3MICTOBHIA MOJYJIb 1.
PECULIARITIES OF COMMUNICATION PROCESS.

Theme 1. Definition
of Communication.
Theories of
Communication.
Communication 10 2 71 115 2 9
Process. Basics of
Communicative 2
Competence of a
Specialist.

Theme 2. The Role
of Literary Language
in Professional
Communication.

10 2 71115 |2 9




History of the
Language of
Economics and
Business.

Theme 3.
Individualism as a
Feature of
Communicative
Behavior of English-
Speaking Cultural
Traditions. Temporal
and Local Language
Aspects of English
Communicative
Style.

11

10,5

Theme 4. The
Structure and
Technique of
Business
Communication. The
Specifics of a
Specialist's Speech.
Communication in
Business
Organizations.

11

10,5

Theme 5. Dominant
Strategies and
Tactics of Politeness
in Business
Communicative
Behavior. Small
Talk in English
Business
Communication.
Peculiarities of
Interpreting Forms
of Communicative
Behavior (Greetings
and Introductions).

12

10

Theme 6. Genres in
the Context of
Business
Communication.
Corporate Language.
Intercultural

12

10




Communication.
Company Website.
Theme 7.
Peculiarities of
Written Business
Communication. 11 2 8 10 1 9
Characteristics of
Oral Business
Communication.
Theme 8. Lexical
Features of Business
S 2
Communication.
Metaphor,
Metonymy and
Euphemism in the 11 2 8| 14 1 13
sphere of Economics
And Business.
Proper Names in
Business
Communication.
Iincymkose 5 5 5 2
3AHATTH
Yeboro romun 90 615 14 8 9 | 10 | 4 76
5. Temu ceMiHAPCHKHX 3aHATH
CemiHapchKi 3aHATTS HE TIepea0adeHi.
6. TeMu NpaKTHYHUX 3aHATH
Ne KinbkicTs
3/II TOJIUH
Ha3Ba temn
O4YHa 3d04YHa
dbopma dbopma

1. | Theme 1. Definition of Communication. Theories of 2 2

Communication. Communication Process. Basics of

Communicative Competence of a Specialist.
2. | Theme 2. The Role of Literary Language in Professional

Communication. History of the Language of Economics

and Business.

3. | Theme 3. Individualism as a Feature of Communicative 2

Behavior of English-Speaking Cultural Traditions.

Temporal and Local Language Aspects of English

Communicative Style.




Theme 4. The Structure and Technique of Business
Communication. The Specifics of a Specialist's Speech.
Communication in Business Organizations.

Theme 5. Dominant Strategies and Tactics of Politeness in
Business Communicative Behavior. Small Talk in English
Business Communication. Peculiarities of Interpreting
Forms of Communicative Behavior (Greetings and
Introductions).

of Business
Intercultural

Theme 6. Genres in the Context
Communication.  Corporate  Language.
Communication. Company Website.

Business
Business

Written
of Oral

Theme 7. Peculiarities of
Communication. Characteristics
Communication.

Theme 8. Lexical Features of Business Communication.
Metaphor, Metonymy and Euphemism in the sphere of
Economics And Business. Proper Names in Business
Communication.

IlincymkoBe 3aHATTA

Pazom

14

7. Temu J1a0OPATOPHUX 3aHATH
JIaGopaTtopHi 3aHATTS HE MeperdayeHi.

8. Camocriiina podora

Ha3zBa Temu/ BUau 3aBA1aHL

KineskicTs

I'oqun

OYHa
dhopma

3209HA
dhopma

Theme 1. Definition of Communication. Theories of
Communication. Communication Process. Basics of
Communicative  Competence of a  Specialist
(CamocrTiiiHa MiroTOBKA J0 MPAKTUYHOTO 3aHTTS).

7

9

Theme 2. The Role of Literary Language in Professional
Communication. History of the Language of Economics
and Business (CamocrTiiiHa MirOTOBKa JI0 MPAKTHYHOTO
3aHSATTS).

Theme 3. Individualism as a Feature of Communicative
Behavior of English-Speaking Cultural Traditions.
Temporal and Local Language Aspects of English
Communicative Style (CamocriiiHa miArOTOBKa 0
NPaKTUIHOTO 3aHSTT).

Theme 4. The Structure and Technique of Business
Communication. The Specifics of a Specialist's Speech.




Communication in Business Organizations (CamocTiiina
MIJTOTOBKA JI0 MPAKTUIHOTO 3aHATTS).

5 | Theme 5. Dominant Strategies and Tactics of Politeness 8 9
in Business Communicative Behavior. Small Talk in
English Business Communication. Peculiarities of
Interpreting Forms of Communicative Behavior
(Greetings and Introductions). (ITigroToBka
aHATITUIHOTO €Ce Ta PO3poOKa Mpe3eHTAIlli 3a TEMOIO
JeK1ii Ha BUOIp CTYJICHTA)

6 | Theme 6. Genres in the Context of Business 8 9
Communication. Corporate Language. Intercultural
Communication. Company Website. (Ilinroroka
MUCBMOBO1  JIOTIOBiZII 3a TEMOIO JIeKIii Ha BHUOIp
CTYJICHTA)

7 | Theme 7. Peculiarities of Written Business 8 9
Communication. Characteristics of Oral Business
Communication. (HamucanHs aHaTITHYHOTO €ce 3a
TEMOIO JICKITIi Ha BUOIp CTyICHTA)

8 | Theme 8. Lexical Features of Business Communication. 8 13
Metaphor, Metonymy and Euphemism in the sphere of
Economics And Business. Proper Names in Business
Communication. (ITizrotoBka ycHOI J0mOBiai Ta
Npe3eHTaIlii 3a TeMOIO JISKIIii Ha BUOIp CTYICHTA)

Pazom 60 76

9. MeToau HaBYAHHSA
CrnoBecHi: JieK1ii, MOSCHEHHS, JUCKYCII.
Haouni: PowerPoint npe3enTartii, i1rocTpyBaHHS MOBHUX (DAKTiB 1 SIBUIIL.
[IpakTuuHi: ycHI AOMOBiAI, CAaMOCTIHA MIATOTOBKA JI0 MPAKTHYHOTO 3aHSITTS,
IHUBITyalibHI 3aBJaHHs, SKI NepeA0adaroTh HAMHCaHHS AHAIITHYHOTO €ce, JOTMOBIJIEH,
PO3pOOKY TIpe3eHTAITIH.
10. ®opmMu KOHTPOJIIO | METOAY OL[iHIOBAHHSI
Meroau TOTOYHOrO KOHTPOJIIO: OINIHIOBAHHS YCHUX BIAMOBIICH MijJ Yac
MPaKTUYHUX 3aHATh, YCHUX JIONOBIICH, IHAUBITyaIbHUX 3aB/IaHb.
[TincymMmkoBUil  KOHTpOJNb: (OPMOIO MIICYMKOBOTO KOHTPOJIIO B pamKax
IUCLIUILIIHHA € 3aJIIK.
Kpurepii oniHloBaHHSI NMCbMOBHX 3aBJ1aHb

3a cucTeMoro Ouitka
OHY imeH1 Buznauenns
ECTS
[.I.MeunukoBa
1 2 3
90-100 A 3100yBau BHILOI OCBITM Yy IMOBHOMY O00CS31 BOJIOAIE
HaBYaJIbHUM MaTepiajioM, IOBHO Ta CUCTEMHO PO3KpUBA€E




3MICT TEOPETHYHMX TNUTaHb Ta NPAKTUYHUX 3aBJaHb.
Businise a1 TBOPUI 171€1.

85-89

3100yBau BHILIOT OCBITH JOCTaTHHO MPABHIBHO, TIOBHO M
CUCTEMHO BHKIJIAJa€ MaTepiajl M[0J0 MpoOieMHu, sKa
PO3IIIAIAETHCS HA 3aHSTTI1, BUABIISIOUH ITPU LIbOMY TBOPUHIA
X1,

75-84

3m00yBady  BUIIOI OCBITH TPUITYCTUBCA  OJIHIEI-TBOX
HECYTTEBUX  IOMWIOK, JOTPHUMYIOYHCH  JIOCTaTHBOI
MOBHOTH, CHCTEMHOCTI BHKJIQAy MarTepialy II0J0
pO0OJIEMHU, SIKA PO3TIIAIAETHCS.

70-74

3m00yBad BWINOI OCBITH MPHUIYCTUBCS ABOX CYTTEBHUX
NOMWIOK y TMOJaHHI MaTepiany M0J0 MNpodiieMu, sKa
PO3MIISAAETHCSA, BIANOBIIb € HEJAOCTaTHHO IIOBHOIO U
CUCTEMATU30BaHOIO.

60-69

3100yBau BHIIOT OCBITH TMPHUIIYCTUBCS TPHbOX Ta OUIbIIE
CYTT€BHX MOMUJIOK y TIOJIaHHI MaTepiany 00 MpodiieMu,
sKa PO3MIIANIAETHCS, BIAMOBIAL € HEIOCTaTHHO MOBHOIO I
CUCTEMATU30BaHOIO.

35-59

FX

3100yBau BUIOi OCBITH MPOJEMOHCTPYBAB JIHINE JAESKI
€JIEMEHTH MaTepialy o0 npoOIeMH, iKa PO3TIsAa€ThCS.

0-34

3m00yBad BWINOI OCBITH HE BHKJIaB Marepiaa IIojo
poO0JIeMH, SIKa PO3TIISAAETHCS.

Kpurepii Ta mkana ouiHiOBaHHS

3a
CHCTEMOIO
OHY
IMEH1
[.I.Meunu
KOBa

OwiHK

ECTS

HaIllOHAJILHO Busnauenus
FO IIKAJIOKO

3a

1

3 4

90-100

85-89

3apaxoBaHO | MPOQECiiiHOI MIArOTOBKHU, MOBHICTIO BHUKOHAB YCI

3m00yBad BUIIOI OCBITM TOBHO Ta IPYHTOBHO
3aCBOIB BCl TeMH pOOOYOi pOTrpamMu 3 HaBYAIBHOT
JUCIATUTIHY, BMI€ BUIBHO Ta CAMOCTIMHO BHUKJIACTH
3MICT BCIX NHUTaHb MPOTPaMH  HABYAJIbHOI
JUCLUIUTIHM, PO3yMi€ 1 3HA4YEHHsS Ui CBOET

3aBJAaHHS 3 KOKHOI TEMU MTOTOYHOTO KOHTPOJTIO.

3n00yBau BUINOI OCBITH HEJOCTATHHO IOBHO Ta
I'PYHTOBHO 3aCBOiB OKpeMi TeMU poOOYOi IpOorpaMu
HaBYAJIbHOI  JWCIHUILUTIHM. Bwmie  camocTiitHO
BHUKJIACTH 3MICT OCHOBHHUX IHTaHb MPOTpaMu

10



75-84

7074

60-69

HABYAJIbHOI JUCHUIUTIHM, BHKOHAB 3aBJaHHA 3
KO>KHOI TEMH IMTOTOYHOTO KOHTPOJIIO B IIIJIOMY.

3n00yBad BUINOI OCBITH HEJAOCTATHHO ITOBHO Ta
I'PYHTOBHO 3aCBOiB J€SIKi TEMH poOOUOi ITporpamu,
HE BM1€ CaMOCTIITHO BUKJIACTH 3MICT JCSIKUX TUTAHb
mporpaMu  HaBYabHOI  mucnurmuniad.  Okpemi
3aBJaHHS 3 KOXXHOI TEMH MOTOYHOTO KOHTPOIIIO
BHKOHAB HE B IOBHOMY OOCS3I.

3100yBay BUIIO1 OCBITH 3aCBOIB JIUIIE OKPEMi TEMHU
pobouoi mporpamu. He Bmie BiTbHO 1 CaMOCTIHHO
BUKJIACTH 3MICT OCHOBHUX IHTaHb HAaBYaJIbHOT
JUCIUIUTIHK, HE BHUKOHAB OKpeMl 3aBJaHHS
MOTOYHOT'O KOHTPOJIIO 3 KOKHOI TEMH.

3100yBay BUIIIOT OCBITH 3aCBOIB JIMIIIE OKPEMi TEMH
pob6ouoi mporpamu. He BMi€ 10CTaTHHO CaMOCTIHHO
BUKJIACTU 3MICT OUIBIIOCTI MHUTaHb MPOrPaMu
HaBYAJIbHOI JUCHMIUTIHM. BukoHaB nuine okpemi
3aBJIaHHS 3 KOXKHOI TEMH TMOTOYHOTO KOHTPOJIIO B
IJIOMY.

35-59

FX

HE
3apaxoBaHo 3
MO>KJIUBICTIO
MTOBTOPHOTO
CKJIaJIaHHS

3100yBay BUIIOI OCBITH HE 3aCBOIB OLIBIIOCTI TEM
pobodoi mporpamu, HE BMi€ BHKJIACTH 3MICT
OUTHIIIOCTI OCHOBHHUX THMTaHb 3 HaBYaJbHOI
micuuiunind. He BUKOHAB OLIBIIOCTI 3aBIaHb 3
KOXKHOI TEeMH, TOTOYHOTO KOHTPOJTIO.

0-34

HE
3apaxoOBaHO 3
000B’I3KOBU

M

MTOBTOPHHUM
BUBYEHHIM
TUCIUILIIHA

3m00yBau BHUIIOi OCBITM HE 3aCBOIB Mporpamy
HaBYaJIbHOI JUCHMILIIHU, HEC BMI€ BHKJIACTH 3MICT
’KOJHOT TEMU HaBUYAJIbHOI JUCIUILIIHA, HE BUKOHAB
3aBJaHb MIOTOYHOTO KOHTPOJIIO.

11.

Definition of Communication.
Theories of Communication.
Main Characteristics of Communication Process.
Components of Communication Process.

Basics of Communicative Competence of a Specialist.

IIuTaHHA 1J151 MIOTOYHOTIO KOHTPOJJIIO

The Role of Literary Language in Professional Communication.

History of the Language of Economics and Business.

Individualism as a Feature of Communicative Behavior of English-Speaking Cultural
Traditions.

9. Temporal Language Aspects of English Communicative Style.

10.Local Language Aspects of English Communicative Style.

11.The Structure of Business Communication.

ONogkwNE

11



12.The Technique of Business Communication.

13.The Specifics of a Specialist's Speech.

14.Communication in Business Organizations.

15.Dominant Strategies of Politeness in Business Communicative Behavior.
16.Dominant Tactics of Politeness in Business Communicative Behavior.
17.Small Talk in English Business Communication.

18.Peculiarities of Interpreting Forms of Communicative Behavior (Greetings).

19.Peculiarities of Interpreting Forms of Communicative Behavior (Introductions).

20.Genres in the Context of Business Communication.
21.Corporate Language.

22.Intercultural Communication.

23.Company Website.

24. Peculiarities of Written Business Communication.
25.Characteristics of Oral Business Communication.

26. Features of Business Communication.

27.Metaphor in the sphere of Economics and Business.
28.Metonymy in the sphere of Economics and Business.
29.Euphemism in the sphere of Economics and Business.
30. Proper Names in Business Communication.

12. Po3noain 0auiB, siki OTPUMYIOTH CTYA€HTH

VY X0/l MOTOYHOTO KOHTPOJIIO CTYJCHT MOXKE OTpUMAaTH MakcuMmalbHy ominky (100

OaimiB) 3a KOXKHY TEMY 3MICTOBOTO MOYJIS. 3arajbHa OIlIHKA 3 HABYAJIBHOI TUCIUIUTIHY — I1€
€ cepenHe apudMeTHUYHE CyMH OajiB 3a MOTOYHUN KOHTPOJIb. 37400yBau BHINOI OCBITH
OJIEPXKY€E MiJICYMKOBY OIIIHKY, SIKIIIO 32 pe3yJibTaTaMu MOTOYHOTO KOHTPOJIIO BiH HaOpaB 3a

KOXHY Temy 60 1 OibIe OatiB.
SIk1mo 3a pe3ynbTaTaMy MOTOYHOTO KOHTPOJIIO CTYAEeHT HaOpaB meHuie 60 Gaiis, abo

AK110 BiH HaOpaB 60 i OinbIre OamiB, MPOTE XOUe MOJIMIIUTH CBiM MiICYMKOBHUI pe3yibTar,
BiH TOBMHEH BUKOHATH 3aJ1KOBE 3aBaHHs (quB. [leperik muTanb A7 TOTOYHOTO KOHTPOJTIO)
1 3 ypaxyBaHHSIM MOTO pe3yJbTaTiB OTPUMATH BiJMOBIJHY KIJIBKICTh 3aJIIKOBUX OamiB i3

JIUCIUILIIHHA.
[ToTouHMii KOHTPOJIb Cywma OauiB
3MiCTOBHI MOYJIb |
T1 T2 T3 T4 TS5 T6 T7 T8 100
100 | 100 100 100 100 100 100 100

12



I kana oninoBanuda: HanioHaabHa ta ECTS

Cyma Gauis 3a BCi _ O1iHKa 32 HaIOHAJIBHOIO IIKAJIO
BUIMA HAaBYAIBHOI Owmuka ECTS .
) i IS 3aJTiKY
ISUTBHOCTI
90 -100 A
82-89 B
74-81 C 3apaxoBaHO
64-73 D
60-63 E
HE 3apax0BaHO 3 MOYKJIMBICTIO TIOBTOPHOT'O
35-59 EX p P
CKJIQJIAaHHSA
A HE 3apax0oBaHO 3 000B’I3KOBUM MTOBTOPHUM
0-3 F BUBYEHHAM JUCIHUILIIHU

13. HaBuajibHO-MeTOAUYHE 320e3MeYeHH A

1. PoGoua nporpaMa HaBYAIbHOI TUCIUILTIHU «AHTIIIHCHKUI KOMYHIKATUBHUHN CTUIIBY.
2. Cumabyc HaBYAJIBbHOI TUCIHUIUTIHA « AHTTIACHKUA KOMYHIKATUBHUU CTHIIBY.

14. PexomeHnaoBaHa JiTtepaTtypa

OcHoBHa

1. Dwyer J. The Business Communication Handbook. 11" edition. South Melbourne :
Victoria Australia, 2020. 678 p.

2. 3inuenko B. M., Crenanenko O. K. ®opmyBaHHS MOBJIEHHEBOI KOMIETEHTHOCTI
npodeciitHo opieHToBaHO1 ocoducrtocTi : [locionuk. JIainmpo : CIIJ] OxotHik, 2017.
80 c.

JlonaTkoBa

Agpamenko O. O., Skosenko JI. B., llluiika B. 1 Jlinose cniyikyBanHs : HapuansHuit
nocionuk. / 3a Hayk. pea. O. O. ABpamenko. — [Bano-®pankiscrk, «JlinesHBy», 2015.
160 c.

Gerlinde Mautner and Franz Rainer (Eds.) Handbook of Business Communication.
Boston/Berlin : Walter de Gruyter Inc., 2017. 700 p.

15. EnexrponHi iHdopMmauiiini pecypcu

Business Terms Dictionary used in Business Communication. URL
https://www.businesscommunicationarticles.com/business-terms-dictionary-used-in-
business-communication/ - CnoBHHK O0i3HEC-TEpMiHIB, IO BUKOPUCTOBYIOTHCS Y
JITOB1M KOMYHIKaITii.
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