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1. Onuc HaBYAJBLHOI AMCIUILIIHA

XapakTepucTruka
HajiMenyBaHHs Fany3'b 3HaHb, cr{euiaaniCTIi, HaBYaJIbHOI AUCLIUILIIHU
HOKASHIKIE crieniamsanis, 'plBeHB BHUILO] ouna P
OCBITHU gopma popma
HABYAHHA HABYAHHA
['any3b 3HaHB Jucruriiaa

3arajpHa KUIbKICTb:

kpeautiB — 3/ 3

roquH — 90/ 90

3MICTOBUX MOJYJIB
—2/2

03 I'ymaniTapH1 HAYKH

ChoermajabHICTh:
035 dimonoris

Crermamizarmi:

035.041 I'epmaHCHKiI MOBH Ta
JiTeparypu (mepexiiaj
BKJIFOYHO), MepIia — aHrIiichKa
035.043 I'epmaHCBHKI MOBH Ta
JiTeparypu (mepexiia
BKJIFOYHO), Mepila — HIMEIbKa
035.051 PomaHChKi MOBU Ta
JiTepaTypu (mepexian
BKJIFOYHO), MepIla — iICMaHChKa
035.055 PomaHChKi MOBU Ta
JiTepaTypu (mepexian
BKJIFOYHO), Tepia — (ppaHiry3bka

PiBeHb BHUIIIOT OCBITH:
[Tepmmmii (OakaiaBpChKuii)

BUOIPKOBOTO BHOOPY

Pik niocomoexu:

4-i1 S-i

Cemecmp

8-i 10-i

Jekuii

Ipaxkmuumni,
CeMIHapPCLKi

30 ron. 10 rox.

Camocmiitna poooma

60 ron. 80 ro.

dopmMa 1iICyMKOBOTO
KOHTPOJTIO:

3aIT1K 3aJIK




2. MeTa T2 3aBAAHHA HABYAJLHOI JUCIUILTIHA

Meta HaBYAJbHOI JMCUMILTIHM — O3HAHOMUTH 3/100yBadiB BUIIOI OCBITH 3
KOJIOM MHUTaHb, MOB’SI3aHUX 13 (YHKI[IOHYBAaHHSIM aHIJIIOMOBHHX 3aCO0IB MacoOBO1
iHpopMarllli, iXHBOIO ICTOPIEI0 Ta CHOTOJACHHSIM, PO3IJIAHYTH OCOOIUBOCTI
AKYPHAIICTCHKOTO TUCKYPCY AJIsi pO3BUHEHHS BJIACHOI peduiekcii 3100yBadiB 11010
byHKIIIOHYBaHHS 1HHOPMALIIHOTO TPOCTOPY B CYy4aCHOMY CBITI.

OcHoBHI 3aBIaHHA.

1) o3HailomuTd 3100yBayiB 3 ICTOPIEI0 Mac-Mejia Ha pI3HUX eTanax
3a0e3neyeHHs] NMoTpedu JIOACTBA Y IIMPOKOMY i1H(OpPMYBaHHI, OCOOIUBOCTIMHU
Mac-Mejlia A0 BUHANICHHS APYKapChbKOTO BepcTaTa Ta 3 MacOBO THPAKOBAHUMU
HOBUHAMU MOJIEPHOI 100U;

2) 03HAMOMHUTH 3 IPHUHIMIAMHU POOOTH JKypHAIIICTA, IO 3aCTOCOBYIOTHCS Ha
pI3HMX eTamax Bijg 30upaHHa 1H(opmalli 10 JOHECeHHS ii JI0 KIHIIEBOTO
CIOXKMBaYa;

3) copustd po3BUTKY pediekcii y 3m00yBadiB 100 OCOOJUBOCTEM
(YHKLIOHYBaHHS JIOJACBKOrO (DakTopy y Traimy3l: KYpPHaJiCTChKHI JHUCKYpC,
pEeAAKTOPChKa MPHUCYTHICTh, B3AEMO/IISI 3 YUTALBKOIO aBIUTOPIEIO;

4) copusitd po3BUTKY pediekcii y 3100yBadiB MOAO0 OCOOJIMBOCTEN
(yHKLIOHYBaHHS Ta CTBOPEHHS MOTOYHOI 1HPOPMALIIIHOI KAPTUHU PI3HUMH MeEia:
TenebaueHHs, paio, COIMEPEKi, MMChMOBA Mpeca;

5) cupusiTi po3BUTKY pediiekcii y 3100yBaviB MO0 PO HEKYPHATICTCHKUX
BepOAIbHO-BI3yaJIbHUX MaTepialiB KOMEPIIHHOTO XapakTepy (pexiama), sKi
3’SIBJISIIOTHCS B KYPHAIICTCHKUX BUJAHHSIX.

[Ipoliec BHMBYEHHSA AMCLUMIUIIHM CHOPSIMOBAaHUN Ha (POPMYBaHHS EJIEMEHTIB
TAKAX KOMIIETEHTHOCTEM:

InTerpanbHoi:

3MaTHICTh PO3B’SI3yBaTU CKJIAJHI CHEIlaidi3oBaHl 3ajadyl Ta MpaKTUYHI
npoOiemMu B raiysi ¢ijgosorii (JIIHTBICTHKH, JITEPATypO3HABCTBA, MEPEKIaTy) Ta
METOJMKH HaBYaHHS 1HO3EMHUX MOB Yy Tporieci mpodeciiHol MisuIbHOCTI abo
HaBYaHHS, IO Mepeadadae 3acTOCYBaHHS Teopidl Ta MeTOAIB (UIOJIOTIYHOI M
NEeJarorivHoi HaykKd 1 XapaKTepU3yeThCSd KOMIUIEKCHICTIO Ta HEBU3HAUEHICTIO
YMOB.

3araabHux (3K):
3K06. 3naTHICT, 1O MOIIYKYy, OMpAIfOBaHHS Ta aHamizy iHQopMalii 3 pi3HUX
JOKEPEIL.



3K09. 31aTHICTh CIIJIKYBAaTUCS 1IHO3EMHUMH MOBaMH.

3K12. HaBuuku BUKOpUCTaHHS 1HGOpPMAIIHHUX 1 KOMYHIKALIHHUX TEXHOJOTIH
JUTSL BUPIIICHHS 3aBAaHb Y MPAKTUYHUX CUTYaIlIsX.

IIporpammui pesyiabratn HaBuanusa (I1P):
ITP03. OpraHizoByBaTH MPOIEC CBOTO HABYaHHS i CAMOOCBITH.
ITP06. BukopucroByBatu iH(OpMaIiiiHi W KOMYHIKAIIHI TEXHOJOTI st
BUPIIIEHHS CKJIQIHUX CIICIaIi30BaHUX 3a/1a4 1 Tpo0sieM npodeCciifHOi JiSITbHOCTI.
I1P10. 3naTi HOpMU JiTEpaTYpPHOi MOBU Ta BMITH X 3aCTOCOBYBATH y MPAKTUYHIN
JUISUTBHOCTI.

VY pesynbTaTi BUBYEHHS HABUAJIbHOI JUCHUMIUIIHU 3700yBau BHINOi OCBITH
IOBUHEH

3HATHM: TaKl TEMaTUYHI CKJIAJIOBI KypcCy, SIK: ICTOpisl Tra3eTHOi KOMYHIKaIlii,
IPOLEC CTBOPEHHS JKYpPHATICTCHKOIO TEKCTY, IparMaTuka Tra3eTHUX TEKCTIB
PI3HHX aHPIB, CTPYKTYpa ra3eTHOIO TEKCTY, peKiIama sIK TEKCT.

BMITH. aHaNI3yBaTU CTPYKTYPHO-KOMIO3UIINHY CIEHU(IKY aHTJIIOMOBHOTO
nyOJIIUCTUYHOTO TEKCTY; BUPI3HATH IparMaTuyHl Ta JTUCKYPCUBHI OCOOJIUBOCTI
aHTJIOMOBHOI Ta3€THOI KOMYHIKallii; €()EeKTUBHO MpaloBaTH 3 €JIEKTPOHHUMU
JexkcukorpadIYHUMU 1 JIOBIJIKOBUMH pecypcaMu, 30Kpema, JJIsi CBOr0 HaBYaHHS 1
CaMOHaBYaHHS.

3. 3MicT HABYAJBLHOI JUCHMILTIHA

3micToBuiit Moay.b 1. Key issues of English mass media discourse
Tema 1. History of journalism. News media before and after Gutenberg
Tema 2. Print media
Tema 3. News: gathering and delivering
Tema 4. People in the media
Tema 5. Mass media audience
Tema 6. Language of advertisements

3microBuii Moayab 2. Mass media in the contemporary society
Tema 7. New social media
Tema 8. Principles of journalism. How freedom of information works
Tema 9. Politics and the media
Tema 10. Mass media manipulation techniques



4. CTpyKTypa HAaBYAJIbHOI JUCHHUILTIHA

Kinekicts rogmua

Ha3zgu 3micTOBHX OuHa popma 3aouHa Gopma
100yiB 1 TeM Yeboro y TOMY YHUCI Yeboro y TOMY YHUCII
n| o | mab | cp n| m | mab | cp
1 2 34| 5 |6 7 89|10 11
3micToBuii Moay.b 1. Key issues of English mass media discourse

Tema 1. History of 6 2 4 8 2 6
journalism. News media
before and after
Gutenberg
Tema 2. Print media. 6 2 4 6 6
Tema 3. News: gathering 6 2 4 8 2 6
and delivering
Tema 4. People in the 8 2 6 6 6
media
Tema 5. Mass media 8 2 6 6 6
audience
Tema 6. Language of 8 2 6 6 6
advertisements
Pazom 3a 3M 1 42 12 30 40 4 36

3microBuiit Moayab 2. Mass media in the contemporary society

Tema 7. New social | 10 4 6 10 2 8

media

Tema 8. Principles of | 10 4 6 10 2 8

journalism. How

freedom of information

works

Tema 9. Politics and the | 10 4 6 8 8

media

Tema 10. Mass media | 10 4 6 8 8

manipulation techniques

[TincymkoBe 3aHATTS 8 2 6 14 2 12
Pa3zom 3a 3M 2 48 18 30 50 6 44
Ycboro roqun 90 30 60 90 10 80




5. Temn ceMmiHAPCHKUX 3aHATH

CeMiHapChKi 3aHATTS HABYAJIbHUM IUIAHOM HE Tepe10aveHi.

6. Temn NpakTUYHUX 3aHATH

Ne HaszBa temu Kinpkicts roguu
3/m Ouyna | 3aounHa
dbopma | dhopma
1 |3M 1. Tema 1. History of journalism. News media before 2 2
and after Gutenberg
2 | 3M 1. Tema 2. Print media. 2
3 | 3M 1. Tema 3. News: gathering and delivering 2 2
4 | 3M 1. Tema 4. People in the media 2
5 | 3M 1. Tema 5. Mass media audience 2
6 | 3M 1. Tema 6. Language of advertisements 2
7 | 3M 2. Tema 7. New social media 4 2
8 |3M 2. Tema 8. Principles of journalism. How freedom of 4 2
information works
8 |3M 2. Tema 9. Politics and the media
10 | 3M 2. Tema 10. Mass media manipulation techniques
11 | ITizcyMKOBe 3aHATTS 2 2
Ycboro 16 10

7. Temu J1a0OPATOPHMX 3AHATH

JlabGopaTopHi 3aHATTS HAaBYAIBHUM TUIAHOM HE Tiepen0ayeHi.

8. Camocriiina pobdoTa

Ne HasBa temn/ Buau 3aBoaHb KinekicTs rogua
3/m Ouna | 3aouHa
dbopma | popma
3microBuii moayan 1. Key issues of English mass media discourse
1 | Tema 1. History of journalism. News media before and 4 6
after Gutenberg. [linroryBaT 10MOBiIb.
2 | Tema 2. Print media. English Vocabulary in Use. 4 6
Advanced - Unit 47: The media: in print.
3 |Tema 3. News: gathering and delivering. Analyse the 4 6




methods of gathering and delivering news. English
Vocabulary in Use. Advanced - Unit 50: The news :
gathering and delivering.

Tema 4. People in the media. IlpounTaTn crarTIO
« United States Media Guide» (bbc news 2023).
[TinroryBaTtn momoBiab 3a Temoro: Public broadcasting in
the USA / Public broadcasting in the UK

Tema 5. Mass media audience. [linrotyBatu BiAMOBiAb Ha
3aBaHHs 3a Temoro . Examine the nature of relationship
and rituals associated with the consumption of media texts
by the audiences.

Tema 6. Language of advertisements. English Vocabulary
in Use. Advanced - Unit 49: Advertising.

6

3micToBuii MoayJb 2. Mass media in the contempora

ry society

Tema 7. New social media. English Vocabulary in Use.
Advanced - Unit 48: The media and the e-mail.

6

Tema 8. Principles of journalism. How freedom of
information works / IpoanamizyBatu crartio “How the
news changes the way we think and behave” (bbc news
2020) / [linrotyBatu JOMOB1JIb 32 TEMOIO CTATTI.

6

Tema 9. Politics and the media. ITigroryBatu q0moBigs 3a
temoro: «Importance of mass media in politics»

10

Tema 10. Mass media manipulation techniques.
[lizroryBatu mpe3eHramito 3a Temorw: « Mass media
manipulation techniques ». HaBectu 4-5 npuknamis.

11

[TinroToBKa J10 MJACYMKOBOTO 3aHATTS

12

Pazom

60

80

9. MeToau HABYAHHSA

CaoBecHi: TI0sICHEHHS, Oecina.
Haouni: uttoctpauis (y TOMY 4YMcil MyJbTUMEIMHI Mpe3eHTallli), Mpe3eHTaris
pe3yabTaTiB CaMOCTIMHOI pOOOTH.
IIpakTU4Hi: TIATOTOBKA [0 NPAKTUYHUX 3aHATh, BUCTYNU 3 JIOTOBIISMH,
00roBOPEHHS JOTOBIEH, MIATOTOBKA MPE3eHTAITI].

10. ®opMu KOHTPOJIIO TA METOAU OL[iHIOBAHHS
IMoTouHMii KOHTPOJB: OIIHIOBAaHHS YCHUX BIAMOBIACH TiJ Yac MPaKTHIHUX

3aHSTh, YCHUX JIOMOBI/ICH, KOHCIIEKTIB Ta MMChbMOBUX 3aBJaHb.

IlincymkoBHMii KOHTPOJIb: 3aTIK.




Kpumepii ouinioeanns

3a cUCTEMOIO
OHY imeni
[.I.MeunukoBa

Oriuka
ECTS

3a
HaL[lOHAJILHOIO
LIKAJIOKO

Busnauenusa

1

3

4

90-100

34PaxXO0BaHO

3m00yBady y MOBHOMY OOCS31 BOJIOJi€ HaBYATHLHUM
MaTepiajaoM, BUIBHO, CAMOCTIHHO Ta apryMEHTOBAaHO
Horo BUKIAJAa€ TiJg dYac YCHUX BHUCTYIIB Ta
MMCHEMOBHX BIAIIOBiAEH; CaMOCTIHO 3HAXOOUTH
JIOJATKOBY 1H(OpMAIF0 Ta BUKOPUCTOBYE ii JjIs
peastizailii MOCTaBJICHUX Tepe] HUM 3aBJaHb; BUILHO
BUKOPUCTOBYe HaOyTi TEOpPETHYHI 3HAHHI Ha
HPaKTHUIL.

85-89

75-84

3apaxoBaHO

3100yBa4y JIOCTaTHHO IOBHO BOJOJI€ HABYAIHLHUM
MaTepiajloM, OOIPyHTOBaHO HOro BUKJIANa€ MiJx 4ac
YCHHX BHCTYMIB Ta THCbMOBHUX  BIJIOBIiJECH;
JOMyCKAIOTBCSL TPH  I[bOMY OKpeMi HeCyTTeBi
HETOYHOCTI Ta HE3HAYHl MOMHIIKHA, Ma€ CTIHKI
HaBUYKM BHKOHAHHS NPAKTUYHOTO 3aBJAaHHS, aje
JIOTTYCKA€ HECYTTEBI MMOMIJIKH ITPH aHAJI3I.

3100yBa4y JOCTaTHHO IMOBHO BOJOJI€ HABYAIHLHUM
MaTepiajioM, OOIPyHTOBaHO HOro BHKJIAJa€ MiJx yac
YCHHUX BHCTYIIIB Ta IHChbMOBHUX BIJIINOBiJEH;
JOITyCKAIOTBCS  MIPU  LIbOMY OKpeMi  CYyTTeBi
HETOYHOCTI Ta 3HAa4YHI IOMMJIKH; MA€ CTIHKI HABUYKH
BUKOHAHHS MPAKTHYHOTO 3aBJaHHS, ale JIOIyCKae
HECYTTEBI ITOMUJIKY TP aHAJI31.

70-74

6069

34PaxXO0BaHO

3100yBau BOJIOJIE€ HaBYAJIBHUM MaTepiaJioM Ha
PEeNpOayKTUBHOMY piBHI a00 BIATBOPIOE IIEBHY
YaCTUHY HABYAJIBHOIO MaTepially 3 eJeMEeHTaMU
JIOTIYHUX  3B’A3KIB, 3HA€ OCHOBHI  IIOHSTTSA
HaBYAJIBHOI'O Marepianly; Ma€ yCKJIAQIHEHHS MiJ 4ac
BUKOHAHHS MPAaKTUYHUX 3aBJIaHb, 110
y3arajJbHIOI0Th HA0YTi TEOPETUUHI 3HAHHSL.

3m00yBay BOJOAIE HaBYaJIbHUM MaTepiajioM Ha
PENPOJYKTUBHOMY piBHI, 3HA€ OCHOBHI TOHATTS
HABYAJIBHOTO MaTtepiajiy; Mae CyTTEBI YCKJIaIHEHHs
miJi Yac BUKOHAaHHS TPAKTUYHUX 3aBlaHb, IO
y3arajbHIOIOTh HA0yTi TEOPETUYHI 3HAHHS.

35-59

FX

HC 3apaxoOBaHO
3 MOYKJIMBICTIO
MTOBTOPHOTO
CKJIaJaHHs

3n100yBau  BOJIOAIE  HABYAJIbHUM  MaTepiajoMm
MOBEPXOBO U ¢parmeHTapHO (0O€3 apryMeHrarii Ta
OoOTpYHTYBaHHSA); ]| 9ac BIAMOBIII JOMyCKAIOTHCS
CYTTEBI TTOMHJIIKH.

0-34

HC 3apaxoBaHO
3 000B’I3KOBUM
MTOBTOPHUM
BUBYEHHSAM
JUCLIUILIIHA

3n100yBay HE BOJIOJIi€ HABYAJIHLHUM MaTepiajJoM




12. IluTaHHs 1J15l MIOTOYHOT0 KOHTPOJIIO

1.What does the term mass media refer to?

2. What are the two main types of newspapers?

3. What does a quality paper focus on? Give some examples of quality papers.
4. What does a popular paper focus on? Give some examples of popular papers.
5. Peculiarities of newspaper layout

6. Peculiarities of the types of articles.

7. What’s an editorial?

8. What’s the difference between a journal and a magazine?

9. What’s a colour supplement?

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21,
22,
23.
24,
25,
26.
217,
28.
29.
30.

The structure of a news story

The stages of gathering news.

The stages of delivering news.

What are the key events in the history of media?

How did the invention of the printing press change the history of the media?
Analysis of the article « United States Media Guide».
Analysis of the article “How the news changes the way we think and behave”.
The most important mass media events in the 20th century.
People in the print media.

What are broadcast media? The people in the broadcast media.
The principles of journalism.

What does the principle of empowerment imply?

What does the principle of verification imply?

What does the principle of accountability imply?

Types of newspaper advertisements.

Types of Internet advertisements.

What techniques do advertisers use?

What makes an effective advertisement?

The freedom of information in the UK.

The freedom of information in the USA.

What is transparency in journalism?

12. Po3noaia 0aJiiB, AKi OTPUMYIOTh CTYACHTH

VY X0/i MOTOYHOI0 KOHTPOJIK 3100yBad MOXXE OTPUMATH MaKCUMaJbHY

owiHky (100 6aiiB) 3a KOXKHY TeMYy 3MICTOBOTO MOAYJIS. |HIUBITyaqbHE MUCHMOBE

3aBJIaHHSA TAaKO0X OLiHIOEeTHCS B 100 Oais.

3arajibHa OliHKAa 3 HaBYAJILHOI JUCIMILIIHU — II€ € cepeaHe apudmeTnyHe

CyMH OajiB 3a MOTOYHUNA KOHTPOJIb.



3m00yBad BUIOI OCBITH OJAEPXKYE TIJACYMKOBY OIIHKY, SKIIO 3a
pe3yJibTaTaMu MOTOYHOIO0 KOHTPOJIO BiH HaOpaB 3a KOXHY Temy 60 1 Oinbiie
OaniB. Skio 3a pe3ynbraraMy MOTOYHOTO KOHTPOJIO 3100yBad HaOpaB mMeHIIe 60
OamiB, abo skio BiH HaOpaB 60 1 Ounbine OamiB, MPOTE XOYe MOJIIMIIATA CBIM
MiJCYMKOBHI pe3yJbTaT, BIH MIOBUHEH BUKOHATH 3aiKoBe 3aBAaHHs (quB. [lepemik
MUTaHb JJI IOTOYHOTO KOHTPOJIIO) 1 3 ypaxyBaHHSIM HOTO pe3yJbTaTiB OJep>KaTh
BIJIMTOBITHY KIJTBKICTh 3TIKOBUX OaJIiB 13 AUCIUILTIHH.

[ToToyHMI1 KOHTPOJIb

3MicTOBHI MOTYJIb 3micToBHit MoyIs Ne2 | InauBiyaibhe | S2Ta/IbHa
Nel HHMCEMOBE OLIHKA
3aBJIaHHS
T1 | T2 | T3 | T4 | TS5 | T6 | T7 T8 T9 T10
100
100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 | 100 100 100
T1, T2 ... T10 — TemMu 3MiCTOBHX MOJTYJIiB
IMIxana ominroBanusa: HanmioHajabHa Ta ECTS
Cyma GatiB 3a Bei Ourixa OmwiHKa 3a HallOHAIBHOK HIKAIOK0
BH/M HAaBHAIIEHOL ECTS IS eK3aMeHy, KYpCOBOTO JUISL 3TTIKY
AVLIPHOCTI MPOEKTy (poOOTH), MPAKTUKHU
90 - 100 A BIIMIHHO
85-89 B
noope
75-84 C 3apaxoBaHO
70-74 D
3aJI0BLILHO
60-69 E
HE3aI0BIJIEHO 3 MOXKIJIMBICTIO HE 3apaxoBaHo 3
35-59 FX ! MOKJIUBICTIO
MOBTOPHOTO CKJIaIaHHS
MTOBTOPHOTO CKJIAJIaHHS
. , HE 3apaxOBaHo 3
HE3aI0BLIBHO 3 000B’ I3KOBUM ,
000B’SI3KOBUM
0-34 F MIOBTOPHUM BUBYEHHSAM
. MMOBTOPHUM BHBYEHHSIM
JIACIHATLUTIHA .
JUCIUATIIIHA




13. HaB‘IaJILHO-MeTOIlI/I‘IHe 3a0e3nmeyeHHs
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