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1. Onuc HaBYAJBHOI AMCIUILIIHA

["amy3b 3HaHB, CTICIAIBHICTD,

XapakTepucTruka

-2

Harmerypanns crieriaizaiis, piBeHb BUIIO] e
IOKA3HUKIB . ouna Jaouna
OCBITHU Gopma popma
HABYAHHA HABUYAHHA
['any3b 3HaHB Jucruriiaa

3arajpHa KUIbKICTb:
KpeIuTiB — 3

roanH — 90

3MICTOBUX MOYJIIB

03 I'ymaniTapHi HAYKU

ChoermajabHICTh:
035 dimonoris

Crermamizari:

035.041 I'epmaHChKI MOBH Ta
JiTeparypu (mepexiia
BKJIFOYHO), MepIia — aHrIiichKa
035.043 I'epmaHCBHKI MOBH Ta
JiTeparypu (mepexiia
BKJIFOYHO), Mepila — HIMEIbKa
035.051 PomaHChKi MOBU Ta
JiTepaTypu (mepexnan
BKJIFOYHO), MepIla — iICMaHChKa
035.055 PomaHChKi MOBU Ta
JiTepaTypu (mepexian
BKJIFOYHO), Tepiia — (ppaHiry3bka

PiBeHb BHUIIIOT OCBITH:
[Tepmmmii (OakaiaBpChKuii)

BUOIPKOBOTO BHOOPY

Pik niocomoexu:

4-i

5-i

Cemecmp

8-i

10-1

Jekuii

Ipaxkmuumni,

CeMIHapPCLKi

30 ron.

10 rox.

Camocmiiina poooma

60 ron.

80 ro.

dopma 1i1CyMKOBOTO
KOHTPOJTIO:

3aJIK

3K




2. MeTa Ta 3aBJaHHA HABYAJILHOI AMCHUILTIHA

Meta HaBYAJbHOI JMCUMILTIHM — O3HAHOMUTH 3/100yBadiB BUIIOI OCBITH 3
KOJIOM MUTaHb, MOB’SI3aHUX 13 (YHKI[IOHYBAaHHSIM aHIJIOMOBHHX 3aCO0IB MacoOBO1
iHpopMarllli, iXHBOIO ICTOPIEI0 Ta CHOTOJACHHSIM, PO3IJIAHYTH OCOOIUBOCTI
KYPHAIICTCHKOTO TUCKYPCY AJIsi pO3BUHEHHS BIAcHOI pedekcii 3100yBadiB 11010
byHKITIOHYBaHHS 1HQOPMAIIMHOTO IPOCTOPY B CYy4aCHOMY CBITI.

OcHoOBHI 3aBIaHHA:

1) o3HaiiomuTd 3100yBayiB 3 ICTOPIEI0 Mac-Mejia Ha pI3HUX eTamnax
3a0e3neyeHHs] NMoTpedu JIOACTBA Y IIMPOKOMY i1H(OpPMYBaHHI, OCOOIHUBOCTSIMHU
Mac-MeJlia A0 BUHANACHHA APYKapChbKOTO BepcTaTa Ta 3 MAacOBO THPAKOBAHUMU
HOBUHAMU MOJIEPHOI 100U;

2) 03HAMOMHUTH 3 TPHUHIMIAMHU POOOTH KYpPHAIIICTA, IO 3aCTOCOBYIOTHCS Ha
pI3HUX eTamax Bijg 30upaHHa 1HQopMmalli 0 JOHECeHHS ii JI0 KIHIIEBOTO
CIOXKMBAYa;

3) copustd po3BUTKY pediekcii y 3100yBadiB 00 OCOOIUBOCTEH
(YHKLIOHYBaHHS JIOJCBKOrO (DakTopy y Traiy3l: XKYpHaJiCTChKHI JHCKYpC,
pEAAKTOPChKa MPUCYTHICTh, B3AEMO/IISI 3 YUTALIBKOIO aBUTOPIEIO;

4) copusitd po3BUTKY peduiekcii y 3100yBaviB IMIOA0 OCOOIMBOCTEN
(YHKLIOHYBaHHS Ta CTBOPEHHS NOTOYHOI 1HPOPMALIIIHOI KAPTUHU PI3HUMH MeJia:
TenebadeHHs, paio, COIMEPEK, MIChMOBA Mpeca;

5) cupusiTH pO3BUTKY pediekcii y 3100yBaviB MO0 PO HEKYPHATICTCHKUX
BepOAIbHO-BI3yaJIbHUX MaTrepialiB KOMEPIIHHOTO XapakTepy (pekiama), sKi
3’SIBJISIIOTHCS B KYPHAIICTCHKUX BUJAHHSIX.

[Ipoliec BHMBYEHHSA AMCHMIUIIHA CHOPSIMOBAaHUN Ha (OpPMYBaHHS EJIEMEHTIB
TAKAX KOMIIETEHTHOCTEM:

InTrerpanabHoi:

31aTHICTh PO3B’SA3yBaTH CKJIAIHI CIEIIali3oBaHl 3ajJadl Ta MpaKTHYHI
npobiemMu B ramy3i  ¢imonorii  (JIIHTBICTHKH,  JIITEPaTypO3HABCTBA,
MEePEeKIa03HaBCTBA) Ta METOAWKMA HABUYaHHS 1HO3EMHHX MOB Ta 3apyOiKHOT
JiTepaTypu y mpoiieci npodeciiHoi IisapHOCTI a0 HaBYaHHs, 110 Nepeadadae
3aCTOCYBaHHs TEOpid Ta METOMIB (UIONOriYHOI M TEeAaroriyHoi Hayku 1
XapaKTepU3y€EThCS KOMITJIEKCHICTIO Ta HEBU3HAYECHICTIO YMOB.

3araabHux (3K):
3K06. 3paTHICT, 1O MOLIYKY, OMpAIlOBaHHS Ta aHaiizy 1H(opmaii 3 pi3HUX
JUKEpEIL.



3K09. 31aTHICTh CIIIJIKYBAaTUCSl 1IHO3EMHUMH MOBaMH.

3K12. HaBuuku BUKOpUCTaHHS 1HGOPMAIIHHUX 1 KOMYHIKAIHHUX TEXHOJOTIH
JUTS. BUPIIICHHS 3aBAaHb Y MPAKTUYHUX CUTYaIlIsX.

IIporpammui pe3yabratn HaByanusa (I1P):
ITP03. OpraHizoByBaTH MPOIEC CBOTO HABYaHHS i CAMOOCBITH.
ITP06. BukopucroByBarn iH(MOpMaIiiiHi W KOMYHIKaIIiHI TEXHOJOTT s
BUPIIIECHHS CKJIQIHUX CIICIaIi30BaHUX 3a/1a4 1 po0sieM npodeciifHOl JiSTbHOCTI.
ITP10. 3naTi HOpMU JiTEpaTYpPHOi MOBU Ta BMITHU iX 3aCTOCOBYBATH y MPAaKTUYHIN
JISUTBHOCTI.

Y pesynbTaTi BUBYEHHS HABUAJIBbHOI JUCHMIUIIHU 3700yBad BHIINOiI OCBITH
HOBUHEH

3HATHM: TaKl TEMaTUYHI CKJIAJIOBI KypcCy, SIK: ICTOpisl Ta3eTHOiI KOMYHIKaIlii,
IPOLEC CTBOPEHHS JKYPHAIICTCHKOIO TEKCTYy, IparMaTHKa TIa3eTHUX TEKCTIB
PI3HHX aHPIB, CTPYKTYpa ra3eTHOIO TEKCTY, peKjiama sIK TEKCT.

BMITH: aHaNI3yBaTU CTPYKTYPHO-KOMMO3UIINHY CIEHU(IKY aHIJIIOMOBHOTO
nyOJIIHUCTUYHOTO TEKCTY; BUPI3HATH IparMaTuyHl Ta JTUCKYPCUBHI OCOOJIUBOCTI
aHTJIOMOBHOI Ta3€THOI KOMYHIKallli; €()EeKTUBHO MpaloBaTH 3 €JIEKTPOHHUMU
JexkcukorpadIYHUMU 1 JIOBIIKOBUMH PecypcaMu, 30Kpema, JJisi CBOr0 HaBYaHHS 1
cCaMOHaBYaHHS.

3. 3MiCT HABYAJIBbHOI JUCIUTILTIHHA

3micToBuiit Moay.b 1. Key issues of English mass media discourse
Tema 1. History of journalism. News media before and after Gutenberg
Tema 2. Print media
Tema 3. News: gathering and delivering
Tema 4. People in the media
Tema 5. Mass media audience
Tema 6. Language of advertisements

3micToBuii MoayJb 2. Mass media in the contemporary society
Tema 7. New social media
Tema 8. Principles of journalism. How freedom of information works
Tema 9. Politics and the media
Tema 10. Mass media manipulation techniques



4. CTPpyKTypa HABYAJIbHOI AUCHUILIIHA

Kinekicts rogmna

Ha3zBu 3micTOBHX OuHa popma 3aouHa Gopma
I[06yﬂiB 1 TeM Yceporo y TOMY YHCIIi Yceporo y TOMY YHCITI
n| o | mab | cp n| m | mab | cp
1 2 3141 5 6 7 8|9 |10 |11
3micToBuii MoayJb 1. Key issues of English mass media discourse
Tema 1. History of 6 2 4 8 2 6
journalism. News media
before and after
Gutenberg
Tema 2. Print media. 6 2 4 6 6
Tema 3. News: gathering 6 2 4 8 2 6
and delivering
Tema 4. People in the 8 2 6 6 6
media
Tema 5. Mass media 8 2 6 6 6
audience
Tema 6. Language of 8 2 6 6 6
advertisements
Pazom 3a 3M 1 42 12 30 40 4 36
3microBuit MoayJab 2. Mass media in the contemporary society

Tema 7. New social | 10 4 6 10 2 8
media
Tema 8. Principles of | 10 4 6 10 2 8
journalism. How
freedom of information
works
Tema 9. Politics and the | 10 4 6 8 8
media
Tema 10. Mass media | 10 4 6 8 8
manipulation techniques
[TincymkoBe 3aHATTS 8 2 6 14 2 12
Pazom 3a 3M 2 48 18 30 50 6 44
Ycboro ronun 90 30 60 90 10 80




5. Temn ceMiHAPCHKUX 3aHATH

CeMiHapChKi 3aHATTS HABYAJIbHUM IUIAHOM HE TMepe10ayveHi.

6. Temn npakTUYHUX 3AHATH

Ne Haszsa Temn Kinpkicts roguu
3/m Ouyna | 3aounHa
dbopma | dhopma
1 |3M 1. Tema 1. History of journalism. News media before 2 2
and after Gutenberg
2 | 3M 1. Tema 2. Print media. 2
3 | 3M 1. Tema 3. News: gathering and delivering 2 2
4 | 3M 1. Tema 4. People in the media 2
5 |3M 1. Tema 5. Mass media audience 2
6 |3M 1. Tema 6. Language of advertisements 2
7 | 3M 2. Tema 7. New social media 4 2
8 | 3M 2. Tema 8. Principles of journalism. How freedom of 4 2
information works
8 | 3M 2. Tema 9. Politics and the media
10 | 3M 2. Tema 10. Mass media manipulation techniques
11 | [lincymKoBe 3aHATTS 2 2
Ycboro 16 10

7. Temu J1a0OPATOPHUX 3AHATH

JlaGopaTopHi 3aHATTS HABYAIBHUM TUIAHOM HE Tiepe0adeHi.

8. Camocriiina po6oTa

Ne HasBa Temn/ Buau 3aBaaHb KinekicTs rogua
3/m Ouna | 3aouHa
dbopma | popma
3microBuii Moayasb 1. Key issues of English mass media discourse
1 | Tema 1. History of journalism. News media before and 4 6
after Gutenberg. [linroryBaT 10MOBiIb.
2 | Tema 2. Print media. English Vocabulary in Use. 4 6
Advanced - Unit 47: The media: in print.
3 | Tema 3. News: gathering and delivering. Analyse the 4 6




methods of gathering and delivering news. English
Vocabulary in Use. Advanced - Unit 50: The news :
gathering and delivering.

Tema 4. People in the media. IIpounTaTn crarTIO
« United States Media Guide» (bbc news 2023).
[TinroryBaTtn momoBiab 3a Temoro: Public broadcasting in
the USA / Public broadcasting in the UK

Tema 5. Mass media audience. [ligrotyBatu BiAMOBiIb Ha
3aBiaHHs 3a TeMoro : Examine the nature of relationship
and rituals associated with the consumption of media texts
by the audiences.

Tema 6. Language of advertisements. English Vocabulary
in Use. Advanced - Unit 49: Advertising.

6

3micToBuii Moayab 2. Mass media in the contempora

ry societ

Tema 7. New social media. English Vocabulary in Use.
Advanced - Unit 48: The media and the e-mail.

6

Tema 8. Principles of journalism. How freedom of
information works / IlpoananizyBatu crartio “How the
news changes the way we think and behave” (bbc news
2020) / [linrotyBaty JOMOB1JIb 32 TEMOIO CTATTI.

6

Tema 9. Politics and the media. IlinroryBaTu q0moBiae 3a
teMolo: «Importance of mass media in politics»

10

Tema 10. Mass media manipulation techniques.
[linroryBaT mnpe3eHTamito 3a TeMoro: « Mass media
manipulation techniques ». HaBectu 4-5 npukiauis.

11

[TinroToBKa J10 MiJACYMKOBOTO 3aHATTS

12

Pazom

60

80

9. MeToau HABYAHHSA

CaoBecHi: TTosiICHEHHS, Oecina.
Haouni: uttoctpauis (y TOMY 4YMCil MyJbTUMEIMHI Mpe3eHTallli), Mpe3eHTarlis
pe3yabTaTiB CaMOCTIMHOI pOOOTH.
IIpakTU4Hi: TIATOTOBKA /0 NPAKTUYHUX 3aHATh, BHUCTYNU 3 JIOMOBIISMH,
0OroBOPEHHS JOTOBIEH, MIATOTOBKA MPE3eHTAITI].

10. ®opMu KOHTPOJIIO TA METOAU OiHIOBAHHS
IMoTouHNii KOHTPOJBb: OIIHIOBAaHHS YCHUX BIAMOBIACH TMiJg dYac MPaKTHYHUX

3aHSTh, YCHUX JIOMOBI/ICH, KOHCIIEKTIB Ta MMChbMOBUX 3aBJaHb.

IMincymkoBHMii KOHTPOJIb: 3aTIK.




Kpumepii ouinioeannsn

3a cucreMoro
OHY imeni
[.I.MeunukoBa

Orinka
ECTS

3a
HaI[lOHAJILHOIO
IIKAJIOIO0

Busnauenus

1

3

4

90-100

34PaxXO0BaHO

3m00yBady y MOBHOMY 0O0CS31 BOJIOJI€ HAaBYAIHLHUM
MaTepiajJoM, BUIBHO, CAMOCTIHHO Ta apryMEHTOBAaHO
HOoro BHUKIAJAa€ TiJg dYac YCHUX BHUCTYIIB Ta
[IMCEMOBHX BIAIIOBiAElH; CaMOCTIHO 3HAXOOUTH
JIOMATKOBY 1H(OpPMAIIIF0 Ta BUKOPUCTOBYE ii JIs
peastizallii TOCTaBJICHUX Nepe]] HUM 3aBJaHb; BIJIbHO
BUKOPUCTOBYE HaOyTI TEOpPETHYHI 3HAHHI Ha
HPaKTHUILIL.

85-89

75-84

3apaxoBaHO

3100yBady JOCTaTHHO IOBHO BOJIOJI€ HABYAIBLHUM
MaTepiajioM, OOIPyHTOBaHO HOro BUKJIAJa€ MiJx 4ac
YCHHX BHCTYMIB Ta THCHbMOBHX  BiJIIIOBIJICH;
JOMyCKAIOTBCS TPH  I[bOMY OKpeMi HeCyTTeBi
HETOYHOCTI Ta HE3HA4YHI MOMHIIKHA, Ma€ CTIHKI
HaBUYKMA BHKOHAHHS NPAKTUYHOTO 3aBJAaHHS, aje
JIOITYCKA€ HECYTTEBI MMOMIUJIKH ITPH aHAJII3I.

3100yBady JOCTaTHHO IMOBHO BOJIOJI€ HABYAIHLHUM
MaTepiajioM, OOIPyHTOBaHO HOro BUKJIAJA€ MiJx 4ac
YCHHX BHCTYIIIB Ta IHChbMOBHUX  BIJIIOBIJEH;
JONyCKAIOTBCS ~ MIPU  LIbOMY  OKpeMi  CYyTTeBi
HETOYHOCTI Ta 3HAa4YHI IOMMJIKH; MA€ CTIHKI HABUYKH
BUKOHAHHS NPAKTHYHOTO 3aBJaHHS, ayle JIOIyCKae
HECYTTEBI TOMUWJIKY TP aHAJI31.

70-74

60-69

34PaxO0BaHO

3100yBau BOJNIOJIE HaBYAIBHUM MaTepiaJioM Ha
pPEeNpOaYKTUBHOMY piBHI a00 BIATBOPIOE IIEBHY
YaCTUHY HABUYAJIBHOIO MaTepially 3 eJeMEeHTaMU
JIOTIYHUX  3B’A3KIB, 3HA€ OCHOBHI  IOHSTTSA
HaBYAJIBHOIO Marepiandy; Ma€ yCKJIAIHEHHS MiJx 4ac
BUKOHAHHS MPAaKTUYHUX 3aBJIaHb, 110
y3arajJbHIOI0Th HA0YTi TEOPETUUHI 3HAHHSL.

3m00yBay BOJIOAIE HaBYaJIbHUM MaTepiajioM Ha
PENPOJYKTUBHOMY piBHI, 3HA€ OCHOBHI TOHATTS
HABYAJIBHOTO Martepiaiy; Mae CyTTEBI YCKJIaIHEHHs
M Yac BUKOHAHHS TPAKTUYHUX 3aBJaHb, IO
y3arajbHIOIOTh HA0yTi TEOPETHUYHI 3HAHHS.

35-59

FX

HEC 3apaxoBaHO
3 MOYKJIUBICTIO
MIOBTOPHOI'O
CKJIaJJaHHS

3n100yBau  BOJIOZIE€  HABYAJIbHUM  MaTepiajiom
MOBEPXOBO U ¢parmeHTapHO (0€3 apryMmeHrarii Ta
OOTpYHTYBaHHSA); MiJ Yac BIAMOBIII JOMYCKAIOTHCS
CYTTEBI TOMHJIKH.

0-34

HC 3apaxoOBaHO
3 000B’SI3KOBHM
MTOBTOPHUM
BUBYEHHSIM
IUCLUITUIIHA

3n100yBay HE BOJIOJIi€ HABYAJIHLHUM MaTepiajJoM




12. IIuTaHHS AJ51 IOTOYHOI0 KOHTPOJIIO

1.What does the term mass media refer to?

on

. What are the two main types of newspapers?

. What does a quality paper focus on? Give some examples of quality papers.

. What does a popular paper focus on? Give some examples of popular papers.
. Peculiarities of newspaper layout

. Peculiarities of the types of articles.

. What’s an editorial?

. What’s the difference between a journal and a magazine?

. What’s a colour supplement?

. The structure of a news story

. The stages of gathering news.

. The stages of delivering news.

. What are the key events in the history of media?

. How did the invention of the printing press change the history of the media?
. Analysis of the article « United States Media Guide».

. Analysis of the article “How the news changes the way we think and behave”.
. The most important mass media events in the 20th century.

. People in the print media.

. What are broadcast media? The people in the broadcast media.
. The principles of journalism.

. What does the principle of empowerment imply?

. What does the principle of verification imply?

. What does the principle of accountability imply?

. Types of newspaper advertisements.

. Types of Internet advertisements.

. What techniques do advertisers use?

. What makes an effective advertisement?

. The freedom of information in the UK.

. The freedom of information in the USA.

. What is transparency in journalism?

12. Po3moain 0aiB, IKi OTPUMYKOTh CTYAEHTH

VY X0zi MOTOYHOI0 KOHTPOJIK 3100yBad MOXXE OTPUMATH MaKCUMaJbHY
1HKY (100 6amniB) 3a KOXKHY TEMY 3MICTOBOro MoyJis. [HAMBIAyanbHEe TUCHMOBE

3aBIaHHA TakoX omiHerbea B 100 Oais.

3arajibHa OLiHKAa 3 HaBYAJIbHOI JUCIMILUIIHU — II€ € cepeaHe apudmeTnyHe

cyMH OajiB 3a MOTOYHUN KOHTPOJIb.



3m00yBad  BHUIOI OCBITH OACPXKYE TIACYMKOBY OIlIHKY, SKIIO 3a
pe3yJibTaTaMu MOTOYHOIO KOHTPOJIO BiH HaOpaB 3a KOXHY Temy 60 1 Oiibliie
OamiB. Skio 3a pe3ynbraTaMy MOTOYHOTO KOHTPOJIIO 3100yBay HaOpaB MeHIe 60
OamiB, abo skmo BiH HabpaB 60 1 Ounbine OamiB, MPOTE XOYe MOJIIMIIATA CBIM
MiJCYMKOBHI pe3yJbTaT, BIH MOBUHEH BUKOHATH 3aiKoBe 3aBAaHHs (quB. [lepemik
MUTaHb JJIA IOTOYHOTO KOHTPOJIIO) 1 3 YpaXyBaHHIM HOTO PE3yibTaTiB OJepKaTH
BIJIMOBITHY KIJTBKICTh 3TIKOBUX OaJTiB 13 AUCIUILTIHH.

[ToTouHuMi1 KOHTPOJIb
3MicTOBMI MOZYJIb 3micToBuil Moayab Ne2 | InauBimyansHe 3ar2}nLHa
Nel IHCHMOBE OLlHKa
3aBIaHHS
T1 | T2 | T3 | T4 | TS | T6 | T7 T8 T9 T10
100
100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 100 100 100

T1, T2 ... T10 — TemMu 3MiCTOBHX MOJTYJIiB

HIxana ouninoBanusa: HanioHaJdbHa Ta ECTS

Cywma 6ariB 3a Bi O1iHKa 3a HALlOHAJILHOK IIKAJIIOK0
.. Oriuka
BHIIM HABYAJIPHOL ECTS JUTSL €K3aMeHY, KypCOBOTO VIS 3aJTIKY
ALIIBHOCTI poekTy (pobdoTH), MPaKTUKU
90 - 100 A BIAMIHHO
85-89 B
no0pe
75-84 C 3apaxoBaHO
70-74 D
3aJI0BLILHO
60-69 E
HE3a0B1JIBHO 3 MOKIIUBICTIO HE 3apaxOBaHo 3
35-59 FX MOKJIUBICTIO
MTOBTOPHOTO CKJIAJIaHHS
MOBTOPHOTO CKIIQAaHHS
. , HE 3apPaxOoBaHo 3
HE3a0BIIBHO 3 000B’I3KOBUM 0608’ S3KOBHM
0-34 F MTOBTOPHUM BUBYEHHSM
. MOBTOPHUM BHUBYCHHSIM
JTUCLUIUIIHA )
JIUCLIUILTIHA




13. HaBuaabHO-MeTOAUYHE 320€3MeYeHHA

. Honmycoa H.B., Kpacuunpka K.B., Hacramosceka [.B. PedepyBanns
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